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November 2005
W

elcome to the November edition of The Ebony Cactus
magazine. For our new readers, this magazine is about
how to leverage knowledge. It seems, the more you
know, the greater the number of opportunities are available to
you. In some cases, you will be able to recognize opportunities in
places you might have passed over before. In other situations,
increased knowledge will enable you to create new opportunities
where none existed before.

Strategic Thinking and Planning - Why Bother?
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In this second part of our conversation, Dr. Harrison
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J.A.S. Limitless Possibilities
J.A.S. Limitless Possibilities (JASLP) is a Virtual Assistance
company; that means you get all the administrative assistance
you need, at your convenience! Because we’re virtual, we
work out of our own office, using our own equipment, get our
own training, and work for YOU when YOU need us!

Certified MBE

WE MAKE BUSINESS SUCCESSFUL
PO BOX 24982 TEMPE ARIZONA 85225 -TEC@THEEBONYCACTUS.COM

Whether you need ongoing services for your busy office, or
occasional project assistance, JASLP is what you’re
looking for!

2005 Ebony Cactus Advertising Rates are now available!

Call 602-821-8191

With over 8 years experience in the administrative assistance
field,
we’re sure to have the knowledge and understanding
you need to help run your business.

email:
publisher@theebonycactus.com

Check us out on the
web at
http://www.j
aslp.com for more
info.
Amy Stickel
Virtual Assistant
Phone – 480.612.2168
Fax – 480.633.6252
Email – amy@jaslp.com
CERTIFIED MBE
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Snapshot

A

fter more than seven years as a member of the City Council of Chandler Arizona, and two years as Vice
Mayor, October 18, 2005, Phil Westbrooks announced that it was time for him to take the next step and seek
the position of Mayor. If successful, he will become only the third African American in Arizona to achieve that
rank following former Chandler Mayor Coy Payne and the current Mayor of Eloy Arizona, Byron Jackson.
“I believe the Mayor sets the tone for the city,” said Westbrooks. ”We have great opportunity to communicate and
cultivate the culture of this city and what we want to become. I want to grasp this opportunity and make that happen.”
The enthusiastic crowd that assembled to hear Westbrooks’ Mayoral announcement suggests he has generated
considerable support. When asked about this Westbrooks replied; “I believe they connect with me because they see
the passion, purpose and the drive that I have for the City of Chandler, to make it a better place for all citizens.”
One of his greatest supporters is former Chandler Mayor Coy Payne. “I am supporting Phil for he is to me, the
example of what we need in leadership in the city of Chandler. The Mayor’s office is the most significant in the city. If
Phil gets in that seat he will do a superb job because his heart is in the right place. He believes in the people and he
supports the ideals of the community” said Payne.” TEC

Coy Payne and Phil Westbrooks

http://westbrooksformayor.com
Knowledge Economy Proverb
Gold has no value if you don’t know
you have it.
George Brooks, Jr. 2005

Phil Westbrooks Launches Bid
for Mayor of Chandler Arizona

Doc Childre and Deborah Rozman on Wisdom:
It is no longer enough to be smart -- all the technological tools in the world add meaning and value only if they
enhance our core values, the deepest part of our heart. Acquiring knowledge is no guarantee of practical, useful
application. Wisdom implies a mature integration of appropriate knowledge, a seasoned ability to filter the
inessential from the essential.
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Snapshot C
2005 Arizona Black Expo

ontinuing a tradition started by Kevin and Sandra Solomon of Able Marketing, the 2005 Arizona Black Expo took
place October 29th, 2005 at the Phoenix Civic Plaza. Hosted by the Leadership Consortium, nearly 2,500 people
attended this year.

It is said that business is based on relationships. The Arizona Black Expo is a significant event for Arizona’s small but
growing Black business community. It is one of the few opportunities for them to come together and show their wares to the
public. More importantly, also at the Black Expo were a
significant number of corporate sponsors including Arizona
Public Service, Maricopa County, Chase Bank and Austin
Commercial. These large organization are looking for certified
minority businesses to contract or partner. with The
opportunities for Black companies to network and form
relationships with these large organizations is invaluable.
For more information on the Leadership Consortium please go
to http://www.leadershipconsortium.org.
Photo Right: Johnnie Funderburg of Maricopa
County and Frank Brabec of Perini Building
Company at the 2005 Arizona Black Expo.

Rev. Dr. Martin Luther King, Jr., on Courage:
Denise Meridith, Chair of the Le adership
Consortium

If you lose hope, somehow you lose the vitality that keeps life moving, you lose that courage to be, that quality that helps
you go on in spite of it all. And so today I still have a dream.
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T

o reach new diverse corporate, agency and small business
audiences, a joint venture between Consultant Sourcing Inc., and
the Ebony Cactus magazine has been announced.

Founded in 2001 by Angela and Dr. George Brooks, Jr., The Ebony
Cactus magazine and its companion Internet Radio Show (Ebony Cactus
On The Air Podcast), have become industry leaders in innovative
message development, strategic thinking, branding (good name
management), business, public and political outreach through the
Internet and traditional print media. Both the magazine and Podcast are
ground breaking concepts with “On The Air” remaining the only Podcast
with a focus on minority business in the United States. Over the years,
the magazine has been profiled in the Arizona Republic, the Phoenix
Business Journal and BizAZ magazine and it has won numerous
citations, awards and nominations.
A Certified Minority Business Enterprise, Consultant Sourcing Inc. (CSI),
specializes in supply chain enhancement, sales and marketing
strategies and tactics, information technology projects, IT consultant
sourcing. Through its principal Steven D. Williams, CSI has been
engaged to provide locally and nationally many of the aforementioned
services to “Big 5” consulting firm clients as well as IBM, American
Express, Intel and Fry’s Food Stores.

Snapshot
Consultant Sourcing Inc., and
The Ebony Cactus magazine
Announce Joint Venture

“Working with Steve Williams in the new CSI/TEC-Joint Venture has
opened new vistas for us" said Ebony Cactus editor and co-founder Dr.
George Brooks Jr. "The combination of CSI's understanding of the
corporate world and their unparalleled business and sales acumen with
TEC's ability to capture and analyze information will allow us to better
serve our current clientele and readers as well as reach new markets that would have been unavailable to us before." Click
here to jump to contact information on page 16.
Photo Caption: Left to Right
Steve Williams, Angela Brooks, George Brooks, Jr.

John Quincy Adams on Perseverance:
Patience and perseverance have a magical effect before which difficulties disappear and obstacles vanish.

Dale Carnegie on Perseverance:
Most of the important things in the world have been accomplished by people who have kept on trying when there seemed to
be no hope at all.
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News
KOMEN BREAST CANCER FOUNDATION GRANT DEADLINE
Friday, November 18, 2005 is the deadline for submitting 2006 grant proposals to the Phoenix Affiliate of the Susan G. Komen Bre ast Cancer Foundation. This deadline is for grant
requests for up to $75,000 for innovative projects in the areas of breast health and/or breast cancer education, treatment support, or screening projects targeting services not
otherwise available to the medically underserved or uninsured populations of Central and Northern Arizona.
According to Charlie Thompson, grants director for the Komen Phoenix Affiliate, a community-needs assessment conducted for the C entral and Northern Arizona regions of the
state determined that there is a significant need for projects to fill the awareness and medical gaps for African Americans, Native Americans, Hispanics, migrant workers, elderly,
uninsured, underinsured and young women. "We welcome proposals from all local entities wishing to provide non-duplicative services as stated in our outline," says
Thompson."Funding priority will be given to those projects that specifically address the needs outlined in our Request for Proposal."
Grants are awarded for a fiscal year that begins April 1. Last year, Komen affiliates across the country collectively granted more than $30 million to support non-duplicative breast
health and breast cancer outreach projects in their communities. In March, grants totaling nearly $1 million were awarded by the Komen Phoenix Affiliate to 26 organizations in
Northern and Central Arizona to support breast health education and breast cancer screening and treatment programs. In addition, the Phoenix affiliate sent approximately
$240,000 to its national office for research, bringing the total of its 2005 grants to $1.2 million."Our fundraising activities throughout the year enable us to award these grants," says
Patricia Elder, executive director of the Komen Phoenix Affiliate. "This year, our signature event, the Komen Phoenix Race for the Cure®, alone raised more than $1.2 million, so we
look forward to announcing additional grants in 2006!"
Grant recipients in 2005 included the F.A.C.E.S. Migrant Health & Education program offered through the University of Arizona Board of Regents that services Maricopa County,
and the Comprehensive Lymphedema Management program offered through Flagstaff Medical Center that services Coconino, Navajo and Yavapai counties. Each year, up to 75
percent of the net proceeds raised by the Phoenix Affiliate of the Susan G. Komen Breast Cancer Foundation remain in the local community to fund local breast health education and
breast cancer screening and treatment programs. Twenty-five percent of the net proceeds support the national Susan G. Komen Brea st Cancer Foundation Award and Research
Grant Program, which funds ground breaking breast cancer research, meritorious awards and educational and scientific programs around the world. In fact, only the U.S.
government grants more money
to fund breast cancer research
than the Susan G. Komen Breast
Cancer Foundation.
More information, a list of the
2005 grant recipients, and the
RFP form is available online at
h t t p : / / www . ko me n p h x .o r g
or by calling (602) 544-CURE
(2873). The 2006 grants will be
awarded at the Phoenix Affiliate's
Annual Grants Luncheon in April.
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Drugs, Alcohol and Worker Compensation
By Denise M. Blommel

Bio on pg 4
Introduction

T

he “war on drugs” is well known to all. Congress passed the federal Drug-Free Workplace Act in 1988 to require
federal contractors to ensure that employees were not under the influence of drugs. In 1990, Congress
deliberately excluded drug testing from the Americans with Disabilities Act (ADA) and stated that current drug
abusers were not “disabled.”
The Arizona constitution was amended in 1925 to allow the statutory worker compensation system to provide injured
workers with compensation and medical benefits in exchange for their giving up the right to sue their employers for tort
damages for on-the-job injuries or death. All Arizona employers must carry worker compensation insurance or be
approved self-insurers by the Industrial Commission of Arizona (“ICA”). All Arizona employees are presumed to have
elected worker compensation as their sole remedy for work injuries or death. Workers can reject worker compensation
coverage, but only before his/her work injury or death takes place. Worker compensation is a no-fault concept – the
injured worker receives medical and compensation benefits if he/she suffers a personal injury by accident arising out
of and in the course of his/her employment.
The Arizona Legislature passed the Drug Testing of Employees Act in 1994, giving employers special rights to test
employees for controlled substances and alcohol. In 1996, the Arizona Legislature amended the Arizona Worker
Compensation Act (“Act”) by permitting employers to deny worker compensation claims of employees who fail to pass,
refuse to take or refuse to cooperate with drug and alcohol testing, except under unusual circumstances.

Grammatico v. Industrial Commission
In 2005, the Arizona Supreme Court held certain drug testing provisions of the Act unconstitutional in Grammatico v.
Industrial Commission. Mr. Grammatico fell off his stilts at work as a drywaller. His employer tested him for drugs and
alcohol and found that he had used controlled substances on the days before the injury. The worker compensation
insurance carrier denied the worker compensation claim. As Mr. Grammatico failed to prove that his use of drugs was
not even a slight contributing cause of his injuries, the ICA judge agreed with the insurance carrier. The Arizona Court
of Appeals disagreed with the ICA judge. The Supreme Court agreed with Mr. Grammatico and the Court of Appeals,
finding that placing the burden on the worker to demonstrate that his/her use of drugs and/or alcohol did not contribute
to his/her on-the-job injury was injecting “fault” into the no-fault worker compensation system.
In the companion case before the Supreme Court, Mr. Komalestewa crawled under a piece of machinery in an attempt
to fix a problem and seriously injured his arm. A post injury blood test revealed alcohol in his system and the
employer’s insurance carrier denied his claim. The ICA judge held that the worker’s use of alcohol was a substantial (a
word not helpfully defined as “more than insubstantial”) contributing cause of his injury and sustained the denial of the
claim. The Court of Appeals agreed with the ICA judge. The Supreme Court agreed with Mr. Komalestewa.
Continued on the next page
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Continued from the previous page
The Supreme Court held that in order for a worker compensation
claim to be compensable there must be legal causation and medical
causation. Medical causation is established by showing that the
workplace accident caused the injury. The Legislature can
prescribe limits on medical causation (for example, there are
certain statutory medical requirements to show that
cardiovascular, mental and hernia injuries are compensable).
According to the Supreme Court, legal causation is established by
showing that the work injury arose out of employment, was suffered
in the course of employment and was, “caused in whole or in part, or
contributed to, by a necessary risk of the employee’s employment,
or a necessary risk or danger inherent in the nature of that
employment or the employer’s lack of due care.” The Legislature
cannot prescribe limits on legal causation that conflict with the
Arizona Constitution.
The Act denies worker compensation benefits unless the injured
worker who tested positive for drugs or alcohol (or who refused to
take the test) can prove that a necessary risk or danger of
employment wholly caused the accident. Although the Arizona
Constitution requires worker compensation benefits if a necessary
risk or danger of employment partially caused a workplace
accident, the Act denies those benefits if the use of controlled
substances even slightly contributed to the accident. This requires
proof that the employee is not at fault – anathema to the no-fault
concept of worker compensation.

What’s Next?
In light of the Grammatico decision, employers who want to deny
worker compensation benefits to injured workers who use
controlled substances will have to prove that those employees
were so intoxicated when they became injured that they abandoned
their employment. Bills were introduced in the 2005 Legislative
session and then withdrawn about drug/alcohol testing and worker
compensation. Expect to see bills in the 2006 session about
amending the Arizona Constitution. Meanwhile, here are some
observations:

compensation legal principles, any workplace injury can be
accepted by the employer’s insurance carrier (or a self-insured
employer) as a legitimate claim, even if that injury is only an
aggravation of a pre-existing condition. Employees have an entire
year to file a worker compensation claim with the ICA. Injured
workers must file the claim themselves or have their doctors send
the claim to the ICA.
Employers cannot file worker compensation claims. Employers
must file a report of any workplace injury with their worker
compensation carrier and the ICA. Employees must “forthwith”
report any workplace injury to their employers.

Employers must have a written drug and alcohol
testing policy to protect themselves.
While employers do not need written drug and alcohol testing
policies to test employees, in order to receive the protections of
both the Drug Testing of Employees Act and the Worker
Compensation Act, such policies must be in writing; must be
distributed to all employees and must be certified with the ICA. Of
course, many of these protections are now “up in the air” because
of the Grammatico case.

Alcoholism and drug rehabilitation can be
disabilities under the ADA.
Employers who have 15 or more employees during 20 or more
weeks per year are subject to the ADA. Testing current employees
for alcohol is a “medical examination” under the ADA, meaning that
the employer must have a business necessity for the test or the
test must be job related. This is not hard to prove for employers in
post-industrial accident situations. Additionally, alcoholics cannot
take advantage of the ADA’s reasonable accommodation
standards to have time off every Monday to recover from the
weekend. However, if an employee has a drinking problem and is
going through treatment, the employer does need to make
reasonable accommodations for that employee. Similarly, those
who are going through or have completed a drug rehabilitation
program are entitled to reasonable accommodation under the ADA.
TEC

Despite the Court’s decision, testing is here to
stay.
Some employers are sending employees for drug and alcohol
testing if the employee says “ouch” at the workplace. Under worker
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Strategic Thinking and Planning – Why
Bother? By Loretta Huff
Bio on page 4

•
•
•
•

any corporate leaders and business owners balk at the idea of assessing and
planning believing that there just isn't time for all that 'soft' stuff. In reality
though, it's the businesses that make time for sound business planning that
experience significant expansion and growth. Not taking time to plan can be
very costly. Three basic assessments can make the difference between surviving and
thriving.

M

•
•

Finally, you must know where you’re going. Without a clear picture of the future, you’ll
likely end up either barely treading water, paddling upstream against the current or
being tossed around in the ocean like a small craft in a storm.

1. What is our current performance?
2. What environment are we operating
in?
3. What future are we creating and
how will we get there?

Looking forward, questions to ponder include:
•
•
•
•
•
•
•
•

With regard to current performance,
assessments can be short and sweet
or detailed and comprehensive. Short
assessments include questions like:
• What were our goals for this year?
• How did we do?
• What did we learn? Did we document
it? Does everybody who needs to
know, know what was learned?
• What could we do differently next
year?
• What metrics do we use to make
sure we’re focussed on and
managing the right things? (If they
aren’t measured, they can’t be
properly managed.)

•
•
•
•
•
•

What business are we really in?
Where does our revenue come from? Where should it come from?
What is the best, most profitable business model for us?
How can we improve our operations?
How can we capitalize on what we learned and accomplished this year?
Are our mission and vision still the 'right' ones?
Has the entire company committed to them?
Are each department’s goals aligned with the vision and mission? What about
each employee’s goals?
Do department goals conflict with each other in any way?
Do the goals reflect what’s really important to our customers?
Does our reward structure reinforce the right behavior and support the
accomplishment of the goals that have been set?
Are there new service or product areas should we venture into? What are they?
How do we best get started?
What human capital skills will be needed to catapult us forward? Do we need to
hire, train, buy or outsource them?
What other resources will we need?

What new ideas have come to your mind as you read this list? Imagine the depth and
quality of ideas that could arise if you had this conversation with your key staff
members. They will bring different perspectives to this inquiry and potentially open up
brand new vistas for your company. Including them will also build commitment to being
fully engaged in the creation and realization of company’s future.

Asking these questions, simple as they are, will clarify successes and competencies,
needed enhancements and refinements. Without taking stock of current capabilities
vis-à-vis future goals, you’re likely to keep fighting the same kinds of fires rather than
gaining significant ground toward what’s important.
Equally important is recognizing that you don’t operate inside a vacuum. The economic
climate and competitive landscape definitely can have an impact on your business.
However, solid planning can mitigate the impact of outside forces of the success of
your enterprise.

http://www.THEEBONYC ACTUS.com Vol. 4 No. 9 November 2005

Are we really clear about who our ideal customers are? What do they need and
value?
What competitive challenges are we facing or are we likely to face next year?
What do we need to do to keep up or take the lead?
What’s happening in the political and economic arena that may impact us?
Where is our industry going? What relevant trends are emerging with our
clients, customers, and competitors?
With whom could be partner by creating strategic alliances for greater
exposure, revenue growth or improved profit margins?
What impact does or could technology have on our business?

You think you can’t afford the time to plan…indeed, you really can’t afford not to.TEC
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Thanks for this golden moment
Natural Personal Care
Products
for Shea Butter Lovers

The mission of Chisara's Gold Products: to combine ancient African beauty secrets and methods to
natural personal care products that benefit the consumer’s well being, the environment and the
economies of developing African countries.

CERTIFIED MBE

WE MAKE BUSINESS SUCCESSFUL

Chisara's Gold Balm: is an all-natural multi-purpose balm that provides
conditioning for dry, stressed skin and muscles.
Suggested Retail $12.50

PUBLIC RELATIONS
BUSINESS DEVELOPMENT
COMMUNITY OUTREACH

Ori Gold: 100% Premium African Shea Butter
in a generous wide-mouth, 4 oz jar. Suggested Retail $8.50

BRAND DEVELOPMENT AND EQUITY
MANAGEMENT

Chisara's Gold Lotion: rich, creamy Shea Butter lotion that provides the
moisturizing, softening and conditioning of our balm.
Suggested Retail $6.50

SUPPLIER DIVERSITY SEARCH
TECHNICAL CONSULTANT SEARCH
IT CONSULTING

10% discount to on wholesale orders (for retailers and wholesalers with a Tax ID #)

NEED-TIME MANAGEMENT

Chisara’s Gold Products uses premium, unrefined *African Shea Butter as the primary base for all of our
products. Natural unrefined Shea Butter has nonsafonifiable healing qualities that are lost during most refining
procedures. Our products were developed over a four years. We intensely researched traditional and modern
methods to develop ways of creating quality products that maintain the natural healing and moisturizing
qualities of the Shea Butter. We are a certified Shea Butter Technician of The American Shea Butter Institute
and native to the region where Karite (Shea trees) grow naturally. We are also 2005 members of Independent
Cosmetic Manufacturers and Distributors, ICMAD and the Arizona Africa Society, AZAfrica.

INTERNET MARKETING
PO BOX 24982 TEMPE ARIZONA 85225 -TEC@THEEBONYCACTUS.COM

2005 Ebony Cactus Advertising Rates are now available!

OUR PROMISE: TO DELIVER PREMIUM QUALITY NATURAL SHEA BUTTER
PRODUCTS AT MODERATE PRICES.
WE WANT YOU TO BE OUR LOYAL CUSTOMER!
Chisara's Gold Products
PO Box 5145
Glendale, AZ 85312-5145
Phone: 602-938-2207 Fax: 602-789-6962
Visit & Shop Online at: http://www.chisaragold.com
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Cover Story: A Conversation with Dr. Mernoy E. Harrison, Jr. Vice President Arizona State
University, Provost ASU at the Downtown Campus
http://www.asu.edu

The foundation for the next 20 year of economic development in
Phoenix is being put in place. What could be the cornerstone of that
effort is the new Downtown Campus for Arizona State University. To
learn more, we were pleased to be able to sit down for a wide ranging
conversation with Dr. Mernoy E. Harrison, Jr., Vice President at ASU
and the Provost of Arizona State University at the Downtown
Campus.

What are the responsibilities of the Provost?
In our structure, the Provost is responsible for the development and management of the campus. At ASU, we have a president
that is over the entire university and we have a provost who is responsible for all of the academic programs throughout the
university. Each campus has a provost who is responsible for both the academic and physical development of the campus. I
have the responsibly for the Downtown Phoenix Campus. It is my job to get the campus up and running, to make sure that we
have academic programs that meet the needs of our students and we can provide services that meet the needs of our faculty.

ASU Moves
Downtown
by Dr. George B. Brooks, Jr.

Please describe the new campus that is being developed by ASU and the City of Phoenix.
The plan is for us to open on August 21st 2006 with 2,500 to 3,000 students from the College of Public Programs which
includes the School of Social Work, the School of Community Resources and Development and Schools of Public Affairs and
the College of Nursing. We are also including something we have created in the last year called University College. University
College will house our School of Interdisciplinary Studies, School of Extended Education and our Community College Alliance.
It will operate on all four of ASU’s campuses as the home and focal point for our exploratory studies, i.e., students that have
not selected a major in any other of the schools. It is an important creation for the Downtown Phoenix Campus in particular
because the general studies and lower division courses that are needed by the other colleges will be taught for the most part
by University College.
Continued on the next page
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How influential will this new school be?

The second phase of what we are doing is very important and is dependent on the
passage of the upcoming bond election. Scheduled to open in the fall of 2008, along
with the schools already mentioned growing, we will also bring downtown the Cronkite
School of Journalism and Mass Communications as well as our public television station
KAET Channel 8, along with a school that is in the development stage which is the
School of Global Health. The School of Global Health is conceptualized as a graduate
level program that will be focused on taking the things that created by our various life
science and biotech programs and moving them into actual use, for example, new
mechanisms for delivering vaccines. Also the School of Global Health will deal with the
policy implications particularly as it relates to the developing countries, with a real focus
on the western hemisphere.

We are still in the development stages. The things I have mentioned are still conceptual.
Much is still to be determined. Clearly the School of Global Health and College of
Nursing fit well with the planned Biomedical Campus that Phoenix has envisioned.

Will ASU work with the planned Biomedical Campus?
The College of Nursing will be closely involved as part of their research efforts in patient
care and delivery. We just developed a Center for Evidence Based Practice in Nursing.
The school of Global Health will be there to work with policy and practical implications of
moving inventions into medical and other practices. Also as part of the Biomedical
Campus will be the Department of Bioinformatics. This is the interface of biology and
computing. The Department will be physically located as part of the Biomedical Campus,
but its students will get their services and support from the Downtown Phoenix Campus.
For the Biomedical Campus, the plan includes the University of Arizona Medical School
in partnership with ASU to have its first students in the fall of 2007. By 2010 we expect
to be at 7,500 to 8000 students eventually growing to 15,000 students.

What role will the new campus play in Arizona’s knowledge
based economy?
The Downtown Phoenix Campus is key in this effort. One of things we are basing our
concepts of newness on is what others universities have not done. That is we will be
both good as well as inclusive. Most universities measure their quality on the basis of
how hard it is to get in. That is on who they exclude. We are saying that we want to be
judged on who we include. Who are able to bring into the university experience and
graduate out as productive members of society. This is a new paradigm for a university.
Downtown Phoenix Campus is important because in order for ASU to meet the demand
suggested by the population growth projected for Maricopa County we have got to grow.
Our growing to 15,000 students means there is 15,000 more individuals that will have
access to a university education. The knowledge economy requires university
educated individuals. We believe that as a result of ASU being able to expand its
enrollment, graduate and who get a college education, we will be able to provide the
work force, the ideas and the innovation through the people that knowledge economy
requires. If we only took the 10% percent of students, there would be a huge number of
people who would not get degrees. As a result it would curtail the advancement of the
knowledge economy. We are moving in the opposite direction.
Continued on the next page
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The second is the opportunity for student housing. We expect that between now and
2008 somewhere in the vicinity of 100 million dollars in student housing construction
associated with the campus will take place. Our plan is all of that student housing will be
done by the student section.
The third area is private development and construction that related to the University but
not controlled by it. These are private developments such as Central Park East which
includes 300,000 square feet of office space, 160 to 180 units of condominiums, 35,000
square feet of retail space then 200,000 square feet of University academic space. This
project is around 1.2 million square feet that will be under construction by this time next
year. There are other major developments being proposed near the campus as well. Off
of this is an opportunity is small business.

Click here (next page) For
part 2 of our conversation
with Dr. Mernoy Harrison.
Note: Additional details on
how to contract with ASU are
provided in the April 21,
2004 edition. Please click on
the image of the cover to
download.

We also believe that by coming to Downtown, we will engage communities that are now
underepresented in terms of their college attendance rates by making university
attendance more accessible. In addition, the Downtown Campus will be involved in
research. That research will also contribute to the knowledge economy.

What will be the economic impact of the new campus?
Last fall the City (Phoenix) commissioned an economic impact study. In general they
expect the Downtown Phoenix Campus by the time it is fully built out will generate 7,700
jobs per year and 30 million dollars in total tax revenue.

What are the opportunities for minority business?
There are three primary avenues of construction. With the successful passage of the
bond, the City of Phoenix has agreed to build and finance the academic facilities. The
City of Phoenix has a very aggressive minority involvement in its construction
activities.
http://www.THEEBONYC ACTUS.com Vol. 4 No. 9 November 2005

19

Home | <<Previous page (left arrow key) Next page (right arrow key)>>

On The Air

Click here to listen to podcast. Click here to subscribe to feed.

The Ebony Cactus magazine Podshow - November, December 2005
Audio programming supplementing the The Ebony Cactus magazine:

November 2005. Dr. Mernoy Harrison, Provost
Arizona State University at the Downtown Campus Phoenix Arizona
http://www.asu.edu

Subject: The development and potential socio-economic impact of
ASU downtown.

December 2005 Carol Coles-Henry, Director City
of Phoenix Equal Opportunity Department
http://phoenix.gov/EOD/index.html

Subject: The lastest information on the City of Phoenix MWBE
program.

Additional programming on:

Cactus Internet Radio
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AfterThoughts
By: Dr. George Brooks, Jr. Editor

Podcasts for your PDA
get my internet from my cell phone.” was the
response I got when I was seeking to convince a
young colleague of mine to read the Ebony Cactus. I
thought she was just being stubborn. In hindsight, it was I
who did not see the light. I do now.

impromptu and thank goodness successful new media
device demonstration he stated “being able to access
and listen to podcasts while I am waiting in airports could
really save me time.” As we all know, in business, time is
money.

For years now the next wave in the Internet revolution has
been coming and I almost missed it. It seems the next wave
of Internet connectivity will not come from the latest and
greatest desktop or even laptop pc, but instead from smart
phones. These rapidly proliferating devices are growing in
sophistication, ease of use and Internet compatibility. With
increasing wireless download speeds and decreasing
costs, more and more people will smart phones and pdas as
their methods of choice to receive internet based
information.

The total number of users of smart phone/pdas is
projected to increase to nearly 40 million by 2008. For
news and marketing organizations such as The Ebony
Cactus the potential is therefor clear. We are thus
developing content and resources that meet the needs
of this vast new market. For example, our podcasts are
now formatted to be easily accessed by smart
phone/pdas. In addition, soon we will have a “mobile
friendly” wepage as well. (http://ci-radio.com - under
construction). With written, audio and video content
including news, views, movies and talk shows (like TEC
On-The-Air, which is still the only minority business
podshow in the United States), marketers can not be far
behind. Now as a scientist (that is what the Ph.D. is all
about), my instincts tell me this will be a great
phenomenon to watch develop. However, my instincts as
a businessman tells me to lead the revolution. I think I will
do the latter.TEC

"I

This trend began in 1999 with the introduction of the now
ubiquitous BlackBerry by Research in Motion (RIM). Back
then, all you could get was email. Now with the new
BlackBerries and other machines including Audiovox
6600s, Palm Treo 650s, and a plethora of others, much the
web is yours.
The users of these devices claim they are tremendous time
savers. You are delinked from your desk yet fully connected
to the world. This fact was recently brought home to me
when as I was giving a demonstration of the power of
podcasting to a corporate executive, he pulled out is smart
phone/pda and said “show me here.” Thus, after my
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LEGAL
How to Receive The Ebony
Cactus

The various incarnations of the internet
are new and exciting vehicles for the distribution of information. Regrettably,
they are still far less than perfect and not fully controlled or secure. The Ebony
Cactus magazine is distributed only by the website, by e-mail subscription or by
direct e-mail request. The Ebony Cactus Magazine (TEC) therefor cannot
warrant that the function or operation of The Ebony Cactus magazine Electronic
Document, autoresponder, The Ebony Cactus website or linked websites will
be free of defects, that defects will be corrected, or that they will be free of
viruses or other harmful elements.

Published twice monthly, The Ebony Cactus (TEC) is a 100% electronic
magazine, no hard copies will be available. To receive it, you need a recent
model P.C. or Macintosh computer equipped with E-mail and Adobe Acrobat
Reader 6.0. Adobe Acrobat Reader 4.0 will work, but some features will not be
available. Copies of The Ebony Cactus may be accessed in the following
manners:

As a visitor to and a user of The Ebony Cactus magazine or Website, you, in
effect, agree that your access will be subject to the terms and conditions set
forth in this legal notice and that access is undertaken at your own risk. As a
visitor to and user of The Ebony Cactus Website or Electronic Magazine, you
must assume full responsibility for any costs associated with servicing of
equipment used in connection with use of our site or documents. The Ebony
Cactus magazine shall not be liable for damages of any kind related to your use
of or inability to access the website or opening the TEC magazine electronic
file.

1. E-mail subscription
You may subscribe to the Ebony Cactus by either sending a subscription
request to: Subscriptions@theebonycactus.com or by clicking the
subscription link found at http://www.theebonycactus.com
The latest edition will be sent to you twice monthly as an e-mail attachment (see
legal). Note, the subscription list is for the use of TEC only. It will not be sold or
distributed to any outside parties. There is no subscription cost.
2. Download from the web page
Archived copies of the most recent and past editions of The Ebony Cactus will
be found at http://www.theebonycactus.com for download (see legal).
No cost.

We endeavor to present the most recent, most accurate, and most reliable
information on our E-magazine and Website at all times. However, there may be
occasions when some of the information featured in The Ebony Cactus
magazine or at http://www.theebonycactus.com may contain incomplete
data, typographical errors, or inaccuracies. Any errors are wholly unintentional.
In addition, the opinions of guest writers are their own and may not reflect the
views of TEC and thus TEC can not be held liable. Please be aware that we
present our content "as is" and make no claims to its accuracy, either expressed
or implied. We reserve the right to amend errors, make changes to our Website,
or to update our magazine at any time without prior notice. To the fullest extent
permitted by law, The Ebony Cactus magazine disclaims all warranties,
expressed or implied.

3. Send it to a Friend
Knowledge is power. The Ebony Cactus magazine offers knowledge.
Empower your associates.
Tell them.

Black News, Black Business News, Black Business News Podcast
African American News, African American Business News
African American Business News Podcast
African American Podcast, Black Podcast
Women Owned Busines Podcast

No part of this magazine may be used for business or promotional use without a
written request and permission from the Publisher or the Editor.
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Click Here
to listen to
a Podcast by
the author

Mary L. Mitchell
from this
Important New Book
Mary Mitchell

Serenity, a heart-wrenching story of the stark
realities of child abuse, dysfunction, incest
and how one woman triumphs!
Available now! To order contact:
Mary L. Mitchell
Mitchell654@aol.com
602-565-3257
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