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How to Receive The Ebony Cactus

Published twice monthly, The Ebony Cactus (TEC) is
a 100% electronic magazine, no hard copies will be
available. To receive it, you need a recent model P.C.

or Macintosh computer equipped with E-mail and
Adobe Acrobat Reader 5.0. Adobe Acrobat Reader

4.0 will work, but some features will not be
available. Copies of The Ebony Cactus may be

accessed in the following manners:

1. E-mail subscription
You may subscribe to the Ebony Cactus by either

sending a subscription request to
Subscriptions@theebonycactus.com or by clicking 

the subscription link found at
www.theebonycactus.com

The latest edition will be sent to you monthly as an e-
mail attachment (see legal). Note, the subscription
list is for the use of TEC only. It will not be sold or

distributed to any outside parties. 
There is no subscription cost.

2. Automatic Response by E-mail
You may have the latest edition sent to you

 by sending a request to TEC@theebonycactus.com. No
message or subject line is necessary. When the

message is received, the computer will automatically
send the magazine back to you as an E-mail

attachment (see legal). 
Again, there is no cost.

3. Download from the web page
Archived copies of the most recent and past editions of

The Ebony Cactus will be found at
www.theebonycactus.com for download (see legal). 

No cost.

4. Tell a Friend
Knowledge is power.  The Ebony Cactus magazine

offers knowledge. Empower your associates. 
Tell them.

Advertise in The Ebony Cactus
magazine 

602-821-8191,
publisher@theebonycactus.com
www.TheEbonyCactus.com

LEGAL

The various incarnations of the internet
are new and exiting vehicles for the distribution of

information. Regrettably, they are still far less than
perfect and not fully controlled or secure. The Ebony
Cactus magazine is distributed only by direct inquiry

of the website or autoresponder, by e-mail
subscription or by direct e-mail request. The Ebony
Cactus Magazine (TEC) therefor cannot warrant that

the function or operation of The Ebony Cactus
magazine Electronic Document, autoresponder, The

Ebony Cactus website or linked websites will be free
of defects, that defects will be corrected, or that they

will be free of viruses or other harmful elements. 

As a visitor to and a user of The Ebony Cactus
magazine or Website, you, in effect, agree that your
access will be subject to the terms and conditions set

forth in this legal notice and that access is undertaken
at your own risk.  As a visitor to and user of The

Ebony Cactus Website or Electronic Magazine, you
must assume full responsibility for any costs
associated with servicing of equipment used in

connection with use of our site or documents. The
Ebony Cactus magazine shall not be liable for damages

of any kind related to your use of or inability to
access the website or opening the TEC magazine

electronic file.

We endeavor to present the most recent, most
accurate, and most reliable information on our E-

magazine and Website at all times. However, there
may be occasions when some of the information

featured in The Ebony Cactus magazine or at
theebonycactus.com may contain incomplete data,

typographical errors, or inaccuracies. Any errors
are wholly unintentional. In addition, the opinions of
guest writers are their own and  may not reflect the

views of TEC and thus TEC can not be held liable.
Please be aware that we present our content "as is"

and make no claims to its accuracy, either expressed
or implied. We reserve the right to amend errors,

make changes to our Website, or to update
our magazine at any time without prior notice. To the

fullest extent permitted by law,  The Ebony Cactus
magazine disclaims all warranties, expressed or

implied.
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There Is A Difference
 

Emergency Contraception-Prevents a Pregnancy
(Also known The Morning After Pill, ED, ECP and Emergency Contraception Pill)
Using Emergency Contraception within 72 hours after unprotected sex can prevent pregnancy safely and quickly.
Emergency Contraception requires a prescription and is available at Planned Parenthood.

The Abortion Pill-Terminates a Pregnancy
(Also known as RU486, Mifeprex, Mifepristone and Medical Abortion)
This early abortion option requires no surgery and can be used within the first nine weeks of pregnancy. The Abortion
Pill is available at Planned Parenthood.

To be connected to the Planned Parenthood nearest you, call 1.800,230.PLAN (7526) or visit our website at www.ppcna.org.

Planned Parenthood®

of Central and Northern Arizona
 

It’s your Body. It’s your Health. It’s your Choice.

LAS Catering

The Art of 
Savory

Cuisines 
Created to
Perfection

lascatering@aol.com
480-832-2761

Linda Stewart- Chef Extraordinary

Candlelight, Event, Holiday, All Occasions

Life Strategies
Consulting

Unique HR Solutions,
Professional Writing
and Public Relations

services

P.O. Box 24982 
Tempe, Arizona 85285-4982

602-821-8191/  LSCPHX@aol .com

We’re Behind The Scene
Keeping You On The Scene

Mention you saw this in The Ebony Cactus
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Making it Happen!

This Edition

Welcome to the eleventh edition of The Ebony Cactus Magazine. With your assistance we continue to grow.  This edition
we present three interesting endeavors for your consideration.

Did you know there is a Black owned bowling center in Phoenix?  Check out “Pin Action” on page: 8
Actor Obba Babatunde is a man on a mission. Read what he is seeking to accomplish in 

“Seeking the Greater Good,” page: 12
Explore the world of Entrepreneur Cash Sutton and Sutton Enterprises on page: 15

This edition we also feature the next installment of Construction Compliance by guest lecturer Darrel Keesee.

Next Edition

“Tis the Season.” Our holiday issue is swiftly approaching and we’re very excited. This will mark our first “ Special Issue”. In
it , we will focus on businesses and organizations that offer exquisite, unique and useful gifts and gift ideas. We hope you’ll 
enjoy the issue.  Most of all,  we hope you’ll be encouraged you to contact the companies profiled or advertised within that
issue. We African Americans spend more dollars outside our communities than inside. The dollar is powerful but, its only as

powerful as the hand that uses it. As an accommodation, we’ve extended our holiday deadline to November 27, 2002.
Space is still available. 

Hyperlinks

To use the hyperlinks, down load the magazine to your desktop and then re-open. The embedded hyperlinks may then
be used.

Giving Thanks

Did you known that as a reader of The Ebony Cactus magazine, you are most likely somewhat affluent. According to the
demographics, your family income is likely above 50K. Many of your families bring in more than 75K annually. Most of you

have at minimum, a bachelors degree, with a fair percentage of Masters, MDs, Eds and Ph.Ds. You have indeed been
blessed.

In this time of Thanksgiving, please think about those less fortunate than yourself. More importantly, please consider
doing something to help them, not only now, but on a continuing basis. Do you have a few extra dollars to give to the
needy?  Do you have some time to volunteer? Can you donate some food to a food bank? How about donating some

clothing? These are all small things, but they can mean so much to those in need. Think about it and then do it.

Spread The Word!!!

The Ebony Cactus magazine presents information that can aid you in being a better employee or employer. It showcases'
service providers that can help your company do business.   It builds bridges between those who have the services and

those who need them. So to this end, we ask you to SPREAD THE WORD. Let other folks know about the Cactus. Send
them a copy. We are now in the “Idea Economy."  Thus the more knowledge shared, the better off we all are. 
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Angienuity
By Angela Miller-Brooks Publisher
The  Referral of a Lifetime

Last month I was pleased to formally make the
acquaintance of a delightful young lady who happened to
be an entrepreneur. Prior to our meeting, we’d
communicated via the Internet. As we were getting to know
one another, she casually mentioned that she’d heard of
our publication from another person.  She then added that
person had been kind enough to inform a numerous and
diverse group of people about the Cactus. I can only
imagine the look I must have had on my face. At that very
moment I felt as if the switch to the first Westinghouse light
bulb had been turned on. Life was once again worth living.
The meaning of our being was
miraculously revealed. Well, maybe not
the meaning of life itself, but it sure felt
good to know that someone enjoyed our
document enough to tell their circle of
friends about us and what we are trying to
accomplish. What a great referral!

To be honored with a referral(s), in my
opinion, is  the highest form of gratitude
and adulation one can receive as a
business man, woman or professional
group. We seek out those connections in
business that we perceive will give us a
lengthy, additional or  competitive edge
over others who are vying for the same
client face time and dollars. By all
accounts, I am sure you or your business
has  aggressively worked to mark your place apart from the
pack. This is a good thing because clone businesses are
not “in” at the moment.

One day your business may be at a point of reckoning; you
may receive “The  Referral of a Lifetime.”  In other words, it
may be “ The Big One”  as Redd Foxx would comically say .
The question to ask yourself at this point is: What will I do
with this windfall of information? Now, I‘m not sure how
you’ll answer that question but, I am sure about one thing.
It is crucial that you have a process in toe to accommodate
such a referral.

How each person handles a referral is as diverse as the
businesses they service. There’s one thing I know for sure.
Angienuity’s the title of my editorial and is a portmanteau, a
clever way to coin a new word from two or more other
words. That’s fine but, sincerity not cleverness is
necessary when recognizing and acknowledging a great
referral. Old stand-bys like an honest verbal thank you, a
firm handshake or a simple acknowledgment card are still
the best ways to thank referral clients. Enjoy!

      Living in America
By George B. Brooks, Jr. Ph.D. Editor

You don’t have to be in power to be empowered 
  

What happened to the Democrats a couple of weeks ago
is a lesson for Black folks. No, I am not advocating
becoming a Republican.  That is a matter of choice and we
need African Americans in every party. Actually the lesson
is quite a-political and relates directly to human nature.
First, let’s look at the headlines. “Democrats crippled, party
in shambles. Democrats vanquished.”  What a bunch of
nonsense. Only 40,000 or so votes nation wide switched.
If you want to use a metaphor, they stubbed their toe. Yes
that hurts like hell, but usually there is not much long term
damage.  Regrettably,  many  Democratic leaders bought

into this pity party. “Let the finger pointing
begin” some one said. And so Senator
Daschle looses his job and a new leader is
elected. Anything sound familiar?

Lets face it folks, Bush won this battle for
the following four reasons:

1. Like them or not, Bush did things. He
made things happen. Americans like
that.

2. Bush focused on what he had done
and wanted to continue to do.

3. The Democrats (for the most part)
focused on what Bush had done and
what Bush wanted to do.

4. The Democrats did not focus (for the
most part) on what they had done and
wanted to continue to do.

Whether you put the blame for the ills in America on
Republicans or on racism, prevent-defenses don’t work
anymore! If you want to get the nation’s attention and
respect, go out and do something. You do not have to be
in power to be empowered!

Last edition, I asked if you were a change agent. Let’s
continue that thought. A change agent is simply some one
who goes out and does something. Makes a decision.
Makes something happen. One of the great things about
being an American is that we are empowered to do this, by
law!  You know, “life, liberty and the pursuit of happiness.”
Know this, you do not have to be in power. You do not
have to have a political office. You do not have to have your
party be in the majority. You can JUST DO IT! Conceive it!
Believe It! Achieve It!

Next edition, “What to do, what to do?” Enough for now,
on with the show.
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Sunset Bowl

Pin Action
Bowling Center

Restaurant-Lounge 
Owner: 

Dale M. Everett

Bowler’s Advantage Pro-Shop
John Crow owner

by George B. Brooks, Jr. Ph.D. 

Location: 
8925 N. 12Th Street

(12th St. and Dunlap)
Phoenix, Arizona 85020

Telephone: 602-944-4401
FAX: 602-944-1344

Type of Business:  
Sports and Family Entertainment

Established: 1998
 

Hours of Operation
Monday - Friday

11am - 11pm
Saturday
1pm - 1am
Sunday 

11am -10pm

Description:  We call it a “Bowling
Center.” Bowling alley has a negative
connotation. A bowling center if family run
operation. 

Goals:   Fill up the lanes. Every night,
league night. Of course we like to have
open bowling also.

Startup: When I was in the military in
Germany, my wife could not find a job in
the military field. So she applied for an ad
in a German newspaper that just
happened to be with AMF. She was able
to get on with AMF and learn the ins and
outs of bowling centers. She helped sell
bowling centers for AMF. She talked to
me about it one day and I said it would not
be a bad idea and here we are today.

She worked for AMF (a large bowling
company) for three years and had a good
boss who was behind us in getting our
bowling center. This is our third center.
We had two in Germany. We started with
a 16 lane center and two years later
opened a 32 lane center. We sold out to
the rock group U2.

Locat ion:  We had been in the
Phoenix area since 1991. Back then, I
bowled 5 days a week at a center in
Scottsdale. When you bowl with people
you get to know them through
conversations. One day I got a phone call
and a fellow asked me if I wanted to buy a
bowling center. I said NO!  However, here
we are. When my wife and I came down
and looked at the place it was run down.
But I could see the potential. 

We bought the center and about a year
later. There are 31 bowling centers in the
Phoenix metropolitan area. The
neighborhood was not that bad and it is
changing for the better. It was really
rough. We came in and remodeled but
there are still a lot of people who do not
know we exist. Maybe there are too many
centers in Phoenix. Maybe we are still
overcoming the reputations of being an
old rundown center with not the best
crowd. We have weeded these out over
the past 4 years and have a pretty good
crowd now.

Sunset continued on next
page >>>>>>>>>>>
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Sunset continued from page
8

Product:   We are one of the most
modern, cleanest bowling centers in the
Valley. We’re more up to date with the
latest technology than most centers. For
example, the keyboards are in the back
to give the bowlers more room to interact.
We have 32 lanes of bowling with
synthetic lanes. The wood has been
overlaid with syntectic. It holds the
condition of the lane longer. We have fully
automatic scoring. 

We have AMF and Brunswick equipment
(AMF and Brunswick are two major
bowling companies) and other bowling
company equipment. We are completely
independent. At 34 inches our automatic
scoring screens are a bit larger than the
average. We have automatic bumpers
that come up for the child and go down for
the adult.  We have a snack bar, bowling
accessory pro shop, a free meeting room
and a full bar. We are really family

oriented with birthday parties. We have a
camera capability where we can put the
birthday party child or adult on the screen
every time they make a strike.

We have a sound system with 10,000
various songs. We have an increasing
popular “Boogie Bowl” (similar to
“extreme” bowling) night. The machines in
the back have three different set of pins
that go in the machines. They stay in the
machines for three or four weeks, then
they are removed, cleaned and rested for
the same length of time. Each pin weighs
between 3 lbs 5 oz and 3 lbs 10 oz. The
b ac k d ro p  (m a k in g  un i t )  i s
interchangeable and is changed every 3
months. The automatic screens also
show the lane highs.

Clientele:  Our clientele is everyone.
We have several local TV personalities
that come here often. One celebrated
part of his wedding here by renting half
the house, 16 lanes. School teachers,
doctors, lawyers, business owners all
congregate here. Since our start 4 years

ago, our clientele has gotten better. It’s
an enjoyable place to be. We would like to
promote a little bit more to seniors.
Seniors tend to participate during the day
while the working man participates in the
evening.

Breakthrough Opportunity:
When we renovated.

Keys to Success:  If you offer a
good service and clean place, people
come back. 

Motivation: To pay the bills. To have
good scores and to have people talk
about good scores.

Sunset continued on next
page >>>>>>>>>
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Sunset continued from page 9 Sunset continued from page 9 

Business Philosophy:  Like Mcdonald's, we believe in
quality, service and cleanliness. If the shop is clean, if the
machines are clean, they run. That's one of the items we stress.
We have good running machines unlike some centers.

Most Memorable Experience:  Stacy Anderson who
is Black, runs bowling tournaments at various centers. At his
tournament last year we had the State’s high score, 880 in three
games. A fellow rolled a 300, a 280 and then another 300. That
was the 40th high in the nation.

Bowler’s Advantage  Pro-Shop  
owned and operated by 

Mr. John Crow

Inside Sunset Bowl

602-944-5666
advantage@aol.com

Description:   There is a reason they call it a pro-shop. It is
here for professional advice and assistance in every aspect of
bowling, equipment and your personal game.  I custom fit each
ball to the individual and assist them in their playing needs. 

Selection:  I sell balls, bags, shoes, accessories, shirts and
instruction. A ball is no good unless you know how to operate it.
Advise, assistance, knowledge and information. I offer bowling
instruction by appointment.

Time in Business:   This is the fourth pro-shop I’ve built.
For a while I had the only pro shop in the capital of the state of
Washington.

Business Cycles:   Business is very brisk. It is an
interesting climate here in Phoenix. Summers are the slow
season. However, Arizona does not have the business highs and
lows of more climate challenged states. It is fascinating the
concentration of bowling centers in Phoenix. Not that many pro-
shops (however). Also, not that many that are qualified to do
what I do. I draw from across the city, from Sun City of Prescott.

Competitive Edge:  I have a broader knowledge base to
draw from. I am also in a bowling center so I can actually watch
another persons game so I can better determine what kind of ball
is best for them.

www.TheEbonyCactus.com

Sunset Bowl

Special
The first 25 to return this coupon on 

Friday November 22nd

Friday November 29th

and on

Friday December 6th

Receive a free game.

Coupon good on the identified days only.
One coupon per visit per person

Sunset Bowl

8925 N. 12St Street

Phoenix, Arizona

 602-944-4401
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State Farm Insurance
LULA M. SMITH Agent

7217 South Central Ave
Phoenix, Arizona 85040

Bus: (602) 232-0793
Fax : (602) 232-2448

Email:LULA.SMITH.BVD5@STATEFARM.COM

Like a good neighbor, State Farm is there.®
State Farm Insurance Companies * Home Offices: Bloomington, Illinois
For a special gift, mention you read this in The Ebony Cactus

Lawrence Dabney Professional
Services
 

Wedding Planner
Protocol
Professional Musician
821 W. Mineral Rd
Phoenix Arizona 85041                 
602-276-1583

Kevin A. Brown
Personal Financial Analyst

7141 N. 51 Ave Ste D-3
Bus. (623) 915-2800 * Cell (623) 202-3630 

______________________________________________
An independent representative of Primamerica Financial Services

Representing Primamerica Life Insurance Company/Executive Offices: Duluth,
Georgia

SSSSMMMMQQQQTTTT    LLLLoooonnnngggg    DDDDiiiissssttttaaaannnncccceeee
The home of 4.9 cents long distance

With our no-fee long distance service we cut the cost of doing
business with AT&T, Sprint and MCI

To learn how, contact us at . . . 
Voice Mail/Fax: 480-545-8916

(Toll-Fee 1-866-287-3087)
   

Email: Smqt5@aol.com
Website: www.nothing-but-net.net/smqt/

(Then click “Simplicity dial 1”)

Business or Residential              Bobby & Shereetha

602 307-5147

 ctuesday@yahoo.com

Doris Tate-Conner Designer

1153 E. Jefferson Street

Phoenix Arizona 85034-2223

C&C AUTO LICENSE
Motor vehicle titles and registrations.

CYPRIAN O. EBOH
President

10625 N. 35Th Ave
Phone (602) 298-1900    Suite D
Fax (602) 298-9918        Phoenix, AZ 85029

Elmira Hightower
Hair Stylist

2747 W. Southern Ave., Suite 7. Tempe Az 85282
(602) 431-9001 Cell (602) 696-7555
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Spotlight on
Actor Obba Babatunde

Serving 

the 

Greater Good
First Fridays Classic Film Series

www.1stfridaysphoenix.com

by: George B. Brooks, Jr. Ph.D.

Stage and Screen Actor Obba Babatunde is a
man on a mission. His career is diverse, playing
roles including Barry Gordy in the Temptations mini
series, Real Estate mogul Charles Thorne in the
current UPN series, Half and Half, and a starring
role in Miss Ever’s Boys, a motion picture recently
screened as part of the First Fridays Phoenix
Classic Film Series. A native of Jamaica Queens
New York, he speaks with a calm cultured voice
that encourages you to listen and understand what
he has to say. His desire is to bring to you an
understanding of “The Business of Show.”

All names have meanings:  Obba Babatunde is
the direct Yoruba translation of his anglo-saxon
name. It means King “Obba” and the spirit of the
grandfather has returned in the child “Babatunde.”
Being an actor, one must have a marketable,
recognizable name. It was suggested to him that
Obba Babatunde did not fit this requirement. His
response was that if the public could remember
Engelbert Humperdinck, they would remember
Obba Babatunde.

Continued on next page >>>> 
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Obba continued from page 12 Obba continued from page 12 

What are you seeking to accomplish?   What I am
trying to do in general and specifically, is to broaden the scope
for us (African Americans) as a people, as we relate to the world
population. Having traveled I know African Americans set the
tone for culture, fashion, design and entertainment throughout
the world. I am thrilled about this, but we also have scientists. Dr.
Ben Carson for example, was the first person to successfully
separate conjoined twins. We have many (African Americans)
who have performed feats of greatness. I want to promote these
other things as to who we are. We will then have our rightful place
in the world as an influential power source. To coin a phrase, I am
trying to “level the playing field”.

How are you accomplishing this goal?  What I do
through my acting is to represent multiple characters. Thereby
giving resource and exposure to all the different facets of our
community. I try to play my characters, no matter what their
position is in the film, as capable. Someone who has a thought.
Someone who has a purpose. Someone who has a story and a
spirit beyond what is seen in the story. A whole person.
Conversely, African Americans are often not viewed as whole
people. We are a thing. We are only something that serves a
function. A bus driver or a cab driver. James McDaniels of NYPD
Blue questioned if his character had a life beyond his fictional
office, peeking out on occasion to bark orders? Eric LaSalle’s
character on ER never had a successful relationship with an
African American  woman. Was that intentional? Yes, no, don’t
know. What I am trying to do is to project us in areas where we
are not usually seen.

First Fridays
Classic Film Series

Dick Gregory said that “many African Americans have white
racist mentalities.” Our brain is like any other brain. If you are
brain washed; you are brain washed. What is the truth? If you are
taught from the time you are born to believe white is blue, then
white is blue to you.  So, if every time the six o’clock news comes
on, a child sees a reflection of himself in handcuffs, he starts to
buy into that as being who he is. This is not exclusive to African
Americans. After 9/11 many Americans such as the Sieks, now
suffer profiling. During World War II every one who looked Asian
was targeted. These reactions become reflexive. They are all
miss conceptions based upon false perceptions.

What can the reader of this article do to
begin to show the world a different image of
African Americans?   Though this kind of event (First
Fridays film series), we are going to empower the people who no
longer want to see “that” kind of film (films with a negative view)
anymore. To provide a place where people of like mind can
rejuvenate themselves and talk to each other as one patron here
said, African Americans in Phoenix tend not to do.

We must first get past the imperialist mentality. The one that
believes that my group is better than your group. Encourage your
group to join with their group to make something happen. Now you
are bringing the factions together. Simply extend yourself to
someone who is not in your group. Not with the intention of
bringing them into your group but with the intention of bringing the
two groups together.

Obba continued on next page >>>>

13THE EBONY CACTUS magazine Vol. 1 No. 11 November 18, 2002



Obba continued from page 13Obba continued from page 13

Teaming up
Joe Chandler &

Obba Babatunde

What are you doing with First Fridays
Phoenix?  I am here to try to bring to fruition film workshop
seminars. Meaning that we will watch the film then bring in some
of the talent to meet and greet. We can then create a network
where by we can support the films that are coming out by getting
the word out. Then we’ll do an actual workshop where we can
cultivate all of the talent it takes to put the final product together.
It is not just about what is on the screen. You first need writers.
They put the words in the mouths of the characters. You need
directors, lighting designer, set designers, camera operators and
more. Next time you go to a movie, stay and watch the credits. All
of those are the names of the people it took to actually get what
you saw to the screen. Those are real jobs that someone must do
to produce that film. Through this activity (the film series and
workshops), the public will become empowered to request, to
demand those films they wish to see.

Empowering the youth.  They (the youth) must
understand that if something represents you, then you have a
say in it. They must be prepared to contribute. A gentleman
asked me my individual opinion of rap music. I think just in
general, parents have taken a back seat to the popular culture.
They are allowing the television to educate and establish the view
points in the minds of their children. There is no getting away from
it, that box is going to be there. The parents however, must get
involved in controlling what programming they see.

The business of show.  I want them (the people) to
understand the Business of Show. To understand why, for
example, it is true that if a film does make big money the first
week it may fail and end up buried in some video store. The first
week, most of the money from ticket sales goes to the
distributors of the film. The second week that reverses. Thus if
big money is not made the first week, the distributer wants to get
something else on that screen where money can be made. 

Www.TheEbonyCactus.com

In Los Angeles, when I turned to the Latin channel, I saw various
types of programs, soap operas, comedies, variety shows, game
shows ect. I saw the same kinds of things on the Asian channel.
When looking for the Black channel, what I saw was
predominantly music videos which promoted music of a popular
culture that had people being exemplified in ways that I felt
personally should have been reserved for perhaps a more private
moment. I think that this exists because we now have the dollar
as our bottom line. At one time there were moral restrictions on
that which one would and could not watch, that were imposed by
the parents. As the parent become less involved in controlling
their children’s destiny, they are also not controlling as much of
the moral fiber of what is and what is not ok to do. 

What do you want our readers to know?
Remember that they must take responsibility for their lives and
they must formulate a power base. The way to go about that is
just simply joining up with those of like mind and purpose. Never
quit! Never give up!  If you can conceive it, then you had better
believe that you can achieve it.
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Sutton Enterprises
Address: 

6728 Homan Street
Chino,Ca. 91710

Phone: 714-983-0152
Fax :714-983-0152

Years in Business- Distribution - 7 yrs
Consulting 2 yrs

Number of employees - 0

Background:  Cash Sutton III is a licensed electrical
engineer in the state of California who graduated from the Drexel
University Evening College in 1973.  Cash is a life member of the
Alpha Phi Alpha Fraternity, Inc. and current president of the Iota
Zeta Lambda Chapter of Compton, California. He is the immediate
past president of the Los Angeles Council of Black Professional
Engineers and vice president of the National Council of Black
Engineers and Scientist.  He was chairman of the Corporate
Advisory Board for the MESA Engineering Program at California
State University at Los Angeles for three years ending in 2001.
He is a member of the Institute of the Electrical, Electronic
Engineers (IEEE). He is an active member of Christ the Good
Shepherd Episcopal Church as well as Christ Church Parish. He
is a member of the Board of Directors of the Future Scientist and
Engineers of America and Regional Director for the Los Angeles
Unified School District.  He is on the Board of Good Shepherd
Manor as well. Cash is also a member of the following
organizations and active as time permits:

• American Nuclear Society
• Idea Club of Pomona
• International Association of Electrical Inspectors
• Los Angeles Council of Engineers and Scientist
• National Association for the Advancement of Colored

People
• National Society of Professional Engineers

He has received numerous certificates and notes of appreciation
for speaking to and working with community organizations and
schools. He received the IEEE Community Service Award in
1985. He traveled to Belize in 1987 with State Senator Diane
Watson on a fact-finding mission that was a memorable
experience. He was inducted as a Fellow in the Institute for the
Advancement of Engineering (FIAE) in 1998. He is listed in the
International Who’s Who of Information Technology for 1999.

Description:  Sutton Enterprises is an electrical engineering
consulting firm and a multi-level marketing distribution group.

Location:  Southern California

Goals:  I wish to become financially independent while helping
others achieve their dreams.  

Competitive edge:  The competitive edge is provided by
the simplicity of the business and the ability for everyone to
duplicate the process.

Business Impact:   We are giving people their freedom!

Products:  We provide traditional goods and services with an
emphasis on quality and service.

Clientele:   There are no restrictions on the people we help.

Breakthrough Opportunity:  Reading the Cash Flow
Quadrant by Robert Kiyosaki and Prosumer Power.

Motivation:  The opportunity to solve our financial problems
by participating in free enterprise.

Philosophy:  Making a difference in a changing world!

Keys to Success:  Study because you want to prepare
yourself for contributions to humanity but plan your life so that
your livelihood does not depend on that contribution.

Memorable Experience:  The most recent memorable
experience was designing and helping to install the solar voltaic
system for Christ Church Parish in Ontario in March 2002.  The
other was going to Belize with Senator Watson in hope of finding
solutions for their energy problems.  What I found they really
wanted was capital investment.  
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Construction Compliance Pt. 3
Special guest lecturer: Darrel Keesee

Darrel Keesee
provides specialized

services in EEO audits,
investigations and HR
performance. He is a

veteran of over fifteen
years in high technology

and associated
industries. Additionally,
he has been an active

member in a dozen high
schools for business

and computer
instruction. Darrel has

assisted diverse groups
of students in finding
their career paths in
society as well as

motivation for at-risk
high school students to

stay in school and
achieve advanced

training. He acquired a
Bachelor of Science in

Business Administration
and Management from

the University of
Phoenix and Master of
Education in Human

Relations and
Counseling from
Northern Arizona
University. For

questions and answers,
forward them to:

darrel_keesee
@hotmail.com

Continuing the series for businesses that have contracted with the Federal Government for
construction or services, responsible parties have additional focus elements that must be
prepared for. The owners or principals will be scrutinized in areas of recruitment, training
practices, EEO policy implementation, personnel operations, contracting activity, sex
discrimination, religion and or national origin and subcontractor compliance. Regulations for
construction companies are contained in 41 CFR 60-4. Service and Supply companies will fall
under 60-1 and 60.1 of 41 CFR. The series is by no means a substitute for this Agency’s report
that can exceed twenty pages. 

Many elements are given a pass or fail rating with a very brief accompanying statement.
However, these are checklists that are linked back to the tabulated ratios. As these audits have
perfunctory procedures, the cited sections appear for reference. These detailed elements
cannot be contained in one issue. 

Recruitment practices are contained in 41 CFR 60-4.3(a)7.a. through p. As noted above,
description of activities are noted to justify the compliance for the contractor. What makes this
part somewhat difficult to understand are the audit parts not being in sequence with the
regulatory sections. To ease this confusion, each of the aforementioned headings will state the
applicable sub-part. Although many human resources personnel are familiar with basic
recruitment functions, small companies do not have the resources to establish or maintain this
function. It is to these brave entrepreneurs that these articles are dedicated. 

Recruitment areas will contain parts 41 CFR 60-4.3(a)7.b, c, d, i and j. Part b is one that almost
always catches businesses for a violation. This is the listing of minority and women sources that
can include government agencies; community based organizations and organized labor. A
record of written communications, and or logs thereof, is needed to satisfy these requirements. 

Many businesses are not aware of the detail required by Part c of this section. Record
maintenance for all applicants has to be available for all persons on that particular contract being
reviewed. Specific requirements include the name, address and telephone number of all
applicants that includes their gender and minority status. What action taken with each person
must also be recorded. Doing hiring through a union hall does not exempt the business either.
A status must be documented for applicants referred back to the union. Additionally, if a union
hall has then referred that applicant back to the contractor for hire, personnel actions have to
reflect the reasons for hire or not hiring the applicant. 

Subscribe to 
The Ebony Cactus magazine

Its Free

www.TheEbonyCactus.com
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The Season of Gifts and Giving

Advertise for the Holidays
Gift Focus Issue December 4, 2002

www.TheEbonyCactus.com
602-821-8191
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 602-258-8160   www.fosheezy.net 

      Khooks@fosheezy.net

EEEEssssqqqquuuuiiiirrrreeee    BBBBaaaarrrrbbbbeeeerrrr    &&&&

BBBBeeeeaaaauuuuttttyyyy    SSSSaaaalllloooonnnn
GEORGE GREATHOUSE

PROPRIETOR

1153 EAST JEFFERSON STREET

PHOENIX, ARIZONA 85034
(602) 253-5073 OR (602) 495-9002

Open Tuesday through Saturday * 8am-6pm
    

““““EEEEvvvveeeerrrryyyyoooonnnneeee    kkkknnnnoooowwwwssss    wwwweeee    ssssppppeeeecccciiiiaaaalllliiiizzzzeeee    iiiinnnn    GGGGoooooooodddd----HHHHaaaaiiiirrrr    &&&&    GGGGoooooooodddd----HHHHaaaaiiiirrrr    CCCCuuuuttttssss””””

Why Advertise in The Ebony Cactus
Here is why you should advertise in The Ebony Cactus. Primarily,
the Cactus is designed to connect you with your desired
customers.

1 . Demographics:  Part of the mission of The Ebony Cactus
magazine is to showcase African American businesses to all
who could use their services. The magazine’s format is
simple, open and easy to read. The content is focused on
people and issues that will be both interesting and valuable
to both small and large business. In this case, small
business people include both those whose full time
occupation is their business and those who may have a full
time job, but work their own businesses on the side. These
are large demographics. Free access to the magazine via
the internet also works to increase the number of eyes
viewing the magazine.

2 . Capacity Building:  To “Build Capacity” is to increase a
business’ ability to do more and to overcome barriers to its
growth. One way to accomplish this goal, is to build
synergistic relationships with other successful firms and/or
workers in an industry segment. The Ebony Cactus is a
source of timely and comprehensive information about what
African American businesses are doing and what services
they offer. This information will give you the data you need to
increase the capacity of your business and improve
your ability to grow. 

3 . Building Bridges:  The Ebony Cactus is read by
increasing numbers of companies seeking outsourcers,
contractors and partners. Their readership further
enhance your opportunities for growth.

4 . A New Application of Established Technologies:
Unlike a web based Ezine, The Ebony Cactus does not dwell
on the net. Instead, like any print magazine, is sent directly
to the reader. There it resides on their computer desktop just
as a newspaper would reside on the reader’s kitchen table.
From there the magazine can be read at any time. Macintosh
and P.C. users can view it equally well. If so desired, copies
can be made by the reader for their personal use. Add to this
the ability to hyperlink (weblink) directly from the magazine.
Now the direct link to your website can travel with The Ebony
Cactus wherever it goes.

The Ebony Cactus magazine is a powerful source of potent
information for small and large businesses alike. We encourage
you to use this service and allow us to help your business grow.
If you would like to know more, drop us a line at:
publisher@TheEbonyCactus.com . Let us help you Make
It Happen!
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Index of Profiles
    
Accounting:

Moore System Works Vol.1 #7 Pg. 9

Advertising:
WWW.1WEB-ADS.COM Vol.1 #9 Pg. 8
Targeted Media Communications Inc. Vol 1 #10 Pg. 10

Architecture: 
ABJ3  Vol.1 #1 Pg.13

Art Sales:
Personal Preference Inc. Vol.1 #5 Pg. 9

Agriculture/Horticulture:
Plant Chow Products Vol.1 #3  Pg. 17
RighTrac Inc. Vol.1 #6  Pg. 12

Authors:
Mark Crockett Vol.1 #5 Pg. 14
Sonny Harper Vol.1 #5 Pg. 9

Beauty and Hair:
Hair and Body Works Vol.1 #4 Pg. 16

Catering:
LAS Catering Vol.1 #6 Pg. 9

Cleaning Services:
RCD Cleaning Vol.1 #6 Pg. 15

Clothing: 
Alabaster Box Vol.1 #8 Pg. 9
Athlete’s Foot Vol.1 #7 Pg. 10
Greek Boutique  Vol.1 #8 Pg. 9
House of MiAsia Vol.1 #9 Pg. 9
T-Rock Inc. Vol.1 #1 Pg. 14

Commercial Contractors:
Simmons Quality Painting Inc. Vol.1 #2 Pg. 15

Engineering
Sutton Enterprises Vol.1 #11 Pg. 15

Entertainment:
Phoenix First Fridays Classic Film SeriesVol 1 #11 Pg. 12
Love Lee Entertainment, LLC Vol.1 #2 Pg. 10
New Dawn Production Vol.1 #5 Pg. 14
Phoenix Arts and  Entertain. Radio Vol.1 #3 Pg. 10
Pub Magazine Vol.1 #4 Pg. 13
Scratches a motion picture Vol.1 #3 Pg. 10

Event Planning
EnStyle Planned Events Vol.1 #6 Pg. 9

Greek Letter Organizations
Kappa Alpha Psi Vol.1 #4 Pg. 13

Health and Fitness:
Heel to Toe Vol.1 #4 Pg. 8
J. Allen’s Arizona Body Sculpturing Vol.1 #3 Pg. 16
Uzone Vol.1 #2 Pg. 17

Human Resources
Solar Human Resources Vol.1 #4 Pg. 8

Information Technology: 
Cummings Computer Systems. Vol.1 #1 Pg. 13
Evermist Technology Vol.1 #4 Pg. 17
KomputerEd Tools Vol.1 #1 Pg. 13

Interior Design:
D & S Custom Creations Vol.1 #7 Pg. 9

Motivational/Public Speaking:
Pride, Poise and Pursuit Vol.1 #2 Pg .11

Law:
Branscomb Law Firm Vol.1 #9 Pg. 10

Museums:
George Washington Carver Vol.1 #8 Pg. 12

Networking:
Phoenix First Fridays Vol 1 #10 Pg. 8

Not for Profit:
Girl Scouts Vol.1 #5 Pg. 11
Imani’s Child Vol.1 #3 Pg. 14
Planned Parenthood Vol.1 #9 Pg. 12
Tucson Black Chamber of 
Commerce Vol.1 #1 Pg. 11

Photography:
Celebrity Photography Vol.1 #2 Pg. 10

Real Estate
REMAX Fine Properties Vol.1 #5 Pg. 13

Restaurants
Painted Horse Vol.1 #8 Pg. 10

Religious Institutions:
First Institutional Baptist Vol.1 #7 Pg. 12
Southminster Presbyterian Vol.1 #4 Pg. 11

Sports
Sunset Bowl Vol.1 #11 Pg. 8

Telecommunications:
SMQT Long-Distance Vol.1. #3 Pg. 11

Past Editions available for download at:
WWW.TheEbonyCactus.Com

March Edition Vol.1. #1 

April Edition Vol.1. #2 

June Edition Vol.1. #3 

July Edition Vol.1. #4 

August Edition Vol.1. #5 

September 1st Edition (cover a) Vol.1. #6

September 1st Edition (cover b) Vol.1. #6

September 23rd Edition Vol.1. #7

October 8th Edition Vol.1. #8

October 21st Edition Vol.1. #9

November 4th Edition Vol.1. #10

Reach Your Market!
Advertise 

in 
The Ebony Cactus magazine
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C C Auto License 11
Conner Collection 11
Crescent Research 11
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Miracles Salon 20
Planned Parenthood 4
Primamerica: 
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Lula Smith agent 11
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Please support our advertisers. 
Let them know you saw them in:

The Ebony Cactus magazine
www.TheEbonyCactus.com

Make life EASY

Let us send you The Ebony Cactus

Directly

Subscribe

Subscribe

Subscribe (its free)

www.TheEbonyCactus.com

The George Washington Carver
Museum and Cultural Center
415 E. Grant Street
(2 blocks S. Of Bank One Ballpark off 7th Street)

The Museum Gift Shop is open during Museum Hours
Our shop features books, consignment art, coffee mugs, ethnic
figurines and more.

9:00 a.m. - 1:00 p.m.
Monday through Friday
3rd Saturday 10:00 a.m. -3:00 p.m.
For more information call 602-254-7516 All sales support 
the Museum programs

Miracles

Salon
(480) 857-1387

2020 N. Arizona Ave. Suite G-42
* Chandler, AZ 85210

Hair Weaving*Braids* Tips and
Sculptured

Nails*Relaxers*Permanent Waves*
Color Weaving

Mention you read this in The Ebony 
Cactus for a special gift.
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