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As you enjoy this month’s Ebony Cactus
magazine listen live to Smooth Jazz from
WSSJ 1 0 0 . 1 F M Savannah Georgia
Click Here to Listen

Click Here for WSSJ HOME
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Reinventing Downtown

September 2006
Angie Handa - KYOT Radio
Continuing on the themes of achievement and vision we are pleased to
present a Q and A with KYOT (smooth jazz) Radio’s music director and
on-air personality Angie Handa. Those of you taking advantage of the
KYOT listen-live button in her article may hear her weekday mornings
from 10am to 3pm.

MED Week 2006
Minority Enterprise Development (MED) week is a visionary concept
presented annually by the Arizona Minority Business Enterprise Center
(AMBEC), a branch of the U.S Department of Commerce managed in
Arizona by the Arizona Hispanic Chamber of Commerce. AMBEC is
designed to bring visibility to selected minority businesses who are
making it and to those public and private institutions that are working to
facilitate minority business success. This year the MED week awards
breakfast taking place on September 20th, 2006. If you would like to
attend please click here for information.
This year the Ebony Cactus magazine is proud and thankful to be one of
the MED week award winners being the first to win in a new category,
Minority Media Cornerstone. The collaboration between the AMBEC and
the Ebony Cactus resulting from the award has lead to the creation of the
ground-breaking document you are now reading. In this special MED
week edition of The Ebony Cactus we are pleased to profile the AMBEC,
the Az Hispanic Chamber of Commence and all of the minority
businesses that won for 2006. Even more exciting, between September
20th 2006 until at least September 2007 the video profile of each winner
premiered at the breakfast will be available for viewing linked through
each winners profile. This is the first time a project of this nature has
been attempted for MED week locally or nationally and we believe it will
bring significant national attention to Arizona’s MED week act ivies, the
winning organizations, the MED week sponsors, the AMBEC and the
AzHCC.

This month we continue our series on re-inventing Downtown Phoenix with a
focus on the new Sheraton Hotel currently under construction. The Sheraton
Downtown will be the cornerstone facility providing room and board for the
millions who will be now traveling to downtown Phoenix to attend conventions
and/or for day-to-day business. The goals and strategies presented provide
exciting glimpses into what is to come.

How To Do Business With Phoenix
Podcast Pt. 3
Next we are pleased to present the third installment in our landmark Podcast
collaboration with the City of Phoenix. In this edition city staff lead by Equal
Opportunity Director Carole Coles Henry answers the difficult questions of
minority businesses may continue to thrive in what has become in part, a race
neutral program.

IFESH
We are honored to work with The International Foundation for Education and
Self-Help (IFESH). It was established as a 501(c)(3) nongovernmental,
nonprofit, charitable organization under the vision and leadership of the late
Reverend Leon H. Sullivan to reduce hunger and poverty, empower the local
community by raising the standard of literacy, and to foster cultural, social,
and economic relations between Americans and Africans, particularly those
Americans who are of African decent .

ASU Phoenix AM Seminar
Finally we are excited to announce our new Collaboration with Arizona State
University at the Downtown Campus for the ASU AM speaker series at Toms
Tavern in October and November 2006 (to read articles on ASU downtown and
Toms Tavern in the June edition click here). In Arizona water is life. Thus our
first speaking on October 10th 2006 will be Sid Wilson the General Manager of
the Central Arizona Project, the engineering marvel that provides 40 to 50% of
the water to the 4 million residents of Central Arizona. (Click here to hear a
Podcast of Sid Wilson discussing minority business and water).

Continued on the next page
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Moving Up
response to the City's January 2005, water turbidity incident. He has
previously held both middle management and executive positions within
the Neighborhood Services Department. Jerome has also served as the
lead department staff member responsible for comprehensive
revitalization and redevelopment activities occurring in City's
Neighborhood Initiative Areas, which includes Roosevelt, Garfield, South
Phoenix Village, Isaac and Sunnyslope/Village Center neighborhoods.
The City of Phoenix created the Neighborhood Services Department to
preserve and revitalize neighborhoods, and help residents access city
services. The department's approach to project- and problemmanagement emphasizes partnerships between residents, business
owners, elected officials, and city employees to build and preserve clean,
safe neighborhoods that reflect the diversity of the city's population. The
city's investment in healthy neighborhoods is ultimately an investment in
people, in a sense of community, and in an ethic of shared pride. The
department has five operating divisions, 239 staff and operating and
capital budget of approximately $43 million. Mr. Miller holds a Bachelor of
Science and Master of Public Administration degrees from Arizona State
University and is originally from Washington, D.C.

Rickey Johnson
Names Ebony Cactus Advertising Sales Executive

Jerome E. Miller
Named Acting Director of Phoenix Neighborhood Services Department.

Rickey Johnson was recently appointed the Advertising and Sales
Executive for the Ebony Cactus magazine. He is the Owner and Operator
of Juniques Marketing, a Business Support company and Multi-Cultural
Connections, an on-line Social and Business networking company. He has
provided marketing and promotional analysis for small to medium sized
businesses, for over 25 years. Working with a variety of companies has
helped to hone Mr. Johnson promotional and marketing skills, bringing new
perspective to old concerns. Mr. Johnson may be reached at:
sales@theebonycactus.com T E C

Jerome E. Miller was recently appointed by the City Manager as the Acting Director of Neighborhood
Services Department. A fourteen year City of Phoenix employee, Jerome recently served for the last
18 months in a special assignment as the Acting Special Assistant Water Services Director in
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Angienuity

Living in America

By Angela Brooks: Co-Publisher & CEO

by Dr. George B. Brooks, Jr.: Co-Publisher & Editor

INNOVATION, RENNOVATION . LETS PLAY BALL

NAVIGATING THE RIVER OF COMMERCE

Americans and American businesses have been reinventing themselves
since the days of the Revolutionary War. As some things seem to never
change, new millennium Americans and owners of businesses in America
carefully, instinctively and methodically have been chiseling a path of
improvement like never before. Constantly innovating and renovating you
might say. Consequently with innovation and renovation in most instances
comes improvement.

A River of Commerce inexorably connects Arizona, California and Nevada. It
runs fast and deep and influences who makes money and who does not. It
affects our lifestyles and quality of life. Its flow determines the economic
health and directions of the region. Some would say is the controlling
presence of all things in the southwest. Regrettably however, most of us
have no concept that the river exists and so are simply swept along by the
current.

In business and in our professionals lives, foreseeing the future,
understanding the why and need to change, and making the right
improvements at the most opportune time is what distinguishes the
players, spectators and play makers. We all in some way, shape or form
begin as spectators because that’s the beginning stage of what’s called
the learning curve. Players are those who have decided to take an active
approach to gaming. Here is where most professionals and businesses
perch and become settled. Play Makers are a whole different breed.

The river is treacherous and takes great wisdom to navigate. Some have
even sought to tame the river which works at times, but it is hard to control a
force of nature for long. There is great wealth however, in this river. In its
waters there are great fish to catch. Along its banks there are wondrous cities
to visit, places to live and things to do. Along its length there will forever be
new opportunities to explore and to develop. All of these things are yours to
have and to hold if you know how. Like any river, if improperly used it will die
Its environment must be protected and maintained if the source of our
prosperity to be sustained for our children.

A Play Maker waits not for the crowd to catch up and give the A-OK of
approval for their actions. They simply go on about their business preparing
needs before they are needed. A Play Maker survives on unadulterated
insight. They are nourished by the fruits of knowledge and spirit of the
ancients much like John the Baptist was nourished in the wilderness with
locust and honey prophesying the coming of greatness yet to come.
My definition of a Play Maker is: One (or a group) who produces, designs,
innovates, renovates, monitors and changes the direction in which a game
is played.
At TEC, developing scenarios for players has not come without a price.
Being fearless and unapologetic about being different has lead us down
some interesting paths. Today, at nearly 5 years it has been my honor in
staying true to my belief that our readers deserve to know the prelude and
the truths about what’s happening in the world around them. We have gone
through many changes over the years, yet we have maintained a high level
of standards and have come to be revered for our honesty and integrity. I
feel our readers deserve the very best in real, beneficial data today for
tomorrow’s conquests. Going forward, my promise is that we will continue
to maintain the maverick course while continuing to develop the big plays
especially designed for you. So, Let’s Play Ball
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The pages of The Ebony Cactus (TEC) are filled with everything you need to
know to navigate our local River of Commerce. TEC offers this knowledge
through great photographs, podcasts, video casts, ground breaking
interviews and forward thinking editorials. To succeed on the river takes a
leader with bold ideas tempered with wisdom. The Ebony Cactus forecasts
the rivers eddies and flows that affect you every day so you may plan
accordingly.
This month our Ports-of-Call include a conversation with KYOT radio
personality and music director Angie Handa, and a look at the development of
the new Downtown Phoenix Sheraton. We are proud to help the Minority
Business Enterprise Center recognize and honor some of the local captains
as part of the 2006 Arizona MED week. We continue our navigational lessons
with our next podcast on how to do business with the City of Phoenix. We
explore a connection between our river and the world and participate in the 25
anniversary celebration of an organization started by the late Rev. Leon
Sullivan, IFESH (International Foundation for Education and Self-Help, and
much much more.
From the promise of Phoenix, through the glitter of SoCal to the untold
secrets of Las Vegas, let The Ebony Cactus be your guide to our River of
Commerce. Enough for now, on with the show. TEC
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The Greater Phoenix
Chamber of Commerce
Business Expo in the Arizona
Cardinals Stadium two days
before the opening day.
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Dear George,
What a difference four years does make. It is an honor to not
only be a reader of the Ebony Cactus but also a contributor.
You and Angela are producing a first class publication.
Best regards,
Robert Blaney
Phoenix Arizona
Ebony Cactus, is getting better and better. Keep up the good
work and thank you and your teammates for all that you do for
us.
Regards,
Prince Arthur VIII
Phoenix Arizona

Volume 5. Number 6. July 2006
Greetings George,
Just wanted you to know how happy I am for the splendid job you and Angela are
doing with "growing" the magazine. The graphics are excellent, the stories
relevant, and the writing lucid. Please know that I pray for your continued success
and prosperity as you're providing a most valuable service with much sacrifice but
without charge.

We look forward to your letters,
comments, complements and
condemnations. To let us know how we
are doing, send email to:
Editor@TheEbonyCactus.com

Harold Coleman Jr.
San Diego
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September 12, 2006: Arizona State University Phoenix-AM Lecture Series
The Quandary About Arizona’s Knowledge Economy:
Do people believe science and technology research is the answer? Does it deliver?
Presented by: Richard Toon and Rick Heffernon
The idea of deploying new investments in science and technology research to help grow Arizona’s knowledge economy is backed by t he state’s business and civic leaders and
endorsed by elected officials. But, does the public believe these new investments is warranted? And if so, what expectations have been created? Moreover, how would we know if
science and technology delivered on its promise to grow the economy?
Policy analysts at the ASU Morrison Institute for Public Policy have wondered about these issues for years. Two analysts will discuss their recent, and sometimes surprising,
findings on public attitudes toward science and technology and the ramifications of increased research funding by the state
Rick Heffernon is a senior policy analyst at Morrison Institute for Public Policy. A staff
member of the Institute since 1997, and a consultant to the Institute from 1989 to 1993,
he specializes in policy research projects related to science and technology issues,
economic development, and education. His recent work focuses on the development of
“en route” performance indicators for measuring the impacts of science and technology
research on a region’s knowledge economy. This is part of a larger effort to help
policymakers define public return on investment from state expenditures for science
and technology research.
Continued on the next page.

About the presenters
Richard Toon, Ph.D. , is a senior policy analyst at Morrison Institute for Public Policy.
He has published several book chapters and articles on the public understanding of
science and science education and is the lead author of the Institute’s recent
publication “Arizonans’ Attitudes Towards Science, Technology, and Their Effects on
the Economy.” Richard previously was the director of research and education at the
Arizona Science Center.
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Continued from the previous page.
Morrison Institute for Public Policy is an Arizona State University resource for objective
public policy research and analysis. A part of the School of Public Affairs in the College
of Public Programs, Morrison Institute brings university scholarship and public policy
development together for the benefit of all Arizonans.
RSVP

Seating is limited—please RSVP
E-mail (ASUlectures@asu.edu) or (480)727-5266

October 10, Phoenix AM

Include your name, phone number and that you will be attending the Phoenix AM
program.
Date
Time

Subject: Central Arizona Project’s Role in Reducing the
Risk of Drought-Related Water Shortage for Central
Arizona

Tuesday, September 12, 2006
7am, breakfast
7:30 – 8:30am program

Presented by: Sid Wilson, General Manager Central
Arizona Project

Location
Tom's Restaurant & Tavern
2 N. Central Ave., Phoenix
(602) 257-1688

Water is Arizona's most important natural resource and is central to the States growth
and development. With an annual budget of 150 million dollars, the Central Arizona
Project pumps 1.5 million-acre feet of water annually from the Colorado River 300 miles
across the state and nearly 3,000 feet up hill to Phoenix, Tucson and many points inbetween. The CAP provides 40% of the available water within this region. In this time of
regional drought the Central Arizona Project plays a critical role in our ability to protect
and sustain Arizona's water supply.

Cost
free
(breakfast extra*)

*Enjoy breakfast before the program begins. Delicious options
are:
Tom's Continental Breakfast
($4.95)

In this seminar, the General Manager of the Central Arizona Project Mr. Sid Wilson will
discuss many of the important issues facing Central Arizona's water supply the role the
CAP plays its management including:

Pound Cake, grilled or toasted
Diced Fresh Fruit Cup
Flavored Yogurt
Coffee or Tea
Florentine Omelet
($5.75)

•
CAP’s role in recharging central Arizona's groundwater.
•
What is the Arizona Water Bank?
•
How the CAP participates in the management of water in the Colorado River
•
including planning for reservoir operations, shortage sharing and river
•
augmentation among the Seven Basin States which share the Colorado River.
•
CAP’s participation on Governor Napolitano's in-state drought task force.
•
The importance of operating the Yuma Desalting Plant.
Additional information on the Central Arizona Project may be found at:
http://www.cap-az.com
For a podcast of Sid Wilson discussing water and small business click here.

Three Eggs, Spinach, Chives, and Mozzarella cheese
Toast and Jelly
Coffee or Tea
-----------------------------------------------------------------------www.asu.edu/xed/phoenixam/
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On the Air Podcast
September 2006

Click Here to Listen to Pt1
Click Here to Listen to Pt2

How to do business with the City of
Phoenix Pt3
Host:

Dr. George B. Brooks, Jr. Co-Publisher &
Editor The Ebony Cactus magazine.

Guests:

Carole Coles Henry (photo standing
right) Director City of Phoenix Equal
Opportunity Department.
Jackie Johnson (Photo standing left)
Equal Opportunity Department
H. Anthony Hatcher (Photo standing
center) Finance Department
Carolyn Gall (Photo seated left)
Equal Opportunity Division Deputy
Director
Mark Escobedo (Photo seated center)
Engineering and Architectural Services

S

Podcast Number 3

ince December of 2005, The Ebony Cactus magazine has been pleased to work
with the City of Phoenix Equal Opportunity Department to develop a series of 3
Podcasts detailing how Minority, Women and Small Business Enterprises
(M/W/SBE) can do business with the City of Phoenix. Our principal guest in these
broadcasts has been Carole Coles Henry, Director of the City of Phoenix Equal
Opportunity Department, and speakers have ranged from the City Engineer to the
Deputy Director of the Phoenix’s Finance Department. Subjects include a history of the
City’s program, how to use it and the importance of certification. The information is
detailed, straight forward and very useful. (Note: you do not need an iPod to listen. Any
computer with sound will do.) The podcasts are free. To listen, go to
http://www.TheEbonyCactus.com. Click on the podcast links and your computer
will do the rest.
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Podcast number 1 (click here to listen) introduces the City of Phoenix
M/W/SBE program and provided an overview and history of the program. It also
discusses how the program had been changed in 2005 and the City of Phoenix’s
continued commitment to minority business. Podcast number 2 (click here to
listen) details how the new program works from the viewpoint of a number of city
departments.
The information in podcasts
the listeners. These issues
from modifications to the
businesses can continue to
TEC
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1 and 2 elicited a number of questions and concerns from
are addressed in Podcast number 3. Subjects range
M/W/SBE computer search program, to how minority
compete within the new sometimes colorblind framework.

Previous page (left arrow key) Next page (right arrow key)

Robert

Blaney

District Director Arizona District Office (bio on pg 8)
SBA Introduces Podcasts for Business Owners
•
•
•
•
•

T

he
U.S.
Small
Business
Administration has announced the
arrival of podcasting for small
business owners on a range of topics to
help entrepreneurs on the road to starting
a new business.

The SBA encourages listeners to visit
the online Small Business Training
Network of free training courses,
workshops
and
resources
at
www.sba.gov/training for more in-depth
information.

The SBA podcasts provide an introduction
to various small business topics, and will
deliver business information and advice
for new and established entrepreneurs on all aspects of starting, expanding and
financing a small business, as well as business protection. The current list of podcasts
includes the following subjects:

If you need to speak with someone to
discuss your business situation the SBA
has partners who provide free,
confidential counseling.
SCORE,
Counselors to America’s Small
Business, the Small Business
Development Center Networks and our
Women’s Business Centers all provide
counseling, at no cost, on these and
other issues facing small business
owners.

•
Is Entrepreneurship for You?
•
The SBA Small Business Training Network — Log On!
•
Selecting a Business that Fits
•
Disaster Preparedness for Business Owners
•
Financing a Small Business
•
The SBA recognizes the time constraints faced by budding entrepreneurs, and
podcasting is an easy way to deliver content on small business basics using audio files
over the Internet. Each broadcast is less than 10 minutes long and will feature
interviews with experts from the SBA and SBA resource partners of SCORE, the Small
Business Development Centers and the Women’s Business Centers. Industry experts
from across the country will also share insightful and invaluable information with the
small business public via podcasting.

For more information about all of SBA’s
programs for small businesses, call our
district office at 602-745-7200 or visit
the SBA’s extensive web site at:
http://www.sba.gov. T E C

To get to the SBA podcast library, go online to http://www.sba.gov/podcast.
Podcast files can be listened to on a computer or downloaded to an MP3 player. Each
podcast delivers a broadcast quality recording, and additional feeds on a new small
business topic will be added regularly. Future podcasts include:
•
•

Business Planning--the Basics
How to Write a Business Plan
How SBA Can Help Finance Your Business
The Importance of Marketing
Finding the Right Employees

Checklist for Starting a Business
Legal Forms of Business Ownership
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BizTools
Strategic thinking and planning – Why bother? By Loretta Love

Huff

(bio on page 8)

Assessments of current performance can be short and sweet or detailed and comprehensive. A few questions
to ask include:
Many people balk at the idea of planning, believing there just
isn't time. It’s the businesses that make time for business
planning though that experience significant expansion and
growth. Three basic assessments can make the difference
between surviving and thriving.
•
•
•

What’s our current performance?
What environment are we operating inside of?
How will we get to the future we envision?

•
•
•
•

How did we do on last year’s goals?
What did we learn? Does everybody who needs to know what we learned, know?
How can we improve our operation?
What metrics should we use to make sure we’re managing what’s most important?

Without reviewing current capabilities, you’ll keep fighting the same kinds of fires rather than gaining ground on
what’s important.
Additionally, you don’t operate inside a vacuum. Wise planning can mitigate the impact of outside forces of the
success of your enterprise.
•
•
•

Where is our industry going?
What competitive challenges are we likely to face this year? What must we do to keep up or take the
lead?
Who are our ideal customers? What do they need and value?

Finally, you must know where you’re going or you’ll likely end up paddling upstream against the current.
•
•
•
•

Where does our revenue come from? Where should it come from?
What is the most profitable business model for us?
Are each department’s goals aligned with the mission? Are each employee’s?
What skills will be needed for maximum success? Do we need to hire, train, or outsource?

For an even more substantive approach, bring your staff together to discuss these questions. By exploring
their different perspectives, you’ll gain new insight, uncover hidden opportunities and open up brand new vistas
for your company.
You think you can’t afford the time to plan…indeed, you really can’t afford not to.
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Beyond the Box
Writer’s Block
Commentary By: Simon “Mac” McNeil (see bio on page 8)
I have “writer’s block.” I’m tempted to write a “black” article, for
this “ebony” magazine, but that is not what this magazine is
about. Consequently, this is why I write for this publication. So
today, I’m going to be a rebel (I feel comfortable in that role) and
write on (everyone hold on to your seats……), human interests of
absolutely no real value! Disclaimer: some of which might be
highly controversial, but nevertheless fun conversation!
My writer’s block leads me in the direction of finance within
marriage. More descriptively, who’s in charge? I’ve heard the
myth, both in my profession of banking and in casual marriage
circles that equal partnerships work best. For who?! The last I’ve
heard, most successful marriages have a vital element called
trust. Trust requires one party to place faith in another, which
can then be reciprocated. As a banker, most arguments that I
have heard from married couples who have sat in my office are
about the fact that an “equal partnership” was violated by one
party conducting transactions that the other did not know about.
Or, how about the “you have your account, and I’ll have mine,”
method? It sounds really good in theory. This way, the account
owners should never be surprised by any transactions that occur
on their individual account. Inevitably, the “I need to borrow
$100,” conversation conjures itself up. Followed by the, “where is
the $100 you owe me?” statement two weeks later. Next thing
you know, the marriage partnership has developed into an
individual war of personal assets. Egos flare up, and the law of
diminishing returns begins to take hold on those wonderful
individual accounts, i.e. zero balances.
So what’s the solution? (I’m doing my best to live up to my
statement that this article will have no real value, but here’s my
controversial answer…) Someone has to be in charge of the
family finances: one person. To quickly avoid the criticisms that
this is a sexist article, it doesn’t matter whether that person is the
husband or the wife. The important point is that this needs to be
decided early in the relationship, and respected by all family
members. Children in the family household should all be aware of
who is the primary individual responsible for handling the family
finances. Why is this important? Because as children grow
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older, they request higher dollar items that, if not
coordinated with the primary finance coordinator, could
lead to discord in the family finances.
Just out of curiosity, how many married men reading this
article have ever heard the statement, “you just don’t
understand how hard it is to give up control of my money,
when I’ve worked so hard to get to where I am today?”
Again, to avoid the criticisms of this being a sexist
article, how many married women have ever heard, “it’s
just that I’ve been a bachelor for so long that I’m used to
doing things with my money on my own?” Here’s a free
hint to those who are confused by these statements: the
vital element of trust is missing in your marriage.
So who’s in charge in your household: trust or ego?
Trust me when I tell you this: I’ve never witnessed an
argument between married couples sitting in my office
complaining about the fact that their accounts are in
good standing because they had to lay down their egos.
TEC

Adam Abraham
860 N. McQueen
Unit 1171
Chandler, AZ 85225
480.275.4925 (phone)
509.479.8415 (fax)
adam@phaelos.com
www.phaelos.com
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CELEBRATING
AFRICA IN
ARIZONA
by Esau Lolis

Millions of Africans
have benefitted
from critical
education, conflict
mitigation
and HIV/AIDS
assistance thanks to
the International
Foundation for
Education and
Self-Help, a quiet,
Scottsdale-based
non-profit that was
founded 25 years ago by the renowned Reverend
Leon H. Sullivan. Sullivan was the first African
American to be named to the Board of Directors
of a major U.S. company (General Motors), the
author of The Sullivan Principles for Corporate
Social Responsibility in South Africa. Sullivan was
also a Nobel Peace Prize nominee, a recipient of
the Eleanor Roosevelt Medal for humanitarianism
and a recipient of the Presidential Medal of
Freedom, the highest civilian honor that can be
bestowed on private citizens by U.S. presidents.
Continued on the next page
advertorial
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Rev. Sullivan
did not believe
in charity, but
he did believe
in self-help, a
philosophy
which
emphasizes
vocational
skills training
for school
leavers and
unemployed
youth in the
United States.

Reverend Sullivan believed that if emerging African democracies were to be
sustained, each country's citizens had to be literate and capable of making
informed choices. To accelerate that process, Reverend Sullivan founded
the International Foundation for Education and Self-Help (IFESH), which,
since 1981, has delivered highly-respected, grassroots, community-based
education, health care, conflict mitigation, democracy, micro enterprise
and other programs to sub-Saharan Africans.
IFESH operates and supports a number of effective grass-roots,
community-based development programs. However, the organization
focuses on education and integrated community economic development.
Educational programs include: The International Fellows Program and the
Teachers for Africa Program which has sent close to 1000 American
volunteer teachers to Africa to work in the local school systems; The
Schools for Africa Program which has built or refurbished more than 200
schools in sub-Saharan Africa; The support for sub-Saharan Africa (SOS)
Program which, in cooperation with the LDS Church, has sent donated
school books and other educational supplies valued at more than 30 million
dollars to countries like Liberia, Benin and Ghana. In conjunction with the
CDC, IFESH Nigeria is operating a successful HIV/AIDS Mother-to-Child
Transmission Program. IFESH recently received a grant from USAID in the
amount of 8 million dollars to operate a Conflict Management and Mitigation
Program targeted at the youth in areas of Nigeria torn by tribal conflict. In
the Democratic Republic of the Congo, IFESH is managing a groundbreaking program that seeks to reintegrate former child soldiers back into
their local communities. The organization operates with
administrative/fundraising costs of 7.97% of contributions received.
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IFESH has worked in a number of sub-Saharan countries over the past
25 years and currently has offices in 11 African countries; Benin,
Democratic Republic of the Congo, Cote D’Ivoire, Djibouti, Ghana,
Guinea, Ethiopia, Malawi, Namibia, Nigeria and South Africa. IFESH
employs almost 200 workers; 99% of who are indigenous to the region.

Continued on the next page
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Continued from the previous page
Rev. Sullivan did not believe in charity, but he did believe in
self-help, a philosophy that was the foundation for the
Opportunities Industrialization Centers of America (OICA)
which emphasizes vocational skills training for truant and
unemployed youth in the United States and for OIC
International which took the same principles to the rest of
the world.
Rev. Sullivan passed away in 2001 and his eldest daughter
Julie H. Sullivan Ph.D., is now at the helm of IFESH as the
current President and CEO. She began her career with
IFESH as an entry level project officer in 1987 after having
worked as a reporter at the New York Times newspaper.
Prior to assuming the position of President and CEO in
August of 2004, she served as the Executive Vice President
for Education Programs at IFESH.
Dr. Sullivan holds a Bachelors Degree in English from
Arcadia University in Glenside, Pennsylvania, a Masters
Degree in Journalism from Temple University in Philadelphia,
Pennsylvania, and a Doctorate Degree in International
Development from Tulane University.
She resides in Scottsdale, Ariz., with her three children,
Leon Todd, Elisabeth Helene, and Grace Harris.

25th Anniversary Conference

event, which will be held September 25 in Scottsdale, is
entitled: Corporate Social Responsibility: Advancing
Education in Africa through Public and Private Partnerships.
"We will gather in Scottsdale, Arizona, to celebrate my
father’s vision, to celebrate accomplishments over the past
25 years and to re-focus our attention on the educational
needs and opportunities for America, to be of assistance to
the African people and to raise at least $500,000 to continue
his work," said IFESH President and CEO Julie H. Sullivan,
Ph.D. "I invite you to consider partnering with us as we move
forward in this 25th anniversary year by ensuring that this
work, his passion, and his promise to the people of Africa
continues."
Ambassador Jendayi Frazer, Assistant Secretary of State,
Bureau of African Affairs will deliver the keynote speech at
the inaugural Leon H. Sullivan Global Citizenship Dinner.
Additional speakers and workshop leaders include:
•
•
•
•
•
•

Julie H. Sullivan Ph.D.
President and CEO.
IFESH.

Dr. Julie Sullivan, President and CEO of IFESH
Ambassadors from BENIN, THE DEMOCRATIC
REPUBLIC OF THE CONGO, THE COTE
D’IVOIRE, NIGERIA AND ZIMBABWE
John Long, Vice President of Corporate Affairs, The
Hershey Company
Dr. Michael Omolewa, Nigerian Delegate, UNESCO
Conference 2005; and
Dr. Sarah Moten, Chief, Education Division, United
States Agency for International Development.

This month, IFESH celebrates its 25th anniversary - and the
continuation of the Reverend’s dream - by hosting a major
conference on corporate social responsibility in Africa. The
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*
*

8:00am - 6:00pm Registration
9:00am - 11:45am Plenary Session

*

12:00pm - 1:45pm Luncheon

*

2:00pm - 4:00pm Workshop/Panel
Discussion

*

6:00pm - 7:00pm Reception

*

7:00pm - 9:30pm Awards Dinner
Speaker:
Ambassador Jendayi E. Frazer
Assistant Secretary
U.S. Department of State
Bureau of African Affairs (see web
page for biography of Dr. Frazer)

Continued from the previous page

Schedule

The day will also include two workshops.
Workshop A is titled the Role of Corporate Social
Responsibility in the Advancement of Education in Africa
which will be facilitated by Dr. Michael Omolewa, Nigerian
Delegate, UNESCO Conference 2005.
Workshop B is titled Meeting the UN Millennium Goal of
Universal Primary Education in sub-Saharan Africa and
will be facilitated by Dr. Sarah Moten, Chief, Education
Division, United States Agency for International
Development.
For more information on IFESH and the 25th Anniversary
Celebration please direct your browser to
www.ifesh.org.

Theme
CORPORATE SOCIAL RESPONSIBILITY:
Advancing Education in Africa through Public
abd Private Partnerships
Sunday, September 24, 2006*
Hyatt Regency Scottsdale Resort & Spa at
Gainey Ranch
*

12:00pm - 6:00pm Registration

Monday, September 25, 2006*
Hyatt Regency Scottsdale Resort & Spa at
Gainey Ranch
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Plenary Session
Monday, September 25, 2006
Welcome: Dr. Julie H. Sullivan
IFESH President and CEO
Remarks: Mr. John Long
Vice President, Corporate Affairs
The Hershey Company
(Tentative Program)

Workshops
Workshop A:
The Role of Corporate Social Responsibility in
the Advancement of Education in Africa

Workshop B:
Meeting the UN Millennium Goal of Universal
Primary Education in sub-Saharan Africa
Facilitator: Dr. Sarah Moten
Chief, Education Division
United States Agency for
International Development

Venue
Hyatt Regency Scottsdale Resort and Spa
at Gainey Ranch
7500 E. Doubletree Ranch Road
Scottsdale, Arizona 85258
(480) 444-1234
Reserve Room

View Resort

Click Here to Register

Facilitator: Dr. Michael Omolewa
Nigerian Delegate
UNESCO Conference 2005
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Despite some
inconvenience Light
Rail construction in
downtown Phoenix
proceeds on Schedule.
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ReInventing Downtown
Phoenix:
The Downtown
Sheraton Hotel
Phoenix Arizona is
changing rapidly. The
Downtown Sheraton is an
integral part of the strategic
plan to create a world class
city center.

Diamondbacks, U.S. Airlines Arena, the
Herberger and Dodge theaters, Arizona
Science Center, the Heard Museum, and The Phoenix Art Museum.
Designed with the business traveler in mind, the hotel’s amenities will
feature a 2,000 square foot outdoor pool, sundeck, 6,500 square foot
fitness center and spa.

owntown Phoenix Arizona is booming. Construction is moving at
every turn. With Light Rail building through, the new Convention
Center rising, Arizona’s knowledge based economy effort
“Biozona” led by the downtown based Translational Genomics
Institute (TGen) expanding and every other building seeming to have
the words Arizona State University emblazoned across the top,
Phoenix is on the verge of a renaissance. However, even with the
presence of the Hyatt and Wyndam hotels, downtown was severely
lacking in the hotel space needed to move Phoenix to one of the top
convention sites in the nation, until now.

D

Though it is targeted to serve the traveller using the new Convention
Center, the hotel itself features over 80,000 square feet of flexible,
state-of-the-art meeting space including ballrooms and meeting
rooms. The location is ideal with easy access to Interstate 10, city
bus lines and beginning in 2008, the new Metro light rail system.

Adding 1,000 rooms to the 1,500 within walking distance, the
Sheraton Phoenix Downtown hotel is targeted to fill the need for hotel
space. It is located only a few blocks from all downtown venues
including the Convention Center, Chase Field the home of the Arizona

www.TheEbonyCactus.com Vol. 5 No. 7 August/September 2006

Continued on the next page

26

Previous page (left arrow key) Next page (right arrow key)

decided to make the project happen on its own. “ There are two
hotel models. Big Box hotel with over 600 rooms, have significant
meeting space inside and are hard to finance privately due to high
interest rates and numbers other factors, but was the kind we
needed. Condominium hotels are easy to finance because they
have a significant privately owned component on top that can pay
for the rest of the hotel.”
The construction of the hotel offers considerable opportunity for
minority business. The City of Phoenix has a 165 million dollar
contract with the Perini Building Company to build this project.
Using the manager, at risk process Perini has committed to
maximize the use of certified minority businesses. To quote Frank
Brabec Perini’s diversity representative “There is a City of
Phoenix ordinance that requires the Perini Building Company to
set a goal and to meet a goal. So we did for about 11%, $17
million. This is a large project. We are trying to fit in minority
businesses where ever we can. Visit www.perini.com to get prequalified.”

“Sheraton is
already
booking
room blocks
six years
out.”

Frank Brabec
Diversity
Representative
Perini Building
Company

There will be opportunities for service contracts after the hotel is
completed. Starwood Hotels (the parent company of Sheraton)
has made a commitment to use local certified businesses and to
make outreach efforts as has Perini said Mr. DeWitt. According to
Mr. Brabec, the hotel looks to be supremely successful.
“Sheraton is already booking room blocks six years out.”
Continued on the next page
City of Phoenix Project Manager Jay DeWitt and
Assistant Manager Jerry Harper oversee the
project “Jerry and I oversee the day to day
construction as well as the operation, sales and
marketing, insuring the project gets off the ground
and is successful.”
“There is so much happening” said Jerry Harper,
“that was part of the reason our department was
formed, to focus on all of the development
downtown. That includes ASU, residential
projects. Our responsibilities are spread through
all those opportunities.”
According Mr. DeWitt, the City sought private
financing the project but was unsuccessful. Never
the less, the hotel was necessary so the City
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“We’ve seen a new thing happen” said Mr. DeWitt. “As ASU has
made a commitment to come downtown. The Convention Center
has expanded and light rail has made progress, private
developers have followed suite. We have some giant residential
developments going up. These are the fruits of our public
investment as we have kind of primed the well others have
followed. They have spent their own money in the potential of
downtown.”
“Downtown development is only the tip of the iceberg. Phoenix
was just officially named the 5th largest city in the County. Its
great to be able to form a downtown that is worthy of that 5th
level. The development of a viable downtown will serve as the
anchor and catalyst for development and investment throughout
out the neighboring areas and through the rest of the city,” said
Jay. To learn more about the Downtown Phoenix Sheraton and
downtown redevelopment go to: phoenix.gov/downtown TEC.
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One on One
with
Brotha Love
Let me play the Bass
Brotha Love: I got the opportunity to sit down and interview one of the
premier bass players in the world, Chip Shearin. Chip, as he likes to be called,
comes from the great Tar Heel State of North Carolina.
Brotha Love: Hey, my main man Chip, we see each other all the time but
now I get to interview you. Give me some history on how you got started.

Chip: I grew up in Raleigh Durham where my grandmother was a music
teacher. Hard to escape the piano lessons that followed. One of her students
was childhood friend, Gospel Star and Grammy Winner, John P. Kee. This early
relationship steered me directly toward a career in music. I performed with John
for several years through high school.
Brotha Love So, did you have any musical training while in North Carolina?
Chip: I studied music and econ at Duke University but was always on the
campus at North Carolina Central University hanging out with Jazz Great Donald
Byrd. Byrd personally took me under his wing and became a very important
mentor.
Continued on the next page
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Continued from the previous page:

Brotha Love: So, after you graduated from Duke, what did you do?
Chip: I moved to New York and performed with many popular R&B groups.
These included, The Sugar Hill Gang, Grandmaster Flash, Mel'issa Morgan,
Kashif, Ben E. King. One thing for sure it was a long cry from the Jazz and
classical education. Hassan, I was blessed to have experienced all of these
musical styles early in my career. It truly molded my musical direction and
abilities.

Brotha Love: Wow my Brotha, you have an interesting background. So

Chip Shearin is on tour
with Marion Meadows.

how did you meet Marion Meadows?

Chip:At the time I was performing with James Lloyd and Pieces of a Dream.
I’ve been playing with him now for 12 years.

Check
www.marionmeadows.com

Brotha Love:So Chip, what are your thoughts on your music and what is
your vibe?

Chip: I've come to realize that staying in the present is the most important
aspect of music. Its also to key to any successful business. Utilize the
experiences of the past but shape them with today's point of view. Drain the
most out of each day and visualize future steps.
Brotha Love:Who are some of the other artists you have worked with?
Chip:Kirk Whalum, Will Downing, Phil Perry, Mikki Howard, Howard Hewitt,
Jeff Kashiwa, Pieces of a Dream. Bob Baldwin, OJays, George Howard and
many others.

for tour dates. Make
sure you pick up the
“Truth Be Told.”
Brotha Love is now
heading to Cuba. Peace.

Brotha Love:Yeah, Will Downing had nothing but love for yo when he and
I spoke about you. Now you have a new project which is your 1st CD, “The
Truth Be Told!” Tell us about it.

Continued on the next page
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Chip:Well I have written and composed for others and it was time for me to do my
thing. “The Truth Be Told” is not your wine, cheese & palm tree jazz. It is a deep in the
funky side of things jazz mix.
Brotha Love:I had it bustin’ in my SUV and I love it. A couple of other cats from
the scene doing the finger work on this new CD. Where can people who love funky butt
shakin music pick up the CD?
Chip:They can check out my website at www.chipshearin.com
Brotha Love: So Chip, what are you truly proud of away from music?
Chip:Hassan, I'm most proud of my love of family.

I've come to realize that
importance in my life. My son Cole and my wife Kristal mean the world to me. In order to
stay close to my son, I'm an assistant coach on his football and basketball teams.
Kristal really keeps my grounded and focused on my career. We've become a great
team! My dad, Clinton Shearin, Sr., always around helping out. Just want to be the
same way. Tough with travel but I find ways to do it!

Photo above: Brotha Love and Chip Shearin

Brotha Love:I feel you on that Chip. What artist would you like to work with?

From jazz, Herbie Handcock, George Duke,
Stanley Clark and George Benson. These are
true legends that I would relish playing with.

Chip:To numerous to name. The music I'm really digging now comes from Justin
Timberlake, Beyonce, Movement Orchestra, so many, I want to continue to work with
artist that focus on carving the new direction. Of course any of the legends of music
like Herbie Hancock, George Benson would be way cool. I named my production
company KEO Music. It stands for "Keeping Your Ears Open." That's what its all about.
Brotha Love:I do look forward to having you come to Phoenix and hanging out
with Marion and I. My brotha I thank you for taking time for sharing some of you with our
readers.

Chip: Hassan, this will go over much better.

Again thanks for the love and support of

me. You are truly loved my brother.
www.ChipShearin.com
Keo Music Recordings TEC
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According 2005 US Census,
Latinos, African Americans,
Asians Americans, Native
Americans and others now
compose 51% the residents of
Phoenix and Tucson Arizona
and 51% of the 3 million
Arizonans under 35 years old.
Continued on the next page

by: George B. Brooks, Jr. Ph.D.
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The following are a few of their responses.

Continued from the previous page

"Diversity is Green!"
We needed to work
together then and we
must continue to
work together now.
Ed McCartney CFO & Owner of
Postnet AZ136

Majority Minority is a term that describes
regions where minority sub-components are now
the majority population. In this United States
this is normally used to describe places where
“Anglos” are no longer the majority. Hawaii,
California, New Mexico and Texas are all
majority minority states with Arizona and a few
others close behind.
What will be the implications of this
demographic change? Perhaps none. But still
waters run deep so there may be much under the
surface to consider. To begin to explore this
subject we asked our subscribers to the Ebony
Cactus the following two questions:
•

Will this new reality affect how you
function as a professional and if so, how?

•

If you are a business owner, will this new
reality affect how you run your business
and if so, how?.
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Dr. Brooks,
In response to your question,"Will this new reality affect how you
function as a professional and if so, how," I find it interesting that
the twist on the "new reality" is white vs. everyone else. To look at
this "new reality" in that manner makes it seem as if whites are no
longer the majority; however, in reality they are. They still
represent the largest racial segment in the state. To look at the
current "minority population" as one unit is faulty. Each individual
segment (African-American, Asian, Latino) is unique and operates
largely independent of the others. To answer the question, no the
"new reality" will not affect how I operate in the banking industry,
because although the minority segments are growing, nothing has
really changed except how someone at the AZ Republic classifies
"minorities."
S. Mac McNeil
Branch Manager, Chase Bank

This reality (not necessarily new) will not impact how I conduct my
business as a professional. For the past 20 years, in Arizona, the
biggest problem for blacks, browns, and Asians has been
ourselves. "Diversity is Green"! We needed to work together then
and we must continue to work together now.
Ed McCartney - CFO & Owner of Postnet AZ136

Interesting observation and interesting question - "Now what?" It
mostly depends on what is done with that figure(51% minority). I
went to school at a predominantly minority school (that just
sounds weird - 'predominantly minority) - about 89 - 92% minority.
What did it mean to the African American student that was about
3% of the population, or the Native American student that was
about 2% of the population, or the Pan-Asian student that was
less than 1% of the population? Not much. Often there was that
same insensitivity, as the "minority-majority population" was
catered to and the rest of us were generally ignored. I don't
believe that there was usually a conscious intent to ignore and
subjugate, but the result was just the same.

Continued on the next page
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"Do what conventional wisdom ("theirs" and ours) says we can't:
set aside suspicion, history, and differences and recognize we
share identical goals. Each "minority" group you identify harbors
the dream of making the American dream a full reality: to build,
sustain, and fortify their neighborhoods and communities against
drugs, crime, unemployment, poverty, and AIDS. Only by
overcoming suspicion of each other and collaborating on
common economic and political objectives will America's
minorities of color achieve the critical mass that ensures a "seat
at the table." Unity of purpose and goals commands society's
respect - something each group struggles for daily."
Thank you for offering this opportunity to comment.
Sincerely,
G. Alfred Kennedy
Independent XanGo Distributor

Two Sides of the Coin
Continued from the previous page
As more and more Latinos and Spanish speaking people obtain control and
numerical superiority (I don't like using the term Hispanic as an ethnic or cultural
term, because often - -other than the language, culture between Spanishspeaking peoples are as different as night and day - It would almost be akin to
establishing other ethnic groups such as Duttscnic or 'English-nic' - that was
actually an attempt at a joke) anyway, as certain groups gain numerical
superiority will that control stay in the hands of those that are gaining power or
will there be a real openness to share, to be equitable and considerate.
Honestly, I have no answers and would say it remains to be seen. I would offer
that there are probably many things we could all do to lay the ground work, in
preparation, to try to ensure that status, control and power is shared equitably
and not just shifted from one group to another. "And that's all I have to say
about that"
Burney Starks,
Dear Dr. Brooks:
I was intrigued by the questions you posed regarding Minorities as the majority
in AZ. You asked, "What are you going to do with this new reality?" To me, that
was the real question, one that may have to be addressed by other communities
in America as this new reality metastasizes. In response to that question, I
wrote 99 words and submit them for your disposition.
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As Ed McCartney suggests the color of diversity is green.
However, it is not always only about money. These
discussions are often couched in the terms of who gains
and who looses. In this case, Anglo vs Non-Anglo and
what new alliances will be constructed. This process will be
an interesting one and may take unexpected directions.As
one gentleman stated to me recently when we were
discussing this subject “ I can’t wait till I’m a minority so I can
demand my minority rights.”

“ I can’t
wait till I’m
a minority
so I can
demand my
minority
rights.”
Name withheld

I would contend however, that the perceived struggle
between Anglo and non Anglo for power hides the true
concern. As Dr. William H. (Bill) Cosby has recently
brought to light, the greatest challenge is the responsibility
of the new majority to itself. It is sometimes easier to be in
the minority because you can rightly or wrongly, blame
someone else for your problems. When you are in the
majority, there is no where left to look but in the mirror. The
question is, when we take an honest look, will we like what
we see or like Dorian Grey, want to hid our image in the
closet. Time will tell. TEC
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Eloy Arizona

America’s Best Governor

Midway between Phoenix and Tucson Arizona
along Interstate 10 is the City of Eloy. Within
the next 10 years the rapidly growing
metropolitan areas of Phoenix and Tucson will
meet at this spot. When cities collide great
things can happen. The question is, will you be
ready for them? After reading this article, you
may indeed be.

Yes, that is a matter of opinion particularly in
an election year. But anyone who can earn
that kind of national press deserves our
respect and a closer look. In the October 2006
edition of The Ebony Cactus, we are honored
to present a Q & A with Arizona’s Governor
the Honorable Janet Napolitano.
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Cover Story

With
Music Director & Assistant Program Director KYOT Radio

by: dr. george b. brooks, jr.

I appreciate a cultured voice. As the son of a preacher I know not only the
power of words, but the greater power of one who can deliver them well. This
ability is what those who works in radio media must have. These are
individuals whose faces we do not see. Your willingness to listen and trust in
their station comes strictly from how they project their voices to you. It is an
under-appreciated skill.
Continued on the next page
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Summary: Radio
is more than a
place to listen to
good music or
provocative talk.
It is also a vehicle
to carry the
message of your
business. With
the advent of
HD format and
the Internet
traditional radio
is evolving.
Business needs to
understand the
changes to be
able to make the
best use of this
valuable
resource.

Continued from the previous page

Angie Handa
Music Director
Assistant Program Director

KYOT Radio
Smooth Jazz
4686 E Van Buren St
Phoenix AZ 85008-6959
602-374-6000
Web Page: www.KYOT.com
Listen Live Click Here

Angie Handa the 10am to 3pm host on Clear Channel
station KYOT Smooth Jazz in Phoenix Arizona has such a
voice. You can hear her smile over the air. To quote a
commentary on her from an online blog:
“I'm listening to 95.5 KYOT, if there's one personality that I never
tire of, its Angie Handa. She's got a great voice and can spin some
vicious elevator music. Love it! Totally makes the day go well and
feel all somehow by the end of the day.”
On occasion we are blessed to learn more about the person
behind the voice. To begin, a native of Sunnyvale California
and a graduate of San Jose State University, Angie started her
professional career in Santa, Cruz, CA, as the weekend DJ
for KSCO AM.
Continued on the next page
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Continued from the previous page

According to Angie “The studio was so old, you
had to put a nickel on the turntable needle to
keep it on the records.” Now for those of you
who don’t know a record is a classic analog
means for the distribution of sound, particularly
music.” While she was at KSCO The company
then decided to put what became only the
second New Adult Contemporary (a precursor
to today’s Smooth Jazz) formatted station in the
nation on its FM channel KLRS 99.1FM. She
became the night DJ thus sealing her fate in
radio. Since then, she has worked in Arizona,
California, Michigan, and South Carolina.”

TEC:

How about Japanese American?

AH: Quite frankly I don’t know of any other Japanese American program directors. That does not
mean that there is no one out there, but there are so many stations and so many formats. I am the only
one that I know of.

Some writers would stop here. However, her
voice suggests there is far more to her. So we
asked for an interview and it was kindly
granted:

:

The Ebony Cactus (TEC) Thank you for the interview. To
begin beyond the basics, who is Angie Handa?

TEC: KYOT is owned by Clear Channel?
AH:Yes. Clear Channel owns 1,200 radio stations across the country and internationally. We are the
biggest radio broadcaster in the world. We have sister stations that includes KFYI, KNIX, KEZ, Mix96.9,
KISS, and KYOT. We all broadcast from this building. At one time we were broadcasting from three
separate buildings. We finally have every single person in one building now.

Angie Handa (AH): I am one of the few women program
directors in the country. I believe the statistic is less than 10 percent,
and I was also one of the first multi station program directors in the
country as well.
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TEC:

What does your usual day look like?

what they like at “new music night.” I also do station
appearances. Of course I have a sister in California that
I talk to every day (Laughter).

I was fortunate that I started in a smaller market and
worked my way up. In a smaller market you really have to
wear so many hats. I did the night show and afterwards I
had to take out the garbage because I was the last one
out. When you are in a smaller market you have to do
more because there is less money and a smaller
business. That is the way it was in the old days. Now
companies like Clear Channel, CBS and radio.com has
stations in all size markets. Basically it come comes
down to population and revenue. The larger the market,
the larger the potential revenue because you can charge
more for advertising. We (KYOT) has been on the air now
for 13 years and have hundreds of thousands of
listeners so we do very well.

AH:Everyone's day is a little bit different which is
nice. In any radio station you have three main
departments. Programming, sales and accounting and
engineering. Engineering keeps everything running from
the computers to the towers. Programming has
everything to do with on-air and events. We oversee the
promotions department. Also, with sales and
accounting, we work together hand in hand but we don’t
see each other daily. My title happens to be Assistant
Program Director, Music Director and Midday Host of
KYOT.
A typical day for me would be to come in, in the morning,
check my email, check my regular mail. As Music
Director I screen all the music that comes across my
desk. I try to focus on local talent. I probably get dozens
of CDs every week. Its a little bit of challenging keeping
up with it, but the most enjoyable part of my job is
listening to new music. At 10:00am my air-shift starts.
On air I have things like the KYOT cafe. After that I start
the Day to Day stuff including day to day programming
the music, I also disseminate the information to the Djs
including what promotions we are involved with. For
example on September 2nd we will be involved with
Phoenix Cooks an event at the Arizona Biltmore. So I
must get this information ready for the Djs to talk about.
Any thing they need to talk about including trip a day,
smooth summer stays I am response to make sure they
get it in a timely manner.
I also talk to record companies about new releases.
Today I got a phone call from Artisan Music which is
owned by Richard Elliot and Rick Brawn telling me about
some of the records that are out now or will be introduced
in the near future. I also help listeners who want
information about the music or the station. Also, just my
various appointments. There is a woman who works in
the sales department that wants to do voice work so I am
helping with here delivery. I also pick out the (14) new
songs we audition and let the listener rate and tell us

United States but we only the 15th largest radio market.
However because our growth is so fast that is an
increase. We were the 21st largest market.

TEC: What is the difference between the markets as
far as Smooth Jazz?

AH: Part of that has to do with the history of the
market. Phoenix has always been a very Rock oriented
market. You wont find that in Detroit,. There you will find
a lot of Urban Stations, Dance Stations, Urban ACs
(Adult Contemporary) just because of the population
differences. Here we have a much smaller minority
population, Asian 2% African American 3%, Hispanics
24%.

Angie after a cancer walk (above)

TEC: How large is the Phoenix market?
AH: Part of it is based on the size of the
population as determined by Arbitron lines. Our
ratings are based on Arbitron ratings that come out 4
times a year. Though we are the 5th largest city in the
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Many people accuse us of being the same as other radio
stations, but that is not true. For example, Richard Elliot
may be he #1 song across the country, but not every
smooth jazz station will play Flamenco guitar pieces.
Because our rock and Hispanic population the Ottmar
Liebert and Jessie Cook pieces do very well here but
would do terrible in a place that has had no exposure. Its
not unusual for our station to play as much or more guitar
songs as we would sax because of the rock background
of this market. This is why you need local research and
people who know the market.
Continued on the next page
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TEC:If you could speak to the artists, what would you say?
AH: A great question but a complex one. I can’t sing, I can’t
dance, I can’t play an instrument, that’s why I am in radio
(Laughter). Its something that has to come from within. You
know songs that are coming from the heart. No one necessary
taught them how to do that. To me music is poetry. You have to
learn the notes, you have to learn about structure. To be really
good at it you must have drive and talent. Everyone has a
certain degree of talent. For example, Lance Armstrong’s heart
can beat 3 time faster than the average person, so he can ride
faster and better. He has a certain talent that you can’t teach.
So I am not sure that I would presume to tell the musicians what
they should do.

TEC:What is the learning curve to understand a new market to get a new station started?
AH:The learning curve is constant.

In the beginning it is little a freight train hitting you. There is so much to
absorb, so much research to go over, listening to do. There is driving around to get a feel for the area. Basically
you rely on a lot of information that you get through research companies, that you check other markets that are
similar to yours to get a radio station started. I was part of the launching of KOAZ (a competing station now
defunct) years ago. We studied the KYOT the most because we had to go head to head with them. We knew
they had already been on the air for two years, who their consultants were, who their research company was
and we knew that they were playing the best songs for this audience. What we did was to play those songs and
made it a wider library.

TEC:How has the music played on KYOT evolved over the years?

TEC:How has the advent of satellite and internet radio
affected KYOT?
AH: The Internet has been hugh. Its also been good for us. A

AH: Over the past 10 years the music has changed. In a way its been really great, but in a way its been a
little bit disappointing. There seems to be less inspiring music. A lot of it are cover songs. The pool of people
still making smooth jazz is very small. You wish that younger people would grasp it. Perhaps people were more
willing to experiment, go outside of the box in years past. Today it seems that musicians and artists are more
concerned with getting their music played rather than trying to create something innovative. It needs to be a
little bit of both. This is what I see when I go to a live show or what comes across my desk. I have to go through
a lot of music before I can find something that is really worthwhile.
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I also know that there are challenges with the artists. A lot of
artist are with record companies that no longer have a smooth
jazz department. So many of them they don’t have the access
to the right producers or must use the same saxophones
(players) and guitars as others on the label. In a way this is
wonderful that so many people share their talents with each
other, but where is the newness going to come in? Before, you
almost had to be signed to a record company to have access to
equipment. Now the technology has gotten so good that people
can make their own music at home now. You still however, have
to think about distribution, music calls, record promotion and
things like that. When it something that you have to do your
self, it is difficult.
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lot of people can not bring a radio to work. The internet has
helped us get into a lot of work places that we could not before.
In a way, it is more competition, but it has been beneficial for us
also. We already have a broadcast program. We already have a
radio station that plays great music and is programmed very well
that people love. We had to meet all the FCC rules and
regulations but when we got it on the internet, we found that 10
to 15% of our readers said that if they did not have a radio, they
would listen to us on the internet.
Continued on the next page
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TEC:Have you found your listenership shifting to on-line or is it an addition?
AH: I would have to say that its an addition. Because when it comes to listening to music, I don’t think
anyone would choose a computer. In most cases people don’t have good quality speakers hooked up there.
Although we have a lot more competition via the internet, we also have a lot more opportunity.

TEC: Tell us about HD (High Definition) Radio?
AH: On HD radio, KYOT 95.5 won’t just be on one button, but you can switch it to #2 and you will have a
different radio station. Its going to be AAA (Adult Album Alternative). You go to Mix96.9 and switch it, you
are going to have a different kind of rock. You are going to have more choices with HD and that just around
the horizon.

TEC: What does the future hold for KYOT?
AH: Time will tell.

We know how to do radio and we do it well. We are branching into the internet, that
department started about 6 years and grown considerable. We now have email blasts. We now have an
online database fan club and now we have HD radio giving us two different types of programming at 95.5. It
seems like as we get more competition, we get more opportunities. If we are smart we will keep growing like
we have. Before when advertisers wanted to hear their commercials they would ask for a cassette. Now they
ask for mp3s. So we are going to keep changing and keep leading the way as we have always done. TEC
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Jim Robinson
Management Consulting
1155 East Beverly Lane
Suite 100
Phoenix, AZ 85022
602.896.9000 (phone)
602.896.9899 (fax)
info@gideongroup.net
www.gideongroup.net
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JP Morgan Chase Bank
American Janitorial Services
Wintech Industries
Ron Williams President & CEO GCMSDC
Real Tacos
Classico Distributor
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Presented by:

Minority Business Enterprise:
The National Priority
Message from the Director Alika Kumar-Isbell
Welcome to the 2006 MED Week special edition of The Ebony Cactus
magazine. This year our Annual Arizona MED Week 2006 celebration
will be held on September 20, 2006 at the Phoenix Civic Plaza to honor
emerging and outstanding Minority Business Enterprises in the State.
The Arizona Minority Business Enterprise Center (AMBEC) is very serious about helping minority
businesses in becoming top performers in their industry. Our highly skilled and experienced staff has
developed partnerships and strategies to help companies with rapid growth potential, an ability to create
jobs, and those likely to create a positive impact in the local and/or national economy. Your success is our
success.
We are pleased to share with you complete information on the Minority Business Enterprise Center, the
2006 MED Week program, and information about our 2006 MED winners. After the awards ceremony
on the Sept. 20th, the weblink to the video of each winner will become active for your enjoyment.

City of Phoenix Aviation
Hunt Construction Group
Turner Construction Group

AMBEC understands the imperative need for Minority Business Enterprise growth, and are positioned to
be instrumental and key partners in MBE growth and success. We look forward to working with you
soon!
AMBEC
255 E. Osborn Road, Suite 202
Phoenix, AZ 85012
(602) 248-0007, FAX (602) 279-8900
8:00am - 5:00pm
www.azmbdc.org
info@azmdbc.org
Click Here to see video on MED Week
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The
AMBEC is
a powerful
advocate
for
Minority
Business in
Arizona

T

AMBEC’s Goal
he Arizona Minority Business Enterprise Center
(AMBEC), is a non-profit organization federally funded

by the Minority Business Development Agency and the US
Department of Commerce, operated by the Arizona
Hispanic Chamber of Commerce. AMBEC’s program

Our goal is to promote the growth, expansion and
competitiveness of minority owned firms by providing
professional strategic business consulting service,
opportunities and resources. We assist Minority
Business Enterprises in the areas of financing, planning,
management, marketing, and also in obtaining
Government procurement (contract) opportunities.

concentrates on minority business enterprises with
$500,000 or more in annual revenues that are generating

Benefits from AMBEC

significant employment and long-term economic growth.

Executive Education

We are part of an entrepreneurially focused and
innovative organization committed to wealth creation in
minority communities. Our charge is to actively promote
the growth and competitiveness of large, medium and
small minority business enterprises (MBEs).

Once a year AMBEC selects one of its high potential
clients to participate in a world-class minority business
executive program offered by Tuck Business School at
Dartmouth. The course is designed to help minority
business owners develop effective operational
strategies on a customer–focused strategy, and let them
manage their business the way large corporations do.

Click Here to see video on the AMBEC
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AMBEC Team

Minority Enterprise Development Week
Every year the business media focuses its attention on the annual Minority Enterprise
Development (MED) Week hosted by AMBEC in recognition of the contributions made
by minority businesses to Arizona’s economy. In that event awards are given to the
most successful minority firms in every business category. Winners are automatically
nominated for the MED week awards at a regional level held in San Francisco each
year. Similar Activities are also held throughout the country under the auspices of
MBDA, culminating in the National MED Week Conference held in Washington, D.C.

Access to the Marketplace and Public
Awareness
AMBEC has developed an expansive network of strategic partnerships with the public
and private sectors to provide greater opportunities and resources to its clients.
AMBEC will actively promote individual minority business to these networks, to
increase market awareness of their capabilities, talent and capacity of doing business.
The AMBEC may promote its clients to entities such as the various Chambers of
Commerce, business and trade associations, corporations, local trade fairs, state and
local government agencies.

Business-to-Business Linkages
We foster teaming agreements through AMBEC’s and MBDA’s nation wide in-network
contacts. That type of agreements are possible when two or more parties agree to
jointly pursue a contract, with each firm contributing its own resources or capital and
sharing the rewards of the endeavor.

Additional Benefits
•
•
•

AMBEC’S SERVICES
AMBEC leverages telecommunication technology,
including the Internet, and a variety of online/computer
based resources to dramatically increase the level of
service that the MBEC can provide to minority owned
firms. AMBEC provides strategic business consulting
services and technical assistance in the following areas:

Strategic Business Consulting
•
•
•
•
•
•

Access to Capital
•
•
•
•

Financial Analysis and Planning
Loan Access and Package Preparation
Lender / Investor Identification
Bond Packaging

Access to Markets
•
•
•
•
•
•

Seminars and Workshops
Professional Referrals
Potential in-network partnership opportunities

General Business Consulting
Franchise Business Consulting
Strategic Business Plan
Feasibility Studies
Market Strategy
Operational Planning

Government Procurement Opportunities
Identification of Contracting Opportunities
Minority Certification Assistance (Federal, City,
County)
Vendor Registration Assistance
Bid Preparation Assistance
Developing of Joint Ventures and strategic
alliances.

Photos : Alika Kumar-Isbell
Project Director; Ed. McCartnery Business Consultant;
Gustavo F. Costales Business
Consultant; Alejandra Meraz
Project Assistant

www.TheEbonyCactus.com Vol. 5 No. 7 August/September 2006

45

Previous page (left arrow key) Next page (right arrow key)

International Trade Development
•
•
•
•
•
•
•

Product Evaluation for Exporting
Foreign Strategic Marketing Plan
Export Cost & Price
Product Preparation for Exporting
Third party Export Logistics & Customs Brokerage Services
Distributor Search Service
International Banking Transactions & Sales Collection

Eligibility
Qualifying MBE’s must meet the guidelines set forth by the Minority Business
Development Agency (MBDA), which include, but is not limited to African Americans,
Hispanic Americans, Native Americans, Aleuts, Asian Pacific Americans, Asian
Indians, Eskimos and Hasidic Jews.

Fees
Client fees are largely subsidized by the U.S. Department of Commerce, and are based
on a sliding scale determined by the business’ yearly gross receipts.

Our Strategic Partners
•
•
•
•
•
•
•
•
•
•
•
•
•
•

Associated Minority Contractors of America
Bronlen Financial Group
Business Development Finance Corporation
CORE Construction
Flagstaff Chamber Of Commerce
Grand Canyon Minority Business Development
South Mountain/Leveen Chamber
Small Business Development Center
Southwestern Business Financial Corporation
Sun Eagle Corporation
The Surety Specialists
U. S. Bank National Association
U. S. General Services Administration
United Latino Business Coalition
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MED Week 2006 Schedule of Events

Index of Advertisers

Location: Phoenix Convention Center
Wednesday September 20th, 2006

7:00 a.m.
7:30 a.m.
8:00 a.m.
9:00 a.m.
9:30 a.m. - 12:00 p.m.
10:00 a.m. - 11:00 a.m.
11:00 a.m. - 12:00 p.m.

Home

A Blessed Design
Amanda’s Custom Catering
Az Minority Business Enterprise Center
City of Phoenix Airport
City of Phoenix M/W/SBE
Ebony Cactus magazine
Girl Scouts
IFESH
JPMorganChase
Juniques Marketing
Life Strategies Consulting
Marketplace

Registration
Breakfast
Awards Presentation
Awards Ceremony Concludes
Business & Procurement Expo
Breakout Session 1
Breakout Session 2

Breakout Sessions
All sessions offered twice

Franchising – Path to the American dream

17
56
41
4
43
5
40
20
43
51
5
57

Arabella’s Total Skin Care
Assurance Staffing
Cardenas Interiors
Dirt Busters
Kori y Ana Floreria y Plantas
Kristal’s Healing Center
Lisa Albinger (the art of)
R & D Pro Tec

Panelists: BrandEXPANSION, Inc. (Mr. Ray Flores/President and
Michael Hemingway/CEO), a franchise broker working with
franchisors and interested parties who want to be franchisees;
and Mr. Mark King, Area Manager for PostNet.

Joint Venturing – Expanding your Bottom Line
Panelists: Cox Communications and AMBEC staff.

Phaelos Books and MediaWerks
Susan G. Komen Breast Cancer Foundation
The Gideon Group
Wells Fargo
WSSJ 100 FM Savanna GA

City of Phoenix, Economic development/
Procurement/Certification
Panelists: Dept. of Community and Economic Development (Mr.
Kedrick Ellison, Ms. Stacy Curtis, and Mr. Greg Bullock), Equal
Opportunity Dept. (Ms. Jackie Johnson), and Finance Dept. (Mr.
Tony Hatcher). (Click here for Ebony Cactus podcast)

19
9
40
46
3

Credit Fitness for your Minority owned Small Business
Credit Fitness Systems/WealthOne, Inc (Mr. LaVell D. Dubois)

www.TheEbonyCactus.com Vol. 5 No. 7 August/September 2006

47

Previous page (left arrow key) Next page (right arrow key)

The Minority Enterprise
Development Week
Awards is an opportunity
to recognize some of
Arizona’s most successful
and accomplished
minority Businesses. The
AMBDC will continue to
play a major role in
creating a supportive
environment for the
expansion of minority
entrepreneurs throughout
the state

Arizona Minority Business Enterprise Center is pleased to present the following
corporations and individuals with the 2006 MED week awards:
•

Minority Construction Firm of the Year - RBG Construction Company,LLC. owner: Ray Gonzalez Sr.

•

Minority Technology Firm of the Year - Hoque & Associates, Inc., owner: Enamul Hoque,

•

Minority Media Cornerstone Award - The Ebony Cactus Magazine, owners: Angela Brooks and Dr.
George B. Brooks Jr.

•

Minority Corporate Advocate Award - JP Morgan Chase Bank, contact: Ms. Lupe Barto, Director of
Supplier Diversity

•

Minority Service Firm of the Year - American Janitorial Services, LLC., owner: Ron Busby,

•

Minority Manufacturer of the Year - Wintech Industries owner: Alan Premraj

•

Minority Business Advocate of the Year - Ron Williams, President/CEO of the Grand Canyon Minority
Supplier Development Council,

•

Minority Retailer of the Year - Real Tacos, LLC, Owners: Ricardo Mora & Arnulfo Ortega

•

Minority Supplier/Distributor of the Year - Classico Distributor, LLC., owners: Consuelo & Dario Soldan,
Continued on the next page

www.TheEbonyCactus.com Vol. 5 No. 7 August/September 2006

48

Previous page (left arrow key) Next page (right arrow key)

Interviewing Applicants, Estimating Jobs, Writing Proposals,
Supervising Field Jobs, Coordinating Labor, Setting Forms
for Concrete Pours, Setting and Stripping Scaffolds, and
Completing layouts for structural concrete, grading, and
paving.

Minority Construction Firm of the Year
RBG Construction Company,LLC.
Owner: Ray Gonzalez, Sr. 623-937-8892
www.rgbconstruction.com
Click Here to See Video

2006 Winners’
Biographies
There is more to a
company than a name.
These are the biographies
of four of this years award
winners. They are
presented to give you
sample of the quality of
service Minority Owned
offer today. The remaining
six will be added after the
awards ceremony on
September 20th, 2006.

Minority Technology Firm of the Year

R

BG Construction
Company LLC
began in 1996 as
a
structural
&
architectural concrete
company and recently
branched out into
G e n e r a l
Contracting.RBG has
provided services in General Commercial & Industrial
Construction, Tenant Improvements, New Building Construction,
Electrical, Mechanical, & Architectural Construction, and Facility
Renovations, Repairs, & Maintenance, in addition to concrete
construction. Our mission is to provide a quality product in a
timely manner, while maintaining a strict adherence to the
guidelines and regulations of the construction industry and a
safe work environment for our employees. Raymond Gonzales,
President of RBG, is involved in the everyday operations of the
business along with the help of his three sons, Ray Jr., Daniel,
David and a well-experienced group of office and field personnel
consisting of seventy-five employees. In 10 years, our company
has grown from $1 mil per year to $12 mil per year.
Ray has been in the construction field since 1977 and during this
time, he has had the opportunity to work and learn portions of all
phases in construction. Some of his past experience includes:
Managing daily operations (Material Ordering, Safety,
E s t im at in g,
Co n t r ac t s ,
I nv o ic es , A c c ou nt s
Receivable/Payable), Field Operations, Quality Assurance,
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Hoque & Associates, Inc.
owner: Enamul Hoque, 480-921-1368,
www.hoqueandassociates.com
Click Here to See Video

H

o q u e
a n d
A s so c i at e s
began in 1997
with less than 5
employees and an
annual revenue of $290,000. Since then, HA has grown to 21
employees in 2006 with $1,700,000 annual revenue last year
and expects to exceed the 2 million dollar mark this year.
Despite almost having to close the doors soon after the
tragedy of 9-11-2001 (at which time most of our business
was focused at the airport), HA has been experiencing a
37% increase in growth in the last few years. Several
factors have contributed to that success, some of which are
based on the unique blend of east meets west which exists
in this company culture. At HA, clients, employees and
families come first and giving back to the community is a
priority. HA is living proof that education, free thinking,
training, flexibility, and sharing are core values and the key
strengths of the company, and are reflected in its
management practices.
Continued on the next page
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is an 18 year resident who formerly resided in Memphis,
Tennessee, is a Deacon at Southminster Presbyterian
Church holds a youth leadership role there. Angela serves
as a member of the Arizona OSHA Review Board and on the
Girl Scouts Pine Council.

Minority Media Cornerstone Award
Continued from the previous page
HA gives special rewards in response to
good work, provides flexible schedules, paid
time off for training and schooling, payraises to individual without notice, vacation
packages, health, dental, 401K and
complete trust and freedom to individual
employees in the fulfillment of their
responsibilities and time commitments to
clients. To quote Mr. Hoque directly "We are
not looking to become a billion dollar facility,
rather, our intention is to provide innovative,
cost-effective quality services…while
improving quality of life where we can…We
define success as being able to put smiles
on faces, whether they are owners, clients,
employees, or society at large."
Mr. Enamul Hoque was born and brought up
in a remote village in Bangladesh on the
bank of the Meghna River in the early
1950’s. He was one of six siblings in a
community where poverty and desperation
were a part of everyday life. While some
might view the circumstances of his
upbringing as deprived, Mr. Hoque views his
childhood as a blessing. He learned from
both his parents early on the importance of
giving back to the community and Mr. Hoque
carries on this tradition at Hoque &
Associates, Inc.

The Ebony Cactus Magazine,
owners: Angela Brooks and Dr. George B.
Brooks Jr., 602-363-1677
www.TheEbonyCactus.com
Click Here to See Video

F

ounded in 1998 as a print newsletter, creator and publisher
Angela Brooks along with her husband and co-publisher
Dr. George B. Brooks, Jr., launched the e-magazine
version in March 2002 to reach the masses. With a readership
now exceeding an estimated 250,000, The Ebony Cactus offers
features to assist minority professionals and businesses to gain
a competitive edge. Forward concept articles within the
magazine’s focus regions of Arizona, California and Nevada
have included, Project City Center in Las Vegas Nevada,
Diversifying Arizona’s Knowledge Based Economy, Water and
Development the Southwest and Downtown Phoenix
Redevelopment. Over the years the magazine has pioneered a
number of concepts in electronic media including introducing in
2004, the first minority business audio features (now called
podcasts) in the United States. In 2006 The Ebony Cactus
continues to expands its ability to facilitate and serve the needs
of the minority business community though collaborations with
the City of Phoenix, the Small Business Administration, the
University of Arizona and Arizona State University.
Ebony Cactus Co-Publisher and CEO Angela Brooks has been
an entrepreneur since the age of 16. She is a caring, dynamic
leader and community advocate with a strong record of
achievement in Arizona and other southwestern states. Angela
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Phoenix Native, Co-Publisher and Editor of The Ebony
Cactus, Dr. George B. Brooks, Jr., earned a B.S. from
Arizona State University, a M.S. from San Diego State
University and a Ph.D., in Wildlife and Fisheries resources
from the University of Arizona.
He is an Elder in
Southminster Presbyterian Church, serves on the Phoenix
South Mountain Village Planning Committee and is a member
of Kappa Alpha Psi Fraternity, Inc. Dr. Brooks also serves
as a member of the Board of Directors of the Central Arizona
Water Conservation District (CAP) and on Governor Janet
Napolitano’s Minority Advisory Board as the chair of the
Knowledge Based Economy Subcommittee.
Between them George and Angela have four daughters;
Andrea (21), Amanda (20), Haley (16) and Hasina (12), and
one grandson Marcus (7months).

Minority Corporate Advocate Award JP
Morgan Chase Bank, contact: Ms. Lupe
Barto, Director of Supplier Diversity, 602221-4868
www.jpmorganchase.com
Click Here to See Video
JPMorgan Chase - A company to be proud of:

J

PMorgan Chase employs more than 9,200 Arizonans
who care about their community by investing personal
and professional resources to make this a better place
to live. Those employees bring the full strength of JPMorgan
Chase’s global resources to benefit the communities where
they work, live and raise their families.
Continued on the next page
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create mutually beneficial business relationships by using
certified diverse businesses, which in turn help build a strong
and vibrant business community.

Community Development:
Each year, JPMorgan Chase grants over $100 million to not-forprofit organizations around the world. In Arizona alone, the
company invests millions annually in programs that help
economically disadvantaged Arizonans learn new skills, find
safe places to live, and create a brighter future for their families.

Continued from the previous page
Promoting diversity is the way JPMorgan
Chase does business, not just a marketing
campaign or trendy initiative. We know that
having an economically successful and
diverse business climate is an important
factor in a community’s overall health.
Three practices stand out among the
operating principles guiding JPMorgan
Chase: a commitment to mutually beneficial
supplier diversity, ongoing community
development efforts and providing banking
services to emerging local businesses and
families.

Corporate Supplier Diversity:
Corporate Supplier Diversity is more than an
initiative at JPMorgan Chase. It's what we
believe -- and what we practice.

In addition to charitable giving, JPMorgan Chase supports
affordable housing and community redevelopment efforts
through new markets tax credits, community development real
estate lending and access to technical assistance for
organizations serving diverse populations.

Juniques
Marketing
www.jusmcc.com
Juniques Marketing
Business Support Services
P.O. Box 8247 Phoenix, AZ. 85066
juniques@gmail.com

Banking Services:
Doing what JPMorgan Chase does best, the company
announced an unprecedented $800 billion pledge to provide
targeted banking services in communities across the U.S. over
the next 10 years. The commitment focuses on three areas
crucial to American families and cities: mortgages, small
business banking and community development lending.
Access to capital is a cornerstone of building a successful
business. Chase Small Business Banking operates in 2,600
branches across 17 states, providing financial services to
850,000 Small Business clients. We are the leading bank for
small businesses in our key markets, providing deposit and cash
management services, payment solutions, and a broad array of
lending products to meet our clients’ capital needs.

Hundreds of Thousands of
People would have seen your
ad if it was here.
Advertise in The Ebony Cactus

Continued on the next page

Sales@TheEbonyCactus.com

JPMorgan Chase is a recognized market
leader in Supplier Diversity. Since 1994, the
company has spent over $3.4 billion with
over 1000 diverse businesses.
Our supplier diversity efforts significantly
contribute to the overall success of our
company and those we purchase from. We
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G

rowing up in Oakland,
California., Ron Busby
watched his father develop
his janitorial business, USA Super
Clean, into a successful minorityowned venture. At the same time,
Ron received his first taste of
entrepreneurship. While working for
his dad, he would sit behind the
desks in the offices that he helped
clean, imagining what it would take to
run a business.

Continued from the previous page

On July 9, 2002, Ron started
American Janitorial Services, a fullservice facility maintenance firm, in
Scottsdale, Arizona. The company currently boasts a staff of
100+ responsible for cleaning more than 4 million square feet of
commercial space each evening. As an independent, privately
owned company, AJS is a certified MBE, SBE and DBE with the
City of Phoenix.
In addition to traditional janitorial services, AJS offers window
washing services, supplementary labor, cleaning products,
chemicals and paper goods. The staff and Management Team at
AJS pay attention to the “slightest detail” and every facility is
treated with the utmost respect. Simply put, “We are large
enough to perform, while small enough to truly care.” said Busby.
Ron's vision includes building a $125 million Arizona based firm
with a national presence in five years. He also wants to be a role
model to his sons, Ronald, Jr., 11 and Miles Julien, 10, and
mentor to other African American businesses.

Minority Service Firm of
the Year
American Janitorial Services,
LLC., owner: Ron Busby, 480941-8180
Click Here to See Video

Ron is the Board Chairman for the Greater Phoenix Black
Chamber of Commerce; is active in the Greater Phoenix Chamber
of Commerce; a recent graduate of the APS Academy for the
Advancement of Small, Minority and Women Owned Enterprises;
and is a member of Pilgrim Rest Baptist Church. Recognition for
his professional achievements include the Small Business
Administration’s Minority Small Business Person of the Year in
1996, and the Greater Phoenix Chamber of Commerce’s Small
Business Adversity Award in 2005, the Maricopa Community
Colleges AZ Small Business Development Center Network
Success Award Winner in 2005 and 2006, and the AZ Small
Business Association AZ Companies to Watch in 2006.
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Minority Manufacturer of the Year
Wintech Industries owner: Alan Premraj,
602-437-9001
www.azwintech.com
Click Here to See Video

A

n established
member of
the Tempe,
Arizona business
community for over a
decade, Wintech
Industries has come to be recognized as a leading
manufacturer of high precision components and assemblies.
Wintech’s customer base is broad, spanning the
semiconductor, aerospace, medical, computer,
communication & automotive industries.
High standards for quality and service are maintained at
Wintech Industries at all times, to ensure that we meet
customer and component specifications. We specialize in
contracts that demand an optimum level of precision, taking
each project from prototype design to manufacturer. Our
experienced team of engineers employs Master Cam, Solid
Works, AutoCAD 2002 and Teksoft to accomplish design
techniques & project production.

Continued on the next page
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but fell on hard times financially in the face of diminishing
contract opportunities and strong competition with other wellestablished local businesses. It was this incident that motivated
him to look into going into SDB start-up again in 1992 and
relocate to Phoenix, where he was certified as a SDB, and
approved as an 8a contractor by SBA. With this certification and
the help of various agencies and business associates, Wintech
has been able to land machine parts contracts from the U.S.
Department of Defense in the past three years. Wintech’s
commercial business is also growing well with local SBA’s
supports and our existing customers like Honeywell, Modern
industries, Simula, & Talley Defense Systems. In the process,
the company has also grown from a one-man shop to a 14-20
man shop.
Continued from the previous page
Wintech's comprehensive capabilities, from
prototyping to manufacturing and timely
delivery are unsurpassed in the Valley of the
Sun.
Wintech Industries was founded by Alan
Premraj in 1992. Born in the Indian
southwestern coastal state of Kerala, Alan
was the oldest of 7 children and so it was my
responsibility to find a good career and help
support the family. He studied engineering
at a prestigious Indian university, the
Madras Institute of Technology in southern
India. Soon after graduation in 1969, he
arrived in Canada with a job offer from
McDonnel Douglas Aircraft, now known as
Boeing with only $7.00 U.S. dollars to start a
new life.
He worked on the design team for DC-10
aircraft. After three years, he was laid-off
due to a lack of DC-10 aircraft orders. He
later worked with three other companies and
gained various experiences in engineering,
manufacturing, and business management.
In 1977, he was transferred to New York.
After working as a project engineer for
several years Alan resigned in 1984 to start
his own business. He did very well to start,

Minority Business Advocate of the
Year
Ron Williams, President/CEO of the Grand
Canyon Minority Supplier Development
Council, 602-495-9950
www.gcmsdc.org
Click Here to See Video

R

on Williams joined the Grand Canyon Minority Supplier
Development Council (GCMSDC) as its President/Chief
Executive Officer on March 8, 2004. GCMSDC is the
Arizona regional council of the National Minority Supplier
Development Council (NMSDC). NMSDC is the preeminent
national organization which provides minority business
certification, business development, and procurement
opportunities through direct access, membership driven
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relationships with corporate & government decision makers.
Ron is also the Chairman of the METRO (Valley Metro Rail)
DBE Outreach Committee.
A former U.S. Air
F o r c
e
Co nt r a c ti n g
/ Pu rc h as in g
O f f ic e r,
Ro n
previously served
as the Vice President/Program Manager for the Arizona
Procurement Technical Assistance Network and assisted
Arizona small businesses statewide in competing for
government contracts. As Director of the Arizona Native
American Business Development Center of the National
Center for American Indian Enterprise Development,
headquartered in Mesa, AZ., Ron assisted Native American
firms with development and growth.
Ron joined the City of Phoenix Equal Opportunity
Department in March 2000 and served as the Liaison to the
Phoenix Mayor’s Human Relations Commission. He oversaw
the Phoenix Human Relations Commission and
subcommittees in the areas of Business Development, the
MLK Jr. Awards, Multicultural Event Planning, and the award
winning "We're All on the Same Team" (WAOTST) cultural
diversity and awareness education programs.
While at the City of Phoenix, Ron performed
Minority/Women/Disadvantaged & Small Business
Enterprise certification as a Certification Specialist and
Outreach Team Leader for the Business Relations Section.
He also served on the Arizona Attorney General’s African
American Advisory Committee and local Hates Crimes
Committee. The National Conference for Community and
Justice (NCCJ) recognized Ron for his civil and human rights
efforts on April 27, 2004 as he received the 2004 "Don Eagle
NCCJ Humanitarian of the Year Volunteer Award". On
January 13, 2006 Ron received a 2006 Martin Luther King
Jr. "Living the Dream" Award during the Arizona MLK Awards
Breakfast at the Phoenix Convention Center. He was then
awarded the 2005 "Diversity Leadership Award" from the
WTS – Women in Transportation Metropolitan Phoenix
Chapter on February 11, 2006.
Continued on the next page
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Continued from the previous page

Minority Retailer of the Year
Real Tacos, LLC, owner: Ricardo Mora,
1-915-727-2323

R

icardo Mora, a Latino with
deep Mexican family roots,
grew up in Ciudad Juarez, a
Mexican town bordering El Paso,
Texas. He attended New Mexico
Military Institute, followed by studies
at the University of Texas at El Paso
(UTEP). While attending school
Ricardo worked at the local Domino’s
Pizza as a delivery driver for a year,
hoping to save enough to one day
start his own business. Since then, the dream of owning a
successful restaurant chain has remained.
In 1989 left Dominos for what seemed to be a better opportunity
and began work as a marketing representative in El Paso
Karfones, LLC (a retail cellular store). In 1990, with a little
savings and a partner from El Paso Karfones, the dream of
owning a business became a reality with the opening of Axcel
Communications in Ciudad Juarez, Chihuahua. Sixteen years
later, Axcel has expanded to 18 retail stores in seven cities, with
presence in the states of Chihuahua, Nuevo Leon, and Coahuila.
In 2002, still intrigued by the restaurant industry, Mora bought
off his long time partner in the communications business and
diversified, pursuing his dream of owning a successful
restaurant chain.
The story of Arnulfo Ortega began when he came to the U.S. from
Mexico in 1983. From humble beginnings but with a strong desire
for achievement, Arnulfo worked as a busboy and gardener, and
earned enough money to help pay for his studies at Golden Gate
University. He graduated with a bachelor’s degree in Hotel and
Restaurant Management and has since worked his way up the
ladder for major food corporations such as Taco Bell, Peter Piper
Pizza, and Burger King. While employed by B K, he was in charge
of developing and operations for 22 restaurants.

Click Here to See Video

2004, intrigued by the restaurant industry and the thought of
owning and developing a restaurant chain, Mora decided to
take a chance with the newly franchised concept of El Taco
Tote. That same year he signed an area development
agreement to open and operate five El Taco Tote
Restaurants in the Phoenix Metro area. In 2005, Mora
partnered with Arnulfo Ortega (at the time Director of
Operations for BK).
Since the opening of the fist restaurant, sales have
modestly grown and are estimated to close at $3,000,000 for
fiscal year 2006. Additionally, 90 new job opportunities have
been created in the Phoenix Metro area. Current open
locations are at 35th Ave. and Camelback in Phoenix,
Arizona and a 200 seating capacity newly opened restaurant
located at Country Club & Southern in Mesa, Arizona.
Lack of identification of a new concept and finding a
financial institution that would take a chance on a couple of
Mexicans with a dream were the most difficult challenges to
overcome. Fortunately, with the help from AMBDC and its
contacts, the business plan was formed and a supporting
financial institution was found.
Continued on the next page

"Take control of your destiny. Believe
in yourself. Ignore those who try to
discourage you. Avoid negative
sources, people, places, thoughts and
habits. Don't ever give up and don't
ever give in."
- Unknown

In 1988, El Taco Tote opened its fist small restaurant with a 30
person seating capacity, and through the years Mora and Ortega
saw it develop into the quality restaurants they are today. In
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Consuelo was born and raised in Hermosillo Mexico and is
the youngest of 6. She moved to Arizona in 1994 after
marrying Dario. Together they raise their two children Dario
(10) and Isabella (8 1/2).

MED Week Videos and
TEC Video Podcasts
Continued from the previous page

M in o r i t y
S u p p l ie r
/Distributor of the Year
Classico Distributor, LLC.,
owners: Consuelo & Dario
Soldan, 480-419-3515 or 480557-8466

Click Here to See Video

F

ounded in 2002 by Consuelo & Dario Soldan, Classico
distributor specializes in the wholesale distribution unique
wines and spirits not usually offered on the regular market.
The companies portfolio includes product from Italy, Chile
Argentina Spain and western Europe. They have partnerships
with 10 importers on the east and west coasts as well as close
relationships with two transportation companies. Classico’s
client base includes AJ Fine Foods, Sportsman’s and Cosco plus
restaurants like Flemings and Houston's.
Classico's sales have increased with each year of operation with
2006 sales expected to reach 1.7 million dollars. In 2005,
Classico started two new routes, one to southern Arizona to
cities south of Tucson and another to Northern Arizona including
Sedona, Prescott and Flagstaff. To support this expansion, the
company has added 6 sales people as independent contractors.
The Az. Minority Business Enterprise Center helped develop a
business plan and complete financial loan package for Classico.
Most recently the AMBEC assisted Classico to win a loan to help
finance its next level of growth, placing them one step closer to
becoming the number 1 distributer of Italian fine wines in the
Southwest.

To view the MED Week Videos and
future video podcasts we have chosen
the mp4 format. This way you can view
the videos from your browser or use the
rss update feature in your podcatcher
like iTunes to receive the video podcasts
as soon as they are available.
To view our mp4s we recommend
QuickTime and/or iTunes. Both
download and install quickly and easily
into Windows or Mac 0SX. To begin, go
to: http://www.quicktime.com

Born in Belgium and raised in Italy from the age of 3 by Italian
parents, Dario came to the United States in 1987. He soon
realized that in this country if he was dedicated, he could have a
chance to pursue his dream, to be come an entrepreneur,
something that would have been very hard to do in “the Old
Country.” Coming to the States changed his life. After being here
for 2 years he finally got a taste of entrepreneurship. With a
friend he bought a clothing store. It was a short adventure but
the taste of ownership was in his mouth. Dario had always
wanted to work in wines and finally in 1998 got to walk that path.
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Not So Classified

intern opportunities are part-time and are unpaid. Credit for classes are offered.
Requirements: Applicants should be available 1-2 days per week 3 to 4 hours per day,
able to work with minimal supervision, meet deadlines, be creative and willing to learn
the unique business of internet business news designed meet the informational needs
of savvy minority professionals and business leaders. Applicants must also have
access to a computer (preferably a Macintosh), the Internet and can demonstrate good
speaking, writing and customer service skills.

Intern Opportunity
Company: Ebony Cactus Magazine
Description: Internet Magazine-The Ebony Cactus magazine of creates and designs
data that keep savvy minorities in the know about the business world around them in
Arizona, Nevada, California.
Job Title: Public Relations Intern
Job Description: Ebony Cactus is seeking two local area interns to join its public
relations team to assist in the development of client and in- house public relations and
event marketing.

Contact: Please e-mail or regular mail cover letter and resume to:
Ebony Cactus Magazine
Attn: News- AR Brooks
PO Box 24982 Tempe, AZ 85042
Email: publisher@TheEbonyCactus.com
No phone calls please.

Successful candidate positions will typically run 6 months to 1 year depending upon the
need, type and scheduled activities planned.
All intern opportunities are part-time and are unpaid. Credit for classes can be earned.
Requirements: Applicants should be available 1-2 days or evenings per week 3 to 4
hours per day. Must be able to work with minimal supervision, be creative and willing to
learn the unique business of Internet pr and marketing. Applicants must also have
access to a computer (preferably a Macintosh) and the Internet. Should possess
strong, upbeat speaking and customer service skills. Some writing or event set up may
be required. This is a great opportunity to work with Ebony Cactus, an award winning
Internet business magazine and leading Podcast developer.
Contact: Please e-mail or regular mail cover letter and resume to:
Ebony Cactus Magazine
Attn: Creative Services- AR Brooks
PO Box 24982 Tempe, AZ 85042
Email: publisher@TheEbonyCactus.com
No phone calls please.

Intern Opportunity
Company: Ebony Cactus Magazine
Description: Internet Magazine-The Ebony Cactus magazine creates and designs data
that keep savvy minorities in the know about the business world around them in
Arizona, Nevada, California.
Job Title: News Team Intern
Job Description: Ebony Cactus is seeking two local area interns to join its news team to
assist in the development of statewide business, professional and select leisure and
lifestyle news. Successful candidate positions will typically run 6 months to 1 year. All
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Marketplace

Life Strategies Consulting
We Specialize in Minority/
Small Business Event Media
Development email:
LSCPHX@aol.com
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LEGAL
How to Receive The Ebony
Cactus

The various incarnations of the internet
are new and exciting vehicles for the distribution of information. Regrettably,
they are still far less than perfect and not fully controlled or secure. The Ebony
Cactus magazine is distributed only by the website, by e-mail subscription or by
direct e-mail request. The Ebony Cactus Magazine (TEC) therefor cannot
warrant that the function or operation of The Ebony Cactus magazine Electronic
Document, autoresponder, The Ebony Cactus website or linked websites will
be free of defects, that defects will be corrected, or that they will be free of
viruses or other harmful elements.

Published monthly, The Ebony Cactus (TEC) is a 100% electronic magazine,
no hard copies will be available. To receive it, you need a recent model P.C. or
Macintosh computer equipped with E-mail and Adobe Acrobat Reader 7.0.
Adobe Acrobat Reader 4.0 will work, but some features will not be available.
Copies of The Ebony Cactus may be accessed in the following manners:
1. E-mail subscription
You may subscribe to the Ebony Cactus by either sending a subscription
request to: Subscriptions@theebonycactus.com or by clicking the
subscription link found at http://www.theebonycactus.com
The latest edition will be sent to you monthly as an e-mail attachment (see
legal). Note, the subscription list is for the use of TEC only. It will not be sold or
distributed to any outside parties. There is no subscription cost.

As a visitor to and a user of The Ebony Cactus magazine or Website, you, in
effect, agree that your access will be subject to the terms and conditions set
forth in this legal notice and that access is undertaken at your own risk. As a
visitor to and user of The Ebony Cactus Website or Electronic Magazine, you
must assume full responsibility for any costs associated with servicing of
equipment used in connection with use of our site or documents. The Ebony
Cactus magazine shall not be liable for damages of any kind related to your use
of or inability to access the website or opening the TEC magazine electronic
file.

2. Download from the web page
Archived copies of the most recent and past editions of The Ebony Cactus will
be found at http://www.theebonycactus.com for download (see legal).
No cost.

We endeavor to present the most recent, most accurate, and most reliable
information on our E-magazine and Website at all times. However, there may be
occasions when some of the information featured in The Ebony Cactus
magazine or at http://www.theebonycactus.com may contain incomplete
data, typographical errors, or inaccuracies. Any errors are wholly unintentional.
In addition, the opinions of guest writers are their own and may not reflect the
views of TEC and thus TEC can not be held liable. Please be aware that we
present our content "as is" and make no claims to its accuracy, either expressed
or implied. We reserve the right to amend errors, make changes to our Website,
or to update our magazine at any time without prior notice. To the fullest extent
permitted by law, The Ebony Cactus magazine disclaims all warranties,
expressed or implied.

3. Send it to a Friend
Knowledge is power. The Ebony Cactus magazine offers knowledge.
Empower your associates.
Tell them.

Black News, Black Business News, Black Business News Podcast
African American News, African American Business News
African American Business News Podcast
African American Podcast, Black Podcast
Women Owned Business Podcast

No part of this magazine may be used for business or promotional use without a
written request and permission from the Publisher or the Editor.
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