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Moving Up
<<<Shanté Morgan Patricia A. Means, Publisher of Turning Point Magazine, announced
that she has hired Shanté Morgan as Magazine Editor. Ms. Morgan, a former regional
political and urban affairs correspondent for Copley News Service, will be responsible for
the day-to-day implementation of content, strategy and management of the editorial
schedule for the national publication.

AMERICAN LEGACY PUBLISHER AND FOUNDER RODNEY J. REYNOLDS
RECEIVES EARL G. GRAVES ENTREPRENEURIAL AWARD
<<<Chairman and Chief Executive Officer of Earl G. Graves Ltd. and founder of Black
Enterprise Magazine Earl G. Graves presented American Legacy Founder and Publisher
Rodney J. Reynolds with the inaugural Earl G. Graves Entrepreneurial Award during the
African American Chamber of Commerce of Westchester and Rockland Counties Sixth
Annual Deliverance Ball. The event also celebrated the 50th anniversary of the landmark
United States Court decision in Brown vs. Board of Education. Mr. Reynolds is founder of
RJR Communications, which owns and operates American Legacy Magazine, American Legacy Television,
American Legacy Woman Magazine and, American Legacy, Jr. TEC

Letters
EC in the AZ Republic
On July 22nd 2004, the Arizona Republic newspaper ran an article on The Ebony Cactus magazine and
its new venture, Cactus Internet Radio in its Business Section. The following are a few of the responses
that new piece.
The article was great. Keep up the good work. Also, Tell George that piece he wrote on Campbell Sr.
was EXCELLENT.
Pat Hassell
Super!!!! Congrats... and way to go.
Tina Brown
Congratulations and continued success!
Roderic Webb
Congratulations, Angela! You deserve it.
Crystal Pearl
Brother and Sister Brooks,
May God continue to bless you for your insightful commentary through the Ebony Cactus. Your
comments on Cloves Campbell, Sr. were excellent. Indeed his passing does represent a
metamorphosis. If you believe that the human being is spirit, his spirit continues on through our every
"good work" that strengthens community and family life. Our collective lives are better for having
encountered Mr. Campbell.
If God is willing our good deeds promoted through the example set forth by Mr. Campbell is an ever
renewing credit for his spirit in the hereafter. GOD IS TRULY MERCIFUL !
Index

Leonard Knight

www.THEEBONYC ACTUS.com Vol. 3 No. 13 August 21, 2004

5

Ebony Cactus Professional Services
Most of your needs in one place
Building bridges to what your business can be!
TEC@TheEbonyCactus.com
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TECSupport
TECSupport is a help line for small businesses. Its goal, to help your business
gain a competitive edge. The procedure is as follows, send in a oneparagraph business question and The Ebony Cactus will seek to have the
question answered by an expert. Selected questions and responses will be
published in upcoming issues of the magazine.
The Question:
What is the importance of promotions to a small business”
The Answers:
Roland Campbell-Marketing Director, The Arizona Informant
Newspaper: http://www.arizonainformantnewspaper.com
Promotions is just about everything for us. You have to promote your
business for people to know who you are. To get the word out so
people know who you exist and that you are credible.
Rosiland Moore - President, Moore Systemworks:
mooresystwrks@cox.net I would say that in the trust business, it is
critical that you promote your company for you have to establish a
relationship with people. Not only to let people what you do, but also to
let them know the benefit of working with your company.
Kendall Cooper - Comfort Consultant, Cooper Climate Control
Inc: http://www.cooperclimate.com. I think that it is very important
for us to promote our business to let them (the public) know who we are
and what we do.

C o r i
W r ig h t
A m e r i p la n
H e a lt h :
http://www.deliveringonthepromise.com/cwright12. Without
promotions, know one would know we existed. It is like having a
McDonald’s and not turning on the light and opening the door. If you don’t
promote people don’t know that your are open.

Tamala
L.
Daniels
Realtor
Keller
Williams:
http://www.bestofphoenixliving.com. Promotions are very
important to our industry (Real estate). Promotions are where people
remember our faces, they remember our image, what we do. Therefore
long term, they can refer clients and they can call our members when the
time is right for their real estate needs.
The question for next edition (September 6, 2004) is “How do I choose marketing consultant
that is right for my business?” Please submit your response to TEC@Theebonycactus.com
with your name and phone number. If your response is selected we will call to get a photo and recording
for ECAudio. TEC
Index
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Angienuity

Living in America

by Angela Brooks
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Finding a Voice

It’s interesting to look back at some twenty five years
ago when the United States was in the midst of an oil
crisis. Certainly, that was my first awareness of such an
enormously paralyzing issue. The oil crisis touched all
boundaries of life and spared no one distress from the
Hamptons to East Los Angeles.
Next to blatant Southern racism,
the crisis was at the top of the “It
Affects All Of Us” list.

To give voice to: To say or express, especially an opinion or
feeling. Dictionary,com

Twenty-two percent of the
nation’s nuclear power is
generated by 103 nuclear power
plants. Solar energy comprises
only some 0.1 percent of he
country’s
electricity.
In
researching rudimentary data
specific to renewable, homeland
resources, I came across a litany
of very interesting information. It
was so because I’d merely
assumed that with all of the
exceptional American minds in
technology, we’d by now have
more control and usage of sustainable home resources. I
assumed Americans would be living more cost
effectively, safer and longer in this 21st century .

It is serving your needs that I wish to discuss for a few
minutes. A couple of days ago, I was discussing
business with a good friend. He made a simple statement
that was a revelation to me. He suggested that many
minority advocacy organizations spend too much time
talking about what they have done or are doing and not
enough time talking about the businesses they have
helped.

Minorities are often considered innovators. It is true and
can not be disputed that a great many of the things we
take for granted were invented by or were greatly
influenced by the minority mind, hand or both. There has,
however, been somewhat of a break down. We invented
for survival in the past, but what is the reason for
innovation today? I say it is to enjoy a sustainable and
higher quality of life for generations to come.

Index

by George B. Brooks, Jr. Ph.D

To accomplish this we must move like the gazelles in
African with swiftness and grace to harness the powers
of the earth for life’s sake. Who is minding the store I
ask? Where are those who would manipulate the sun rays
of an Arizona summer or crashing waves off the San
Diego coast? Is it you? Have you a dream about
harnessing solar, wind or water energy for your own
family, so crazy, that it just might work? Are you the one?
Will it be that youth in the community that tinkers with
objects of old- a kite, copper- clad battery in a shoe box
or a low speed motor designed to give maximum power
using the lowest amount of energy? We must not forget
to innovate beyond the immediate gratification of our
societal needs. In this issue we discuss energy and the
business of it there of. On our cover and inside we
discuss Arizona based coffee business Java Vida. We
found Java Vida interesting. Therefore, we combined its
source of energy with another totally unassociated
energy businesses to present this unusual, but always
on the forefront marker issue for your enjoyment. To you
be the victory in Business and in Life!

Welcome to the August 21st edition of The Ebony Cactus
magazine. The past month has been a fruitful one for us.
Over the past two months, we have moved our offices to
larger accommodations and taken the necessary steps
to expand the breadth and depth of our abilities to serve
your needs.

He is correct, but how do we accomplish this task? Better
yet, through the resources we have developed
(ECMagazine, ECAudio & Cactus Internet Radio) how do
we give you a direct voice to the world at large?
Step 1. TECSupport:
Through the TECSupport section (page 7) in every edition
we will ask a question. If you wish to respond, send it to
T E C @ t h e e b o n y c a c t u s . c o m . If your response is
selected, we will call to get a photograph and make an
audio recording to be posted on ECAudio. Click here
for instructions on how to use ECAudio.
Step 2. SnapShots:
The purpose of the snapshot section is to talk about your
achievements and breaking news. If your business is
doing something that is news worthy, give us a call.
Step 3. Special Events:
We are working with a number of organizations to develop
Internet radio programming. The first was Chamber Talk
with the Greater Phoenix Black Chamber of Commerce.
Their second broadcast with the Mayor of Phoenix
Arizona as their guest is now online. Link to it through the
SnapShot on page 15 of this issue.
We are working also with the Diversity Leadership
Alliance to bring the Diversity Leadership expo to you via
Cactus Internet Radio. It is our desire to be the Voice of
the Minority Business Community and with your help, we
will make that voice yours. TEC
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News
MARRIOTT INTERNATIONAL SPONSORS
NATIONAL URBAN LEAGUE’S BLACK
EXECUTIVE EXCHANGE PROGRAM
Marriott International, Inc.
(NYSE:MAR) has become a
major sponsor of the National
Urban League’s Black Executive Exchange Program
(BEEP), which sends business leaders to historically
black colleges and universities (HBCUs) to lecture
about practical workplace issues.
BEEP is one of a number of programs that Marriott
supports as part of a five-year strategic partnership
that Marriott entered into with the National Urban
League last year. As part of the agreement, Marriott is
committed to sponsoring recruitment, education and
career development programs. The National Urban
League, which has selected Marriott as its preferred
lodging provider, will help the company seek and
identify new multicultural talent.
Two years ago, Marriott International Chairman and
Chief Executive Officer J.W. Marriott, Jr. joined the
Board of Trustees of the National Urban League. As
part of the BEEP program, corporate participants
conduct workshops on management issues, such as
information technology, e-commerce and networking.
The National Urban League provides BEEP role models
to four-year HBCUs, as well as the University of
Nebraska at Omaha. The program has touched more
than 750,000 students in 30 subject areas.
Participants have come from more 650 corporations,
government agencies and professional organizations.
Specifics of the strategic relationship between Marriott
and the National Urban League include:
•
•
•

•

•
•
•

•

Index
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Marriott will participate in the National Urban League
Convention Career Fair.
National Urban League will coordinate a joint
Hospitality Career Day for high school students.
Marriott will sponsor National Urban League
activities during major hotel openings (e.g., tours
and job postings).
National Urban League will identify points of
contacts and candidates for employment
opportunities.
National Urban League will promote Marriott as an
employer of choice to its membership.
Marriott will provide internships to National Urban
League clients.
Marriott-branded hotels will be considered as the
first hotel option for all National Urban League
board, regional and key meetings.
National Urban League will identify and recommend
potential minority vendors to Marriott for
consideration for realistic opportunities in Marriott’s
Supplier Diversity Program.

In recent years, Marriott has received honors for its
diversity efforts from numerous organizations, including
Latina Style, DiversityInc., Working Mother and Essence
magazines, as well as the NAACP, National Minority
Business Council and Black Meetings & Tourism. Marriott
International, the first hospitality company in the world to
establish a formal supplier diversity program, spent more
than $150 million in 2003 with more than 10,000 minorityand women-owned businesses.

NEW GOSPEL RADIO STATION TO SHOWER THE
DESERT
It just got HOTTER in
Arizona with a new
Gospel Radio Station
which hit the airwaves
July 1. The Valley of the Sun’s first 24-hour Gospel Radio
Station is bringing the sounds of Gospel Music to flow in
the desert like rivers of running water that will quench the
thirst of any skeptic with a dry mouth.
The radio station endeavors to deliver
the finest Gospel Music available that
inspires the hearts and enriches the
lives of the listeners who are hungry for
Gospel Music, as well as those who are
searching for alternatives with spiritual
substance. Minister Louis Bland, the
station’s radio host personality and
General Manager, brings to Phoenix and
its outlying areas, an ongoing celebration of God’s Word
through music.
Minister Bland is no novice to the industry. His radio
broadcasting experience began in 1998 at KXEG radio
station in Phoenix, AZ. Bland most recently served as
Radio Host and Producer of “Moments of Inspiration,” a
one hour, gospel radio program that provided the very
best in Gospel Music. The very best of Gospel Music onehour per day may have been good enough for some, but
not for Rev. Bland. He wants to take the airwaves up a
notch and around the clock. Minister Blands entire life has
revolved around Gospel Music and his vision to serve an
underserved community with the good news of the Gospel
has been realized with the launch of what he calls
“Ministry in Motion,” spreading God’s words through great
Gospel Music on the airwaves.
The station’s music format will include Traditional,
Contemporary, Urban Hip Hop, Smooth Gospel
(Jazz/Instrumental) and Gospel Oldies. Local church
ministries will also air during prime time as well as National
syndicated programs that will include Walt Baby Love’s
Gospel TRAXX and many others. Listeners will soon be
able
to
log
on
via
the
Internet
to
http://www.gospel740.com and listen in real-time to
the radio broadcast.

Continued on the next page
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Continued from the previous page
Contact information: Gospel 740AM(on KIDR), 3030 N.
Central Ave, Suite 220, Phoenix, AZ 85012, (602) 5674300 or log onto http://www.gospel740.com.

BUSINESS OWNERS GATHER TO LEARN HOW TO
BUILD POWERFUL BUSINESSES AT THE 7TH
ANNUAL AFRICAN AMERICAN BUSINESS SUMMIT
Playa del Rey, CA - Hundreds
of
business
owners,
ex ec ut iv es , operat ors ,
entrepreneurs, partners and
more from all over the United States, attended the most
spectacular three-day business-to-business event nestled
in Irvine, California - The Wells Fargo sponsored 7th Annual
African American Business Summit (AABS) appropriately
themed, Powerful Solutions to Build Your Power Business.
Held at Irvine's Marriott Hotel June 17th -20th, attendees
gained immeasurable knowledge and the power needed to
make their business grow and succeed! Here's just a small
sampling of the groundbreaking and exciting event:
* The Summit began on Thursday morning with the arrival of
opening keynote speaker, Willie Gary, prominent multimillionaire Attorney, Chairman and CEO of MBC Networks.
* At Noon on Thursday, the Summit kicked into high gear
with a gathering of top California African American Political
and Business movers and shakers at the Small Business
Coalition Luncheon which immediately got down to
business calling for community statewide action and
setting plans for a California Legislative Black Caucus
Weekend in March of 2005.
* The AABS 2004 Corporate Showcases allowed attendees
to network with corporate partners and entrepreneurs to
develop new business opportunities.
* The Business Solution Workshops included more powerful
solutions for businesses at their own turning points to move
forward and succeed. Every half hour, attendees could
experience a new workshop that appealed to their specific
needs.
* Turning Point Magazine, TPC Foundation, and Wells Fargo
crowned Friday evening by sponsoring the "Living History
Makers Entrepreneur Award" Ceremony. This year's award
winner was Martha Daniel, CEO of IMRI. And for the first
time in the awards' 12-year history, four finalists were also
recognized at the ceremony!
* Saturday was the day for the young adults to learn about
business and finance with the Smart Start Youth Financial
Literacy Program.

Program Funding" presented By Lou Collier and Gregory
Murray"; "What You Really Need to Know to Become a
Corporate Supplier", presented by Reginald Williams;
"Franchising Opportunities" presented by C. Everett
Wallace; "A Conversation with Winners - Young CEO
Panel Discussion" moderated by Ramona Y. Wright, and
"Why Most Small Businesses Don't Work and What to
Do About Yours" presented by the voice of small
business, Michael Gerber.
* The closing luncheon was dynamic - AABS
Chairperson Gloria Mayfield-Banks demonstrated her
moniker "Energy in Motion" by presenting her ABC's of
Powerful Consistency.
The 7th Annual African American Business Summit was
a resounding success and if you missed it, you won’t
miss your small business competitors who DID attend for they are all well on their way to having the knowledge
and skills needed to build their own power businesses.
To keep abreast of the 8th Annual African American
Business Summit, and other Turning Point upcoming
events that inform, inspire and influence your small
business such as the Fall 2004 "Access To Success"
Business Tour, visit Turning Point Magazine's website- and subscribe to Turning Point Magazine by going to
http://www.turningpointmagazine.com
ALPHA PHI ALPHA FRATERNITY
SCHOLARSHIP FUND BRUNCH

HOSTS

The Thurgood Marshall Scholarship Fund and Delta Tau
Lambda Graduate chapter of Alpha Phi Alpha Fraternity,
Inc. are sponsoring a fund raiser scholarship brunch
Saturday, September 18, 2004. The brunch is
scheduled to coincide with Congress's proclamation
honoring Historical Black Colleges and Universities.
The keynote speaker for this event will be Mr. Juan
Williams, one of America's leading journalists, and
senior correspondent for Morning Edition. Mr. Williams
hosted National Public Radio's national call-in show Talk
of the Nation and is the author of the critically acclaimed
biography, “Thurgood Marshall - American
Revolutionary,” he is also the author of the nonfiction
best seller “Eyes on the Prize: America's Civil Rights
years, 1954-1965.”
The event will be held at the Point Hilton Resort at
Tapatio Cliffs 11111 N. 7th Street, Phoenix, Arizona
September 18, 2004, from 9 am to 1 pm. Tickets are $50
per person $600 for VIP/Corporate tables. All proceeds
from the event go directly to the Thurgood Marshall
Scholarship Fund. If you would like to make a
contribution to the event, please do not hesitate to
contact us at Tmarshallbrunch@yahoo.com or
call (623) 561-7788 for additional information. TEC

* Other AABS general session workshops were:
"Developing Collaborative Partnerships to Increase
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BizNet Calendar
Arizona
August 24
Greater Phoenix Black Chamber of Commerce Evening Networking Forum
Location: Phoenix. Time: 5:00 p.m. - 7:00 p.m. Prime Hotel 427 North 44th Street. For more information
go to http://www.phoenixblackchamber.com, or call: 602-307-5200.

Greater Phoenix Chamber LunchPlus Topic: Collecting Receivables - Protecting Your
Revenue and the Future of Your Business .Speaker: John Cavallucci, DSO Solutions Location:
Downtown Phoenix. 11:30 a.m. - 1 p.m. Macayo's Restaurant 4001 N. Central Ave. (meets every 4th
Tuesday)

September 1
Family Business Forum
Location: Tempe. Time: 7:15 a.m. to 11:30 a.m. Wells Fargo Conference Center. Contact Center for the
Advancement of Small Business at P O Box 874406, Tempe, AZ 85287-4406 . Phone: 480-965-3962
Fax: 480-727-6185 Web: http://www.wpcarey.asu.edu/seid/casb.

September 9
Greater Phoenix Black Chamber of Commerce Breakfast Networking Forum .
Location: APS Building, Phoenix, Arizona. Time: 7:00 a.m. - 9:00 a.m. For more information go to
http://www.phoenixblackchamber.com, or call: 602-307-5200.

September 16
South Mountain Chamber of Commerce (SMCC) - After 5 Mixer
Location: Phoenix. Time: 5:30 p.m. - 7:30 p.m. SMCC Business Mixers are held the third Thursday of
each month. Visit http://www.southmountainlaveenchamber.com/ for more information.

December 7
Greater Phoenix Black Chamber of Commerce 6th Annual Dinner and Business
Celebration. Ritz Carlton. Contact. For more details contact: Marquis Scott of the Greater
Phoenix Black Chamber of Commerce at 602-307-5217 http://www.phoenixblackchamber.com.

Greater Phoenix Chamber Professional Women's Roundtable.
Location: Phoenix. Time: 7:30 a.m. - 9 a.m. Chamber Boardroom, 201 N. Central Ave., 27th Floor
Facilitator: Dr. Jan Northup, Management Training Systems, Inc. Topic: Public Affairs with Michelle Rill,
Public Affairs Program Manager of the Greater Phoenix Chamber of Commerce (meets every 1st
Tuesday).

Greater Phoenix Chamber Leads Clubs
The Greater Phoenix Chamber of Commerce Leads Clubs are referral and lead generation groups
designed to enhance member business leads. Leads Clubs are open to one member in each industry
type. M embersh ip
is l imit ed.
Fo r more
in f o rmat io n
v isit :
h t t p : / / w w w . p h o e n i x c h a m b e r . c o m / o u t _ E v e n t s . c f m 602-495-2195 Fees may be
associated with some phoenix chamber programs

Index
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Continued on the next page
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California
September 1
Blacks In Government Monthly Meeting
Location: San Diego. Time: 5:00 p.m. at the Malcolm X Library, 5148 Market St. The Greater San Diego
Chapter of Blacks In Government (BIG) meeting is a monthly event. For more information phone: 619545-2097 Email: greater.san-diego@bignet.org
or http://www.bignet.org/regional/greater.san-diego.

Monthly
The African American Business Women of Vision (AABWV) Monthly Prayer Breakfast
& Business Networking
Location: San Diego. Time 6:30 am -9:30am. Guest Speaker: TBA. For more information, phone: 619263-6868, or e-mail: Dee Sanford http://www.deesanford.com.

Monthly
San Diego Regional African American Chamber of Commerce Monthly Luncheon
Location: San Diego.Time:12:00 noon. Monroe’s Cafe, 7404 University Ave., La Mesa. $18 members (tax
deductible); $20 non-members. Please RSVP to Chamber. For more information call:619-262-2121 or email: Info@sdraacc.org: http://www.sdraacc.org.

September 3
First Friday of San Diego Business Mixer
Location: San Diego. The First Friday of San Diego Business Mixer is a monthly business networking
affair. The guest speaker Guest Speaker: TBD. For more information, phone: 619-583-9236.

Nevada
Las Vegas Urban Chamber of Commerce Monthly Luncheon
Location: Las Vegas. Time: begins at 11:30 a.m. Fee: $20 for members; $25 for non-members and ALL
walk-ins. RSVP suggested by calling 702-648-6222. For more dates of upcoming meetings or other
information call: Ph.: 702-648-6222, Fax: 702-648-6223 or E-mail: info@urbanchamberlv.org.
Sponsored by UCC.

Southern Nevada Black Nurses Association (SNBNA)
Location: West Las Vegas. Time: 11:00 a.m. Meetings are held on the second Saturday of each month
and at the West Las Vegas Library. The President is Donnetta Miller-Kyle, RN, BS. Contact the SNBNA at
P.O. Box 270586, LV, NV 89127. 702-615-3575; fax 702-645-4708: http://www.snbna.org.

Professional Black Women's Alliance
Location: West Las Vegas. The Women’s Alliance meets the second Saturday of every month at the
West Las Vegas Library. The address is 951 W Lake Mead. To attend call: 702- 631-0000. TEC

How to use ECAudio files.
Whenever you see the ECAudio button there is a sound link behind it. Just click on it
with the internt on, and the file will open on the page usually within 12 seconds even
with a 56K dial-up connection. If you have broadband and would like to open the audio file in a
separate window, use the broadband button or the list of broadband audio links on page 31. Enjoy
(Note: MAC-OSX users must use Acrobat. “Preview” does not access all interactive
functions.) If the ECAudio button does not work, you may need to install or reinstall
QuickTime or use the high speed links in the back.
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Arizona Black Expo

P

hoenix Arizona August 21st, 2004. The 2004
Arizona Black Expo was a resounding success.
From the moment the doors opened at 10:00
a.m. the people rolled in ready to do business.
According to Michael Kelly, the President of this
years host, The Leadership Consortium: “This is the
first year for the Leadership Consortium to host the
Black Expo. Created by Kevin and Sandra Solomon
of Able Marketing in 2001 the Expo has grown
exponentially. This year we have about 200 booths
and expect 3,000 to 5,000 people to attend.”
One of the more interesting changes from previous
years were the villages. With so many types of
businesses represented, the room was divided
according to specialty including technology and
media.
This year TLC is partnered with the Greater Phoenix
Chamber of Commerce and the Business Journal
to present the Arizona Black Expo. TEC

Index
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Snapshots:
1. Delta Sigma Theta
2. Az. Democratic Party
3. The Campbell Family
4. Michael Kelly President of The
Leadership Consortium
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Ma yo r
Gor do n
Addresses Phoenix Black
Chamber of Commerce
n a wide ranging speech, Phil
Gordon the Mayor of Phoenix
Arizona addressed the recent July
morning networking breakfast of the
Greater Phoenix Black Chamber of
Commerce (http://www.gpbcc.org).
The monthly networking breakfast is
hosted by the Chamber as an
opportunity for the members to
network with each other and for the
Chamber leadership to commune
with members.

I

In his remarks, the Mayor touched on a variety of subjects
important to minority businesses including:
1.
2.
3.

The importance of a diverse small business community.
The focus of the Mayor’s office on growing and developing
local small businesses.
A new Mayor’s initiative to foster small businesses in Phoenix.

The Mayor’s full remarks are now available as the August edition of
Chamber Talk, the Internet radio show of the Greater Phoenix Black
Chamber of Commerce. To listen in click the ECAudio button above
(dial up or broadband) or on the following link (broadband only)
http://www.cactusinternetradio.com/bctau104.mp3. We invite you
to
enjoy
past
editions
of
Chamber
Talk
at
http://www.cactusinternetradio.com. TEC
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Have You
Been Considering
Breast Enhancements, Laser
Hair Removal, Liposuction,
Rhinoplasty, Body Contouring, Botox, Laser Skin
Resurfacing or Collagen
Injection?
If so, you owe it to
yourself to contact the
office of Dr. Larry C.
Leverett MD.
Dr. Larry C. Leverett
480.706.5830
http://www.leverettmd.com

http://www.gpbcc.org

Tyron J. Ivy, President/CEO
Prism Technology Solutions
GPBCC Member
Since 2002
The Greater Phoenix Black
Chamber of Commerce
A Winning Strategy
http://www.Prismtechsol.Com
click on radio button to hear the latest
GPBCC internet talk radio show >>>>>>>

Classifieds
Employment
Financial Sales Representative
New England Financial/Progressive Financial
Concepts, the premiere financial services firm in the
Valley of Sun is looking for sales oriented
individuals to learn the financial services business.
With millions of baby boomers heading towards
retirement and a significant transfer of wealth to occur in the next two decades we need
to hire and train success oriented individuals to learn to counsel clients regarding their
financial future.
New England Financial/Progressive Financial Concepts offers
substantial training and the opportunity to work in a team based selling environment
building clientele through focused, targeted industry prospecting. We have an
exceptional team of specialists to support our representatives in assisting their clientele
towards financial success. We offer training compensation plus commissions and
benefits for those who qualify.
If you have a strong desire to help people, a successful business or school background,
and high income aspirations, please email your resume to Jcleveland@pfc.nef.com call
Jeffrey Cleveland at (602) 956-0956 to set up an interview.
CD200209222 exp. 10/18/2005

This ad costs less than you hink
Weight Loss
No Time for Weight Loss? Tired of low-carb diets? Lose weight the
healthy way with ShapeWorks. FREE body analysis and personalized
consultation.Let’s talk! Call Now! 888-646-9638/404-244-1589
sheila@shape-it-up.net http://www.shape-it-up.net
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Advertise in the Ebony Cactus.
Email ecmagazine@aol.com for more info.
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by: George Brooks, Jr

The Awakening
Java Vida LLC
Business:
Drive Through Specialty Coffee
Location:
Phoenix, Arizona
President/CEO:
Jeffery Garza Walker
Contact:
602-509-4700
http://www.JavaVida.com
Info@JavaVida.com
< < C l i c k
ECAudio Button to hear Jeffery Garza
Walker’s comments on promoting your
company and on being an entrepreneur.

Board of
Directors:
Cody Williams
Barbra Thomas
Joe Lannino

o say that Jeffery Garza
Twould
Walker was enthusiastic
be an understatement. His zeal for life
and for his new business fills
the room the moment he
walks in. In this light, we
took a few minutes to talk
with him regarding Java
Vida, what it means and
where it is going.
Continued on the next page
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Continued from the previous page

Please describe your company
My company provides organic grown fair trade coffee from Latin America and Africa. Fair trade is where the
beans are bought directly from the farmers, that allows the farmers to retain more of the profits. Fair trade was
created because brokers were coming in and buying up beans and getting bargain basement prices and
forcing the local farmers out. Fair trade was created so that local farmers, such as those from the Chiapas
region, which is one of our signature blends, would be able to sustain their own economy.

What makes your coffee different beyond the source?
Whenever you are looking at any type of coffee, what ultimately makes the difference is the roasting process.
In that is where you get the correct consistency and flavor of the bean. Our roasting process is done in drum
rosters by hand as compared to air roasting like in a popcorn machine. Drum roasting depends on a timing
element to get the best product. You need a person with experience to bring out the best flavor, this not a
computer. This is an art and a science.

What is Java Vida?
Java Vida is the celebration and the awakening of the spirit of coffee. Coffee is the most popular non-alcoholic
beverage in the world. Over 45 million people drink coffee in the United States. What Java Vida is celebrating
is the Latin American influence on the coffee bean. We are also bringing the Latin American heritage to the
Southwest region in the form of the whole bean which is sold to the consumer via the Internet or the brewed
product in the drive throughs. The first drive through will be open at St. Catherine Avenue and Central Avenue
in the South Mountain Village of Phoenix, Arizona. It should be open no later than the first week in September.
We hope to have a spectacular grand opening. I am already selling coffee on the Internet.

At one time you were the sales director for a fortune 200 company, but
decided to become an entrepreneur. Why?
In my heart I always new I wanted to run my own company. First however, I wanted to get my experience in the
corporate world. I was in corporate America for almost 16 years.

Index
Continued on the next page
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Continued from the previous page
During my time in corporate I was also able to garner my MBA
and understand how business works on a larger scale. I
began to look at other models that I thought could work that
would provide me opportunities with low start up and higher
return, and where I could put my experience to use. As I
looked at these models, I kept coming back to coffee. It was
part of who I am.
I studied the subject and then structured a business plan and
took in on the road to potential investors. I was able to solidify
some additional funding so I could launch the company. Java
Vida is my own creation. I looked at other business models
including franchises, but I wanted something that would target
a specific niche. Everyone speaks about it, but no one is
marketing to the Hispanic consumer.
The numbers from the business plan gave me the confidence
to make this leap. This is why a business plan is critical.
However at the end of the day, you have to believe in what
you are doing.

How are you promoting your business?
The one thing I would encourage people is to avoid the pitfall
of believing you have a great product so that if “you build it,
they will come.The reality is how you market yourself that
makes the difference. I network at every event. I am an exofficio director for the Greater Phoenix Black Chamber of
Commerce. I attend all of their events. I am the President Elect for the South Mountain
Laveen chamber of Commerce. I sit on the Greater Phoenix Chamber of Commerce. I also
go to many different networking events that are tied to restaurants. Anything that I feel
that will give me leverage I will go to. Some of these activities are time consuming so you
must have the understanding of your family.

“I strongly
recommend
investing in
what
resources
you have.
Market your
self like you
are a
fortune 100
company.”

I strongly recommend investing in what resources you have. For example, I have recently
formed a partnership with Pass the Popcorn where they will be making Java Vida flavored
popcorn. I also invested considerable resources in a design company so that when
people saw my brochure, saw my website, saw my card, I did not look like a start up.
Market yourself like you are a Fortune 100 company.
You have to craft your self. I spend time in front of the mirror practicing my presentation. I
look at my self in the mirror to know my mannerisms and I listen to my verbiage. I seek to
identify where I am strong and where I am weak in my presentation. Constantly refine your
craft for at the end of the day, you have to be spot on with your presentation.

Where do you expect to be in 10 years?
In 10 years my vision for Java Vida is that we will be spread out across the entire
Southwest. I want to move next to Nevada, then New Mexico then from there Colorado,
Idaho, California, and Texas.

What advice do you have for the small business person
getting started?
Be tenacious and persistent. Look at all the resources available to you including the
SBA, free advice from the SCORE Councils. Advice from friends in business.
Entrepreneur magazine was my “second Bible.” It has given me great insights and leads.
It is a matter of really taking advantage of everything out there. Be relentless. TEC
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Building an Inclusive
Community

by: George Brooks, Jr

the

2004 Diversity Expo
Monday October 18th, 2004. 7:30 am to 5:00 pm.

Christine P. French Co-Chair
American Express AEDR
18850 N 56th St.
Phoenix AZ 85054
http://www.diversityleadershipalliance.org
AllianceRegistration@DiversityLeadershipAlliance.org
Info@DiversityLeadershipAlliance.org
Click on the
interview>>>

ECAudio

button

to

hear

the

full

O

n October 18th 2004, the Diversity Leadership
Alliance will host what could be the most important
corporate diversity conference in the southwest,
the 2004 Diversity Expo. The Ebony Cactus recently had
the pleasure of speaking with the co-chair Christine
French about the upcoming conference and its
potential impact.
Index
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Vision
Diversity is
leveraged to
benefit member
organizations and
the community at
large.

Mission
To guide leaders in
the transformation
of culture in
support of the
vision

Strategy
Provide resources,
tools, and forums
that support the
mission

Continued on the next page
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Steering Team

What is the Diversity Leadership Alliance?

American Express - Christine
French, Ellen Festa, Mark
McIver

The Diversity Leadership Alliance is a partnership between several
companies in Phoenix, Arizona. We started about three years ago when we
saw articles in the Arizona Republic about how leadership in the United
States remains in the hands of mostly middle age white males. We need a
transformation of our culture for if you look around, the community is made
from people from all across the world, not just one group. We felt we could
aid in this process.

ASU W. P. Carey School of
Business - Joyce Donahue,
Kris Davis
Boeing - Christina Callahan
Medtronic - Steve Brown
Community Celebrating
Diversity Marion Kelly
Cox Communications Rosa
Moran
The Dial Corporation - Holly
Purcell
Freescale (Subsidiary of
Motorola) - Sharon Hall,
Linda Cunningham
Intel - Husnara Khan
Jobing.com - Greta Suda
Mayo Clinic - Marion Kelly
Prudential Financial - Robin
Hansen
Southwest Airlines - Tonya
Gray, Fiona Mesko
Thompson and Associates Betty S. Thompson
The Frankfort Group - Toni
Farmer Marks
The GEO Group - Eula Dean
Thomas Reprographics Bobbi Lott
Wells Fargo - Le Nguyen,
DeeAnn White

In 2002, we formed a “round table” where we invited the leaders from
various companies to come and talk together to discuss the who, where,
when, and how, of what needs to be done and how could we work
together. That was the birth of the alliance. This first activity was at the
Botanical Garden in Phoenix. Twenty-nine companies joined into that
round table with about 100 people attending.
Last year we hosted our second round table at the same place on October
20th. We had almost 300 attendees with 67 companies represented mostly
from Arizona , but also from New York. Big companies included Mayo Clinic,
Cox Communications, Honeywell, Allied Signal, Motorola, Intel, Microsoft,
just about all the major corporations in the community. Along with the
majors, we had organizations representing the multitude of communities
including ASU, Raytheon from Tucson, the Society of Human Resources
Management, All About People, Allied Waste Company. We had non-profit
as well as for profit.

This year (2004) you have changed the name to the
“2004 Diversity Expo.” Where is it going to be?
The date this year is Monday, October 18th, 2004. It is a one full day activity
starting at 7:30 am to 5:00 pm. The interest and the demand is so great that
this year we decided to move to the Phoenix Civic Plaza. We will have
workshops all day and also an exhibit floor where businesses and
organizations (big and small) will have an opportunity to exhibit their
products and services.
Continued on the next page
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What do you seek to accomplish?
In my experiences I have seen the Hispanics have their own
conference, the Asians have their own conference, the African
Americans have their own conference. But so far, I have not seen a
conference where everybody is invited to gather to learn about each
other and from each other. We are inviting every one in the community
including the religious community to come together so we can learn how
to more effectively work together, to leverage the diversity we have.

Is there a cost?
Attendance to the general public will be free of charge. The companies
represented by the DLA will be sponsoring the event and we depend
on these sponsorships for financial support. We wanted to make sure all
of the small organizations and people in this community would be able to
attend. So we are seeking additional sponsorship from organizations big
and small.

To become a sponsor:
Partnering Sponsor: $5,000
Name in all programs
Mentioned throughout the day.
Name on webpage
One table for 10 people
Table Sponsor; $1,000
10 people attend
Name in program as table sponsor.

What can you tell us about the program?

Speakers
Morning
Phil Gordon
Mayor Phoenix Arizona
Keynote Lunch
Dr Michael M. Crow, President
Arizona State University

Workshops
Anita Rowe, Jorge Cherbosque
"Leadership that Inspires Heart
and Soul Commitment"
Antoinette Farmer-Marks,
Frankfort Group
"Diversity In Styles"
April Coleman Ashok Seth, Kira
Riedell
Intel Corporation
"How To Start A Diversity
Program
Lee Gardenswartz, Gardenswartz
& Rowe
"Managing to Create a Culture
of Harmony, not Discord"
Bob Enderle, Medtronic
"Lazarus" Diversity Drama
Eula Saxon Dean, The GEO
Group
"Unintimidated Leadership"
Dr. George B. Brooks, Jr.
The Ebony Cactus magazine
"Supplier Diversity"
James O. Rodgers, J.O. Rodgers
& Associates
"Managing Differently: Getting
100% from 100% of
Your People 100% of the Time"
Janet Bennett
Intercultural Communications
Institute
"Values, Cultures & Conflicts"

We have conformation that Dr. Michael Crow the President of ASU
during the general lunch session. With the fast changing pace in the
world right now, we wanted to hear from someone very visionary. We
what to prepare ourselves because we don’t want to be caught off
guard.

Jorge Cherbosque , Global
Consulting
"Managing to Create a Culture
of Harmony, not Discord"

N O T E : As we approach October, will be
profiling some of the Expo sponsors as well
as keeping you updated on interesting parts
of the program. We invite all to participate in
the workshop on Supplier Diversity Best
P r a c t i c e s presented at the Leadership
Diversity Expo by The Ebony Cactus
magazine. TEC

Peter Vultaggio
Career Systems International
"Love 'Em Or Lose 'Em: Getting
Your Boomers To Stay"

Marion Kelly, Mayo Clinic
"Maximizing Human Potential:
Diversity as an Ally"

William A. Guillory
Innovations International Inc.
"Leading Inclusion - Leveraging
Differences for Exceptional
Performance"

Index
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REQUEST FOR QUALIFICATIONS
RFQ NO. 05-010
APPRAISAL SERVICES
COMMUNITY NOISE REDUCTION PROGRAM
PHOENIX SKY HARBOR INTERNATIONAL AIRPORT
The City of Phoenix Finance Department is seeking qualified persons of firms to provide Appraisal Contract
Services for the City of Phoenix Aviation Department’s Community Noise Reduction Program. The qualified
firm or individual selected will be expected to perform residential property appraisals in conformance with
the Uniform Standards of Professional Appraisal Practice (USPAP) and the Uniform Relocation Assistance and
Real Property Acquisition Policies Act of 1970, as amended.
The RFQ documents may be obtained on August 27, 2004 at the Purchasing Division, City of Phoenix, 251
West Washington, 8th floor, Phoenix Arizona 85003, or by calling the Purchasing Division at (602) 2627181, or TTY 1-800-781-1010. Sealed submittals will be accepted until 10:30 a.m. M.S.T. on
September 30, 2004.
Potential submitting persons or firms are encouraged to attend the pre-submittal meeting on Wednesday
September 8, 2004, 1:00 p.m. M.S.T, Historic City Hall, Ceremonial Room, 3rd Floor, 17 S. 2nd Avenue,
Phoenix, Arizona 85003.

Please review the RFQ document for specific instruction and requirements for attending the pre-submittal
meeting.

Watch Us Grow
www.CactusInternetRadio.com
www.THEEBONYC ACTUS.com Vol. 3 No. 13 August 21, 2004
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Full Inclusion

by: George Brooks, Jr

Southwest Gas Corporation
Garry Walters
Administrator/Consumer & Community Affairs
Central Arizona Division
10851 North Black Canyon Highway
Phoenix AZ 85029-4755
http://www.swgas.com
garry.walters@swgas.com
602-395-4703

P

Hoenix, Arizona is a city of major players and
Southwest Gas is one of largest. Principally engaged in
the business of purchasing, transporting and
distributing natural gas Southwest serves over 1.5 million
residential, commercial and industrial customers in
Arizona, Nevada and portions of California.

Southwest
Gas is fully
committed to
its obligation
to ensure that
minority
suppliers
have equal
opportunities
to participate
in Southwest
Gas
procurement
and subcontracting
programs.

Continued on the next page
Index
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A company such as SWG offers
significant contracting opportunity for
minority suppliers. To explore the
questions further, the Ebony Cactus
sat down with Gary Walters,
Administration Consumer and
Community Affairs for the Central
Arizona Division.

What business directions will
Southwest Gas take for
FY05?
The company will continue to focus on
our core business, as a natural gas
utility. For the past ten consecutive
years, we have been one of the
fastest growing natural gas utility
company in the United States.
Master planning for reinforcements,
franchise work, and major new
business projects is a focus in
engineering. Projects include the
West Valley feeder (40 miles,
supporting growth, surrounding the
White Tanks area). Light-rail
relocations, and major East Valley road
construction jobs.
Southwest Gas is committed to safety
and customer satisfaction. According
to a survey conducted in 2003 by J.D.
Power & Associates, the company was rated the best gas utility in the western United States and fourth
in the country.

What opportunities will Southwest Gas present to minority suppliers?
Southwest Gas is fully committed to its obligation to ensure that minority suppliers have equal
opportunities to participate in Southwest Gas procurement and subcontracting programs. It has long
had a women, minority, and disabled veteran enterprises (WMDVBE) programs. One of the many
components of this program is to identify WMDVBEs and match with business opportunities at
Southwest Gas.

What are the selection criteria for a Diversity Supplier?
The best and probably most important criterion for WMDVBEs to obtain a contract with Southwest Gas is
to bring to us the best value. That should include items such as price, quality and on-time delivery.

What are some of the common mistakes made by Diversity Suppliers seeking
business with SWG?
Not doing their homework about Southwest Gas procurement needs. This is to say, not having a good
knowledge or understanding of the products and services that we procure. If WMDVBEs will contact us,
we will gladly provide that information.
Continued on the next page
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As part of a company’s market strategy, be as
specific as possible about the type of products
or services that the company provides. By
doing so, it sends a good message that the
WMDVBEs can or can’t provide what
Southwest Gas is looking to procure. This will
either help the WMDVBE get its foot in the
door or prevent it from wasting time on
unrealistic business expectations.
Another issue is follow up and follow through.
It is one thing to be awarded a contract from
Southwest Gas; however, we expect not only
WMDVBEs but all of our suppliers to deliver as
per our mutual agreement.
Another is not building relationships. Usually,
and probably, the first time that a supplier
contacts us, a contract will not be awarded. I,
therefore, recommend that WMDVBEs build business relationships with the potential buyers of their
products or services. Sometimes, we may not have the need for a particular product or service but
tomorrow we may and timing could be the key.
These are just some of the common mistakes I see and they can be easily corrected.

How does one learn how to respond/propose to SWG?
As I stated to some degree earlier, WMDVBEs can contact us and we will let then know if we have a
need for a particular product or service they would like to sell to Southwest Gas. They can contact us on
our website http://www.swgas.com, our corporate WMDVBE department (800) 791-5455 or send
us a letter of introduction, or they can contact me at (602) 395-4703. All of this contact information is on
our website

What are SWG Supplier Diversity Best Practices?
We like to take great pride in knowing that we have been an integral part in helping WMDVBEs that we
do business with to help grow their business. Many of these businesses, are also now, very
prosperous. It has been a win-win situation for all of us.
We have two principle best practices. Firstly we conduct workshops on doing business with Southwest
Gas. These workshops are targeted toward WMDVBE and are conducted throughout our service area,
including the greater Phoenix area.
These workshops are facilitated by our corporate WMDVBE program Administrator. Participant and
presenters includes our Corporate Purchasing and Contracts Administration managers and local
division procurement representatives.
Secondly we network a lot. I personally belong to or network with a number of organizations including
the National Association of Minority Contractors (NAMC), United Latino Business Coalition and the
Leadership Alliance. I serve as a conduit for those seeking to do business with Southwest Gas. TEC
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Special Announcement

The Winner
Is...
The
Ebony
Cactus
magazine and Cactus
Internet
Radio
are
pleased to announce our
first small business Internet
infomercial winner:

Pass the Popcorn
They will receive 5 minutes of free ONDEMAND Internet radio time posted for
1 month on Cactus Internet radio as
well as a free ad for two issues of The
Ebony Cactus magazine.

Pass the Popcorn

TM

Gourmet Specialty Snack
Nina and Christopher Payne
owners
3232 E Shea Blvd. Phoenix, Arizona
602-569-6624
Website:
http://WWW.PASSTHEPOPCORN.COM

Year Established :
2002
Employees:
Less than 20
Awards/Affiliations:
Phoenix Chamber of Commerce
Greater Phoenix Black Chamber
of Commerce.
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WWWEB
Tips
by Susan Allen Morgan, MFA
(see bio on page 4)

Aligning the
Keywords of Your
Website
sam@transNETMedia.com
A business develops a website to be recognized -- and maybe
even pull in a little business. The buzz word of the WWW (World
Wide Web) is "key words." To make your site work the way you
want it to, choosing the right keywords is critical. Keywords are the
words a website user keys in so that a search engine can find your
website. A business website competes to be one of the first
listings in their choice of keywords.
A good designer can help you align the code of your website so
that the search engines not only recognize you, but give you
priority in their listing. Http://www.google.com is the most
popular search engine on the Internet today and following their rules
is the first step. Following the rules doesn't guarantee priority with
the search engines, but does help. The second step is to support
your message with a lot of information that incorporates your chosen
keywords; search engines like Google then will recognize you as
the expert and move you to the top. If you go to
http://www.google.com and type in "az website (one word)
design," transNETMedia.com should be the first on the list out of
2,290,000. Not everyone will type it in that way. But, according to
h t tp : / /inventory . o v e r t u r e . c o m / d /sear chin v e n t ory/s u g gestio n /

"website" used as one word or two words gets the same results. If
you change the order of the keywords, e.g., put az at the end.
transNETMedia.com is not first, but it still remains on the first page
of search results.

A good
designer
can help
you align
the code
of your
website so
that the
search
engines
not only
recognize
you, but
give you
priority in
their listing

Index
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What We Do
Life Strategies Consulting
&

The Ebony Cactus magazine
provide

Training, Information, Strategic Solutions
in

Human Resources
Supplier Diversity
Business Management
Creating Opportunity
Creativity & Innovation
to
Minority Businesses & Fortune 1000 Companies
through

Cactus Radio TEC Magazine Seminars ProServices
resulting in

VALUE
through

Knowledge
Knowledge is “Information that can be used.” The mission of The Ebony
Cactus magazine and Life Strategies Consulting is to provide the knowledge
that makes opportunity possible.

Innovation
Creativity is a critical shared cultural value between minority communities
and American business. Harnessing this growing pool of creative and
unique thinking through the process of innovation will be the driving force
for business opportunity and growth in the 21st century.

International Exposure & Access
Thousands of minority and majority business leaders, professionals and
owners read The Ebony Cactus magazine and will listen to
Cactus Internet Radio
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Future Editions of the Ebony Cactus
September, 2004
6
21

Entertainment
Medical

October, 2004
6
21

Power Networking/Human Resources
Policy Makers

November, 2004
6
21

Non Profit Organization
Marketing

December, 2004
6
21

Holiday Gift ideas
Annual Index

Conference Call
UPCOMING MULTICULTURAL CONFERENCES AND SEMINARS FOR
PROFESSIONALS IN 2004
Courtesy of Multicultural Marketing

SEPTEMBER
Sep 4-11 "Black Comedy & Party Cruise," Jamaica, Cayman Islands and
Mexico, Upscale Magazine, 800-469-0091
Sep 12-13 "API - The Pan Asian Food and Beverage Trade Show," NJ,
International Trade Information, 818-591-2255
Sep 15-18 "U.S. Hispanic Chamber of Commerce Convention," Austin, TX,
USHCC, 202-842-1212
Sep 16-19 "22nd National USHLI Conference," Chicago, United States
Hispanic Leadership Institute, 312-427-8683
Sep 30-Oct 3 "6th Annual Conference," Chicago, National Black Public
Relations Society, 323-466-8221

Index

30

www.THEEBONYC ACTUS.com Vol. 3 No. 13 August 21, 2004

Why Advertise in The Ebony Cactus
1 . Demographics: Part of the mission of The Ebony Cactus
magazine is to showcase African American businesses to all
who could use their services. The magazine’s format is
simple, open and easy to read. The content is focused on
people and issues that will be both interesting and valuable
to both small and large business. In this case, small
business people include both those whose full time
occupation is their business and those who may have a full
time job, but work their own businesses on the side. These
are large demographics. Free access to the magazine via
the internet also works to increase the number of eyes
viewing the magazine.
2 . Capacity Building: To “Build Capacity” is to increase a
business’ ability to do more and to overcome barriers to its
growth. One way to accomplish this goal, is to build
synergistic relationships with other successful firms and/or
workers in an industry segment. The Ebony Cactus is a
source of timely and comprehensive information about what
African American businesses are doing and what services
they offer. This information will give you the data you need to
increase the capacity of your business and improve your
ability to grow.
3 . A New Application of Established Technologies :
Unlike a web based Ezine, The Ebony Cactus does not dwell
on the net. Instead, like any print magazine, is sent directly
to the reader. There it resides on their computer desktop just
as a newspaper would reside on the reader’s kitchen table.
From there the magazine can be read at any time. Macintosh
and P.C. users can view it equally well. If so desired, copies
can be made by the reader for their personal use. Add to this
the ability to hyperlink (weblink) directly from the magazine.
Now the direct link to your website can travel with The Ebony
Cactus wherever it goes.
The Ebony Cactus magazine is a powerful source of potent
information for small and large businesses alike. We encourage
you to use this service and allow us to help your business grow.
If you would like to know more, drop us a line at:
publisher@TheEbonyCactus.com. Let us help you Make
It Happen!

Students, Small& Large Business, Faculty
Staff

High Performance Work Team
Training
•
•
•
•

Learn how to increase your
productivity.
Reduce waste.
Develop workplace accountability
Measure your growth through
strategic change

W ell D o n e
Job Search / Local and National
In-depth, Reliable, Time Saving
Clerical
Outsource with ease. Contract or utilize services as
needed. Great for small businesses
Proofreading
Great for public speakers, corporate administrators,
various authors,
college students

It’s not done
until it’s
Well Done

S usan M o r r i s
602-738-0393
2drb@cox.net
August 21 2004 Broadband audio links
Welcome:
http://www.cactusinternetradio.com/ecaau204.mp3
Life Strategies ad:
http://www.cactusinternetradio.com/ecbau204.mp3
TECSupport:
Roland Campbell:
http://www.cactusinternetradio.com/eccau204.mp3
Rosiland Moore:
http://www.cactusinternetradio.com/ecdau204.mp3
Kindall Cooper
http://www.cactusinternetradio.com/eceau204.mp3
Cori Wright
http://www.cactusinternetradio.com/ecfau204.mp3
Tamala Daniels
http://www.cactusinternetradio.com/ecgau204.mp3

Audio Test File
http://www.cactusinternetradio.com/echau204.mp3
Michael Kelley from the Black Expo:
http://www.cactusinternetradio.com/eciau204.mp3
Leadership Alliance
http://www.cactusinternetradio.com/ecjau204.mp3
Java Vida
http://www.cactusinternetradio.com/eckau204.mp3
Chamber Talk (GPBCC)
http://www.cactusinternetradio.com/bctau104.mp3
In d e x

Contact Angela Brooks at LSCPHX@AOL.com
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LEGAL
The various incarnations of the internet
are new and exciting vehicles for the distribution of
information. Regrettably, they are still far less than perfect
and not fully controlled or secure. The Ebony Cactus
magazine is distributed only by the website, by e-mail
subscription or by direct e-mail request. The Ebony Cactus
Magazine (TEC) therefor cannot warrant that the function
or operation of The Ebony Cactus magazine Electronic
Document, autoresponder, The Ebony Cactus website or
linked websites will be free of defects, that defects will be
corrected, or that they will be free of viruses or other
harmful elements.
As a visitor to and a user of The Ebony Cactus magazine or
Website, you, in effect, agree that your access will be
subject to the terms and conditions set forth in this legal
notice and that access is undertaken at your own risk. As a
visitor to and user of The Ebony Cactus Website or
Electronic Magazine, you must assume full responsibility
for any costs associated with servicing of equipment used
in connection with use of our site or documents. The
Ebony Cactus magazine shall not be liable for damages of
any kind related to your use of or inability to access the
website or opening the TEC magazine electronic file.
We endeavor to present the most recent, most accurate,
and most reliable information on our E-magazine and
Website at all times. However, there may be occasions
when some of the information featured in The Ebony
Cactus magazine or at
http://www.theebonycactus.com may contain
incomplete data, typographical errors, or inaccuracies. Any
errors are wholly unintentional. In addition, the opinions of
guest writers are their own and may not reflect the views of
TEC and thus TEC can not be held liable. Please be aware
that we present our content "as is" and make no claims to
its accuracy, either expressed or implied. We reserve the
right to amend errors, make changes to our Website, or to
update our magazine at any time without prior notice. To
the fullest extent permitted by law, The Ebony Cactus
magazine disclaims all warranties, expressed or implied.

How to Receive The
Ebony Cactus
Published twice monthly, The Ebony Cactus (TECH) is a
100% electronic magazine, no hard copies will be available.
To receive it, you need a recent model P.C. or Macintosh
computer equipped with E-mail and Adobe Acrobat
Reader 6.0. Adobe Acrobat Reader 4.0 will work, but some
features will not be available. Copies of The Ebony Cactus
may be accessed in the following manners:
1. E-mail subscription
You may subscribe to the Ebony Cactus by either sending
a subscription request to:
Subscriptions@theebonycactus.com or by clicking
the subscription link found at
http://www.theebonycactus.com
The latest edition will be sent to you twice monthly as an email attachment (see legal). Note, the subscription list is for
the use of TECH only. It will not be sold or distributed to
any outside parties. There is no subscription cost.
2. Download from the web page
Archived copies of the most recent and past editions of
The Ebony Cactus will be found at
http://www.theebonycactus.com for download (see
legal).
No cost.
3. Send it to a Friend
Knowledge is power. The Ebony Cactus magazine offers
knowledge. Empower your associates.
Tell them.

No part of this magazine may be used for business or
promotional use without a written request and permission
from the Publisher or the Editor.
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