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How to Receive The Ebony Cactus

LEGAL

Published twice monthly, The Ebony Cactus (TEC) is
a 100% electronic magazine, no hard copies will be
available. To receive it, you need a recent model P.C.
or Macintosh computer equipped with E-mail and
Adobe Acrobat Reader 5.0. Adobe Acrobat Reader
4.0 will work, but some features will not be
available. Copies of The Ebony Cactus may be
accessed in the following manners:

The various incarnations of the internet
are new and exiting vehicles for the distribution of
information. Regrettably, they are still far less than
perfect and not fully controlled or secure. The Ebony
Cactus magazine is distributed only by direct inquiry
of the website or autoresponder, by e-mail
subscription or by direct e-mail request. The Ebony
Cactus Magazine (TEC) therefor can not warrant that
the function or operation of The Ebony Cactus
magazine Electronic Document, autoresponder, The
Ebony Cactus website or linked websites will be free
of defects, that defects will be corrected, or that they
will be free of viruses or other harmful elements.

1. E-mail subscription
You may subscribe to the Ebony Cactus by either
sending a subscription request to
Subscriptions@theebonycactus.com or by clicking
the subscription link found at
www.theebonycactus.com
The latest edition will be sent to you monthly as an email attachment (see legal). Note, the subscription
list is for the use of TEC only. It will not be sold or
distributed to any outside parties.
There is no subscription cost.
2. Automatic Response by E-mail
You may have the latest edition sent to you
by sending a request to TEC@theebonycactus.com. No
message or subject line is necessary. When the
message is received, the computer will automatically
send the magazine back to you as an E-mail
attachment (see legal).
Again, there is no cost.
3. Download from the web page
Archived copies of the most recent and past editions of
The Ebony Cactus will be found at
www.theebonycactus.com for download (see legal).
No cost.
4. Tell a Friend
Knowledge is power. The Ebony Cactus magazine
offers knowledge. Empower your associates.
Tell them.

Advertise in The Ebony Cactus
magazine
602-821-8191,
publisher@theebonycactus.com

As a visitor to and a user of The Ebony Cactus
magazine or Website, you, in effect, agree that your
access will be subject to the terms and conditions set
forth in this legal notice and that access is undertaken
at your own risk. As a visitor to and user of The
Ebony Cactus Website or Electronic Magazine, you
must assume full responsibility for any costs
associated with servicing of equipment used in
connection with use of our site or documents. The
Ebony Cactus magazine shall not be liable for damages
of any kind related to your use of or inability to
access the website or opening the TEC magazine
electronic file.
We endeavor to present the most recent, most
accurate, and most reliable information on our Emagazine and Website at all times. However, there
may be occasions when some of the information
featured in The Ebony Cactus magazine or at
theebonycactus.com may contain incomplete data,
typographical errors, or inaccuracies. Any errors
are wholly unintentional. In addition, the opinions of
guest writers are their own and may not reflect the
views of TEC and thus TEC can not be held liable for
them. Please be aware that we present our content "as
is" and make no claims to its accuracy, either
expressed or implied. We reserve the right to amend
errors, make changes to our Website, or to update
our magazine at any time without prior notice. To the
fullest extent permitted by law, The Ebony Cactus
magazine disclaims all warranties, expressed or
implied.

www.TheEbonyCactus.com
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Life Strategies Consulting
Charting your path through life can be difficult under the best of conditions. Life Strategies
understands this and can assist you in reaching your goals.Give us a call to find out more.
Life Strategies Consulting-Unique HR Solution
P.O. Box 24982 Tempe, Arizona 85285-4982
602-821-8191/
LSCPHX@aol.com
Mention you saw this in The Ebony Cactus

ccthang2@excite.com

Esquire Barber &
Beauty Salon
GEORGE GREATHOUSE
PROPRIETOR

602-258-8160

www.fosheezy.net
Khooks@fosheezy.net

1153 EAST JEFFERSON STREET
PHOENIX, ARIZONA 85034
(602) 253-5073 OR (602) 495-9002
Open Tuesday through Saturday * 8am-6pm

“Everyone knows we specialize in Good-Hair & Good-Hair Cuts”
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Making it Happen!
Issue 7
Welcome to the seventh edition of The Ebony Cactus magazine. This issue we profile two entrepreneurs and one
business and in honor of their 97th anniversary and their pastor’s 25 anniversary, First Institutional Baptist Church. This
brings the grand total of showcased organizations to 39 in 22 different categories. As promised, this is our second issue
for the month of September. You will note that it is a bit smaller than previous issues. That was part of the idea of going
semi-monthly, to give you more information each month, but in smaller individual doses. You will also notice the evolution
in the format, and color scheme, and the refinement in the tone of the articles. Your comments back to us have been
invaluable in giving you a better document.
Our list of guest lectures continues to grow. This month we welcome Gail Knight, the Executive Director of the South
Phoenix Village Community Excellence Project. Her topic is the Four Corners Development project located within South
Mountain Village.

Using the Hyperlinks
The hyperlinks embedded within the Ebony Cactus are open. Your ability to use them is dependent on how your
individual system is configured. If you open a copy of the Cactus directly from the internet, on some systems the
hyperlinks will not work until you save the document on the desktop and re-open from there. On most systems however,
the hyperlinks work directly without any additional manipulation of the document. We recommend the use of the latest
versions of browsers and Adobe Acrobat software for best results.

You should advertise in The Ebony Cactus
Well, we can’t be much more clear than that, you should advertise in the Ebony Cactus Magazine (TEC). If you own a
business, you should advertise in TEC. If you are seeking to reach new customers, you should advertise in TEC. If your
school needs students, you should advertise in TEC. If you are seeking new highly skilled employees, you should
advertise in TEC. The list goes on but the message is clear, you should advertise in The Ebony Cactus.

Spread The Word!!!
The Ebony Cactus magazine presents information that can aid you in being a better employee or employer. It showcases
service providers that can help your company do business. It builds bridges between those who have the services and
those who need them. So to this end, we ask you to SPREAD THE WEALTH. Let other folks know about the Cactus.
Send them a copy. We are now in the “Idea Economy” and the more knowledge that is shared, the better off we all are.

Longaberger
Home Decorating Gifts to Treasurer
See your Independent Longaberger Consultant

Clarissa Davis-Ragland
6540 W. Chester Road
Phoenix, Arizona 85310
623-322-4710
cdr2484@msn.com
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Angienuity
By Angela Miller-Brooks Publisher

Living in America
By George B. Brooks, Jr. Ph.D. Editor

Black People Can Swim - Web Surfing in the Desert

A few weeks ago, my daughter and I were discussing the
differences in the leisure activities between African
Americans who reside in the southwest and those who live
down South. Hands down we agreed that the most
relaxing activity in Arizona simply had to be swimming. I
looked at her she then looked back at me. Was she
thinking the same thing I was thinking? Simultaneously, we
burst with sounds of gurgled laughter and said Black
people down south don’t swim. Now, I do have to tell you
that its been over 13 years since I’ve lived in the south
(Bluff City - Memphis, Tn.), and I am sure
many things have changed since I was last
there. As a matter of fact, I know that it has.
A recent issue of a major Black magazine
highlights Memphis as part of the New
South, a Mecca for trade and the
exchange of information in this New
Economy. If this is so, then Black folk
(figuratively speaking ) must be swimming
by now, and apparently they are doing it
quite well.
I now pose these questions to you
Arizona; when will our change come? Are
we using what very well may be the most
powerful invention of our generation, the
Internet? Or are we waiting to read about it
in the next edition of our grandchildren’s
World Book Encyclopedia? When will we
leverage the wealth of information now at our fingertips?
When will we make the splash and learn to ride the waves?
In my opinion, this is a good time to do business, especially
through the Internet. Yes, I recognize the fact that last
year’s unbelievable terrorists events brought the country
death, despair and tragedy. But, we have risen again and
must not be detoured from the magnificence of peace and
prosperity.
If ever a blessing was laid in our laps from up above, the
Internet is it. The Internet enables the leveraging and
gaining of business that is unmeasurable. Its growth is
constant. It is a mammoth development that has not yet
been completely harnessed. Its links extend to the ends of
the earth. How can you still stand by in the desert and not
get wet? Enter now and swim as if you were a child from
Atlantis. Enjoy!

BMTs

The other day I had the privilege of speaking before a class
of young entrepreneurs at South Mountain Community
College. I had the chance to discuss the Ebony Cactus,
our history and to some degree, how we do things. I
suggested to the students that if you build a better mouse
trap, the world will beat a path to your door as long as you
market it correctly and keep your accounting straight. We
believe The Ebony Cactus magazine is such a mouse trap
What is a “better mouse trap” or BMT? It is a mouse trap that
by implication, does a better job at catching
mice. Just what is The Ebony Cactus
magazine? It is a business magazine that
uses the Internet as its preferred method
of distribution. Ok, so what makes it a
BMT? Firstly, the articles within TEC (the
Ebony Cactus) seek to provide timely
business tips and general business
knowledge. This information comes
directly from people who, like you, are
building their business and from managers
and experts experienced in specific areas.
The “Coming Attractions” and “How to do
business with” sections give a “heads up”
on projects you should know about and
could possibly participate in. Secondly,
every issue of TEC adds to a growing
library of detailed information on a wide
variety of Black owned business. In TEC,
you get a half page of details about what the businesses
do, what products to they offer, how long they have been
in business and a history on how they have made their
businesses work. Thirdly, this information is useful and
beneficial. In TEC you get the nuances of how others are
succeeding which may help you succeed in the future.
Your library of Black Business could guide you to some
one with a product or service you need. Finally, there is
free access to this information from anywhere in the world
via the World Wide Web.
With seven issues, more than 84.000 copies distributed
(est), 39 profiles, more than 110,000 words written, and an
increase from one to two issues per month; some would
say we have achieved. But, just what have we
accomplished? Not enough. There remains hundreds of
businesses you need to know about, thousands more
business and success tips we can provide to help you
prosper. Just keep reading and most importantly, write us
and tell us what you need to know. As suggested by the
Rev. Dr. Warren Stewart later in this issue, we are here to
serve. Enough for now, on with the show.
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TEC-Ed
Tinisha Loring 2002-2003 CLDP President

Development Program, and from her school the Perfect
Attendance and the Academic Improvement Awards.
“The program is in good hands with Tinisha Loring” stated Ross. “I
remember her being a quiet and consistent student two years
ago. Now she is intelligently vocal in articulating her viewpoints.
She has a commanding presence that will serve her well in the
future”.
The CLDP is now in its 22nd year and is seeking to enroll 7th
through 10th graders. Mr. Ross emphasizes however, “One thing
program currently needs is more boys to be involved. At the
present time it is at least 98% girls”. Additional criteria for
acceptance include good citizenship, a “B” or better grade point
average, a desire to learn and the student must have parental
support. For more information call Mr. Hubert Ross at 480-4616226.

Berry Realty and
Associates

Under the stewardship of its founder Mr. Hubert Ross, the Career
Leadership Development Program (CLDP) is back in full swing. It
is a three-year internship program for outstanding achievers
where they learn how to run meetings, how to do public speaking,
how to work as a team and they get introduced to non-traditional
careers. The program follows the traditional academic school
year from September to may. The newly elected president for t
his school year is Tinisha Loring.
“Good academic credentials are important to me” says Tinisha.
“They have benefitted me in the past and present, and will help
me in the future. As a sophomore at Tempe High School, Tempe,
Arizona, I concentrate highly on personal achievement. In
addition, I am involved in youth programs at my church. CLDP is
unique because it encourages students by exposing them to
innovative experiences. I’m focused and busy. As a student, I
maintain a B or better grade point average (GPA) by being
consistent in asking important questions in class and studying.
Achieving good grades has a positive effect on my confidence
and self esteem. To do well in my studies and on community
activities are very important to me.”

“21st Century
Residential
Excellence”
Providing the finest
in mid to high-end
living since 1960
____________________________

JUDY BERRY

(602) 252-5171

For all your real estate questions,
contact Judy Berry, Berry Realty
& Associates,
602-252-5171

Tinisha’s career goal is to become an architect and to own her
own business. Some of her achievements include the” Doing the
Right Thing” award from the Greater Phoenix Urban League, The
Stacey D. Cantley Citizenship, Most Improved Intern Award and
the Best Professional Image Award from the Career Leadership
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Risk Takers
By Angela Miller-Brooks
Name:
Business:
Title:
Location:

Rosiland Moore, MBA
Moore System Works
CEO
3801 North 24th Street
Phoenix, Arizona
Telephone:
602-212-0200
Facsimile:
602-212-0953
Type of Business: Accounting Services
Year Established: 1 9 9 5
Employees:
2001/2002 Revenues: Undisclosed

Description: Moore System Works is an accounting and
computer services company. We help both small and large
corporations.

Background: My background is in banking. After college I
landed a job as a loan officer and became very involved with
small business finance. I studied accounting in college. I didn’t
like it, but I felt that I should take advantage of the opportunity
the class offered. I figured every business in America needed an
accountant, so I made the best of it. Later, I became a Stock
Broker for a couple of years which enabled me to see how
businesses really work.

Startup: I started as a home based business and had only a
few small business clients. I did bookkeeping and taxes at that
time and I was on call at any hour of the day or night when there
was a problem. I was committed then as I am now.

Name:
Business:
Title:
Location:
Telephone:
Facsimile:
E-mail:
Type of
Business:
Employees:
2001/2002
Webpage:

Deborah Boskett
D & S Custom Creations
Interior Budget Decorator
Tucson, Arizona
520-574-4337
520-574-4337
dscustoms@aol.com
Interior Design
None
Revenues: Undisclosed
www.aztucson.com/dscustoms

Description: D and S Custom Creations is a unique interior
design company. D and S specializes in helping clients with
distinctive design ideas for the home or office.
Background: I learned from my mother how to help others

Moore continued on page 16

with little to nothing in the way of materials. I am very creative
and have an eye for seeing things most others can’t even
imagine. I’m licensed and have good references which is really
important. Having a positive and researchable history is critical in
this type of business. I use vendors and don’t have any
employees.

Boskett continued on page 18
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Enterprise Zone
By Angela Miller-Brooks

The Athlete’s
Foot

Business:
Name:
Title:
Location:

Telephone:
Mobile:
Facsimile:
Type of
Business:

The Athlete’s Foot
Mark Green
Franchise Owner/
President, EKC, LLC
4157 Thunderbird
Road
Phoenix, Arizona
85053
602-564-0993
623-680-9372
602-863-7979
Franchise Athletic
Wear

Year
Established: 2002
Employees: 4
2002
Revenues:
$500,000

(projected)

Description: The Athlete’s Foot is a
franchise retail store. We specialize in
athletic footwear, socks and apparel. Our
corporate office is based out of Atlanta,
Georgia. There are approximately 700
stores worldwide. The Athlete’s Foot
(established in 1972) is popular in the
southern states and states located in the
east. The Phoenix market is not very
aware of our stores. There are two other
stores in town which are located further
southeast. My goal is to take over this
side of town (north valley).

Branding: Branding is important. I researched and found that Athlete’s Foot had a
good reputation. They had name appeal and business longevity. I felt comfortable with
associating myself with the company.
Business Plan: Exemplary credit was a must for me. One of the things my wife and
I take great pride in is that we have great credit. So, when it came down to the credit
checks for acquiring this franchise (and they were extensive), I knew my credit would
shine. Aside from having great credit, my main goal was to find a good location. A
location in a strip mall, like the one I’m in now, with an anchor is the ideal.

Marketing: I do a lot of my own marketing. I’m out quite a bit. Also, I meet with my
vendors, who are all local, regularly to discuss trends and the availability of popular
stock items. Although we’ve only been open for a few months, we’ve experienced a lot
of repeat business. We sell all of the major brands; Nike, Addidas, Reebok and we’re
convenient to the customers. That makes me really happy.
Clientele: My clientele varies. Being next door to the gym, I’m getting customers
from high school kids to seniors. When we opened the store we thought it would be a
technical store; specializing in runners, walkers and cross- trainers. What we’re finding
out is that we are turning into more of an urban store.
Motivation: One of the things I did was get my new employees a membership to the
gym next door. Also, every three months I give them a pair of shoes and they have
their choice of brand and style. I feel that as a business owner I should show my
employees how much I appreciate their hard work and dedication. The free shoes and
gym membership are just a couple of ways I can do that.

Athlete’s continued on page 17
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State Farm Insurance

SMQT Long Distance
The home of 4.9 cents long distance

LULA M. SMITH Agent
7217 South Central Ave
Phoenix, Arizona 85040
Bus: (602) 232-0793
Fax : (602) 232-2448
Email:LULA.SMITH.BVD5@STATEFARM.COM
Like a good neighbor, State Farm is there.®
State Farm Insurance Companies * Home Offices: Bloomington, Illinois

With our no-fee long distance service we cut the cost of doing
business with AT&T, Sprint and MCI
To learn how, contact us at . . .
Voice Mail/Fax: 480-545-8916
(Toll-Fee 1-866-287-3087)
Email: Smqt5@aol.com
Website: www.nothing-but-net.net/smqt/
(Then click “Simplicity dial 1”)

For a special gift, mention you read this in The Ebony Cactus

Business or Residential

Lawrence Dabney Professional
Services
Wedding Planner
Protocol
Professional Musician
821 W. Mineral Rd
Phoenix Arizona 85041
602-276-1583

Bobby & Shereetha

602 307-5147
ctuesday@yahoo.com
Doris Tate-Conner Designer
1153 E. Jefferson Street
Phoenix Arizona 85034-2223

C&C AUTO LICENSE
Motor vehicle titles and registrations.

CYPRIAN O. EBOH
President
10625 N. 35Th Ave
Phone (602) 298-1900
Suite D
Fax (602) 298-9918
Phoenix, AZ 85029

Kevin A. Brown
Personal Financial Analyst
7141 N. 51 Ave Ste D-3
Bus. (623) 915-2800 * Cell (623) 202-3630
______________________________________________
An independent representative of Primamerica Financial Services
Representing Primamerica Life Insurance Company/Executive Offices: Duluth,
Georgia

Elmira Hightower
Hair Stylist
2747 W. Southern Ave., Suite 7. Tempe Az 85282
(602) 431-9001 Cell (602) 696-7555
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Church Business
by: George B. Brooks, Jr.

First Institutional Baptist
Church
1141 East Jefferson
Phoenix, Arizona 85034
Service Schedule:
Morning Worship 7:30am & 11:00 AM
Church School 9:30 am
Phone: 602-258-1998
Dr. Warren H. Stewart, Sr.
Senior Pastor

Rising from the ashes of the Huhukam
civilization, Phoenix is a young city at
121 years. In 1905, missionary John B. Bell
arrived in this oasis in the desert and
united the congregation that would become
what is known today as First Institutional
Baptist Church.
Since 1977, the Senior Pastor of FIBC has
been the Rev. Dr. Warren H. Stewart Sr.
Called at but 25 years of age, Pastor
Stewart united a then fractious
congregation and provided the
spiritual, administrative and business
leadership to grow the church to over
3,000 members today with an annual
budget exceeding 2 million dollars.
Church Business continued on page 13
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Broadway House

FIBC Continued from page 12
This month First Institutional Baptist Church (FIBC) celebrates its
97th year and the 25th year of the leadership of its pastor.
Excellent overview articles on what FIBC does and has achieved
have been publish in both the Arizona Informant and the Arizona
Republic. Beyond the “what” however, there is also a “how”, and
that story, at least in part, follows.
In summary, how FIBC make things happen is through its
outreach. Organized under the Church are 70 to 80 separate
ministries which see to the spiritual needs of the congregation
and “doing various things toward bringing the kingdom of God on
Earth” according to Pastor Stewart. There are also two subsidiary
non-profit cooperations, Broadway House apartments and FIBCO
(Facilitating Independence & Building Comprehensive
Opportunities) Family Services. FIBCO is an independent nonprofit agency dedicated to extending the good works of the
church to all in need.

FIBCO Family Services
The underlying theme of FIBC’s outreach activities is self
sufficiency. Directed by the Rev. Karen Curry, the mission of
FIBCO is “To meet the needs of our community by providing
resources and knowledge to assist individuals and families in
becoming self-sustaining”. To achieve this goal, FIBCO focuses
on the following programs:
•
•
•
•
•

Faith Works for Families
Job Readiness/Placement
The Ujima Project
Homeless Recovery
Housing

The Samaritan House
Named from the parable of the Good Samaritan, the goal of
Samaritan House is to assist individuals in securing short-term
and eventually long term housing. The Samaritan House is a
triplex (three fully furnished two bedroom apartments) in Phoenix
where a small number of families can for a nominal fee, stay up to
90 days while seeking more permanent accommodations. Since
the program was established over 10 years ago, dozens of
families have been assisted.

The Ujima House
Ujima (which means collective responsibly) House is a home for
unwed teenage mothers. Often these girls have been kicked out
of the house and have no where to go but the street. On hiatus at
this time, when the program is reinitiated, Ujima House will be able
to house up to 4 girls and their babies. The vision of the project is
to support teenage girls and their babies for up to one year and
to provide a wholesome and nurturing environment for mother and
child. There, the teens can continue their education and work
toward self sufficiency. Located in northwest Phoenix, the
program is housed in the former parsonage. Referred by
collaborating social service agencies, over a year’s time period,
4 to 8 young ladies may be assisted.

FIBC continued on page 16
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Special guest lecturer: Gail Knight

Coming attractions
Four Corners Project Underway

he Four Corners project area is
located at the intersection of 24th
Street and Broadway Road and
overlaps two established Redevelopment
areas—South Phoenix Village and Target
Area B. The eastern portion of the project
area is located in the South Phoenix
Village NIA/Redevelopment Area
established in 1989. The western portion
of the project area is located in the Target
Area B Redevelopment Area established
in 1978. Extensive revitalization
activities have been occurring in these
redevelopment areas including blight
elimination, housing rehabilitation, new infill housing construction, code
enforcement, neighborhood capacity
building, economic development and
infrastructure improvements.

T

In 1999, the South Mountain
Implementation Plan was adopted by the
City Council. The Plan identifies redevelopment of the Four Corners as a
primary objective. A variety of activities
have occurred to implement this strategy.
Design guidelines and a zoning overlay
were created to assure quality
development.

Conceptual streetscape designs have
been developed for 24th Street and
Broadway Road to complement the
proposed development. Planning is
underway for a multi-use trail along the
east side of 24th Street. Acquisition and
clearance of affected properties is
underway to accommodate the
redevelopment project. These activities
have occurred in partnership with
property owners and community
residents.
The common vision is for the Four
Corners to become a vibrant, multicultural
commercial “gateway” complemented by
community based institutional uses. The
initial phase will be the institutional
development on the southeast quadrant
of the intersection. This development will
include a new bond-funded Neighborhood
Resource Center. The Community
Excellence Project is located on the site
and plans are also underway to renovate
and expand the existing facility to provide
a multicultural and recreational venue for
youth and families in South Phoenix
Village.

Born and raised in Washington, D.C., Gail
Knight is the Executive Director of the
South Phoenix Village Community
Excellence Project. President of the
National Council of Negro Women
(Phoenix Chapter), she has over 30 years
of experience in the public and private
sector with a Bachelors and Masters
Degree in Organizational Development.
She was awarded the “2001 Women of
Wonder Award” for the significant impact
that her work has had on community life.
Recently, she was profiled in the Arizona
Republic for her efforts as a community
activist agent of change within the
Phoenix metropolitan community. In spite
of many awards and accomplishments
she praises God for her greatest points of
pride: husband Leonard, and their three
children Rosslyn, Steven and Saleemah.

4 Corners cont. on page 15
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Arizona Association of Black Journalists
Journalism Scholarships
TYPE:
*

$1,000 Scholarships

ELIGIBILITY:
*
Arizona residents
*
College student pursuing journalism or mass communications at an accredited college or
university.
AWARD CRITERIA
*
One page typed essay explaining why you want to pursue a career in print or broadcast
journalism.
*
one letter or recommendation from a school official
*
One copy of you unofficial transcript (High school transcript for freshmen)
APPLICATION DEADLINE
November 2, 2002
INTERVIEWS
November 9, 2002
P.O. Box 60742
Phoenix, AZ 85082
azblackjournalists.com
602-650-0753
4 Corners continued from page 14

South East Corner Conceptual Plan
The City of Phoenix currently owns 23 parcels in the development
site and is in the process of acquiring the remaining 14 parcels.
The redevelopment strategy will include abandoning an existing
street and alley and assembling the entire block. The Board of
Directors for Community Excellence Project who are also
residents of South Phoenix Village and members of the Target
Area B Citizen Advisory Committee have been the leaders of this
effort and have received overwhelming support for the Four
Corners project.

The Four Corners Project will be accomplished in partnership with
the continued participation of citizen advisory committees,
property and local business owners. Community meetings are
scheduled for September through November 2002 to discuss this
exciting development. The City of Phoenix has posted a sign on
the Southeast Corner announcing the future Neighborhood
Resource Center to be built on this site. A Request For Proposal
will be issued by the City to implement the institutional element of
the project. Assistance from the City of Phoenix to promote
quality development includes land assemblage, cost writedowns, expedited plan review, infrastructure improvements and
other assistance that is necessary and appropriate. Qualified
developers will be secured to redevelop the southeast quadrant
of the Four Corners Project area.
Interested individuals should contact Gail Knight, Executive
Director, Community Excellence Project at (602)243-0680 or
Maria Bears-Pendleton, City of Phoenix, Neighborhood Services
Department at (602)495-0807.

Subscribe to
The Ebony Cactus magazine
www.TheEbonyCactus.com
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Moore continued from page 9
Faith Works for Families
Networking: I’ve really put myself out there. You have to go
all out to make your name known. But, I’ve some wonderful
mentors. Gail Knight, Executive Director of Community
Excellence Project and a former boss, pointed me in the right
direction. I also have some tremendous mentors who are
executives with some of the major corporations in town. A former
roommate, who’s about four people under the Chairman of the
Board at American Express, gave me some very helpful advice.
I’m very blessed to have had such great help and insight along
the way.

Best Practice: As a practice, Moore System Works is much
more willing to go the extra mile for its clients. I think that is what
differentiates us from other companies. Sure, we get paid for our
services but, its not always about the money. We want to see our
clients succeed.
Value: Every client receives much more than their paying for,
by far. The idea is to leverage the information that’s shared with
each client. In return, the best that I could ask for would be a
referral. I’d like to be able to do a good job for each client and
hope that they would tell another which would bring in more
business. A referral is the highest complement for a job well
done.

Mentorship: I have identified the Arizona 100 List ( A
competitive list of businesses based upon their customer
responses). My focus is to identify one those companies from
the list who offer something similar to what I offer and approach
them for an opportunity to mentor me. Also, I’ve submitted an
application for selection in the APS Management Training
Program. One of the great things about the APS program is that
business people are matched with someone who’ll hold your hand
through some of the scenarios that we all go through as we’re
trying to grow our businesses. Growth in business is important.

Breakthrough opportunity: I am currently working with a
$25 billion a year organization which during tax season lends a
tremendous opportunity for my company.

Moore continued on page 17
FIBC continued from page 13
The Job Readiness/Placement Program
The multi-faceted Job Readiness/Placement Program provides
customized training programs to help individuals to compete in
today’s job market. Services provided include:
•
•
•
•
•
•

Job/Career Counseling
Personal Career Development
Soft-skill Development
Job Training
Job Placement
Post-employment Follow-up

The Faith Works for Families Program identifies families who are
in need of assistance in becoming self-sustaining. Through an
interview and application process, the families needs are
assessed and they provided the necessary services which
include:
•
•
•
•
•
•

Family and Individual Counseling
Mentoring
Support Groups
Job Readiness Training
Career development
Child Care

Education
The purpose of the Educational Program is to assist individuals in
achieving their career goals. This includes direct scholarships
and information regarding other scholarships. Annual Fellowships
are offered to first-time African American teachers who choose to
teach in inner-city schools.

Funding
Currently the majority of funding for FIBCO comes from FIBC at a
level of about $100,000. However, FIBCO is a developing a track
record of success which will eventually allow access to funding
from a wider variety of sources including grants and charitable
contributions.

Broadway House
Located at 2101 East Broadway, Broadway house according to
Pastor Stewart “is one of the most successful low income
housing projects in the Valley (Phoenix metropolitan area)”.
When Stewart arrived in Phoenix, that property was in
foreclosure. Stewart saw the opportunity and asked to take it
over. He managed it personally for a number of months until a
management agency was found. Today, the property is a clean
and wholesome and houses a “Neighborhood Network Center”’ a
full computer commons for the resident’s children complete with
internet and digital scanners. Funded by a federal drug
elimination grant “there is a service coordinator on-site working
with the kids and residents so they don’t just have a place to stay
but they have a community” says Pastor Stewart. The subsidized
80 unit complex houses approximately 120. Pastor Stewart
serves as Chairman of the Board.

FIBC continued on page 17

Advertise
in
The Ebony Cactus magazine
www.TheEbonyCactus.com
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Athlete’s continued from page 10
Startup: I’ve been in sports all my life. My sport of choice is
basketball. Before I became a franchise owner, I was an
employee with IBM. I was so burned out. I had the talent to
succeed at that job, but the motivation just wasn’t there. Finally,
and through the encouragement of others, I went for it and its
been great.
Options: As a franchise owner I did have options. For
instance, the company enabled me to choose from certain store
models and specifications that worked best for me. I chose an
open look so that when customers enter, they don’t feel
threatened or intimidated.

Plan: I have a five-year goal and expect to own 5 to 7 stores by
then. I plan to connect more with the Black community through
community organizations like the Black Chamber of Commerce.
Buy In: To dream of owning a franchise business is easy, the
rest is work. The first thing that should be done is to decide what
type of franchise to go into because there are a lot of them. Then,
there is the financial aspect (a royalty fee) that has to be dealt
with. Inspectors are just a part of the process so they’re to be
expected. The most important part is hiring a good mix of people.

Moore continued from page 16
Locality: As far as this location, its been a tremendous boost
for business. When I send out mailers or place a call about Moore
System Works, organizations identify with me. I’m located near
the Biltmore area which speaks to other companies as to how well
my business is doing. Early on, I felt that I should be downtown
because that’s where the action is. I’ve been connected with
downtown since the beginning of my career. But, this is a
wonderful location. Space is normally not available and when
there was an opportunity to move in, I took it.

west of the Church. Phase 3, was the renovation of the Worship
Center which was completed in 1999. This was all done with cash,
debt free, raised through tithes and offerings and the generous
contribution of others. Phase 4, is the “Hope Center” which will
include a gym-auditorium, classrooms, social service offices and
it will also house the A.A.C.T.S., program which is an African
American Christian Training School for primary through high
school. The Hope Center will cost about 4.2 million of which 1.5
million has been raised.

Pastor as CEO
To manage an organization like FIBC, Stewart has had to serve
not only as the pastor to the congregation, but also as the CEO
of a vertically integrated corporation. According to Stewart, the
secret of success is “Servant Leadership”. “I am not here to be
served, but to serve the Kingdom of God through serving others.
My job is to instill that theology if you will, in the hearts and minds
of the congregation; that we are not here to be served, but to
serve. I would hope that if my leadership here was summed up it
would say that he was a servant”.

Procurement
To provide services and needed materials and equipment, an
impartial procurement procedure has been established. Vendors
wishing to provide goods and services to the Church and/or its
subsidiary corporations should contact Mr. Brandon Chappell.

Future
In 2005, First Institutional will reach its 100th year. Pastor
Stewart admits that he has not had much time to consider this
fact. However, he states that if God allows him to be here at that
time, “it is going to be one hallelujah of a celebration”. I believe
him.

Employee Motivation: Currently, I have an Arizona State
University student working in the office as an intern.
Incorporating college students works well for me. I try to give my
people challenging and meaningful assignments as an incentive
to motivate. My company also offers a very competitive rate.
Typically we’re on the higher end of what my competitors are
offering in the way of pay.

FIBC continued from page 16
Expansion Programs
Over the past 10 or so years the Church has undergone
significant expansion. A projected eight million dollar program,
four million has been utilized with four million to go. The first
phase was the “Body Building”. Completed in 1991, the three
story educational and administrative building houses 23
classrooms, the Church’s administrative offices, library and
social services. Phase 2, was the acquisition of the property

2580 W. Erie St
Phone: (480) 786-0773
Chandler, Arizona 85224
Fax (480) 786-5460
www.taylormadepromotions.com
Taylormadepromotions@cox.net
Taylor Made Promotions can help you promote and grow your
business by imprinting your company name and logo on items
listed below and many others:
Mention you read this in The Ebony Cactus for a special gift
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Why Advertise in The Ebony Cactus
Here is why you should advertise in The Ebony Cactus. Primarily,
the Cactus is designed to connect you with your desired
customers.
1 . Demographics: Part of the mission of The Ebony Cactus
magazine is to showcase African American businesses to all
who could use their services. The magazine’s format is
simple, open and easy to read. The content is focused on
people and issues that will be both interesting and valuable
to both small and large business. In this case, small
business people include both those who’s full time
occupation is their business and those who may have a full
time job, but work their own businesses on the side. These
are large demographics. Free access to the magazine via
the internet also works to increase the number of eyes
viewing the magazine.

Boskett continued from page 9
Networking: My networking and advertising is basically word
of mouth. I recently completed a job for a client and he sent me
two referrals almost immediately.
Clientele: The bulk of my clients have eclectic tastes.
However, I’ve noticed that over the past months the majority of
my color schemes are leaning toward the ethnic look. D and S not
only serves clients here in Arizona but, we’ve had clients from
northern and southern United States as well as from the east
coast. The surprising fact about my clientele is that I hardly have
any African Americans.
Value: We work within the budget of the client and we’re
realistic. Its not my intention to drive them into debt. People have
approached me with the hopes of developing a room based on a
televised program implying that a room can be designed for a few
hundred dollars. I tell them sure, they can do it for $500 or so but,
they won’t like it. To that end I tell clients that about 90 percent of
the things they’ll need to decorate they already have. What we do
is work around what exists by accessorizing. If there is a need
for furniture, the thing to do is make a big ticket purchase like a
sofa that can stand the test of time, then work around it.

2 . Capacity Building: To “Build Capacity” is to increase a
business’ ability to do more and to overcome barriers to its
growth. One way to accomplish this goal, is to build
synergistic relationships with other successful firms and/or
workers in an industry segment. The Ebony Cactus is a
source of timely and comprehensive information about what
African American businesses are doing and what services
they offer. This information will give you the data you need to
increase the capacity of your business and improve
your ability to grow.

Staging: I’d like to get back to more “staging” for quick home
sales which is what I did back east. For those selling their homes,
what I can do for them is help them set their home much like a
model home in preparation for sale. Its really something unique.

3 . Building Bridges: The Ebony Cactus is read by
increasing numbers of companies seeking outsourcers,
contractors and partners. Their readership further
enhance your opportunities for growth.

Research: I do my homework, but I’m not alone in doing so. I
encourage clients to jump in there with me. I feel the more client
involvement the better. It gives them true ownership and allows
them to appreciate the work that goes into interior design.

4 . A New Application of Established Technologies :
Unlike a web based Ezine, The Ebony Cactus does not dwell
on the net. Instead, like any print magazine, is sent directly
to the reader. There it resides on their computer desktop just
as a newspaper would reside on the reader’s kitchen table.
From there the magazine can be read at any time. Macintosh
and P.C. users can view it equally well. If so desired, copies
can be made by the reader for their personal use. Add to this
the ability to hyperlink (weblink) directly from the magazine.
Now the direct link to your website can travel with The Ebony
Cactus wherever it goes.

Locality: Because I live in the southwest, my service abilities

The Ebony Cactus magazine is a powerful source of potent
information for small and large businesses alike. We encourage
you to use this service and allow us to help your business grow.
If you would like to know more, drop us a line at:
publisher@TheEbonyCactus.com. Let us help you Make
It Happen!

have not been dampened. Through my website, I can be
contacted from virtually anywhere. For potential client
convenience, we’ve installed an appointments page. There, we
can be contacted at the leisure of the person interested in our
services. It’s an extremely basic page where as much or as little
information can be detailed about client needs. Also, I telecommute. I’ve walked clients from start to finish by way of the
telephone and a fax machine. When your as detailed as I am you
can do that without a hitch.

Client Relationship: I am a tranquil person. I try to set the
stage when meeting with clients. I treat them like my friends
because that’s what they are. I’m not an uptight person. I don’t
deal in formalities. They are necessary in some cases but, with
me none of that is needed. When designing or coming up with a
concept design, the client should be at peace. Because, when its
all over, they have to feel happy with what’s been created. I’m
happy for them but, they have to live with the changes that have
been made.
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Architecture:
ABJ3 .
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Personal Preference Inc.
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Plant Chow Products
RighTrac Inc.
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Authors:
Mark Crockett
Sonny Harper
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Beauty and Hair:
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Catering:
LAS Catering
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RCD Cleaning
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Clothing:
Athlete’s Foot
T-Rock Inc.

Vol.1 #7 Pg. 10
Vol.1 #1 Pg. 14

Commercial Contractors:
Simmons Quality Painting Inc.
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Entertainment:
Love Lee Entertainment, LLC
New Dawn Production
Phoenix Arts and
Entertainment Radio
Pub Magazine
Scratches a motion picture

Vol.1 #3 Pg. 10
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Vol.1 #3 Pg. 10

Event Planning
EnStyle Planned Events

Vol.1 #6 Pg. 9

Greek Letter Organizations
Kappa Alpha Psi

Vol.1 #4 Pg. 13

Vol.1 #2 Pg. 10
Vol.1 #5 Pg. 14

Health and Fitness:
Heel to Toe
John Allen’s Arizona Body
Sculpturing
Uzone

Vol.1 #3 Pg. 16
Vol.1 #2 Pg. 17

Human Resources
Solar Human Resources

Vol.1 #4 Pg. 8

Information Technology
Cummings Computer Systems.
Evermist Technology
KomputerEd Tools

Vol.1 #1 Pg. 13
Vol.1 #4 Pg. 17
Vol.1 #1 Pg. 13

Interior Design:
D & S Custom Creations

Vol.1 #7 Pg. 9

Motivational/Public Speaking:
Pride, Poise and Pursuit

Vol.1 #2 Pg .11

Not for Profit:
Girl Scouts
Imani’s Child
Tucson Black Chamber of
Commerce

Vol.1 #5 Pg. 11
Vol.1 #3 Pg. 14
Vol.1 #1 Pg. 11

Photography:
Celebrity Photography

Vol.1 #2 Pg. 10

Real Estate
REMAX Fine Properties

Vol.1 #5 Pg. 13

Religious Institutions:
First Institutional Baptist
Southminster Presbyterian

Vol.1 #7 Pg. 12
Vol.1 #4 Pg. 11

Telecommunications:
SMQT Long-Distance

Vol.1. #3 Pg. 11

Download March Edition Vol.1. #1
www.theebonycactus.com/tecmar02.pdf
Download April Edition Vol.1. #2
www.theebonycactus.com/tecapl02.pdf
Download June Edition Vol.1. #3
www.theebonycactus.com/tecjun02.pdf
Download July Edition Vol.1. #4
www.theebonycactus.com/tecjul02.pdf
Download August Edition Vol.1. #5
www.theebonycactus.com/tecaug02.pdf
Download September 1st Edition (cover a) Vol.1. #6
www.theebonycactus.com/tecse102.pdf
Download September 1st Edition (cover b) Vol.1. #56
www.theebonycactus.com/tecse202.pdf
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Celebrate
African American History
Year Round
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Museum and Cultural Center
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Please support our advertisers.
Let them know you saw them in:

The Ebony Cactus magazine
www.TheEbonyCactus.com

The George Washington Carver
Museum and Cultural Center
415 E. Grant Street
(2 blocks S. Of Bank One Ballpark off 7th Street)
The Museum Gift Shop is open during Museum Hours
Our shop features books, consignment art, coffee mugs, ethnic
figurines and more.
9:00 a.m. - 1:00 p.m.
Monday through Friday
1th & 3rd Saturday 10:00 a.m. -3:00 p.m.
For more information call 602-254-7516 All sales support
the Museum programs

Miracles
Salon
(480) 857-1387
2020 N. Arizona Ave. Suite G-42
* Chandler, AZ 85210
Hair Weaving*Braids* Tips and
Sculptured
Nails*Relaxers*Permanent Waves*
Color Weaving
Mention you read this in The Ebony
Cactus for a special gift.
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