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Since 1999, Warm Spirit (Co-Founded by Nadine Thompson and
Artist/Entrepreneur Daniel Wolf) has increased its revenues to a
projected $20 Million plus for 2006. It’s done so chiefly by
incorporating its unique spin of Multi Level Marketing, recruiting
20,000 savvy consultants nationwide and by bestowing
generous monthly commission checks totaling millions to the
consultant teams. A leading factor in Warm Spirits growth could
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Recommendations from Phoenix Arizona’s recently
completed third disparity study (2004 and 2005) have
resulted in significant changes in the City’s Minority Women
Small Business Enterprise (M/W/SBE) ordinance which many
fear will cripple the established M/W/SBE programs. City
officials however disagree. In the first in a series of 3
podcasts, Director of Phoenix’s Equal Opportunity
D e p a r t m e n t Carole Coles Henry details the recent
changes in the City’s Minority and Small Business programs
and how the City will continue its commitment to minority
owned business.
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Prologue
Angienuity

Living in America

By Angela Brooks: Publisher

by Dr. George B. Brooks, Jr.: Editor

Nothing Ventured, Nothing Gained

Ex Varietas Prosperitas! (G. Brooks, 2006)

A Personal Letter Our Readers:

From Diversity, Prosperity!

It’s been the most wonderful and painstaking nine-year process I can
ever remember. This season, in 1997, I made a decision to change my
life and influence the lives of others. No, I was not a prestigious
university graduate, had no blue- blood lineage or family of nobility from
Africa. I possessed very little. Few believed in my ambitious aspiration
to connect people from all across the world, educating them on the
opportunities before them in business. Some even laughingly called me
an Oprah Wanna Be. However, I did have plans. My dreams of grandeur
were never in detail opened for discussion early on. Most only knew that
I liked the notion of being a businesswoman. Tome, based on the
television adaptation of success, they seemed to have it all and all
together. That was my familiar -billboards to television and commercial
images of women who didn’t look like me.

Though proactive leadership is necessary for proper planning,
important social actions are only sustainable if there is a clear
economic benefit at the end. For example, the environmental and social
benefits of using cleaner alternative fuels have been known for years,
only recently as the price of gasoline spiked have the alternative fuels
begun to catch on. The move towards supplier and workforce diversity
is apparently following the same trend.

How does one begin when there is no beginning? As I saw it, I had no
other choice. I had daughters who needed to see their mother in a
positive light..They needed to know that, Yes, it can be done!
Adversity is all around us. Developing a practical strategy for
sustainability will keep you during times of adversity. Here are my keys
to building a successful business amid adversity:

News
&
Views

-

Be Bold
Be Gracious
Be Educated
Be Prayerful

-

Be Inventive
Be Involved
Be Strategic
Be Yourself

This month, Ebony Cactus Magazine enters its fourth year of
publication as an online magazine. Our focus is Women CEOs. Thank
you from the bottom of my heart for your encouragement, constructive
criticisms and requests for our community leadership and professional
involvement. It allows us to remember that, Yes, it can be done!
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Last month we reported on the supplier diversity program of the MGMMirage. In summary that program discovered that a strong diversity
program maximizes the opportunity to find successful business
solutions thus giving the company a competitive advantage. In a similar
vein, a 2003 study from Ohio State University presents evidence of a
positive relationship between diversity-promoting activities and future
cash flows (for story click here). It seems we may be now reaching a
tipping point regarding race and equality in this nation.
According to en.wikipedia.org, a tipping point is when forces
convene so that one small occurrence can cause a sudden great
change. The proverbial straw that breaks the camel’s back. For
example, when Morton Grodzins’ landmark study on integrating
neighborhoods in the early 1960s discovered that at a certain point,
when "one too many" black families arrived, the remaining white families
would move out en masse in a process known as white flight. He called
that moment the "tipping point." (en.wikipedia.org 2006) .
Tipping Points can have positive or negative effects. Today minorities
once again have a chance to tip societies movent in a positive direction
if they seize the day as did the bus riders in Montgomery Alabama in
1956. The concept is simple, the wider the pool of new and different
thinking the greater the opportunity to find unique business solutions
that work to provide a competitive advantage. In other words, Ex
Varietas Prosperitas! From Diversity comes Prosperity! TEC

Previous page (left arrow key) Next page (right arrow key)

Letters
About seven years ago a protest march was in the
planning stages against the MGM, (this was prior to their
takeover of the Wynn Properties), hence the name change
to MGM Mirage. Since that time, it appears, the MGMMirage has become a model company for diversity.
(Name withheld)
Las Vegas

Thanks for sharing this story about Kenyatta Lewis--a high performance Black business woman. Also,
congratulations on the excellent work in The Ebony Cactus magazine.
Send Your Letters and
Comments to:

Thuso-Administrator Izania
www.Izania.com

Editor@theebonycactus.com

TEC-Tip: For a more personal approach to advertising on the Internet, use a Podcast
to reach out and touch your customer. For details contact Angela at
Publisher@TheEbonyCactus.com.
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Moving Up
The Ebony Cactus welcomes veteran photographer T. J. Leake

T

. J. Leake is a twenty-year photography veteran who is a member of the National Association of
Black Journalists and the International Freelance Photographer's Association. TJ enjoys
developing stories of life changing issues and documenting history through photography. He is
an avid traveler with works including coverage of participants' anguish and exhilaration while running
in the 2003 New York Marathon. TJ credits include: Bishop TD Jakes conference, National
Association of Black Journalists Conference, Recording Artist Keisha Cole (Atlanta Hip Hop
Conference 2005), National Bridal Consultants Conference- San Jose, San Francisco Carnival 20022005 and recreation of the March in Selma. Says TJ, "I've photographed notables including Andrew
Young, Jessie Jackson, Sandra Sanchez, Jewell Parker-Rhodes, Susan Lori-Parks, Gordon Parks(Legendary Photographer) and some of the most exquisite stills of A'Lelia Bundles the Great- Grand
Daughter Madame C.J. Walker".
TJ's favorite cities include: Atlanta, Oakland, San Francisco Bay Area, New York, Toronto, Ontario
and Windsor (Canada). "I want to be able to see the good qualities in the people I choose to
photograph. A good photographer gets to know his or her subject and in the process can, in time,
present their inner being. Also, I have a great respect for professional women and try to show their
best, as they are more interested in showcasing even the littlest things. You can always learn
something from a woman." TJ credits much of his success to Tom Ambrose, Board of Director
Member of the Phoenix Suns Basketball Team. TEC

Your ad could be here
Advertise in
The Ebony Cactus

www.TheEbonyCactus.com
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Beyond the
Box
Minority Voices in the Phoenix Bond Election
Opinion by Dr. George B. Brooks, Jr.
Editor: The Ebony Cactus magazine

O

n March 14, 2006 Phoenix voters will be asked to decide yes or no on a series of
propositions adding up to $878.5 million in bond monies. As the date of the
election approaches you will hear more and more voices both pro and con
regarding this issue. We have noticed however, with a combination of both amusement
and dismay that there are few if any voices amongst the rising chorus discussing how
the results of this election will affect minorities. With the following submission we hope
to help to reverse this course.

to the podcast and read all associated information so that you can make an informed
decision on March 14th. TEC

Click here to download the November 2005 edition of TEC
Click here to listen to the November 2005 podcast
Magazine Navigation Tips

Proposition 3 will provide $198.7 million to continue development of a new Downtown
Campus for Arizona State University. Dr. Mernoy Harrison, the Provost of ASU at the
Downtown Phoenix Campus and an African American, will be responsible for how much
of this money is used. In the November 2005 edition of the Ebony Cactus magazine and
the associated podcast we asked Dr. Harrison to discuss how this development would
affect minorities and the residents of associated urban areas such as South Mountain
Village.

Podcasts
Click to Listen to pocast . Note: internet connection must be on.

Jump Buttons (jump to)
Point and left click Move to indicated page
Next Page
Right Arrow Move to next page
Previous page
Left Arrow
Move back one page
Full Screen
Control (Apple) - L
View full screen of magazine
Back from full screen Esc
Back to regular viewing

His responses were enlightening. According to Dr. Harrison, if the bond is successful,
millions of dollars in construction contracts could go to minority including African
American owned firms as well as the new campus would open up educational
opportunities for those who can not attend the Arizona Statue University main campus
in Tempe Arizona. This strongly suggests that a yes vote will provide for a significant
investment in the future of the African American community. Recently and thanks to the
wisdom of two forward thinking individuals, the podcast of Dr. Harrison has been linked
under News/Media within the City of Phoenix’s Bond Election web site at
http://phoenixfuture.com. We strongly recommend that you visit this site, listen
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News
PROFESSIONAL INFLUENCE

African American Business Women of Vision

INFLUENTIAL BLACK WOMEN IN BUSINESS AWARDS LUNCHEON

PRESENTS
All Business Women’s Celebration
Women’s History Month Luncheon
San Diego, California
March 24th, 2006
Email: deesanford@aol.com

WARM SPIRIT ANNOUNCES RECORD-BREAKING SALES FOR 2005
Herbal Beauty and Health Products Company Boosts Annual Revenue
To Nearly $15 Million
Warm Spirit, a unique direct-sales company that supplies herbal beauty products
through a nation-wide network of more than 20,000 consultants announced today
record-breaking revenues for 2005. Boosted by end-of-year sales in November and
December totaling nearly $4 million, the company recorded income for 2005 that
reached nearly $15 million," said Warm Spirit President, CEO and co-founder Nadine
Thompson. "Last year was a phenomenal period of growth and greatness," said
Thompson. "At the beginning of 2005 we set a year-end goal to reach monthly sales
totals of $1 million. We accomplished that goal in March, just three months! By the end
of the year we were approaching nearly $2 million in monthly sales. We also brought in
more than 1,300 new consultants during October - a 494% increase over October of
2004."

On Thursday, March 16, at the Marriott New York Marquis, The Network Journal, New
York’s leading Black professional and small business magazine, will present one of the
most prestigious events in the city of New York — The 25 Influential Black Women in
Business Awards. This Luncheon event, presented by TNJ for the eighth consecutive
year, will recognize some of the most successful women in business.
Twenty-five very deserving women, who have been chosen for the award from among
hundreds nominated, will be honored in an exciting program. Past events have featured
speakers such as Byron Lewis, President/Founder of UniWorld; George Fraser,
Motivational Speak and Founder of the FraserNet PowerNetworking Conference; Public
Relations Phenom, Terrie Williams; and Kelvin Boston, President of Boston Media. To
read more go to: h t t p : / / w w w . t n j . c o m / e v e n t s / 2 5 b l a c k w o m e n . p h p. Photo
courtesy TNJ

Warm Spirit, founded in 1999 by Thompson and artist-entrepreneur Daniel Wolf,
produces a comprehensive collection of nature-based beauty and healthcare products.
Developed by a global network of healers - a leading herbalist in the United Kingdom, a
homeopathic expert in Spain, an African American aroma therapist - Warm Spirit's
product range reflects proven expertise and time-honored traditions of aromatherapy,
herbal healing and homeopathy. For more information on Warm Spirit, based in Exeter,
New Hampshire, visit http://www.warmspirit.com: (BlackNews.com)

SALES, PUBLIC RELATIONS AND MARKETING
continued on the next page
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continued from the previous page

ROBERT L. JOHNSON AND THE CARLYLE GROUP TO FORM
PRIVATE EQUITY FIRM; CARLYLE TAKES EQUITY STAKE TO FORM
NEW STRATEGIC ALLIANCE
Robert L. Johnson, the founder of Black Entertainment Television,
today announced that he has signed a letter of intent with The Carlyle
Group to develop co-investment opportunities, share private equity
deal flow, and execute private equity deals. The RLJ Companies, Mr.
Johnson’s holding company, through a new private equity firm, plans
to identify and make expansion and buy-out investments with The
Carlyle Group in the media, financial services and business services
industries. Courtesy Blaknews,com.

WORKFORCE
ECONOMY AND INVESTMENTS
Earnings by Industry Among the 20 major industry sectors, men earned
the most in 2004 in The management of companies and enterprises
sector ($77,754). For women, there were five sectors where median
earnings were about $40,000 or more: management of companies and
enterprises ($41,608); mining ($41,516); professional, scientific and
technical services ($41,398); utilities ($40,981); and information
($40,447).

ONEUNITED BANK BECOMES FIRST BLACK-OWNED INTERNET
BANK IN AMERICA
OneUnited Bank became the first Black-owned Internet bank in the
country with its new ability to open accounts online. The Bank has
launched a campaign to increase financial literacy and increase the use
of technology in urban communities to build wealth and support economic
development. OneUnited Bank ( http://www.oneunited.com) is the
largest Black-owned bank, first Black-owned Internet bank and first
Black-owned interstate bank in America with over $550 million in assets.
The Bank's mission is to be the premier bank serving urban communities by offering
affordable financial services and promoting financial literacy and wealth building. The
Bank has grown through a combination of organic growth and by acquiring community
banks, including Founders National Bank and Family Savings Bank in Los Angeles,
California, Boston Bank of Commerce in Boston, Massachusetts and Peoples National
Bank of Commerce in Miami, Florida, that share its mission. OneUnited Bank is a
certified Community Development Financial Institution that has received the highest
award by the U.S. Department of Treasury for its community development lending for
two consecutive years. Courtesy: (BlackNews.com)

In each of the major industry sectors, men earned more than women. The sectors where
the earnings gap between men and women was the largest were management of
companies and enterprises, where women earned 54 cents for every dollar that men
earned; finance and insurance (57 cents); and professional, scientific and technical
services (60 cents).
Earnings by Occupation. Among the 22 major occupational groups, men earned the
most in legal occupations, such as lawyers, judges and law clerks (more than
$100,000). Among women, those in computer and mathematical occupations had the
highest median earning ($56,585).
Among the major occupational groups, women’s earnings as a percentage of men’s
earnings were about 90 percent or higher for the following groups: installation,
maintenance and repair; community and social services; construction and extraction;
and healthcare support. In contrast, women’s earnings as a percentage of men’s
earnings were about 65 percent or less for legal occupations, sales and related
occupations and healthcare practitioner and technical occupations.
continued on the next page

VENTURES, MERGERS AND ACQUISITIONS
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TECHNOLOGY
DIGITAL BRIDGE INTRODUCES BIG BUSINESS SOLUTIONS FOR
SMALL BUSINESS BUDGETS
Emerging tech enterprise, Digital Bridge, an Information Technology
solution provider located Tempe Arizona recently introduced Big
Business Solutions for Small Business Budgets. Les Ticey founded
Digital Bridge Computers in January 2002; corporate engineer turned
entrepreneur. Les, a consummate visionary, stated that he had one
initial goal, "to provide affordable computers to disadvantaged
residential and small business customers." Les has accomplished this
goal by operating a storefront retail facility filled with quality
refurbished systems models. Digital Bridge is known as "The Home of the $129.00
Complete Computer System". In January 2005, Digital Bridge added an exciting new
product portfolio which included: Microsoft Small Business Server 2003, Microsoft
Business Solutions, New Computer System reseller (Dell/HP) and Total Information
Solutions.
Ticey adds, “Our commitment to customer satisfaction sets us apart and is
demonstrated through the exceptional sales and services we’ve provided to over 200
business clients and 1000 residential customers, with repeat business from ninety- five
percent of our Small Business Clients.
Http://www.digitalbridgepc.com

Magazine Navigation Tips

Podcasts
Click to Listen to pocast in new browser window. Note: internet connection must be on.

Jump Buttons (jump to)
Point and left click Move to indicated page
Next Page
Right Arrow Move to next page
Previous page
Left Arrow
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View full screen of magazine
Back from full screen Esc
Back to regular viewing
continued on the next page
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PUBLIC INTEREST
CONFERENCES AND MEETINGS
THE VALUE OF DIVERSITY
THE AFRICAN AMERICAN BUSINESS SUMMIT 2006:
"Living History Makers Entrepreneur Award"

Though diversity advocates have often suggested that supporting diversity initiatives
is a sound business practice that adds shareholder value, not much empirical evidence
exists to support that claim. In 2003, researchers at Ohio State University presented
empirical evidence supporting a relationship between diversity promoting activities and
expected future cash flows.

Call for Participation
What: Turning Point Magazine, The African American Chamber of Commerce of Palm
Springs, the TPC Foundation Inc., and Wells Fargo present the African American
Business Summit 2006 and the "Turning Point Magazine/Wells Fargo 2006 Living
History Maker Entrepreneur Award". This $5,000 cash award will be presented at African
American Business Summit 2006, themed "P∏: Power Passion Profit" June 21st-25th,
2006. Applications are being accepted until March 31, 2006.

The researchers examined whether diversity promotion provided any benefits to
shareholders in the form of stock price reaction. They found positive, significant
reaction for a cross-section of firms ranked among the Fortune ‘diversity elite.’
The researchers did not find that affirmative action awards had the same positive
market reaction. The evidence suggested that it is not compliance with affirmative
action standards, but proper management of diversity initiatives that is viewed
positively by shareholders.

The African American Business Summit is the largest business-to-business conference
that brings together business owners, corporate executives and decision makers in an
environment that cultivates the exchange of information and strategies that will lead to
the expansion of black business.

Many organizations realize that hiring is not enough; they must also implement
initiatives to train, develop, promote and retain individuals with racial and ethnically
diverse backgrounds. These diversity initiatives cost time and money. This empirical
evidence would tend to justify the investment in diversity initiatives by presenting a
direct relationship between diversity initiatives and firm performance. For a copy of the
detailed Ohio State paper click below.
http://fisher.osu.edu/fin/dice/seminars/diversity20.pdf

Turning Point Magazine/Wells Fargo Living History Maker Entrepreneur Award pays
tribute to one African American business owner who best exemplifies the spirit of a
living history maker. The recipient will be awarded a trophy and $5,000 at the African
American Business Summit 2006. Submit all requirements, on or before: March 31,
2006. All applications will be subject to credit approval.

NEW ORLEANS NEEDS BOOKS

When: The Award will be presented at the African American Business Summit 2006
Luncheon on Thursday, June 22, 2006

The New Orleans Public Library is asking for any and all hardcover and paperback
books for people of all ages in an effort to restock the shelves after Katrina. The staff
will assess which titles will be designated for its collections. The rest will be distributed
to destitute families or sold for library fundraising. Please send your books to:

Where: African American Business Summit 2006 is being held at the at Hotel Zoso,
150 South Indian Canyon Drive - Palm Springs, California 92262
How: To view the Living History Makers Entrepreneur Award's nomination, evaluation,
and selection criteria - or -- to make a nomination of an African American Business
Owner you can download an application at: http://www.aabs2006.com or
http://www.turningpointmagazine.com.

Rica A. Trigs, Public Relations
New Orleans Public Library
219 Loyola Avenue
New Orleans, LA 70112

For more information contact Adrienne S.Lamm, African American Business Summit,
2006. Tpmedia@turningpointmagazine.com. (323) 299-6000 ext 107. Fax (323)
299-6006
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Snapshot
Black Enterprise Women of Power Summit: Phoenix Arizona
Special for the Ebony Cactus by Alexus Rhone
Photos by T. J. Leake

Summit Peaks in the
Valley
Black American women at the peak of
their game descended into Phoenix,
AZ (aka, "Valley of the Sun") during the
2006 BE Women of Power Summit,
lifting participants mountain high.
In these unsettling times of war, exclusion and backward strides in civil rights, the
consistent message that wafted throughout the idyllic Arizona Biltmore Resort & Spa
was, "Everything's gonna be okay!" Through personal anecdotes and testimonies, the
keynote speakers and panelists candidly offered insight, inspiration and a strategy for
going higher.

Black Enterprise magazine founder Earl G. Graves, Sr. addresses the audience.

Young Black girls, for example, are going to be okay in that they have a worthy
advocate in Joyce Roche, President and CEO of Girls, Inc., and a 2006 BE Legacy
Award Recipient. Architect for the Girls' Bill of Rights, Ms. Roche leads the efforts to
inspire all girls to be strong, smart and bold.
Black women on the corporate front are going to be okay, too. Trudy Bourgeois,
President and CEO of The Center for Workforce Excellence (and author of Hybrid
Leadership), shared candidly how building proper alliances helped her thrive in the
corporate arena, always overcoming petty politics and brutal betrayal.
Finally, Black women entrepreneurs are going to be okay. According to Wellington
Management partner and Sr. VP Valerie Mosley Diamond, the successful entrepreneur
will know and embrace themselves; take inventory of what's not working; find their
zone; not dwell on their weaknesses; implement; and soar.

Left to Right: Summit Speaker Jerri De Vaad Losely Marie Graves wife of Earl Graves,
Johnnetta B. Cole, President Bennett College for Women and Earl G. Graves Sr.

That's what the 2006 BE Women of Power Summit participants are now equipped to do soar!
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Women of Power continued from the previous page

Arizona’s Governor Janet Napolitano.

Newly inducted CEO Early “Butch” Graves, Jr shares a laugh with an attendee.

BE Founder Earl Graves presents $10,000 check to Joyce Roche of Girls, Inc.

Gospel Artists Mary Mary do their thing.

BMW a corporate sponsors.
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Snapshot
University of Arizona Water Resources Research Center
2006 Water Conference
Providing Water to Arizona's Growing Population: How Will We Meet the Obligation?
-----------------------------------------------------------------------the luncheon audience on growth,
Endorsed by:
drought and the Colorado River.

June 20-21, 2006
Hyatt Regency Phoenix at Civic Plaza
122 North Second St., Phoenix AZ 85004
Arizona’s population has grown
phenomenally in recent years and is
expected to continue to grow. On June
20 and 21, 2006, water experts,
planners, and policy makers, along with
leaders in the housing and development
industry, will discuss providing for the
water needs of this growing population.
The first day of conference will feature a
mix of keynote speakers, pan-el
discussions and commentary. Governor
Napolitano has been invited to convene
the conference. Grady Gammage, a
respected authority on water and growth,
will deliver the opening keynote address.
Robert Johnson, Regional Director of the
U.S. Bureau of Reclamation, will address

Following up on the statewide
perspective presented in day-one, an
optional second day workshop will be
hosted by the Global Institute of
Sustainability at Arizona State
University. This half-day workshop will
focus in-depth on meeting the long-term
water needs of Central Arizona and
implications for the rest of the state. The
workshop will include presentation of a
background paper; a panel discussion on
the political decisions, infrastructure
investments and water management
programs necessary; and finally a
facilitated open discussion on key policy
questions and issues that need to be
addressed.

Sponsors (to date)

The Ebony Cactus is proud to be
a sponsor of this event.
*Early Bird registration ends May
23rd, 2006. Click on the urlb belfor for
registration, the agenda, and hotel
information.
ht t p : / / a g . a r i z o n a . e du
/AZWATER/conf2006/index.html
For questions or special requests,
contact Cas Sprout at:
csprout@cals.arizona.edu
(520) 792-9591 x 55
Fax: (520) 792-8518
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Manifest your Hire, Inspire & Fire
Power
by: Loretta Huff
•

Biz Tools

•
•
•
•

D

Learn how to design questions that get to ‘the heart of the matter’ of relevant
experience, skills and attitudes
Set effective performance standards and manage employees to them
Keep good employees
Deal with performance problems before they drag you down
Minimize the risks of termination

ealing with people can be a challenging task; managing people is even harder.
Business owners and organization managers are often perplexed at why people
just don’t do what they’re supposed to do. This is the first in a series of articles
that will investigate why this dilemma exists and what you can do about it.

I’ve spent decades working with managers helping them clarify their needs and
communicate them effectively to prospective and existing employees. Get the best out
of your workforce. Do the right thing for your business. Be on the look out for future
issues as we walk through this process. Or, if you’re in pain now – call me!

Sometimes managers hire the wrong people for the job. They recruit by the seat of their
pants, relying in ineffective ads and referrals from friends and family. While ads and
referrals can be effective, if you haven’t given some strategic thought to your vision for
your business and how your employees each contribute to that vision, you’re missing
the mark.

Reclaim your ‘hire power’! Increase retention and productivity and improve your bottom
line.

I hear and forget. I see and remember. I do and I understand.
Confucius

In the interview process, you’ve probably asked canned questions which revealed only
good interviewing skills rather than competencies and attitudes needed to accomplish
the day-to-day work. You may have been burned before by people who are great
interviewers but don’t perform once on the job.

There are two ways of exerting one's strength: one is pushing
down, the other is pulling up.
Booker T. Washington

Once the employees come on board, managers don’t engage their hearts and minds
sufficiently to build loyalty, commitment and drive. Sometimes, managers realize
they’ve made a hiring mistake and either just “kick the employee to the curb” increasing
the risk of a lawsuit or just tolerate less-than-productive behavior in the hopes of
avoiding a lawsuit.

Be seen by the right people. Be seen with the right people.
Advertise in The Ebony Cactus

In the next few issues, we’ll delve into how to revamp your hiring and management
practices so that you get the best out the best people for your business. You will learn
how to:
•

Connect and integrate your recruiting process with your business goals
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iPodder

Podcasting

Podcast Directory:
http://www.ipodder.org/

Apple Computer Podcast Directory
http://www.iTunes.com

by: The Podmaster

The Place to find podcasts
http://www.podcastalley.com/

Podcast Directories
For more links please click h e r e .

These are a few of the places where comprehensive lists of
podcasts can be found:
Enjoy. T E C
The

Podcast Directory:
http://www.podcast.net/

Yahoo

2006 Media Kits are Available
Publisher@TheEbonyCactus.com

Podcasts:
http://www.podcasts.yahoo.com/

Digital Podcast Directory:
http://www.digitalpodcast.com/

http://www.THEEBONYC A C T U S .com
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A Moment with

Dr. Randal Pinkett

Success Story

A Tete-a-Tete with Trump’s New Apprentice PT 1 of 2
by Lloyd Kam Williams

T

hirty Four year-old Randal Pinkett was born in Philadelphia, PA, but raised in East Windsor, NJ,
with his brother, Dan, by his parents, Elizabeth and the late Leslie Pinkett. A relative newlywed,
Randal currently resides in Somerset, NJ with Zahara Wadud-Pinkett, his wife of just one year.

Dr. Pinkett holds five academic degrees, including a Bachelor’s in electrical engineering from Rutgers
University; a Master’s in computer science from Oxford University, England as a Rhodes Scholar; a
Master’s in electrical engineering, an M.B.A. and a Ph.D. from MIT. A proud member of the First Baptist
Church of Lincoln Gardens, he firmly believes that "to whom much is given, much is expected." So it
should come as no surprise that prior to becoming Donald Trump’s new Apprentice, Randal had already
established himself as an entrepreneur, speaker, author, scholar and community servant. He is the CoFounder, President and CEO of BCT Partners, a multi-million dollar management, technology and policy
consulting firm based in Newark, NJ.
On the final show, which was aired live, to no one’s surprise, Trump picked Randal as the winner, since
he had proven himself to be both the most qualified and most talented of all the candidates. But then The
Donald put his new employee on the spot by asking him whether he ought to hire Rebecca, the runner-up,
too. “Mr. Trump, I firmly believe that this is The Apprentice, that there is one and only one apprentice,”
Randal responded self-assuredly. “And if you’re going to hire someone tonight, it should be one. It’s not
‘The Apprenti.’ It’s ‘The Apprentice.” Trump abided by Randal’s wishes, and the backlash began. I felt
compelled to offer Randal an opportunity to defend himself in the wake of the negative fallout to be found
at websites like FireRandal.com.
Continued on the next page

Photo courtesy of: http://Alum.mit.edu
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Photo courtesy of: http://realitytvworld.com
K W : Thanks for the interview, Randal.
RP: Not a problem, Kam. Happy New Year!
KW:

And Happy New Year to you. Well, let me start by expressing my condolences on the loss of your
grandmother.
R P : Thank you, I appreciate that. Thank you very much.

KW:

Kam Williams

“It’s great to have five degrees.
It’s a great conversation piece.
It attracts people’s eyes. I’ve
become the poster child for
getting a good education.”

I admired the way you handled her passing during the series, having to compete in front of the
world while grieving. I assume it wasn’t an easy decision to continue.
R P : No, not at all. But I had several conversations with members of my family, one of which was with my grandfather, who
basically said to me, “Certainly we want you to come back for the services, but your grandmother would want you to go back.”
So, I was one of the pallbearers, etcetera, but after he told me that, that was the sign that I should stay rather than exit the
opportunity.

K W : Didn’t your already lose on of your parents?
R P : I lost my father during my senior year in high school.
KW:

I’m sorry to hear that. Well, I guess the first question I have to ask you is whether Donald Trump
was going to ask you whether he should also hire Rebecca?
R P : That’s not the first question that you have to ask me, that’s the first question that you choose to ask me. [laughs] There
were a lot of rumors circulating about a double hiring. So, I had anticipated the possibility of his trying to hiring us both
outright. What I did not anticipate was that he would hire me first, and then consult me on what to do thereafter.

Randal Pinkett
http://www.THEEBONYC ACTUS.com Vol. 5 No. 3 March 2006
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KW:

But since the last show was live, you
did think about some of the possible
alternative scenarios.
R P : I have a team of executives
here at BCT, and we’d been
strategizing
throughout
the
season. So, we sat down, prior to
the finale, and went through a
number of scenarios that we
thought might play out. The one
that ultimately panned-out, was
the one we spent the least amount
of time game-planning for.

K W : How did you feel that you were presented on the show prior to the finale?
R P : I felt like I got a great edit. There were times when that

they
were exaggerating somewhat mistakes I may have made, or
challenges I might have faced, but at the end of the day, that’s just
part and parcel of reality television. You expect that they’re going
to take some creative license with what might make for good
television as opposed to what might have made for good
experience. Overall, I don’t really have any complaints in terms of
how I was portrayed during the season, especially when I look at
some of the other members of the cast who might have had a less
than stellar edit.

KW:

That’s interesting that you had a team
of advisors during the show. Was NBC okay
with that? Weren’t they worried about leaks?
R P : No one’s supposed to know
that you’re on the show, but they
do allow you to disclose your
participation to a few individuals,
provided they sign the same nondisclosure legal agreement that
you sign. So, I had all our
executives sign one. And prior to
my leaving for the show, we
certainly
strategized,
because
they had already been Apprentice
fans and watched things unfold
during previous seasons. And
then, knowing that I was one of the
finalists, it only made sense for
them to advise me about how I
ought
to
go
into
the
last
boardroom,
based
on
how
everything had been presented to
the national audience.

Photo courtesy of Randal Pinkett

K W : Yeah, like those four losers he fired at once. Trump made those clowns look like
Moe, Larry, Curly and Shemp.
R P : Well, there were some folks who got a pretty raw deal. Not only
did they get dismissed arguably prematurely, but they didn’t even
figure prominently in the episodes they appeared in. As a result,
you never got a strong feel for their personalities or their
contributions. That wasn’t the case for me.
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KW:

Do you think you might have been
better off coming in second? Because I
interviewed Kwame Jackson after he was the
runner-up on the first Apprentice, and he
seemed fine with it. Like you, he told me had
business partners and a strategy going into
it. And he was using the show all along as a
springboard for his entrepreneurial
ventures. Do you expect to feel at all
restrained by having to work for Donald
Trump?
R P : That’s a great question, and
it’s actually a question they
asked me during the casting
process. They said, “Do you
really, really want to win? Or
would you rather come close to
winning and then ride the wave of
publicity
after
the
fact?”
I
honestly believe that I’m betteroff
winning,
because
unlike
Kwame,
who
didn’t
have
a
company before he appeared on
the show, I have a pre-existing
company. I’ve been at the helm
for the past five years. Winning
The Apprentice allows me to get
the best of both worlds. I can take
a year to learn from Mr. Trump, to
receive
all
the
media
and
notoriety that accompanies being
The Apprentice. And then I can go
back and continue to build my
company
and
leverage
the
relationships and contacts I’ve
established over the course of the
year. So, much more than a
launching pad, as it was for
Kwame, for me it’s just adding
more fuel to the fire, giving me
more momentum to continue to
push the envelope. And that, to
me, is really exciting.
Continued on the next page
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KW:

So what exactly will you be doing for Mr.
Trump in Atlantic City?
R P : We’re doing a $110 million renovation of three
properties: the Trump Taj Majal, the Trump Marina, and
Trump Plaza.

K W : Didn’t these casinos declare bankruptcy
recently?
R P : Yes, Trump’s casino arm in Atlantic city filed for
bankruptcy protection a couple of years ago, and they
formed a new company, Trump Entertainment, which
oversees those three destinations. They’ve been
outperformed by the Borgata and by Harrah’s.
K W : So what’s your job?
R P : We’re trying essentially to give these properties a
facelift, to modernize them so they can begin to compete
with the likes of some of the casinos that have been very
successful down there.

K W : Do you think a year is enough time to turn
it around?
R P : No. I think is just part of a process. My role, over
the next year will be to help provide the project with some
really good strategic thinking and leadership, and to give
it some additional momentum. But a year alone is
certainly not going to be enough to turn that situation
around entirely, but it will allow us to move further down
the right path.
KW:

About your education, rarely do I meet a
brother who has more education than I do. I
have four degrees, you have five. I have a B.A.,
an M.A., a J.D. and an M.B.A. from Wharton.
R P : When did you graduate from Wharton?

K W : 1981. Why do
R P : My dad went to

you ask?

Wharton, but back in the Sixties.
He was one of about five blacks there at the time.

KW:

So, what inspired you to do so much
school?
R P : [Chuckles] I’m actually inclined to ask you the
same question.

K W : The

reason I did it was that in the wake of
the turbulence of the Sixties, the King
assassination, the Panthers and the threat of a
revolution, colleges were courting AfricanAmericans with scholarships for the first time.
That decade represented a renaissance for
blacks academically, until the money dried up. I
kept going to school because I sensed that the
corporate world was relatively racist by
comparison, and not really ready to integrate.
R P : Okay, that makes complete sense. For me, it was
never my goal to obtain five degrees. My goal was really
to obtain a Ph.D. After I finished my degree in
engineering at Rutgers undergrad, I was looking at two
potential pathways, corporate America or grad school.
So, I interviewed for some positions and filled out some
school applications. I also applied for the Rhodes
scholarship, which from my perspective was the least
likely. As it turned out, I won, and was given the
opportunity to study at Oxford.

K W : How did that work out?
R P : I originally enrolled in the Ph.D. program there, but
I soon found out that Oxford was not particularly strong
in engineering and the sciences. So, after a year, I
decided it would be better to pursue my Ph.D. in the U.S.
Fortunately, I was able to write up the research I had
done to that point and receive a Master’s as sort of a
consolation prize, it was something to show for my time.

K W : A terminal master’s.
R P : Exactly. To make a long story short, when I got to
MIT, they told me that it would still take me to do my
Master’s, but that I could also do an M.B.A.,
simultaneously, and not lose any time. So, I did the dual
master’s, and in two years I got two degrees, and then
proceeded into the Ph.D. program which I finished in
three years. That’s how I ended up with five, but all I ever
wanted was the Ph.D.
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K W : So you weren’t a professional student.
R P : People think that I loved school, that it was my goal
to stay there forever, and that I got dragged out kicking
and screaming. But quite to the contrary, by the time I
finished my Ph.D., I was so ready to be done. [laughs
again]

K W : So what it’s like to walk around with five
degrees.
R P : It’s great to have five degrees. It’s a great
conversation piece. It attracts people’s eyes. I’ve
become the poster child for getting a good education.
KW:

I always thought that the Rhodes
scholarships went to prominent studentathletes, like Bill Bradley. Is that still the case?
R P : The history and legacy of the Rhodes is that it’s
tended to be awarded to athletes. In fact, in the will of
Cecil Rhodes, that was the actual, explicit language. But
it also stipulated that it should only be awarded to men.
The British government changed the language to allow
for women and to say that you simply have to
demonstrate the ability to withstand a very active
lifestyle. So, it’s no longer a specific requirement that
you be an athlete.

KW:I

meant to ask you about your use of the word
“Apprenti” on the final show. It sounded like you were
trying to use a Latin plural form of “Apprentice” there. But I
looked it up and couldn’t find it. So, I don’t think that word
exists.
R P : No, it does not exist. [chuckles]

ADDITIONAL IMAGES COURTESY:
Kam Williams

Next Month, Part II
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The Art of

Shakur
•
•
•

Original Work
Illustrations
Logo Design
Art Designed to Leave a Lasting
Impression
Rhonda Shakur Carter
602-997-4598
shaslove@hotmail.com
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Thanks for this golden moment
Natural Personal Care
Products
for Shea Butter Lovers

The mission of Chisara's Gold Products: to combine ancient African beauty secrets and methods to
natural personal care products that benefit the consumer’s well being, the environment and the
economies of developing African countries.

CERTIFIED MBE

WE MAKE BUSINESS SUCCESSFUL

Chisara's Gold Balm: is an all-natural multi-purpose balm that provides
conditioning for dry, stressed skin and muscles.
Suggested Retail $12.50

PUBLIC RELATIONS
BUSINESS DEVELOPMENT
COMMUNITY OUTREACH

Ori Gold: 100% Premium African Shea Butter
in a generous wide-mouth, 4 oz jar. Suggested Retail $8.50

BRAND DEVELOPMENT AND EQUITY
MANAGEMENT

Chisara's Gold Lotion: rich, creamy Shea Butter lotion that provides the
moisturizing, softening and conditioning of our balm.
Suggested Retail $6.50

SUPPLIER DIVERSITY SEARCH
NEED-TIME MANAGEMENT
INTERNET MARKETING

10% discount to on wholesale orders (for retailers and wholesalers with a Tax ID #)

PO BOX 24982 TEMPE ARIZONA 85225 -TEC@THEEBONYCACTUS.COM

Chisara’s Gold Products uses premium, unrefined *African Shea Butter as the primary base for all of our
products. Natural unrefined Shea Butter has nonsafonifiable healing qualities that are lost during most refining
procedures. Our products were developed over a four years. We intensely researched traditional and modern
methods to develop ways of creating quality products that maintain the natural healing and moisturizing
qualities of the Shea Butter. We are a certified Shea Butter Technician of The American Shea Butter Institute
and native to the region where Karite (Shea trees) grow naturally. We are also 2005 members of Independent
Cosmetic Manufacturers and Distributors, ICMAD and the Arizona Africa Society, AZAfrica.

2006 Ebony Cactus Advertising Rates are now available!

Call 602-821-8191
email:
publisher@theebonycactus.com

OUR PROMISE: TO DELIVER PREMIUM QUALITY NATURAL SHEA BUTTER
PRODUCTS AT MODERATE PRICES.
WE WANT YOU TO BE OUR LOYAL CUSTOMER!
Chisara's Gold Products
PO Box 5145
Glendale, AZ 85312-5145
Phone: 602-938-2207 Fax: 602-789-6962
Visit & Shop Online at: http://www.chisaragold.com
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Sherry Fields
Warm Spirit, Inc.
3 Diamond National Vice President
PO Box 611433
North Miami, Florida 33261
Website:
http://www.warmspirit.com/cons_bios_sfields.html

3 Diamond National Vice President Leads Team
Toward Entrepreneurial Bliss

T

Women CEOs

Spirit Filled
by Angela Brooks

he Natural Marketing Institute’s annual study of 2,000
plus consumer households reported, the consumer
packaged goods health and wellness industry reached
a resounding $68 Billion during 2004. This trend in growth is
expected to continue to increase with no slowing in sight.
Today, Warm Spirit has catapulted itself into one of the
fastest rising companies in that industry. Not since Madame
C. J. Walker embarked on her nearly one-woman MLM
promotional tour of multi- million dollar personal care
products in 20th Century has there been so much buzz in the
industry. Since 1999, Warm Spirit (Co-Founded by Nadine
Thompson and Artist/Entrepreneur Daniel Wolf) has
increased its revenues to a projected $20 Million plus for
2006. It’s done so chiefly by incorporating its unique spin of
Multi Level Marketing, recruiting 20,000 savvy consultants
nationwide and by bestowing generous monthly commission
checks totaling millions to the consultant teams. A leading
factor in Warm Spirits growth could be the maverick Multi
Level Marketing Monarch-Sherry Fields.
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The Consumer
packaged goods
health and
wellness industry
reached a
resounding $68
Billion during
2004.
Today, Warm
Spirit has
catapulted itself
into one of the
fastest rising
companies in its
industry.
Continued on the next
page
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vision. There is a road map to follow and I follow it myself so that I’m a product of the
product.” Fields recognizes her consultants with rewards to keep them motivated and
adds that her business model operates much like that of Mary Kay in that Warm Spirit
grows throw Referral Marketing. Fields’ Dream Team, dynamically driven by high-end
goals consists of six of the eight NVPs on her team alone. “These individuals are
empowered by the growth and business opportunities Warm Spirit has to offer.
Duplicating the success is amazing in that we all have very different backgrounds,
(most of Fields’ NVPs have Master’s Degrees). Being Strategic isn’t foreign to the
Fields’ Dream Team. “The NVPs and myself all come from corporate America.”

Continued from the previous page
According to the Warm Spirit Three Diamond National Vice President Sherry Fields, her
rise in the company came through the hard work and perseverance of herself and her
exceptionally motivated sales team of over 5,000. “I certainly did not get where I am
myself. I have an incredible sales team who is very hungry to change and improve their
life circumstances.” Nearly left penniless after September 11, Fields is a former sixfigure GM and VP who worked for a Swiss watch enterprise in New York. Fields stated
that her team, “The Dream Team” consists of women and men from all over the United
States, and was successful, in part, due to several specific attributes. Fields stated
that like herself, Dream Team members have a compelling ‘Why’ as to the reason
they’ve joined the Warm Spirit success bandwagon. “First, like myself, my team
members are all working for something really significant no matter if it’s a vacation
home, to have a life with no debt, having the cash to fund a child’s way through his/her
education. Secondly, I think we all are willing to go the extra mile to make it
happen.”Fields contends that there’s no particular background needed or that any
specific type of person is required to becoming a successfully sales consultant. “It’s
about being comfortable and following the plan that the leaders have laid out. Being
successful consists primarily of focusing on the key elements of the business.” Fields
strategically illustrated that she, along with her team quickly identified that the way to
increase their position and sales revenues was through sharing knowledge, resources
and business opportunities. “We’ve put together scripts and resources that anyone can
tap into and utilize no matter if you’re a brand new consultant or a seasoned consultant
with many years of business experience under their belts.” A fun and educational
business, Fields states that the support is so tremendous that, “You don’t have to wait
to earn an income. You’re constantly learning while you earn.” The Three Diamond NVP
also said that Warm Spirit has many ways that it rally’s its troops to keep its soldiers on
the straight and narrow path of success. Though programs in a business come and go
with the wind and sometime the economy, Fields adds that her company maintains a
form of connectivity that consistently strengthens its consultants in many
circumstances and especially if their inner spirit wanes perpetuating a possible slowing
down of the shop around of Warm Spirit’s various product line of herbal, homeopathic,
and traditional homelike remedies.

One of our hardest markets to crack, which is now one of our stronger ones was New
York. Sherry included that having an exceptional product was valuable and that media
coverage aided her team and Warm Spirit overall to continue in moving towards their
goals. “ Media coverage is important. We’ve (Warm Spirit) had some incredible exposure
in a variety of media including the Wall Street Journal.” Fields contends teams are
encouraged as Warm Spirit constantly issues bonus checks with five figures in front of
the decimal point and she’s been able to move money issues out of her way. A
Philanthropist, Sherry Fields’ Big Three winning strategies are consistency, flexibility
and perseverance. As far as her Dream Team is concerned, Fields ended by saying,
“We’ve done the groundwork for our team so that they (new consultants) don’t have to
worry about being pioneers, however they are definitely trailblazers”.

In Coming Editions of
The Ebony Cactus magazine
(March 06)
Women CEOs
(April 06)
The Arts
(May 06)
Next Economy/Bio-Technology/
(June 06)
Entertainment
(July 06)
Minorities that Built the Arena/Hunt

Featured in national reads such as ethnic media giant Ebony, women centered
publications Essence, Epregnancy, House and Garden and cutting-edge business
publication, Inc., Warm Spirit is quickly become a familiar product rivaling the likes of
Mary Kay and Avon, in both business model and in some cases product. Fields included
that her sales team consists of couples, men (men make up to 29 percent of all spa
attendee (the International Spa Association) and women and that her organization’s
projected sales per month is $2 million with her team holding steady at $800,000. Says
Fields, “Owning my own business is very rewarding. When I worked in corporate
America, the thought was you should be happy you have a job. In a corporation there
can only be one CEO. I was in corporate America for over 15 tears and I knew that no
matter how hard I worked, I would never be CEO of the company I worked for.” Now
being a CEO is a very real option for Fields. “My role as a leader is to really paint the
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What a Difference 4 Years Makes!

The Ebony Cactus magazine
2002 - 2006 and going strong

www.TheEbonyCactus.com
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Women CEOs

Mitti A. Fields
Arabella's Total Skin Care Studio
Proprietor and Licensed Aesthetician
Location: Phoenix, Arizona
2403 E. Osborn Rd. 850116
Phone: 602-518-5037
E-mail: arabellatsc@cox.net

“Something I do that differentiates me
from others is that I educate my clients
about their individual skin type and
how to use products beneficial to
them.” Mitti Fields

A

rabella is a lyrical comedic opera by Richard Strauss that was first performed in 1933 at (Sächsische
Staatsoper) an opera house in Dresden, Germany, one of the most famous in the world. Arabella’s is
also the name of one of the finest, independently owned Total Skin Care Studios in Arizona.

Thousands of miles around the world from Germany, Nestled in what is known as Phoenix-Central East,
Arabella’s, Skin Studio is surrounded by quaint java hideaways, mom and pop old world eateries and eclectic
shops just north of the hustle and bustle of the City’s revitalizing downtown. The area is a throwback to the
sixties era anything goes with charm to match.
Mitti A. Fields, the owner of Arabella’s (her middle name), notices me at her door. She beams a warm, yet
reserved smile just beyond a nearby partition then glides over to the entryway letting me in. It’s February in
Phoenix and the instantaneous warmth felt inside rivals the warmth outside. Her personality is equally
inviting. Mitti comes across as a well kept and, if she’s of the high maintenance quality, her grace
overshadows it completely.
Continued on the next page
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Although Mitti has a strong Black following (there’s only 3 percent
African American population living in the Phoenix metropolitan area),
she realized the potential of servicing a wider audience whose
consumer needs were not being served. Mitti’s said, “Because the
African American population is small, I don’t rely solely on that
demographic. Arabella’s clientele consist not exclusively of women
of African American descent, Latinas and Asian Americans”. As
Phoenix is considered one of the leading spa/skin treatment
locations in the world, Mitti contends her company is not a day spa
but, rather, specializes in clinical treatments and ethnic skin care. “I
am a licensed in my field and am completely prepared for business in
that I’ve purchased all the equipment I would need to get started
successfully. I specialize in ethnic skin care and education of skin
health. My treatments consist of facials, chemical peels, micro
dermabrasion, laser hair removal, waxing and make up applications.
The biggest misconception in this business is that there is lot of
money involved to get started and that’s simply not true.” Mitti stated
that because the Phoenix climate is so harsh on all skins, especially
ethnic skin, she’s made a good choice in her business decision to
open a skin treatment salon. A consummate professional who spent
years as a skin center manger with a prominent skin treatment
organization in Scottsdale, Arizona, Mitti stated that after developing
the business concept three years ago, she acquired the seed money
from the sale of property.
“Something I do that differentiates me from others is that I educate
my clients about their individual skin type and how to use products
beneficial to them. Along with being a license aesthetician, I have a
license in permanent make-up artistry, asa laser technician and in
micro abrasion and skin peel. My affiliations include Warm Spirit, Inc.
and I’m a national trainer /educator.” The ambiance is inviting and
cleverly set in Arabella’s studio through Mitti’s incorporation of rich
earth tone hues that are warm, and inviting and include decorative
pieces with a mixture of Middle Eastern ethnic flavor. Mitti said that
she has a considerable amount of professional assistance in public
relations and marketing and has incorporated networking that has
secured a burgeoning business relationship with a nationally
recognized skin care company. Just a week after her grand opening
and concerning growth, Mitti stated that, “Eventually, I’d like to have
larger salons and in other locations. We had our grand opening and
the response was quite encouraging. I plan on being around for a
while.”
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But it does not always work.
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Summer Workshop Series
Fresh Start Women's Foundation
1130 E. McDowell
Phoenix, Arizona 85006

Arabella’s Total Skin Care
Assurance Staffing
Cardenas Interiors
Dirt Busters
Kori y Ana Floreria y Plantas
Kristal’s Healing Center
Lisa Albinger (the art of)
R & D Pro Tec

Mary Mitchell
Scottsdale National Gender Institute
Shakur’s Art

Attend this down to earth workshop with one
of the Phoenix area's most innovative and unique
businesswomen. Learn from a Master Chameleon
the nuances of starting a small business or growing
a small business.

Back Cover
29
23

Classes offered May through August 2006 include:
Small Business Start Up- May 31
Creating A Business Plan- June 28
Successfully Running A Business- July 26
Creative Visualization- August 23

Robert Greenleaf:
Good leaders must first become good servants.

Robert Louis Stevenson:

To register visit:
http://www.wehelpwomen.com/about/staff.html
Contact Angela Brooks directly:
E-mailing: LSCPHX@AOL.COM
Phone: 602-821-8191

Keep your fears to yourself, but share your inspiration with others.

Vince Lombardi:
Leaders aren't born they are made. And they are made just like anything else, through
hard work. And that's the price we'll have to pay to achieve that goal, or any goal.
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Podcast

On The Air with Carole Coles Henry
Director City of Phoenix Equal Opportunity Department
Subject: The City of Phoenix M/W/SBE Program Pt 1 of 3
Hosted by Dr. George B. Brooks, Jr.
Click here to listen 15 minutes: 46 seconds/ 3.7mb
Click here to subscribe to the RSS feed.

S

tevie Wonder wrote “everything must change.” But change is something that
minority and women owned business enterprises (M/W/SBEs) could
sometimes do without, particularly when it concerns their livelihood. Since its
first Disparity Study in 1993, the Phoenix Arizona has operated a landmark
suppler diversity program that has done much to “level the playing field” for
M/W/SBEs wishing to do business with the City.

“The City of Phoenix
remains wholeheartedly
committed to business
diversity. It is one of our
core values.”
Carole Coles Henry

This past July 2005, the conclusions resulting from the third disparity study (2004
and 2005) resulted in significant changes in the City’s program which many fear
will cripple the established M/W/SBE programs. City officials however disagree.
In this edition of On-The-Air the minority business podcast of The Ebony Cactus
magazine our guest is Carole Coles Henry, Director of the City of Phoenix
Equal Opportunity Department. In this first of three interviews, she details the
history of the City of Phoenix’s M/W/SBE program, the changes that have been
made and the City’s continued commitment to business diversity. (To listen click
on the link above.) TEC
If you have questions regarding the City of Phoenix M/W/SBE program, send them to editor@theebonycactus.com
to be answered in a future podcast.
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LEGAL
How to Receive The Ebony
Cactus

The various incarnations of the internet
are new and exciting vehicles for the distribution of information. Regrettably,
they are still far less than perfect and not fully controlled or secure. The Ebony
Cactus magazine is distributed only by the website, by e-mail subscription or by
direct e-mail request. The Ebony Cactus Magazine (TEC) therefor cannot
warrant that the function or operation of The Ebony Cactus magazine Electronic
Document, autoresponder, The Ebony Cactus website or linked websites will
be free of defects, that defects will be corrected, or that they will be free of
viruses or other harmful elements.

Published twice monthly, The Ebony Cactus (TEC) is a 100% electronic
magazine, no hard copies will be available. To receive it, you need a recent
model P.C. or Macintosh computer equipped with E-mail and Adobe Acrobat
Reader 6.0. Adobe Acrobat Reader 4.0 will work, but some features will not be
available. Copies of The Ebony Cactus may be accessed in the following
manners:

As a visitor to and a user of The Ebony Cactus magazine or Website, you, in
effect, agree that your access will be subject to the terms and conditions set
forth in this legal notice and that access is undertaken at your own risk. As a
visitor to and user of The Ebony Cactus Website or Electronic Magazine, you
must assume full responsibility for any costs associated with servicing of
equipment used in connection with use of our site or documents. The Ebony
Cactus magazine shall not be liable for damages of any kind related to your use
of or inability to access the website or opening the TEC magazine electronic
file.

1. E-mail subscription
You may subscribe to the Ebony Cactus by either sending a subscription
request to: Subscriptions@theebonycactus.com or by clicking the
subscription link found at http://www.theebonycactus.com
The latest edition will be sent to you twice monthly as an e-mail attachment (see
legal). Note, the subscription list is for the use of TEC only. It will not be sold or
distributed to any outside parties. There is no subscription cost.
2. Download from the web page
Archived copies of the most recent and past editions of The Ebony Cactus will
be found at http://www.theebonycactus.com for download (see legal).
No cost.

We endeavor to present the most recent, most accurate, and most reliable
information on our E-magazine and Website at all times. However, there may be
occasions when some of the information featured in The Ebony Cactus
magazine or at http://www.theebonycactus.com may contain incomplete
data, typographical errors, or inaccuracies. Any errors are wholly unintentional.
In addition, the opinions of guest writers are their own and may not reflect the
views of TEC and thus TEC can not be held liable. Please be aware that we
present our content "as is" and make no claims to its accuracy, either expressed
or implied. We reserve the right to amend errors, make changes to our Website,
or to update our magazine at any time without prior notice. To the fullest extent
permitted by law, The Ebony Cactus magazine disclaims all warranties,
expressed or implied.

3. Send it to a Friend
Knowledge is power. The Ebony Cactus magazine offers knowledge.
Empower your associates.
Tell them.

Black News, Black Business News, Black Business News Podcast
African American News, African American Business News
African American Business News Podcast
African American Podcast, Black Podcast
Women Owned Business Podcast

No part of this magazine may be used for business or promotional use without a
written request and permission from the Publisher or the Editor.
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Click Here
to listen to
a Podcast by
the author

Mary L. Mitchell
from this
Important New Book
Mary Mitchell

Serenity, a heart-wrenching story of the stark
realities of child abuse, dysfunction, incest
and how one woman triumphs!
Available now! To order contact:
Mary L. Mitchell
Mitchell654@aol.com
602-565-3257
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