
Click here to skip intro

READ THIS PAGE BEFORE GOING FURTHER!
Greetings

Welcome to The Ebony Cactus magazine
for May 21, 2004.

In that many of you are new readers,
we thought we would provide

a few hints on the best way to use the magazine.

Hint #1. DOWNLOAD FIRST THEN READ
If it is possible to download (save) the magazine

onto your computer’s desktop
DO SO!

Then reopen using Adobe Acrobat or Acrobat Reader 5.0 or better.
You will find this makes the magazine far easier

to read and all of the hyperlinks work.
Also, since the magazine is now on your desktop,

you don’t have to go back to the web to read it and 
you can now send it to a friend if you like

Hint #2 AFTER YOU DOWNLOAD AND REOPEN, THE
HYPERLINKS WORK

If your system is configured properly and the Internet is on,
clicking on a hyper (web) link will send you by way of your default browser

to that page. Give it a try by clicking here-------->*

Hint #3 USE THE JUMP BUTTONS TO NAVIGATE
The purpose of the Jump Buttons is to

make it easier for you to navigate around the document.
For example, whenever you see the word “INDEX” by itself, click on it and it will

jump you back to the index. Also, the index lines will jump you directly to the
article etc.

Ok, lets try this: Click here----------> *

www.theebonycactus.com


Excellent!!!
You are now ready to enjoy

this issue of 
The Ebony Cactus magazine.

Click here to jump to cover page.



Click here to jump to the index

THE EBONY CACTUS magazine
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A New Perspective on Business in the West

Innovative Businesses
    Putting creativity to work.

Colission Wells &
Melanie Mallory of
Pegasus Utility Locating Service

         

www.TheEbonyCactus.som Is On the Air

www.theebonycactus.com


Life Strategies Consulting
Angela Brooks

Unique HR Solutions, Professional Writing and 
Public Relations Services

Small Business Diversity Awareness
Employee Handbooks, Company Survey Forms, Employment
Training Procedure Manuals, Workshops and Development

P.O. Box 24982 
Tempe, Arizona 85285-4982

602-437-8852/  LSCPHX@aol .com

We’re Behind The Scene
Keeping You On The Scene

Ask about our small business public relation services

Read THE EBONY CACTUS magazine

With 49 editions totalling more than 1,300 pages posted,
The Ebony Cactus is

the single largest, free, non-governmental
on-line, source of information on

minority businesses
in the Southwest United States*

www.TheEbonyCactus.com
*According to our estimates
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Innovation

It starts with the
Eureka moment!
That instant in
time when you see what no one else can
see. The question is, are you ready to make
use of this gift from the muse? In this issue,
we look at three small companies that are
doing just that. Pg 15

Cactus Internet Radio
Drawing

for free air time

#2
details on page 24
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Take the new radio survey
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www.surveymonkey.com/s.asp?u=46093407691

4 www.THE EBONY CACTUS.com  Vol. 3 No. 10 May 21, 2004

www.theebonycactus.com
www.theebonycactus.com
www.theebonycactus.com
www.surveymonkey.com/s.asp?u=46093407691


Moving Up

Alvin Galloway and Terryl Mack join Ebony Cactus Magazine

Alvin (Floyd) Galloway is a new as freelance contributing writer for Ebony Cactus Magazine. is a
freelance photojournalist and community activist. A writer and photographer for over 20 years, his articles
and photographs have appeared in numerous publications, including Arizona Informant Newspaper,
Minority Engineer magazine, Women Engineer magazine and Custom News Services. A resident of
Chandler, AZ., he is a former  president of the East Valley Branch of  the National Association for the
Advancement of Colored People, serves on the budget committee for the Chandler Unified School District,
PTO president of a Chandler area elementary school and president of Alvin Galloway Enterprises. In 2001
he was the recipient of the inaugural Si Se Puede Inc., Cesar E. Chavez Community Service Award.

Terryl Mack  has recently accepted a position as a freelance contributing writer for Ebony Cactus
Magazine. Mack will cover minority business and professional events in the Tucson, Arizona region. Ms.
Mack has more than 20 years of experience creating and developing diverse multimedia communications
programs and materials for clients in various industries.  She provides services ranging from copywriting,
editing and proofreading to full-service project management for a wide variety of projects, including:
newsletters, brochures and marketing/sales literature, website content and educational E-
communications, leadership and training materials, and tutorial CD-ROMS and videotapes. 

Arizona Architect Selected in Top 20

Michael Hallmark , the principal architect of America West Arena (AWA) and neighboring Bank One
Ballpark, is among the Top 20 Most Influential People in Sports Facility Design, Architecture and
Development, according to a report released by Street & Smith's SportsBusiness Journal.

Joe Chandler Ignites East Coast Business

Former Phoenician, Joe Chandler has established a new consulting business,  International Consulting
Group, LLC ( ICG)in New Jersey. A media marketing executive, Chandler is the chief consultant of the
East Coast start-up operation.  Through  International Consulting Group, LLC, Chandler’s function, as a
liaison to several lending institutions will employ his expertise to devise fact- based common sense
solutions for projects in the US including: residential and commercial projects designed by HUD, Fannie
Mae, Freddie Mac and others. Chandler has also amassed  international projects through son, Kerri
Chandler’s music company  and will cultivate business in Europe.

Letters

Dear Publisher,

The article on branding tips really helps me to think about the focus and fabric of the church. I am the
Commissioned Lay Pastor  of Southminster Presbyterian Church in Phoenix Arizona. The Church  is a
product in many ways. It appeals to some and not to others. I very much want to fine tune our appeal and
stick to that focus. In doing this with patience, we will remain available to those seeking what we have to
offer. The marketing will help us publicly state who we are and what we offer. The  article really helps me
think long tern about who we are as a church and what we do. 

Reginald Ragland, 
Commissioned Lay Pastor - Southminster Presbyterian Church 

Phoenix, Arizona
Index
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Angienuity
by Angela Brooks
It’s All About Change
Act like you want to be and you’ll soon be like
you act-  Anonymous  Quote From the Book-
Unlimited Power: A Black Choice

Chameleons are masters of disguise. They are so
because of their  innate sense and need for survival.
These delicate creatures comfortably fuse
themselves through shade coordination within their
environment. In the Amazon, amid climate uncertainty
or hidden dangers, chameleons instinctively settle

themselves in heavily dense,
lofty rainforest trees. Small
creatures, I don’t see any other
reason for their existence than
to beautify their surrounds while
refining their longevity.

Like chameleons, businesses
or rather the fearless leaders
who steer them, must act as
quick change artists in many
ways to survive the often
unanticipated realit ies of
business. Those realities
(corporate philosophy changes,
demographic sales/market shift
or lack of revenue due to
outdated business practices)
c an  b e c at a c l y s m ic .  
Businesses must, in effect,

become innovative. 

A question was posed to me recently which was, how
does innovation occur and what are some of the
benefits? I’d like to proceed, in brief, my take on the
subject. Of course I am no scientist. That’s my
husband’s area but I’m going to give it a shot anyhow.

Innovation,  means to alter, to modernize something
by way of idea development, taking action or a
combination of the two. Innovation means a dream on
fire. Innovation means a  thought borne of  desire.
Innovation means maximizing an object’s or process’
abilities. In the end, what everyone who tries change,
expects is the big pay-off, optimum return on
investment of time, energy, conviction and money. If
one is careful and sometimes not (i.e., Bill Gates,
Master P), innovation will supplant many tried and not
so true company programs, initiatives or even dry
employee competitions that never cut the mustard.  In
this issue we’ll take a look at three old ideas turned
new. One business locates under ground utility lines,
one is a new age girl friday and the other gives a
facelift to a snack that’s as much a part of American
culture as apple pie and baseball. To you be the glory
in business and in life. 

Living in America
by George B. Brooks, Jr. Ph.D 

Elephants
He who learns, teaches -Ethiopian Proverb 

In my environmental course, one of the first things I
teach my students is that all things in the world are
interdependent. That is, nothing stands alone, for all
things are in some way connected. I ask them to
consider that their every action has some kind of
environment effect. Even the small about of carbon
dioxide they breath out today, helps a plant to grow in
Africa tomorrow.

I ask them when considering their actions, not to be like
the blindfolded man trying to describe an elephant. If
brought to the trunk of the great beast, not knowing
what it is, he may exclaim “I hold a snake.” If brought to
the leg he may say “this is a tree.” If brought to the
animals side, he may perceive a wall. Not being able
perceive the grandeur of the elephant he could not
appreciate its potential.

How often are we as small business people like that
man. We are so caught up in trying to make it day by
day, we miss out on the great things we could be
accomplishing just because we do not have the time to
take a look at the big picture.

I have a challenge for you. If the governor of your state,
was at this moment, to walk though your business doors
and ask you your advice on how to solve one of your
states’ major issues, how would you answer? What
process would you use to arrive at a concept that meets
the needs of not just the individual but also the many?
As minority entrepreneurs, we need to pause and look
at the big picture.  We must see the whole elephant, not
just the parts. There is a bigger world out there than we
realize. Though we may not believe it, it is a world that is
well with in our power to change, for the better.

Through Cactus Internet Radio, there is a full interview
with Mr. Ronald Langston Director of the Minority
Business Development Agency available for your
edification (page 13 ). In it, he implores us to not only
describe the elephant, but also to ride it. He tell us there
is a body of government completed research waiting for
a company like yours to commercialize, if you are up to
it. This work may provide your opportunity to ride those
winds that are changing the world. Are you ready?

Next issue begins our “Changing the World” series. It is
we will look at companies that are addressing the big
picture in unique and innovative ways. Our first subject,
will be water.  Enough for now, on with the show. TEC
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Announcing

Is On The Air!
Dear Reader, we are pleased to announce Cactus Internet Radio (CIR) is now on-line! Through
this exciting new medium, articles from the Ebony Cactus magazine will come alive with the
spoken word including full in-depth interviews with newsmakers, and business leaders. We begin
our broadcasts in this issue with a 8 minute interview with Mr. Ronald N. Langston, National
Director of the U.S. Department of Commerce’s Minority Business Development Agency,
Washington DC (see article on page 13).

To access the interview with Mr. Langston, save a copy of this
magazine to your computer’s desktop. Leave the internet on,
close the document, then reopen using Acrobat. Click on the
photo or URL below. Your default browser should automatically
access the file. Once download begins, most computers using
Windows or MAC-Os will automatically open the correct media
player. 

www.theebonycactus.com/LangInv.mp3

NOTE: This file is 980K in size. Though 56K modem access will
work, we recommend a high speed connection for best results.
We also recommend you turn your volume up then adjust
down. Mr. Langston’s interview will be available on-line until
June 21st, 2004.

We’d like to get your opinion of our efforts so we can improve
them. Once you listen to the broadcast, please let us know
what you think through our onl ine survey at

www.surveymonkey.com/s.asp?u=46093407691

  

Ron Langston

Here at the Ebony Cactus we are very excited about what Cactus Internet Radio holds for the
future. We are well into our plans for radio features supporting future editions of the magazine,
financial tips, business profiles and conference excerpts. We are developing a number of 1/2
hour independent, self supporting internet radio shows as well. The first winner of the drawing
for a free 5 minute infomercial about their company has been selected and will be announced in
the June 6th edition of the Ebony Cactus. The second drawing for an infomercial is now
underway (a $600+ value) (see page 24). Stay Tuned!  TEC Index
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TECNews
LATINAS HONORED BY 100 HISPANIC
WOMEN, INC., AND ASSOCIATION OF
HISPANIC ADVERTISING AGENCIES

Miami Florida.  100 Hispanic Women Inc. and
AHAA/HispanicAd.com , recently honored Linda
DeJésus , President, Bravo and Isabella Sánchez, Vice-
President, Media Director, Bravo for exemplary  Latina
Excellence in leadership in New York City at their 8th
Anniversary Gala. Isabella Sánchez, Vice-President,
Media Director,  Bravo was honored with
AHAA/HispanicAd.com 's "2003 Media Planning
Executive of the Year" award at the Association of
Hispanic Advertising Agencies' (AHAA) bi-annual
conference in Miami. With the 2003 Media Planning
Executive of the Year award, Ms. Sánchez will become a
member of the HispanicAd.com  Hall of Fame, now in its
fourth year.

The 100 Hispanic Women Inc.Annual Gala serves as a
fundraising and networking event that acknowledges the
contributions made to the Latina community by
outstanding individuals and corporations.

VIRGINIA ATHLETES INVEST IN MINORITY
SPORTS MAGAZINE

Richmond, VA - New Orleans quarterback Aaron Brooks
has become the third NFL player from Virginia to invest in
an international minority sports magazine that is due to
begin publication by the end of 2004.

The Color of Sports will focus on African-American,
Hispanic and other athletes of color and issues that affect
them, their fans and their communities.

Content will include coverage of male and female high
school, amateur, collegiate and professional athletes in
the United States, Canada, Mexico and South America. In
addition, The Color of Sports will provide extensive
coverage of the nation's historically black colleges and
universities and military athletes. 

LARGEST SPONSORSHIP AGREEMENT IN
BLACK COLLEGE SPORTS HISTORY
ANNOUNCED BY HISTORICALLY BLACK
C O N F E R E N C E S  A N D  R U S S E L L
CORPORATION 

Oakland, CA - After negotiating the historic partnership,
New Vision Sports Properties announced today that the
Historically Black Conferences and Russell Corporation
have formed an exclusive agreement that will serve as the
basis for a first-of-its-kind licensing alliance for the
conferences. 

Beginning with this fall's football season, the Southern
Intercollegiate Athletic Conference (SIAC) and
Southwestern Athletic Conference (SWAC) will grant a five-
year exclusive license to Russell to manufacture and sell
the merchandise of the Historically Black Colleges and
Universities (HBCU) comprising the conferences. As part of
the agreement, Russell will provide the conferences with
royalties on the sales of apparel licensed through the
institutions. Russell will also supply the schools with some
uniforms, performance and casual apparel, and athletic
equipment at no cost, whereas in the past the HBCU
schools purchased all of their own products. 

"New Vision Sports has created an opportunity for the
conferences to leverage our visibility in a way that will
greatly improve our athletic programs," says SWAC
Commissioner Robert Vowels. "The SWAC is proud to be
involved in such a historic partnership." 

Athletic programs from the three conferences included in
the agreement are men's and women's basketball and
soccer, football, baseball, softball and volleyball. 

"These agreements expand our opportunities beyond the
team uniform business," said Jon Letzler, Russell
Corporation president and COO. "By including our Russell
Athletic, JERZEES, Moving Comfort, Bike and Spalding
brands, we will have increased brand awareness and sales
opportunities from the playing fields to the college
bookstores. In addition to the business opportunities for
Russell brands, the colleges and universities will have the
best apparel and equipment based on our more than 100
years of experience. This is a true win-win situation."

"This unprecedented association we have formed with
Russell marks a major step forward for our sports
programs," says SIAC Commissioner Dr. William Lide.
"Significant new dollars will reach our athletic programs
through this agreement. This allows us to take more control
over what products we present to consumers. It also opens
new doors for Russell and its products."

The SIAC and SWAC are comprised of 21 institutions of
higher learning that have been in existence for over 100
years, producing some of the sporting world's most famous
athletes, including legendary names like Deacon Jones,
Edwin Moses, Walter Payton, Lou Brock, Shannon Sharpe
and Willis Reed among others. 

New Vision Sports Properties of Oakland, California is a full
service sports marketing company that specializes in
selling, executing and servicing major corporate
sponsorships. In it's first year of representing the SWAC,
MEAC and SIAC as a group, New Vision has aggressively
implemented a multi-faceted sports marketing program that
has generated huge dividends for the universities in the
form of a newly created and extensive television deal and a
new merchandise/retail program. As part of its newly
created corporate partnerships for the conferences, New
Vision has produced relationships with three Fortune 500
companies. TEC
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Arizona
May 26
Greater Phoenix Chamber Business Technology After 5 Showcase
Location:Phoenix.  Time: 5:00p.m. - 7:00 p.m. Inflow, 120 E. Van Buren St.,
2nd Floor West, #202. www.phoenixchamber.com/out_Events.cfm

May 25
Greater Phoenix Black Chamber of Commerce Evening Networking Forum
Location: Phoenix. Time: 5:30 p.m. - 7:30 p.m. Club Central 3101 North Central in Park Central Mall. This event
will incorporate a LIVE Radio broadcast. Contact www.phoenixblackchamber.com  or call: 602-307-5200
for more information. 

May 27
Arizona Venture Capital Conference Tucson Get Ready Seminar in partnership with the
Greater Phoenix Chamber of Commerce,
Location: Tucson. Time: 8:30 a.m - 10:00 a.m. Pima Community College, Community Campus, 401 N. Bonita
Ave. For more information go to www.phoenixchamber.com/out_Events.cfm .

May 28
Greater Phoenix Black Chamber of Commerce 6th Annual Golf Tournament. 
Location: Phoenix, Vistal Golf Course. For more information go to www.phoenixblackchamber.com,  or
call: 602-307-5200 

June 1
Greater Phoenix Chamber Spring Business Expo 2004
Location: Phoenix. Time:  Noon - 7:00 p.m.  With After 5 Business Mixer, 5:00 - 7:00 p.m. The Phoenician,
6000 E. Camelback Rd. www.phoenixchamber.com/out_Events.cfm

June 2.  
East Valley Procurement Fair-Doing Business with the Government and Private Sector
Location: Chandler, San Marcos Resort & Conference Center Grand Ballroom, One San Marcos Place,  4:00
p.m. To 8:00 p.m. A free procurement workshop on goods and services. To register call, 480-782-3030.

June 4
First Friday of Phoenix Business Mixer and Networking 
Location: Paridise Valley. Time: The networking session and vendor showcase begins at 6:00 p.m.  In honor of
Father’s Day, all men will be admitted free before 8:00 p.m. Included also will be a Bachelor Auction and Dating
Game. Target vendors include: Businesses that sell gadgets and electronics, sports related retailers and
professional sports teams. The event will be at the Doubletree Paradise Valley .
www.1stfridaysphoenix.com/

June 8
Greater Phoenix Chamber of Commerce Business for Breakfast 
7:15 a.m. - 8:30 a.m. Location TBA. For more information please call: 602-495-2195.
www.phoenixchamber.com/out_Events.cfm

June 10
Greater Phoenix Black Chamber of Commerce Breakfast Networking Forum
Location: Phoenix. Time: 7:00 a.m. - 9:00 a.m. APS Corporate Office 400 North 5th Street, 2nd Floor. For more
information go to www.phoenixblackchamber.com,  or call: 602-307-5200 

Index                                                                   Continued on the next page
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June 17
South Mountain Chamber of Commerce (SMCC) - After 5 Mixer
Location: Phoenix. Time: 5:30 p.m. - 7:30 p.m. SMCC Business Mixers are held the third Thursday of each
month. Visit  www.southmountainlaveenchamber.com/  for more information. 

June 15
Greater Phoenix Chamber 16th Annual Luncheon and 17th Annual Small Business Persons
of the Year Awards. Location: Phoenix. Time: 11:30 a.m. - 1:30 p.m. The Arizona Biltmore, 2400 E.
Missouri Ave. For more information go to www.phoenixchamber.com/out_Events.cfm .

June 16 
Greater Phoenix Chamber Business Technology Forum Topic: Avoiding the Business and
Employment Legal Land mines
Location: Phoenix. Speaker: Paul Krulisky and John Balitis, Fennemore Craig 7:30 - 9:00 a.m. Greater Phoenix
Chamber Boardroom, 201 N. Central Ave., 27th Floor  (meets every 3rd Wednesday)
www.phoenixchamber.com/out_Events.cfm

Phoenix Forum 
Location: Phoenix . Time: 11:30 a.m. - 1:30 p.m. at the Arizona Biltmore Resort & Spa, 2400 E. Missouri Ave .
Speaker: Linda Chavez, USA Today columnist and former staff director of the U.S. Commission on Civil Rights.

Professional Women's Roundtable
Location: Phoenix Chamber of Commerce Boardroom, 201 N. Central Ave., 27th Floor (meets every 1st
Tuesday) Call:  602-495-2195 or visit  www.phoenixchamber.com/out_Events.cfm .

California
May 26 
9th Annual Show Me The Multicultural Money Business Conference 
Location: Los Angeles Marriott Downtown. 333 South Figueroa Time: 8:00 a.m. to
4:30 p.m. 323-933-0945 mib1@pacbell.net www.mibmagazine.net.

June 5
First Friday of San Diego Business Mixer
Location: San Diego. Gallery 504 North, 3041 University Ave. First Friday of San Diego Business Mixer.
Features: Hosted Bar Music-Smooth Jazz and R&B,. Happy Hour appetizers,  Business Card Drawing for door
prize , Local artists' works from throughout San Diego. Guest Speaker: TBD  For more information, phone: 619-
583-9236. 

June19
New Leaders Monthly Meeting 
Location: Los Angeles. Time 10:00 a.m. to 12:00 p.m. FAME Renaissance, 1968 W. Adams Blvd 1st Floor
Meeting Room. The New Leaders (TNL): Los Angeles based, non-profit organization committed to leadership
development and empowering the African-American  communities. Monthly meetings (3rd Saturday) with a
variety of top notch, influential guest speakers. w w w . n e w l e a d e r s . o r g / h o m e s i t e . p h p ,
info@newleaders.org, 323-730-7785 .

Monthly  
San Diego Regional African American Chamber of Commerce Monthly Luncheon
Location: San Diego.Time:12:00 noon. Monroe’s Cafe, 7404 University Ave., La Mesa. $18 members (tax
deductible); $20 non-members Please RSVP to Chamber. For more information, phone:619-262-2121 or e-
mail: Info@sdraacc.org: www.sdraacc.org.

Continued on the next page
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Continued from the previous page

California
The African American Business Women of Vision (AABWV) Monthly Prayer Breakfast &
Business Networking
Location: San Diego. Time 6:30 a.m. -9:30 a.m. Guest Speaker: Kim Folsum. Topic: "Repairing and Using Your
Credit to Achieve Financial Success" For more information, phone: 619-263-6868, or:
www.deesanford.com.  

Nevada
May 27
Asian, Urban, & Latin Chambers of Commerce Luncheon
Location: Las Vegas. Time: 11:30 a.m. No Host Reception. Luncheon at 12:00 noon
Reservation: $25.00 Members, $30.00 Non-Members. Stardust Hotel & Casino.
Event Speaker: Governor Kenny Guinn. For more information visit:
www.lasvegaslatincc.com  or e-mail: Otto@lasvegaslatincc.com .

June 16
Las Vegas Chamber of Commerce Business Education Series
Location: Las Vegas. Time: 7:30 a.m. - 9:00 a.m. Stardust Resort & Casino, 3000 Las Vegas Blvd. S. Las
Vegas, NV 89109. To contact: Phone:  702-641-5822, opt. 2  or Fax: 702- 735-2011. 

June 21-24
American Association of Airport Executives 76th Annual AAAE Conference and Exposition
Location:Las Vegas. Las Vegas Convention Center. Phone: 703-824-0500 or visit: www.airportnet.org

June 21-24
The 2004 International Conference on Software Engineering Research and Practice
Team-based Software Engineering (TBSE’04)
Location: Las Vegas.  Time: See website for more details. The conference will be held at the Monte Carlo
Resort. For more information: www.lunet.edu/business/tse04/  or www.wor ld-academy-of -
science.org

July 22
The Delta Sigma Theta Sorority 47th National Convention
Location: Las Vegas, July 22nd  through July 28th. For more information call: 202-986-2400 or visit the
website at: www.deltasigmatheta.org . Email:dstemail@deltasigmatheta.org. 

Las Vegas Urban Chamber of Commerce Monthly Luncheon
Location: Las Vegas. Time: begins at 11:30 a.m. and will be held at the Palace Station, 1048 West Owens
Avenue.  Fee: $20 for members; $25 for non-members and ALL walk-ins. RSVP suggested by calling  648-
6222. For more dates of upcoming meetings or other information call: Ph.: 702 648-6222, Fax: 702 648-6223
or E-mail: info@urbanchamberlv.org. Sponsored by  UCC.   

Southern Nevada Black Nurses Association (SNBNA) 
Location: West Las Vegas. Time: 11:00 a.m. Meetings are held on the second Saturday of each month and at
the West Las Vegas Library.  The President is Donnetta Miller-Kyle, RN, BS.  Contact the SNBNA at P.O. Box
270586, LV, NV 89127. 702-615-3575; fax 702-645-4708:  www.snbna.org .

Professional Black Women's Alliance 
Location: West Las Vegas. The Women’s Alliance meets the second Saturday of every  month at the  West Las
Vegas Library. The address is  951 W Lake Mead. To attend call: 702- 631-0000. TEC

Index
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                    Have You
Been Considering
Breast Enhancements, Laser
Hair Removal, Liposuction,
Rhinoplasty, Body Contour-
ing, Botox, Laser Skin
Resurfacing or Collagen
Injection?

If so, you owe it to
yourself to contact the
office of Dr. Larry C.
Leverett MD.

 Dr. Larry C. Leverett
 480.706.5830
 www.leverettmd.com

Classifieds
Art Supply

Kalleger Art
The leader in Personalized Fine Art: Vases keenly created to preserve your
special event. Announcement, Invitations, Anniversaries, Published Articles,
and more. Kblass@aol.com

Employment

Financial Sales Representative

New England Financial/Progressive Financial
Concepts, the premiere financial services firm in the
Valley of Sun is looking for sales oriented
individuals to learn the financial services business.

With millions of baby boomers heading towards retirement and a significant transfer of
wealth to occur in the next two decades we need to hire and train success oriented
individuals to learn to counsel clients regarding their financial future.

New England Financial/Progressive Financial Concepts offers
substantial training and the opportunity to work in a team based selling environment
building clientele through focused, targeted industry prospecting. We have an
exceptional team of specialists to support our representatives in assisting their clientele
towards financial success. We offer training compensation plus commissions and
benefits for those who qualify. 

If you have a strong desire to help people, a successful business or school background,
and high income aspirations, please email your resume to Jcleveland@pfc.nef.com call
Jeffrey Cleveland at (602) 956-0956 to set up an interview.
CD200209222 exp. 10/18/2005

Weight Loss

No Time for Weight Loss? Tired of low-carb diets? Lose weight the
healthy way with ShapeWorks. FREE body analysis and personalized
consultation.Let’s talk! Call Now! 888-646-9638/404-244-1589
sheila@shape-it-up.net   www.shape-it-up.net

www.gpbcc.org

Tyron J. Ivy, President/CEO 
Prism Technology Solutions

GPBCC Member 
Since 2002

The Greater Phoenix Black
Chamber of Commerce
A Winning Strategy 

WWW.PRISMTECHSOL.COM
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    Victor Daniels

Congressman J. D. Hayworth’s
Congressional Minority Business Summit
by: George B. Brooks, Jr. Ph.D.

The morning of May 7th, 2004, Arizona 5th Congressional District
Congressman J.D. Hayworth  hosted his second “Congressional Minority
Business Summit” in the Memorial Union of Arizona State University. The
theme was “Prosperity: Expanding the Minority Marketplace.” According to
Victor Daniels , representative for Congressman Hayworth, “As with our
first summit last year, our goals were to find out from the minority community
what minority businesses need from the federal programs that are in place
to assist them and help them to thrive.” 

The morning was moderated Ron Williams  (top photo far right) President
of the Grand Canyon Minority Supplier Development Council. This years
panel included: (top photo center to left)

• Congressman J.D. Hayworth Ways and Means Committee
• Ron Langston  Director, Minority Business Development

Agency, U.S. Department of Commerce
• Dr. William A. Verdini Associate Dean, College of Extended

Education, Arizona State University

“This year, we wish to focus on increasing minority business participation
rates particularly amongst Latinos and African Americans” said U.S. Small
Business Development Agency Director, Ron Langston.  “It is critically
important that Minorities, particularly again African Americans and Latinos,
partner in the Technology arena.  Technology over the 90’s was probably
the highest beneficiary of venture capital money. Its still a growth industry. I
have learned that there are a number of research projects that have been
completed by federal research laboratories that are sitting on the shelves.
What we need to do is to drive minority businesses to these projects and
have them commercialize them.”

This year summit was attended by nearly 100 minority business leaders
from across Arizona. This year a fond farewell was bid to a driving force
critical to the success of both the first and second summit. This was Victor
Daniels’ last day working with the congressman, for he was moving on to the
private sector. NOTE Between May 21 2004 and June 21 2004
click here to listen to Ron Langston’s
full interview via Cactus Internet Radio.

Index 
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The Tucson  Business
Symposium 
text and photos by: Terryl Mack

(May 1, 2004) "There are great opportunities for doing business in
Arizona, and we want to help people understand those opportunities
and take advantage of them."  With that goal in mind, Safee Haqq
(Sound & Pictures), Denise Meridith (Denise Meridith
Consultants, Inc.), and Brian Hewlett  (Hewlett & Associates),
convened The Business Symposium in Tucson to share key tips and
business strategies.     

Understanding the social and economic factors on
the path to business success

What does the understanding of freedom imply for business in terms
of cause and effect?  What are some important factors in the
financial success of a business? Those were some of the
provocative questions posed by Brian Hewlett who guided the
audience through a socioeconomic perspective on what business
really is – comprised of several key factors.  These components
include a solid infrastructure, or, in Hewlett’s terms, "structural
opportunities," based on an understanding of economic and market
conditions, knowledge of its target population and competition,
strategies for dealing with predisposing factors affecting the market,
access to a network of resources and the ability to mobilize those
resources, and a personal business code.  

Marketing 101 

Think about what you want to do, write it down in the form of a
business plan, know how you’re going to execute the plan, and be
willing to make a financial investment (i.e., quality presentation
materials, direct advertising).  Denise Meridith described these
tenets as key in planning a business.  She also defined the "why"
and "how" of marketing.  It is imperative to know your target
audience.  Marketing works for any business or service if there are
clear objectives; marketing is necessary to halt competition,
increase visibility and credibility (especially for African Americans
and other minorities), increase market share, and enhance the
bottom line.  Meridith identified the pros and cons of traditional  and
non-traditional marketing resources, and encouraged symposium
participants to become educated through networking and other
business activities.

Cable TV Advertising    

Selling through show and tell is an effective way to advertise.  Along
with clips from several cable TV promotional ads, Safee Haqq
described how and why TV advertising is so important to a business’
bottom line. TV is a universal medium; it is possible to target a
specific audience during specific periods; it is an excellent means to
build a long-term customer base; and cable TV advertising is
relatively inexpensive. Key tips included facts that the top
demographic market is comprised of 12 to 45 year-olds who are
interested in electronics, food and entertainment, and the best
months to advertise are February, May, July and November.  A good
presentation style and follow-up customer service should also be
considered in the business’ advertising strategy.  TEC

    Safee & Miriam Haqq

      Denise Meridith

    Brian Hewlett
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Cover Feature

Innovation
Putting Creativity to Work

Have you ever had an “A-Ha” moment? 

 Innovation

That  time when the light bulb comes 
on and you see what no one else 
has seen. Eureka, you have found 
it!  Regrettably the elation often 
wears off and you move on 
back to the task at hand. The Section Index
Next , time it happens and it
will happen again, hold on PVS Network................Pg 16
to it. Move on it. This may Pass the Popcorn......Pg 19
be your chance to change Pegasus Utility..............Pg 21
the world.

Put in the key words 
innovation and 
minority business in 
a search engine and 
more than 378,000 
web pages come up. 
It seems lots of people 
are talking about this 
subject, but what does it 
really mean? 

It is said that 
innovation is creativity put 
to work. It is taking a problem 
and solving it. It is turning an 
old process to a new use. It is 
finding a new way to do an 
old thing.  It is problem solving 
for a reason.

How many times have you worked 
for a company and learned that you 
can do it better than they can. Such thoughts can get you fired. They can also be the
seed of new businesses. One can still build a better mouse trap. However, as the great
Yogi Berra suggested, before you do, it helps  to know if there are any mice out there.

In this issue we look at three business that are taking innovative approaches to building
better mouse traps and have found that though elusive at time, there are plenty of mice
to be caught.

Index
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Not only are business owners
missing opportunities for business,
they are also missing out on the
fulfillment of their real purpose

which is to focus on the
leadership of their company and
the realization of their company's

mission and goals. 

Virtuosity in
Communication 

Gayle E. Santana
PVS Network

Professional Virtual Services

gayle@pvsnetwork.com
www.pvsnetwork.com

Office:  718-977-0092
Fax:  718- 228-6856

Moble:  917-371-8339

Years in Business: 5

Managing Your Business so it Doesn’t
Manage You

edited by Angela Brooks
   

T he concept of a virtual services network physically
began in 1998, but it was an idea 20 years in the
making. Gayle Santana, the President and

founder of PVS, began as an Executive Assistant
whose career, which spans a 20-year period, reads
more like an adventure series rather than a resume.
Her experiences cross all industry verticals including
banking, accounting, education, multimedia, and
health with a quick pit-stop in the magazine industry.
Working side-by-side with "big picture thinkers", a

"jump right in" attitude when learning something new, and 20 years of "boot straps thinking" (getting ahead in
life on your own) has landed her at the helm of PVS. She founded PVS Network in 1999 after feeling
dissatisfied with the quality of positions she was being offered. " I did not feel that my best qualities were being
recognized and used, so I created the situations I wanted."

While the idea of a virtual assistant is not new, Ms. Santana is bringing in her own flair for "outside the box"
thinking to the party by not only creating a way for
herself, but providing employment for others through
the PVS Network. "Also, as my business grows, I want to
create a division that provides training and equipment to
women in need (including women just mired in
mediocrity). I believe that this will be a great way to
empower them to create their own destiny. If I can do it
for myself, so can you!"

Index                                               Continued on the next page
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Continued from the previous page

For every administrative problem your company encounters, there is PVS Network who is there to help out.
Gayle Santana, President and Founder of PVS Network, establishes a unique and innovative virtual assistance
service that helps business owners spend more time on strategic matters while feeling confident that their
company's administrative issues and other projects are expertly taken care of.  Imagine being able to free up
your time as you let PVS Network keep you "up and running." 

What does virtual assistance mean?  PVS Network works with your company from a remote location using all
available means of technology to serve your needs.  There is no on-site intrusion, no benefits to pay, no
permanent employee headaches, no high cost recruiting and turnover, just the smooth delivery of results.

According to Santana, "Many of my clients often complain that they are spending too much time worrying about
their administrative issues. Not only are business owners missing opportunities for business, they are also
missing out on the fulfillment of their real purpose which is to focus on the leadership of their company and the
realization of their company's mission and goals. The decision to turn to a virtual assistance service can free
your internal staff as well. Ideally, PVS Network employees are equipped with the objectivity and expertise a
company seldom has in-house." 

Santana has a "jump right in" attitude and years of experience, which makes it easy for her to enjoy working
side-by-side with "big picture thinkers." PVS Network differs from other services. They have experienced
professionals that are able to help any company with project management, inside sales, client outreach,
recruitment services, coordinating events and meetings, scheduling, flight arrangements/itineraries, research
for new equipment and database setup.  

Santana said, "Business owners don't have time or money to waste. Our collaborative years of experience in
the administrative arena allow us to cut to the chase and lead you to more effective time and task management.
Virtual workers by their nature are a cut above. To do this takes a type of thinking that aligns most perfectly with
the business owner.  We have more of a stake in making it happen and we must be more focused than the
average site worker. Understand that our success is tied to your success."

PVS Network is most effective for companies that don't have the space, travel extensively or just don't
necessarily have a need for on-site staff, but also benefits companies with an on-site staff. It is equivalent of
hiring a consultant or freelancer without the on-site intrusion and hassles that go along with it.

For a business owner, aligning yourself with a service like PVS Network can make a difference in your
company's survival.  PVS Network is a service that gets the important tasks and projects done on an as-needed
affordable basis, freeing up your time to focus on your business vision, mission and goals.  TEC

Index 
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The Prescott Jazz Society
and Arcosanti are doing the

right things for the right
reasons and making good

things happen.  DON'T MISS
OUT!!  Come in to enjoy

great food, fun and games,
arts and crafts, ethnic
fashion-wear, fantastic

entertainment, health care
clinics and information. 

Bring Dad and the family to
celebrate JUNETEENTH!

Information: www.pjazz.org   
(928) 925-1422

Funding and Support is provided
by:  Arizona Public Service

Company; The Arizona
Commission on the Arts; 

Corolyn Woods Soleri
MusicTrust; PJAZZ Society Inc.

and
The Ebony Cactus magazine 

Juneteenth
@

Arcosanti 
2004 

Sat. & Sun., 
June 19 & 20

18 www.THE EBONY CACTUS.com  Vol. 3 No. 10 May 21, 2004

www.theebonycactus.com
www.pjazz.org


Pass the
PopcornTM 

Gourmet Specialty Snack
Nina and Christopher

Payne 
owners

3232 E Shea Blvd. Phoenix,
Arizona

602-569-6624
Website:

WWW.PASSTHEPOPCORN.COM
Year Established : 

2002
Employees: 
Less than 20

Awards/Affiliations: 
Phoenix Chamber of

Commerce 
Greater Phoenix Black

Chamber of Commerce. 

Fresh Popped
by: Angela Brooks

  

I n an early morning interview,
Christopher Payne, who is also a
practicing lawyer, said, “Pass the

Popcorn is a gourmet specialty store that
is family owned. The idea came into play
because my wife, a Chicagoan,  is a hugh
popcorn fan and we simply couldn’t get
enough shipped to Arizona fast enough
from family. Consequently, we decided to
make it ourselves and share the
experience of eating gourmet popcorn
with others. This endeavor is a first for me,
but my wife and her mother are old hands
at it as they’ve previously owned another
popcorn business in Chicago.”

Facing challenges is part of business.
Payne said, “Selling popcorn has been a
challenge in Arizona because people are
not as familiar with it here ( Arizona).”  With
over thirty varieties of gourmet popcorn, a
key breakthrough opportunity for Pass
the Popcorn was their location. Payne
said, “Our location is approximately 1600
square feet and is probably larger than we
need but, the benefit is it will  allows us

room to grow. “ The demographics at our current location is like that of
the Chicago store. We are in one of the best location for profit. Our
store is accompanied by one of busiest Basha’s in the city,” said
Payne.

Payne declared his
gourmet delectable is a
f a v o r i t e  a m o n g
corporate executives.
“We market Pass the
Popcorn to anybody
who eats popcorn.
That’s 99 out of 100
Americans. Beyond
walk-in traffic and
Internet orders, we
market our product as a
promotional tool to
business. Clients use it
as part of their
marketing, as gifts to
employees to increase
workplace incentive or
simply to enjoy.”                 continued on the next page       Index 
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continued from the previous page

“As an example of utilizing Pass the Popcorn as a unique element of
corporate marketing planning, a client needed to schedule meetings with
chief financial officers within area hospitals because of the products they
were selling. They wanted to get buy -in from CFOs who, as many people
know, can be notoriously hard people to schedule meetings with. The
client cold- called the CFOs only to be met with no responses. Later, they
then thanked them for their consideration and promised a gift. That’s were
we came in. We shipped  Pass the Popcorn each Monday to the CFOs.”
Payne added his client’s sales agents conducted follow-up calls asking how
they liked their Pass the Popcorn gift. That opened new lines for
communication that manifested into 68 percent product interest and later
allowed Payne’s  client to gain an impressive 40 percent meeting rate.
Payne said, “ That was a $600,000 deal that they eventually got 3 contracts
for. Far and away the cost of the popcorn paid for itself several times over.”

Paynes’ gourmet popcorn is identified as a healthy treat. His brochure
highlighted Popcorn has more protein than any other cereal grain, more
iron than eggs, peanuts spinach, roast beef and more.  “Our gourmet
popcorn is one of the healthiest snacks a person can eat”. Pass the
Popcorn stacks up nicely in comparison to other foods. The company’s
biggest season for sales is the holiday season when they rake in a hefty fifty
percent of their sales.

Payne feels his is a superior product. “It’s easy to be motivated when you
know you have a great product to sell. The quality is speaks for itself. With
minimal competition, Payne plans to secure space at Phoenix’s Sky Harbor
Airport.

Index 
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Taking Wing
by: George B. Brooks, Jr. Ph.D.

   

T he need to locate underground utilities is not a subject that normally
captures the public imagination. However, it is an absolute requirement
for progress. As we drive down new clean streets, most never consider

the thousands of miles of water pipes, power lines, gas lines and other
utilities that run under us.  These same lines run under our private properties
suggesting digging in the back yard to install a new pool is a bad idea without
first locating them. This is where the utility location firm comes in.

To better understand this innovative niche business, I had the pleasure of
spending a few minutes with Colission Wells the president of Pegasus Utility
Locating Services.

What got you into this business

I got into this business because I was already working for utility companies
doing the same thing. I knew that if I could make money for some one else, I
could make a living for myself and my family and I wanted to provide a better
service than they were getting.

What is a private utility?

This can be a water pipe in the back yard. For example the water company
brings the water to your property line. But from that point, the water line
belongs to the home owner and is considered a private utility line. The same
applies to sewer, cable TV, telephone, electrical and natural gas lines.

Continued on the next page                                    Index

Pegasus
Utility 

Locating
Service

Colission Wells
President/CEO

Melanie Mallory
Business Affairs

MBE/SBE/DBE/SBA8(a)
/HUBZONE

6616 E. Arbor Ave
Mesa, AZ 85206

480-396-2381 Office
480-396-9445 Fax

&
2455 S. 7Th Street,

Ste160
Phoenix, AZ 85304

602-712-1606 Office
602-254-4463 Fax

pegasusutility@cox.net
www.pegasusuti l i ty.com
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Continued from the previous page

Your business is certified
in a number of areas.
What has been the
benefit of being certified
to you?

The benefits of being certified
with these different entities is
that you can get projects set-a-
side for you without having to bid
on them. Also the City, State and
Federal Government are looking
for certified minority firms. I am
using my certifications to acquire
more business so I can propel my
business to a different level.

How many employees do you have?

Currently there are 3. At one time I was up to 7, but because
of the economy I had to down size to three. I am in the
process of rebuilding. Business is picking up.

What obstacles to expansion have you
faced?

The obstacles were lack of knowledge on my part. As a new
business owner, I wanted to give my employees the benefits
I never had working for other employers. But as a small
business, it can be detrimental to try to emulate what a large
corporation can do. As well as learning the management skills
necessary to handle the business.

What best practices are you using to
expand your business?

I have recently streamlined. I have modified telephone
services, gotten rid of vehicles and laid off employees (which
I really did not want to do). Now I am bringing in new
technology including ground penetrating radar. This device
creates an accurate picture of what is in the ground including
utility lines, septic tanks, even rebar in concrete. I have also
purchased a color sewer camera to check the integrity of the
pipe after it is put in. I have purchased other additional utility locating equipment to further expand my ability to
perform and to give me a competitive advantage. What Pegasus is trying to accomplish, is to create an excellent
image for all utility location services. Instead of following, I want to lead my industry.

I have a passion for what I do. I want to bring quality into what ever service I need to provide to the contractor or
home owner. They deserve the best for their money, and I intend to give it to them. TEC
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Ebony Cactus Professional Services
Most of your needs in one place

Building bridges to what your business can be!
TEC@TheEbonyCactus.com

602-821-8191

Business
Management

Business Plans
Financial Plans

Capacity Building
B2B/B2C Connections

Partnering
Advocacy

Win/Win Solutions

Human Resources

Customer/Employee
Appreciation

Diversity Training

Index

Marketing/Media

Newsletter Production
WEB Site Development

News Release Development
Editing

Event Planning
Trade Shows
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Drawing # 2 for June 2004

Index

Drawing # 2 for June 2004

To celebrate the advent of Cactus Internet Radio, The Ebony Cactus
magazine is giving away FIVE (5) minutes  of free on demand “air” time
(interview format) to promote your business, posted  for one (1) month
on the Ebony Cactus web site, and a free 1/4 page ad in the two
corresponding (2) consecutive issues of The Ebony Cactus magazine.

The Product
Cactus Internet Radio is a revolution in the minority business media, the first on-demand
audio minority business program available around the world on the World Wide Web. Pulled
from the pages of The Ebony Cactus magazine, there will be on-demand click to listen
audio (high speed internet connection recommended) reports on business activities
across the Southwestern United States including:

Events, BizTips, T.E.C. Support Breaking, Business News, Roundtables, Success 101,
Business Profiles, Financial tips and interviews with public and private leaders focusing
on business and more.....

Updated frequently and available 24/7, Cactus Radio is fully PC and Mac compatible using
universally available programs such as iTunes and Windows Media Player. Streaming real
time events will be available in the near future.

Who’s Eligible

Two types of businesses are eligible for this drawing:
• Businesses with a 51% or greater women or minority ownership.
• Any small business of with annual income of less than $500,000 annually.

The Rules

1. Two key phrases  are located somewhere in the May 6th (this issue) and May 21st
editions of the Ebony Cactus magazine.  Minority businesses look for the phrase;
“Harnessing innovation .” Small businesses look for the phrase; “Capturing
creativity .” A business may enter in one category only and one entry per business.

2. To qualify for the promotional air time drawing, send a printout of the page from one of
the two issues with the key phrase for the category your business qualified for on it
and a business card  postmarked by June 5th 2004 by regular mail to The Ebony
Cactus Drawing, P.O. Box 24982, Tempe Arizona 85285.

3. The drawing is limited to the listed categories of businesses in Arizona, Las Vegas,
Los Angeles metropolitan area and the San Diego metropolitan area.

4. A winner will be selected by a random drawing on June 15, 2004 and notified by
certified mail of the award by June 20th 2004. 

5. The Ebony Cactus magazine will arrange for a recorded interview with the company
and post the program on the www.theebonycactus.com  website on July 6 2004
for 30 days.

Important Note: The key phrases are NOT on this page.

Cactus
Internet
Radio is a
revolution.  It
gives the
user not just
5 minutes of
time but
instead 5
minutes
multiplied by
the number
of times it is
downloaded
over a 30
day period.
With an
interesting
message,
the total
listenership
could be
astounding.
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√1 out of 3 young African American men between the ages of  25-44 dies
  due to AIDS related complications!

√ African Americans only make up 3% of Arizona Population,
But 12 % of the states HIV/AIDS  Cases!

√ African American women are 20 times more likely to have AIDS
Than non African American Women!

Take Control of Your Body and Get Tested!!

Free Confidential HIV Testing
Call T.R.I.B.E. @ 602-253-2437 Today!!

GET THE FACTS 

AIDS / HIV 

IT’S NOT AN URBAN LEGEND

Get INVOLVED!
The Ebony Cactus Magazine 

100 % African American Owned and Operated
is a 2004 media sponsor for

AIDS Project Arizona
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Make Your Own
Video Game
By Jim Neusom
(bio on page 4)

In the past, I've written articles and reported
on the opportunities created and barriers
broken in the entertainment industry by the
advent of technology. Most of us think music,
or films, when we hear the word
entertainment. The truth is that entertainment
encompass so much more, especially when it
comes to tech based- multimedia or what's
being labeled "New Media".

Technology has opened the flood gates for
many small entrepreneurs, film makers,
musicians and writers. Consequently, if
you're talking about creation, production,
marketing or distribution, technology has
lowered cost, increased productivity, and
enlarged markets (more importantly profit
margins). As a technology advocate, I've
always tried to encourage others to utilize
technology to devise new products, open new
markets and generate new sources of
revenue. Therefore, I present the following
information for your  consideration on the
video gaming industry.

Currently there are over 155 million video game consoles
in American households.  With the rapid acceptance of
portable digital devices such as PDA's and cell phones
(which all come with games included), this market can
only grow exponentially. Video games themselves are
currently a $10 billion dollar a year industry and is
expected soon to out-pace the sales of music and films
combined.

Commonly, when you see a person of color in a video
game, they fall into the mainstream stereotypes that we
see so often on television and in the movies.  There are
very few video games that depict the culture or history of
people of color.  That's primarily, because the same
people that create and market mass media entertainment
are the same people who make video games.  

Do you think it is an accident that you see so many Asian
based themes in the video game market.  The ninja theme
is prominent because a majority of the  developers or
manufactures are based out of Japan.  Therefore, it is
only normal that they would promote and market their own
culture and history as a video game.  Here’s an
interesting  example, you don't see video games on
World War II in the Pacific, coming out of Japan.  Those
are produced by U.S. Companies.

As always, I hope that this article motivates some young
student, graffiti artist and/or entrepreneur to create a game
on African or Hip Hop culture. One that does not present us
as either savages, gangsters, or court jesters.  Let me
prime the pump ... how about a game that takes a player
through the intricacies of creating a Rap song or mix tape?
Kind of a computer generated American Idol, with all the
pitfalls and circumstance of the music industry randomly
thrown in. Why not a Shaka Zulu or Underground Railroad
video game?

At any rate, lets begin "Gaming 101".  As always, nothing
begins without a plan.  The first step is to write down your
ideas in an understandable and logical process. This is
called a White Paper and/or Design Document.  The White
Paper contains the who, what, when, and how of the game.
Then you must organize a team to help you take your idea
from paper to reality. Look for people who have skills that
you lack and more importantly, that are willing to commit to
the plan you have outlined in your White Paper.  A good
place to f ind help is at Garage Games
(www.garagegames.com ).

Continued on the next page
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Continued from the previous page

Garage Games was founded by Jeff Tunnell formally of
Dynamix  (www.dynamix.com ).  Jeff set up Garage
Games as a one-stop shop to help fledgling game
creators.  This site will give you access to free
technology, developers and graphic artists. In the chat
rooms and forums, you will find not only teammates with
specific skills and experience, but advice and assistance
in game evaluation, quality control and publishing. Next,
you will need the tools to actually get your game made into
a prototype or beta version.

There are many free tools available on the web.
Discreet.com  has free 3D modeling/animation software
(www.discreet.com/products/gmax ).  IdSoftware
offers a free game engine called Quake II GNU
(www.idsoftware.com ). GCC has a free software
compiler available on their site (www.gcc.gnu.org ).  At
Blender (www.blender3d.org ) you will find a free all-in-
one software authoring program designed for the novice
game developer. Now all you have to do is take these
tools and get to work creating the game of your dreams.

Now the game is done. Your buddies and you think it's the
next best thing since sliced bread.  How do you get it to
the masses? Well business is business and the
fundamentals never change.  Just like publishing a book,
a song, a movie or any new consumer item, you got to
make some noise and create brand recognition.  One way
to do that is by entering business plan and game
competitions. As stated in the past (see issue 3-15)
competitions are a great way to raise seed capital as well

as generate publicity and notoriety for your project. In the
Gamming world, the Independent Games Festival (IGF) is a
great place to start.

The IGF was founded by the Gama Network
(www.cmpgame.com ) in 1998 for independent game
developers and publishers to showcase their weirs on an
international stage. The goal of the IGF is to pick the games
that show the greatest overall promise and contribute most
toward the evolution of the art of game development.  They
offer cash prizes for innovation in visual arts. audio, game
design and technical excellence. The top prize is a $15,000
purse for the Seumas McNally Award of Independent Game
of the Year.

Well now you have the basics.  Let me know if any of you
actually decide to create a game.  I just might submit your
game to other acrocentric and multicultural sites for free
publicity and recognition.

Index
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Conference Call

UPCOMING MULTICULTURAL CONFERENCES  AND SEMINARS FOR
PROFESSIONALS IN 2004
Courtesy of Multicultural Marketing

MAY

May 20-21,  "Multicultural Marketing for Pharmaceutical," Philadelphia, The Center for Business
Intelligence, 800-817-8601

May 21,  "10th National Asian Entrepreneur of the Year Awards," Las Vegas, Asian Enterprise
Magazine, 909-860-3316

May 22,  "6th Annual Inner City Youth Golfers Association Scholarship Golf Tournament,
Auction and Awards Dinner," Florida, African American Golfer's Digest, 212-571-6559 x11

JUNE 

Jun 9-10 "Hispanic Media Summit," Washington DC, National Association of Hispanic
Publications, 202-662-7250

Jun 10-11 "The 2004 Annual Diversity Conference: Building Organizational Capability
Through Diversity," Chicago, The Conference Board, 305-531-1518

Jun 13-15 "API - The Pan Asian Food and Beverage Trade Show," LA, International Trade
Information, 818-591-2255

Jun 15-16 "3rd Women in Leadership Conference," Barcelona, Spain, Catalyst & The
Conference Board, www.conference-board.org

Jun 17-20 "2004 South Asian Journalist Association Convention," NYC, SAJA, 212-854-
5979

Jun 17-20 "African American Business Summit," Irvine, CA, Diversity City Media, 562-209-
0616

Jun 20 "Real Men Cook For Charity Father's Day Event," 10 cities, Resource Associates
International, Ltd., 773-651-8008

Jun 24-27 "NLGJA 2004 National Convention," NYC, National Lesbian & Gay Journalists
Association, 202-588-9888

Jun 26-29 "2004 NCLR Annual Conference," Phoenix, National Council of La Raza, 202-785-
1670 TEC
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Coming June 6th, 2004

“Changing the World” Spotlight on:

~WATER~Making Waves in the West
Out here, there is NOTHING more important!

No Water!
No Environment!

No Economy!
For Arizona, California
and Nevada, there is no
more important issue

than water. Now in the
ninth year of a drought
the great man made

lakes are emptying and
the once mighty

Colorado River is used
up and no longer

reaches the sea. Come,
join us as we look at

the facts, the
challenges, the players
and the minority owned
firms that are leading

the charge to find NEW
solutions to this age old

problem.

Advertisers:
Take advantage of this unique

opportunity to promote your
business. Call about our “Special
Packages.” Contact Susan Morris

at TEC@theebonycactus.com
602-821-8191

Index
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  Why Advertise in The Ebony Cactus
1 . Demographics:  Part of the mission of The Ebony Cactus

magazine is to showcase African American businesses to all
who could use their services. The magazine’s format is
simple, open and easy to read. The content is focused on
people and issues that will be both interesting and valuable
to both small and large business. In this case, small
business people include both those whose full time
occupation is their business and those who may have a full
time job, but work their own businesses on the side. These
are large demographics. Free access to the magazine via
the internet also works to increase the number of eyes
viewing the magazine.

2 . Capacity Building:  To “Build Capacity” is to increase a
business’ ability to do more and to overcome barriers to its
growth. One way to accomplish this goal, is to build
synergistic relationships with other successful firms and/or
workers in an industry segment. The Ebony Cactus is a
source of timely and comprehensive information about what
African American businesses are doing and what services
they offer. This information will give you the data you need to
increase the capacity of your business and improve your
ability to grow. 

3 . A New Application of Established Technologies:
Unlike a web based Ezine, The Ebony Cactus does not dwell
on the net. Instead, like any print magazine, is sent directly
to the reader. There it resides on their computer desktop just
as a newspaper would reside on the reader’s kitchen table.
From there the magazine can be read at any time. Macintosh
and P.C. users can view it equally well. If so desired, copies
can be made by the reader for their personal use. Add to this
the ability to hyperlink (weblink) directly from the magazine.
Now the direct link to your website can travel with The Ebony
Cactus wherever it goes.

The Ebony Cactus magazine is a powerful source of potent
information for small and large businesses alike. We encourage
you to use this service and allow us to help your business grow.
If you would like to know more, drop us a line at:
publisher@TheEbonyCactus.com . Let us help you Make
It Happen!

Student, Small& Large Business, Faculty
Staff

High Performance Work Team
Training
• Learn how to increase your

productivity.
• Reduce waste.
• Develop workplace accountability
• Measure your growth through

strategic change
Contact Angela Brooks at LSC@AOL.com

Well Done
Job Search    ////Local and National

 In-depth, Reliable, Time Saving

Clerical
 Outsource with ease. Contract or utilize services as

needed. Great for small businesses
Proofreading

Great for public speakers, corporate administrators,
various authors, 
college students 

It’s not done
until it’s 

Well Done

Susan M orris
602-738-0393
dbr6228741@aol.com

   
Wanted: 2004/2005 Training Extravaganza Participants

• Strategic Team Training
• ROI Training
• Supply Chain Management
• Total Quality Leadership, 
• New Rules in Supplier Diversity
• Minority Business Media Readiness- How to consistently receive

media coverage and more...

Trainer/ Seminar / Workshop Presenter seeks audience to instruct. Audience
must be located in continental United States -preferably Arizona, Nevada or
Southern California.  Group size should be not less than 10 and not more than
100. Attendees should be proactive and eager to learn. Eligible participants
include but are not exclusive of: manufacturing employees, line managers,
public and charter school staff/ educators, community organizations,
municipality employee teams and  chamber members.  Learn more about this
awesome opportunity to strengthen or grow your business, work team or
organization contact the presenter at: 
Angela Miller- Brooks   Life Strategies Consulting - HR/PR
PO Box 24982 Tempe, Az 85285 
LSCPHX@AOL.COM. Ph: 602-821-8191 Fax: 602-437-8852.

 

Your Ad Could Be Here
Advertise in The Ebony Cactus

For advertising information, contact Susan
Morris at TEC@theebonycactus.com

30 www.THE EBONY CACTUS.com  Vol. 3 No. 10 May 21, 2004

www.theebonycactus.com


Future Editions of the Ebony Cactus

Publication date Issue Focus

June, 2004
6 Changing the World Focus on: Water
21 Changing the World Focus on: BioTechnology and Tech Transfer

July, 2004
6 Changing the World Focus on: Energy
21 Changing the World Focus on:Technology

August, 2004
6 The  Arts/Spas and Resorts
21 Law/The Publishing Industry

September, 2004
6 Entertainment
21 Medical

October, 2004
6 Power Networking/Human Resources
21 Policy Makers

November, 2004
6 Non Profit Organization
21 Marketing

December, 2004
6 Holiday Gift ideas
21 Annual Index

Save the date and the space
Place your ad in a focused issue.

For advertising information, contact Susan Morris at TEC@theebonycactus.com

Index
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LEGAL

The various incarnations of the internet
are new and exciting vehicles for the distribution of

information. Regrettably, they are still far less than perfect
and not fully controlled or secure. The Ebony Cactus
magazine is distributed only by the website, by e-mail

subscription or by direct e-mail request. The Ebony Cactus
Magazine (TEC) therefor cannot warrant that the function

or operation of The Ebony Cactus magazine Electronic
Document, autoresponder, The Ebony Cactus website or
linked websites will be free of defects, that defects will be

corrected, or that they will be free of viruses or other
harmful elements. 

As a visitor to and a user of The Ebony Cactus magazine or
Website, you, in effect, agree that your access will be

subject to the terms and conditions set forth in this legal
notice and that access is undertaken at your own risk.  As a

visitor to and user of The Ebony Cactus Website or
Electronic Magazine, you must assume full responsibility

for any costs associated with servicing of equipment used
in connection with use of our site or documents. The

Ebony Cactus magazine shall not be liable for damages of
any kind related to your use of or inability to access the

website or opening the TEC magazine electronic file.

We endeavor to present the most recent, most accurate,
and most reliable information on our E-magazine and

Website at all times. However, there may be occasions
when some of the information featured in The Ebony

Cactus magazine or at theebonycactus.com may contain
incomplete data, typographical errors, or inaccuracies. Any
errors are wholly unintentional. In addition, the opinions of

guest writers are their own and  may not reflect the views of
TEC and thus TEC can not be held liable. Please be aware

that we present our content "as is" and make no claims to
its accuracy, either expressed or implied. We reserve the

right to amend errors, make changes to our Website, or to
update our magazine at any time without prior notice. To

the fullest extent permitted by law,  The Ebony Cactus
magazine disclaims all warranties, expressed or implied.

No part of this magazine may be used for business or
promotional use without a written request and permission

from the Publisher or the Editor.

How to Receive The

Ebony Cactus

Published twice monthly, The Ebony Cactus (TECH) is a
100% electronic magazine, no hard copies will be available.
To receive it, you need a recent model P.C. or Macintosh
computer equipped with E-mail and Adobe Acrobat
Reader 6.0. Adobe Acrobat Reader 4.0 will work, but some
features will not be available. Copies of The Ebony Cactus
may be accessed in the following manners:

1. E-mail subscription
You may subscribe to the Ebony Cactus by either sending
a subscription request to:
Subscriptions@theebonycactus.com  or by clicking 
the subscription link found at
www.theebonycactus.com
The latest edition will be sent to you twice monthly as an e-
mail attachment (see legal). Note, the subscription list is for
the use of TECH only. It will not be sold or distributed to
any outside parties.  There is no subscription cost.

2. Download from the web page
Archived copies of the most recent and past editions of
The Ebony Cactus will be found at
www.theebonycactus.com  for download (see legal). 
No cost.

3. Send it to a Friend
Knowledge is power.  The Ebony Cactus magazine offers
knowledge. Empower your associates. 
Tell them.

Index 
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Is On The Air!
Click here for details

Inquire about advertising opportunities at (602)-821-8191
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