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August 2005
Unlocking the Knowledge Economy
elcome to the Ebony Cactus for August, 2005.
The purpose of this magazine is to challenge,
educate and inspire business owners to be leaders
today and in the new economy of the future. This is the
second part of our series on the Knowledge Economy that
we started in our July Edition. In summary, for years now
the nation has been moving into a new economy
supported by science, technology, computers, the
Internet, an educated workforce and a global supply chain.
Today, knowledge, who has it and who can use it fastest
and wisest now determines the business winners or
losers. This new basis for business has now been dubbed;
the Knowledge Economy.

W

There are two ways to deal with knowledge when it comes
your way. You can react to it, or you can be proactive. It is
your choice for choice is what it is all about. When you react
to circumstances, someone else determines what
economic opportunities are open to you. When you are
proactive, you create opportunity and the sky is literally the
limit.
As minority business owners we often spend a great deal
of time looking to get hired by some one to provide a
service. We want to be part of the supply chain. There is
nothing wrong with this. However, while we do this we
should be using knowledge to create new economic
opportunities that we control thus maximizing our
opportunities for economic success. It is not enough to be
part of the supply chain, it is time to own it. Now that is a
great transition into this edition’s highlights:.
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In this edition:
Nation’s First Minority Business Podcast Launched
Owning the Supply Chain. An Interview with
Rosiland Moore
With this edition, we launch the nation’s first
Minority/Black Business Podcast using a RSS feed.
This is far from our first foray into Internet radio. We
learned of this audio format in February of 2004, long
before it became popularized as Podcasting. For an
index of our past offerings, please go to our webpage
and download a copy of the 2004 Podcast directory.
The document is in PDF format and all of the hyperlinks
work. Just click to listen. For this story click here.
With this Podcast we continue our tradition of
integrating audio and written interviews of minority
business leaders. There is nothing more powerful than
the human voice and the voice of Rosiland Moore our
guest this edition is indeed a powerful one. Click here
to jump to the interview and podcast link.

Perspectives on the Knowledge Economy (Pt. 2)
Continued from last edition we present the
perspectives of knowledge leaders on what the new
economy will mean to minority business.

Continued on the next page
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J.A.S. Limitless Possibilities
J.A.S. Limitless Possibilities (JASLP) is a Virtual Assistance
company; that means you get all the administrative assistance
you need, at your convenience! Because we’re virtual, we
work out of our own office, using our own equipment, get our
own training, and work for YOU when YOU need us!
Whether you need ongoing services for your busy office, or
occasional project assistance, JASLP is what you’re
looking for!
With over 8 years experience in the administrative assistance
field,
we’re sure to have the knowledge and understanding
you need to help run your business.
Check us out on the
web at
http://www.j
aslp.com for more
info.
Amy Stickel
Virtual Assistant
Phone – 480.612.2168
Fax – 480.633.6252
Email – amy@jaslp.com

http://www.THEEBONYC ACTUS.com Vol. 4 No. 7 August 2005

6

Home | <<Previous page (left arrow key) Next page (right arrow key)>>

News

http://www.THEEBONYC ACTUS.com Vol. 4 No. 7 August 2005

7

Home | <<Previous page (left arrow key) Next page (right arrow key)>>

Moving Up
R.J. Shannon
R.J. Shannon, (Photographed) Project/Program
Specialist for the Arizona Department of Health
Services, has been named as the chair of the city
of Phoenix Human Relations Commission. Ted
Wilson, a courts analyst with the Arizona State
Supreme Court, will serve as vice chair, having
been appointed to the commission in 2001. Alicia
Brown, community relations manager for Triple R
Behavioral Health; Kristina Haskell, owner and
president of Avalon Accounting Services; Jessica
Blazina, director of government affairs, Rural Metro
Fire Department; and Van Ornelas, governmental
relations specialist, Arizona School Boards
Associations join the commission as new
members.

Dan Martinez
Dan Martinez (No Photo available) Community and
Public Relations specialist for the Arizona
Industries for the Blind, has been appointed by the
mayor and City Council to serve as the chair of the
city of Phoenix Mayor’s Commission on Disability Issues. Leciah Laughton,
CEO of SMI Inc., will serve as vice chair, having been appointed to the
commission in 2003.

PR Agency Chosen for $5M Campaign
The Rita Sanders Public Relations and Advertising Agency of Tempe has been
chosen by the Wildlife for Tomorrow Foundation to conduct a media and
publicity campaign for the fund-raising rollout of the organization's $5 million
Wildlife Conservation Education Center scheduled to open in 2007.
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Snapshot
American Janitorial Services Wins
Greater Phoenix Chamber of
Commerce’s Small Business
Adversity Award

R

on Busby is the chairman of the Board of the Greater Phoenix Black Chamber of Commerce. A successful
businessman who along with the Chamber’s CEO Cody Williams and Marketing Director Marquise Scott, has
used his leadership skills and wisdom to take the Chamber to new heights. In July 2005, Ron’s company,
American Janitorial Services was awarded the 2005 Small Business Adversity Award from the Greater Phoenix
Chamber of Commerce.
Ron’s story is inspirational. He was an academic and sports star as a youth
and had a brilliant college career leading to a vice presidency at a young age
with Coca Cola. Trained in leadership the corporate life was not for him. Taking
over his father’s company he prospered. However, as for everyone, not all
good things last. The sale of his company did not go well and he had to start
over in Phoenix which he did successfully. Regrettably adversity followed Ron.
Disagreements with his partners caused him to leave the business. Two days
after he quit his wife was called home to glory as the result of an tragic
accident leaving him single father of two young sons, and then he found out he
had cancer.
They say faith the size of a mustard seed will move mountains. Grounded in his
church, Ron Busby has strategically positioned his company in a booming
industry where the economic growth is outpaced only by the throngs of new
businesses and construction developers who have converged upon this new
western frontier. During an interview in his posh Scottsdale office
headquarters, Busby said, “Arizona is a great place to do businesses,
however, much like any other prime city, there are some truths of the business
community that should and very well need to be adhered to. We (American Janitorial Services) have ascertained it’s
not enough to be good. The Value Added component for offered services is more important now than ever.
Organizational differentiation is imperative and is a key additive to the mix of successful business partnership
building, especially when a business is vying for new client/service provider opportunities.” Busby added, “Today,
prime contract businesses and high–end customers of small, disadvantaged/women owned/minority companies are
seeking to effectively partner with their contract allies. Prime contractors for instance, need to know that a company
can, almost without fail, work with minimal direction once they’ve been brought into the fold of their business.
Continuous, sustained, unabridged customer service is very important to the development of healthy business
relationships, especially of minority firm.“
American Janitorial Services is growing at a rate seemingly as fast as Arizona’s economy. Busby’s company
anticipates a 30 percent growth in revenues in 2005. This growth results from, new operating procedures, business
development, business plan redefinition and of course, employee training. Busby expressed he is an avid champion
for growth, change and training both personally and for his business. “We’ve taking the stand that family comes first,
then it’s business, but maybe not business as usual”. Busby said that although the business climate is
good, competition can be steep. In just four short years, he’s positioned his company within the top 15 of
all minority janitorial companies in his demographic. That’s saying a lot, but it’s how he’s gotten his
business there that’s made the difference. American Janitorial Services 6991 E. Camelback Rd.
Ste. B225Scottsdale, Arizona Phone: 480-941-8180 Fax: 480-941-8182. ron@ajs-az.com

Podcast: Click here to listen to Ron Busby explain the “4 Cs of Success” for his business.
http://www.THEEBONYC ACTUS.com Vol. 4 No. 7 August 2005
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Snapshot

Ebony Cactus magazine Launches First Minority/African American Business Podcast Series in
the United States.
"Podcasting" is making audio files (most commonly in MP3 format) available online in a way that
allows software to automatically download the files for listening at the user's convenience.”
Source: http://en.wikipedia.org/wiki/Podcasting

W

ith the advent of podcasting, Internet Radio has come of age. Hundreds of new Podcasts go online monthly.
It is rapidly becoming the new bully pulpit for anyone who has something to say. Celebrities from Spike Lee
to Governor Arnold Schwarzenegger of California podcast as does CNN, ABC and NPR (National Public
Radio). Religious institutions have taken to it through what are now called “Godcasts.” Yet, news and advice for
minority business owners has be conspicuously absent from the "podways" until now. With this August edition of the
Ebony Cactus magazine, the first podcast dedicated to Minority/African American business has been launched via
Cactus Internet Radio.
According to Ebony Cactus Editor and Cactus Internet Radio Producer Dr. George B. Brooks, Jr., “This is ground
breaking. We started what is now called podcasting in March of 2004 and experimented with a number of successful
formats. It is, however, now with the advent of the RSS (Really Simple Syndication) feed technology that this vehicle
of expression can now reach its full potential. With a focus on the Knowledge Economy, we interview in this first
Minority/African American Business RSS podcast a dynamic thought and business leader from Phoenix, Arizona;
Rosiland Moore owner of Moore Systemworks (http://www.mooresystemworks.com).
“This is a tremendous opportunity for our readers” Dr. Brooks continued. “For some time now many of them have been
telling us that the magazine (The Ebony Cactus) is full of valuable information. However, with their busy schedules,
we had to find a way for the magazine to talk to them. That time is now here. Using the RSS technology, programs
such as iPodder and Apple Computer’s iTunes makes it possible not only to hear the words of leaders though home
computers or laptops but also through the proliferation of MP3 players including iPods (and all other portable MP3
players) and the latest smart phones. We have linked the Podcasts to our webpage and through the Ebony Cactus
magazine so RSS is not necessary for those who wish to simply click to download or listen. Our readers have told us
that using podcasts, they can now multi-task, listening to us while they work, drive or even exercise.”
According to Ebony Cactus publisher Angela Brooks, “Podcasting is also opening up great possibilities for our
consulting client base. Having done this for more than a year and a half, we have as much experience as anyone in
the business and can see how podcasting can be used for far more than just news shows. We know through
experience that there is nothing more powerful than the spoken voice. Through podcasting, businesses can now tell
there stories in an easily updatable format on their from their home pages. Politicians can tell the public why they
should be elected and much much more. There is so much that can be done with this. The sky is the limit!” To
listen to the months Ebony Cactus podcast, click here.

A Few Podcast Directories:

http://podcastalley.com, http://Godcast.org,
http://podcast.net, http://ipodder.org, http://apple.com (iTunes)
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It's More Than Other Get Motivated Seminars, It's About Massive Results" and
encouraging registrations with another gift worth $400: access to over 15 exclusive
interviews with Dan Kuschell, and people like Brian Tracy, T. Harv Eker, Mark Victor
Hansen, Stephanie Frank, John Childers, Yanik Silver, and Joe Polish to name a few.

News

"The seminar filled up immediately," said Whitlock. "Dan had to go rent more phone lines.
I'll give you the URL, you can read about what he's doing... Just don't be surprised if it's
sold out again when you get there." The free book, free seminar and free bonus site is
at: http://MarketingResultsCoach.com/dk

GUARANTEED LOAN FUNDS AVAILABLE FOR RENEWABLE
ENERGY AND ENERGY EFFICIENCY PROJECTS
WASHINGTON, DC - USDA Rural Development today announced that up to an
estimated $200 million in guaranteed loan funds are now available for investments in
renewable energy systems and energy efficiency improvements by agriculture
producers and rural small businesses. The $200 million ($11.4 million in actual cost to
the government) is part of the $22.8 million announcement made in March of 2005 by
Agriculture Secretary Mike Johanns. Http://www.rurdev.usda.gov.

Whitlock and Kuschell are co-authors in new book, due out this Fall, entitled "Business
Successes". Information on that book can be found at http://BusinessSuccesses.com.
Warren Whitlock is a #1 best selling author, publisher and book-marketing expert. He
has helped hundreds of authors take their book to bestseller status using proven
marketing and promotion principles. Whitlock offers a free seminar called "How To
Become A Best Selling Author" at http://MarketingResultsCoach.com/bst1.
His book marketing blog is located at http://dailywarren.com. Courtesy PRWEB

BUSINESS OWNERS GATHER TO REDEFINE THEIR BUSINESSES
AT THE AFRICAN AMERICAN BUSINESS SUMMIT 2005

FRUSTRATED WEBMASTERS USE NEW, IMPROVED LINK
EXCHANGE METHOD

Los Angeles, CA- Hundreds of business owners, executives, operators, entrepreneurs,
partners, and more from all over the United States attended the most remarkable fourday business-to-business event situated in Rancho Mirage, California. Presented by
Wells Fargo and hosted by Turning Point Magazine, The TPC Foundation Inc., and The
African American Chamber of Commerce Palm Springs - The African American Business
Summit (AABS 2005) appropriately themed: BUSINESS REDEFINED: an Extraordinary
Experience for Exceptional Business People, was held at the Westin Mission Hills
Resort and Spa June 23rd -26th. Attendees gained immeasurable information and the
influence needed to facilitate their businesses to grow and succeed.
Http://www.Blacknews.com

Pleasant Hill, Calif.- It takes too much time to individually exchange links with other web
sites, but webmasters are frustrated with the automated link exchanges because of the
new penalties they are getting from search engines. "Using the same anchor text for
links back to your site can get you "OOPed," so your Google rating can go down instead
of up," explained Robert Volk, search engine optimization expert at:
http://www.Link-Blaster.com
Recently Google has been giving an "Over-optimization Penalty" (OOP) for sites that
place links on other sites with the same anchor text for those links. Automated link
exchanges generate the same anchor text for links. Webmasters use the automated
service to save time and as a faster means to gain more reciprocal links, but now the
practice is hurting their site rating instead of helping it. "We designed a unique
automated link exchange that gets around the penalty and provides better quality
links," explained Volk.

BEST SELLING AUTHOR GIVES AWAY BOOKS AND SEMINARS TO
HELP MORE PEOPLE SUCCEED
Book marketing expert Warren Whitlock today announced a collaboration with best
selling author Dan Kuschell to give away Dan's book along with $400 in free bonuses to
anyone that is serious about learning Dan's system to success.

"Each member site on our exchange is automatically linked on every other member’s
site, but the anchor text of the link changes. Now when the search engines compare
links they do not see all the same anchor texts, so the penalty does not kick in," said
Volk. Volk"s company, VolkNet Enterprises, operates www.Link-Blaster.com. Anyone
signing up before the end of August 2005 gets the first month free and $5 off every
month for life, with no obligation to continue.

"I know some would call it crazy" said Whitlock about the book-marketing plan. "Most
authors struggle to find a market for their book. Dan Kuschell has turned this around,
giving away over 10,000 copies of the book, and building a business around it."
Along with his book, Kuschell is sharing his secrets in a free seminar "Exposed: What
the Other Guru's and Experts Don't Want You to Know and Hoped I Would Never Share -
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advertisement in the Welcome Magazine, placed notices on the Tourist Board website,
and produced a flyer to be displayed at trade shows throughout the United States.

Continued from the previous page
The new service at http://www.Link-Blaster.com began June 25 and is already
gaining significant attention from webmasters and search engine optimization
specialists. Volk has a significant promotion program underway with adword campaigns
on the major search engines, joint ventures, affiliate offers, referral program, and public
relations. The result is rapid membership growth.

"CHA can appreciate U.S. concern for its security, but cannot lose sight of the impact of
the new regulations on Caribbean travel and tourism, which will be a permanent
realignment of traffic, with spontaneous, last minute travel significantly reduced," said
CHA President Berthia Parle. "Our position advocates an extension of time for the
Caribbean to the same introductory date as Mexico and Canada, January 1, 2008, to
allow the regions tourism to prepare better."

BVI JOINS CAMPAIGN SEEKING DELAY IN
NEW U.S PASSPORT RULES

YOUNG AFRICAN-AMERICAN CEO AUTHORS NEW BOOK
ENTITLED - "HOW TO THINK BIG...WHEN YOU'RE SMALL"

Road Town, Tortola, British Virgin Islands - The British Virgin Islands Tourist Board
(BVITB) has started to put systems in place to ensure that the territory, as a premier
vacation destination, is not impacted negatively by the new United States passport
regulation.

Long Beach, CA (BlackNews.com) - Motivation, inspiration, insight and plain ole'
common sense are all featured in Dante Lee's new book to be released in September
2005.

The U.S. government has announced that effective January 1, 2006, U.S. Citizens
visiting the Caribbean will be required to be in possession of a valid US passport to reenter the United States.

The book, How To Think Big...When You're Small, offers a comprehensive set of 24
keys to success in life and business.

An economic impact study, conducted by the World Travel and Tourism Council (WTTC)
on behalf of the Caribbean Hotel Association (CHA), considered the market share of
visitors from the United States to the Caribbean and the percentage of those visitors
that do not use a valid U.S. passport. The study examined these figures against total
visitor export earnings in the region, which total US$20.7 billion and concluded that
in the Caribbean, as much as US$2.6 billion of visitor export earnings and more than
188,000 travel and tourism jobs could be at risk.

Lee is the CEO and president of Diversity City Media, a very successful multicultural
marketing and public relations firm based in Long Beach, CA. With annual billings of
about $500,000 - and clients like Verizon, McDonald's, NASCAR, BET, and Heineken he has proven that a small person can change the world.
In 2002, Lee graduated from Bowie State University with a Bachelors degree in
Computer Science, and was the only person in the school's 100-year history to
graduate from a 4-year program in three years. While in college, he also interned as a
computer programmer at NASA and FDIC.

While the study concluded that 50% of US visitors to the BVI do not use passports, the
BVI Government's Development Planning Unit (DPU) reports that for the year's
2003/2004 approximately 92.4% of US citizens visiting the Territory entered with
passports. Both the study and DPU report that 64% of all visitors to the Territory are US
citizens.

Nowadays - in addition to heading Diversity City Media, Lee is also a founding partner of
Beasley Creations (http://www.tablegolf.com), an innovative sporting goods
company that is known for their invention of table golf.

"This is much better than we expected given the numbers reported in the WTTC study.
Therefore, we expect the economic impact on the Territory to be much less than
anticipated," said Director of Tourism, Kedrick Malone, commenting on the DPU figures.

"We are all small," Lee says, "but by thinking big - we change the world. It has been done
before, and it can be done again - This time by you."

Director Malone said, "The Territory welcomes hundreds of new visitors each year and
even if there is not as great an impact as originally anticipated, we would still definitely
be impacted by this new regulation. The market has become very much a last minute
market and last minute travelers seldom have passport credentials."

For more details about Dante Lee or his new book, visit:
http://www.howtothinkbig.com

He said that in addition to fully supporting the lobby by the CHA to give the region's
tourism industry more time to prepare for this change, the Tourist Board has placed an
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Calendar
August 4
Jobing.com Career Expo
Location: Phoenix (Downtown). Civic Plaza Halls A, B and C. Time: Noon- 5 pm. Dress to impress
and bring your resume! For more information contact: http://phoenix.jobing.com
August 17-19
Business Showcase 2005
Location: Memphis. Memphis Cook Convention Center.
Congressman Harold ford, Jr., 9th Congressional District.
http://www.memphischamber.com

Special Guest speaker US

September 13-14
19th Annual Entrepreneurial Women Conference- Women’s Business and Buyers’ Mart.
Location: Chicago. Recognized as the oldest businesswoman and opportunity fair in the
country. http://www.wbdc.org.
September 22
17th Annual Business-to-Business Expo
Location: San Diego. Town and Country Resort & Convention Center, 500 Hotel Circle North.
Read more about this event at: http://www.sdchamber.org
September 25
CFO Magazine 6th Annual Technology Conference and Exhibition
Location: San Francisco. Hyatt Regency. A three day event designed to examine the tools
today’s CFOs utilize to drive execution of successful business strategies.
http://www.cfoenterprises.com
September 27
2005 Spirit of Enterprise Award
Location: Phoenix. The awards ceremony will be held at the Arizona Biltmore Resort & Spa on
Tuesday, September 27, from 11:30 until 1:30. For additional information you may call Mary Lou
Bessette at 480-965-1042 or email her at maryloubessette@asu.edu.
October 11
National Black MBA 27th Annual Conference and Exposition
Location: New Orleans. For more information visit: http://www.nbmbaa,org
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Tools and Solutions
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Arizona-The Real Estate Bubble (pt 1)
By Michael and Karen Flemister

Bio on pg 5

R

eal Estate sales in Arizona have skyrocketed and passed all records month after month. In metro Phoenix, alone, 450 homes
are being sold on a daily basis. You can ask realtors about the current market and they will tell you it is literally the Wild Wild
West reborn. There are several explanations for this real estate sales phenomenon, but clearly the major reason is a lack of
inventory which has lead to what is known as a “Seller’s Market.” This occurs when the supply of homes are low but the demand for
homes are high. Due to the fact that 5,000 people move to Arizona each month, there just aren’t enough homes being listed (or built)
to satisfy the demand.
Another reason this is happening is the wild frenzy of investors both local and out-of-state, who have clamored for housing to the
point of no return. For a time they were buying homes sight unseen or buying up new homes from Builders, then either renting them
out or putting them back on the market in one to six months, which is referred to as “flipping,” all the while enjoying profits from
$10,000 to $40,000 or more. Also, in a Seller’s Market, rentals are in high demand, so investors have little problem finding renters if
they wish to hold onto a property for a longer period of time.
Buyers have become so competitive that they are willing to forgo an appraisal. For example, if a property that is being purchased is
appraised under the asking price then the Buyer is expected to make up the difference in cash or through other viable resources. As
little as a year ago this was simply unheard of in the real estate business here in Arizona. If a property did not appraise then the
Buyer was free to get out of the contract with their earnest money refunded. Now, if a Buyer agrees to waive the appraisal
contingency, they can still leave the contract but they will lose their earnest money.
In a market such as Arizona it is not uncommon for the Realtor to collect, for example, all of the purchase offers and submit them at a
given time to their client which creates a very competitive environment whereby buyers are offering $5,000.00 to $20,000.00 over the
asking price. Purchasing a home in Arizona, given the current conditions, is more of a numbers decision than an emotional decision.
People still want a nice home in a nice neighborhood, however, they just have to go about getting it in a different manner. TEC
Next month, part 2.
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Managing Knowledge
Taking Charge of Your Good Name

by: Dr George B. Brooks, Jr.
Take away my good name, take away my life. French Proverb
"Who steals my purse steals trash; 'tis something, nothing; 'Twas mine, 'tis his, and has been slave to thousands; But he that filches from me my good
name robs me of that which not enriches him, and makes me poor indeed." - William Shakespeare, "Othello"

D

o you trust me? Do you believe what I have to say? The answer depends on my
reputation. In other words your willingness to do business with me depends on
how good my name is. All business people sell something. For some it is a
service. For others it’s a manufactured product. But no matter what, your good name is
your most valuable asset. It is your social credit rating, a promise of future
performance. It tells a potential client, partner or customer whether or not to trust you to
deliver a high quality service. It helps potential clients decide between you and the
other guy. It is an asset worth more than silver and gold. As the French suggest, your
good name is who you are. It is your bond. It is your brand.

•
•
•
•
•
•
•

Today as in Shakespeare’s, ones good name is volatile. Your competitor can take it
away from you if you let them. Or, no matter how good a job you do, if no one knows
about it, you are wasting a resource. Today, you must take charge of your good name.
This concept is nothing new. Celebrities have always known it. That is why it is so
important to be seen only with the right people and always at the right parties. As a
music star suggested the other day, he must be seen in the correct shirts and driving
the correct cars to maintain his image. The question is how to do this?

The Golden Rule

First lets talk about the Golden Rule first.

My first rule is to “Do unto others as I would have them do unto me.” If I expect a high
level of service I should give one. I should run my business by the highest standards. I
should give more than I expect to get. I must keep my promises. My level of business
ethics must be beyond question! Such things are done not because they look good, but
because they are good business and right. For example, Boeing aircraft have the
reputation of flying just a little bit faster and more efficiently than the marketed specs.
Both of these are critical factors for airlines in today's world of astronomical fuel prices
and cut throat competition and might give Boeing just that little bit of competitive
advantage over their arch rival Airbus.

Building Credibility
What is it to be credible? Using my favorite online dictionary ( dictionary.com) the
definition of credibility is:“The quality, capability, or power to elicit belief.”

Living by the golden rule is the foundation of good business. Follow that rule and your
foundation will be strong. However you must now build a house upon this foundation you
have so meticulously constructed. The goal of the house you build is to make the good
job you do visible in the best possible light. Next month, “Understanding Your Clients
Needs.” TEC

That’s pretty powerful stuff. There are many ways to establish and reinforce that you
and your organization is worthy of trust and respect. Let me bullet a few:
•

Follow the Golden Rule
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Understand your clients needs first
Set High Standards
Be Meticulous
Be Consistent
Share Knowledge
Expect to Give more than you Get
Be Innovative
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How to Make Money with
Business Cards
by Alex Kollitz bio on page 5

A

business card is the primary introduction to your company; it is what is kept, filed
and referenced. It is often the first impression a person will get as to what you do,
who you are, what value you can bring to them and if you are a stable, credible,
trustworthy company. It is what people will remember when you are gone.
Making money with a business card starts with understanding what you want your card
to do and then designing it to achieve that singular purpose. Who is your card going to
and what actions do you want them to take?
Just like the rest of your marketing materials, business cards don’t cost money, they
make money. To fret over spending a few dollars here or there for a quality card is, in my
opinion, a senseless use of time. A quality card can be printed for $0.10ea for 1000
cards, how much is your customer worth?
Apply the same principles of marketing design to your business card as you would to
your other marketing material.

Information AND Emotion
A good business card will rate well on both the “information” and “emotion” scale. At one
end of the information scale is the minimum content that your card should have to
communicate why someone would want to do business with you, how to get a hold of
you, who you are, what you do and what company you work for…in that order of
importance. Additional information would support this main data set. To score a 10, the
information should be complete and compelling.
The emotion side is the WOW! Factor. It makes people take a second look, it makes
them WANT to keep your card. It connects with the viewer. When you get an emotional
reaction, this is the beginning of a relationship. If there is no emotion, there is no
relationship. Black text on a white background is sterile, no WOW! Add action and
descriptive text, color, style and other design elements to not only create a visually
stunning card, but one that also takes the viewer through the right information in the right
sequence to move them to action. Most people think of a business card as informative
only and miss out on opportunities because of that mindset. TEC
Next edition Pt. 2
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“Innovators are often described as change
agents, individuals who are not satisfied
with the status quo. They are the
foundation of a community's spirit, and the
creators
of
vibrant
and
globally
competitive environments.”

Janet Napolitano, Governor Arizona
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Perspectives Pt. 2

Perspectives Pt. 2
Welcome to part two of Perspectives on the Knowledge
Economy. Part one was published in the July edition of the
Ebony Cactus (to download a copy c l i c k here). Over the
next few pages we continue the commentaries of political,
educational and knowledge leaders we asked to provide
some perspective on the Knowledge Economy. Their words
provide insight into the great potential this next economy
holds and some ideas on how minority business may
participate. Again we to thank this illustrious group for
sharing their wisdom. The next question is however, how
do I use this information to advance my business?

Dr. Terry Alford
Professor Materials Science
Fulton School of Engineering
Arizona State University Tempe Arizona

Peter Slate
Executive Director Arizona Technology Enterprises
Tempe, Arizona

Paula McCoy-Pinderhughes
Former Small Business Editor Black Enterprise Magazine,
Author: How to Be an Entrepreneur & Keep Your Sanity
City

Ron Langston - Podcast
National Director of the U.S. Department of Commerce’s
Minority Business Development Agency

Important insights into this question are provided by the
words of Rosiland Moore in the Strategic Thinking section
and in this editions rap-up editorial in By-The-Way (BTW).
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Dr. Terry

Alford

Professor of Materials Science
Fulton School of Engineering
Arizona State University
Tempe Arizona
http://www.asu.edu

Please expand on the nature and importance of your research.

What challenges do you see in creating minority entrepreneurs or an
educated minority public for the Knowledge Economy?

The major areas of research focus are on substrates in the development of
macrotechnology, novel products and devices. Such products would allow flexible
panel displays for use for computer/TV displays, signage, electronic paper, on clothing
and for vitals health assessment and triage. Examples of employing this type of
technology include use in time of natural disasters or bio terrorism. Large numbers of
injured people could be more easily treated in order of severity of condition. Another
example would be to use flexible displays on pilots' flight suits to help them navigate
aircraft without the extra weight of manuals and other equipment in their aircraft.

What we need to do is keep OUR young people interested and aware of these fields of
discovery. We need to be sure that rappers, movie idols and athletes of color are not
the only ones who get the attention and the spotlight. It only takes one spark, one
moment of intrigue that leads to an answer, that keeps engineers and scientists
pursuing solutions for societal needs.

What advice would you have for the minority entrepreneur or
company seeking to participate in technology venturing with ASU?

Another area is electronic materials for current and future integrated circuits. Circuits
run computers, cell phones, our medical devices, sensors and many other tools that we
use in our daily lives. This work has lead to a couple of U.S patents. One in 2004 for
monitoring electromigration in integrated circuits and the other, in 2005 for a novel use
of a focused ion beam to fabricate sub micron silicide lines. I work actively with several
semiconductor manufacturers here in the valley and other parts to the US to address
specific issues. Solutions to these issues will eventually be used to address societal
needs.

Keep in mind that higher education may have a little more red-tape than corporate
entities but the rewards of partnering with higher ed are boundless. For the quickest
results engage faculty. Most will be excited to collaborate with industry. You have
access to the most enthusiastic, best and freshest minds for research; as well as, have
access to state of art tools.

How might the results of your research be commercialized?

Last words?

My group and I have worked closely with the staff to AzTE (see page 22) to protect the
position of the University in terms of intellectual property. In addition we work together
to identify and recruit companies to work with us in the commercialization of IP.
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Resources , like the Ebony Cactus are a BIG part of getting the information to the
minority business leaders out there so that they know what is possible in high tech
arenas that have been typically difficult to break into in the past. All that is changing in
big ways, very fast.
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What are the purpose and goals of AzTE?
We bring together ASU inventors and industry to transform scientific discovery into marketable products and
services for the benefit of the University, its faculty and society as a whole. Through this we form quality
technology-based start-up companies that create significant value. We also build strategic relationships between
commercial partners and ASU around ASU's core areas of technology expertise. Finally we support faculty
innovation initiatives.

Approximately what is the economic impact of the research AzTE has
helped to commercialize?
Arizona in blessed with exceptional technology-based resources, a cohesive business community, and strong
political leadership. That said, we are in a classic "chicken before the egg" scenario from an early-stage
investment standpoint. We have difficulty attracting early-stage capital due to the lack of Arizona-based deal
flow, and we have difficulty getting deals funded due to the lack of early-stage capital and other related
resources.
With the vast technology development and other resources that ASU brings to bear, coupled with AzTE's
seasoned business development team which is capable of starting multiple companies with limited resources, we
believe that we can be a key contributor to generating a critical mass of deal flow that will help to catalyze an
active early-stage investment community.

How many faculty and companies are participating in your efforts?
ASU has over 1,500 faculty. We have companies from all over the world that partner with the university. We have
an equally diverse group of business and venture capital partners. Please check ourwebsite
http://www.azte.com to lean more about our start-up companies. So far we have created 15 companies
through our efforts

Peter

Slate

CEO Arizona Technology Enterprises LLC

What advice would you have for the minority entrepreneur or company
seeking to participate in technology venturing with ASU?
ASU has many human and other resources that a small and growing business can leverage. Additionally, there
are a number of grants for which a business owner can apply if they are affiliated with a university. If an
entrepreneur has an interest in ASU technology they should contact our office.

http://www.azte.com
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Paula

McCoy-Pinderhughes

Former Small Business Editor for Black Enterprise magazine,
Author of: 'How to Be an Entrepreneur & Keep Your Sanity
http://www.paulamccoypinderhughes.com

On the subject of Knowledge Economy:
If we (African Americans)do not participate as a group, then we are certain to be left out, again! Knowledge is the "New Key" to prosperity. If you can think and have the education
and skills to create, then you have the ability to participate in this new wave of economic freedom. But as a group, we have to continue to do what I've been preaching and writing
about for as long as I can conceivably remember and that is to work together through forming partnerships in creative ways or ve nues. We have to make certain that our
participation in technology (ie. use of PC's and the Internet) is available to those in every economic class--not just the middle class or higher.
Henry Louis Gates, Jr. was correct in his assessment of the digital divide when he called for the outlawing of 'Cybersegration.'
While at Black Enterprise, I wrote a feature article on 'The Competitive Edge' I feel strongly that its message is worth repeating.
I feel the 'Knowledge Economy' will have a sweeping effect on how we do business now and in the immediate future and will be a deciding factor on who remains and who will
disappear. African Americans will have to invest in human capital (meaning, each other). Take advantage of my knowledge, brain power, skills and experience and yours and your
business neighbor for the good of the whole. Lets invest in our brain trusts.

Ron

Langston

Podcast from the May 21st 2004 edition of The Ebony Cactus, an a 8 minute interview
with Mr. Ronald N. Langston, National Director of the U.S. Department of Commerce’s
Minority Business Development Agency - Washington DC. TEC
Click here to listen.
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Thanks for this golden moment
Natural Personal Care
Products
for Shea Butter Lovers

The mission of Chisara's Gold Products: to combine ancient African beauty secrets and methods to
natural personal care products that benefit the consumer’s well being, the environment and the
economies of developing African countries.

Chisara's Gold Balm: is an all-natural multi-purpose balm that provides
conditioning for dry, stressed skin and muscles.
Suggested Retail $12.50
Ori Gold: 100% Premium African Shea Butter
in a generous wide-mouth, 4 oz jar. Suggested Retail $8.50

2005 Ebony Cactus Advertising Rates are now
available!
Call 602-821-8191

Chisara's Gold Lotion: rich, creamy Shea Butter lotion that provides the
moisturizing, softening and conditioning of our balm.
Suggested Retail $6.50

email:
publisher@theebonycactus.com

10% discount to on wholesale orders (for retailers and wholesalers with a Tax ID #)
Chisara’s Gold Products uses premium, unrefined *African Shea Butter as the primary base for all of our
products. Natural unrefined Shea Butter has nonsafonifiable healing qualities that are lost during most refining
procedures. Our products were developed over a four years. We intensely researched traditional and modern
methods to develop ways of creating quality products that maintain the natural healing and moisturizing
qualities of the Shea Butter. We are a certified Shea Butter Technician of The American Shea Butter Institute
and native to the region where Karite (Shea trees) grow naturally. We are also 2005 members of Independent
Cosmetic Manufacturers and Distributors, ICMAD and the Arizona Africa Society, AZAfrica.

OUR PROMISE: TO DELIVER PREMIUM QUALITY NATURAL SHEA BUTTER
PRODUCTS AT MODERATE PRICES.
WE WANT YOU TO BE OUR LOYAL CUSTOMER!
Chisara's Gold Products
PO Box 5145
Glendale, AZ 85312-5145
Phone: 602-938-2207 Fax: 602-789-6962
Visit & Shop Online at: http://www.chisaragold.com

http://www.THEEBONYC ACTUS.com Vol. 4 No. 7 August 2005

24

Home | <<Previous page (left arrow key) Next page (right arrow key)>>

Strategic Thinking
Feature Podcast: Owning the Supply Chain. An Interview with
Rosiland Moore, President-Moore Systemworks - by Dr. George B. Brooks, Jr. Editor
Click here to listen to podcast. Click here to subscribe to the X
XML
M L feed.
Note: The following transcript is abridged

Moore Systemworks

Where did you first hear about the “Knowledge
Based Economy.”

Phone 602-212-0200
Email: mooresystwks@cox.net
W e b : http://mooresystemworks.com

My first exposure was in college in the nineties. In fact, the conversation was
about once we have gotten past the industrial age, the smarter companies with
fastest access to information will be able to identify consumer needs, develop
and implement strategies faster. So they have access to the first movers. They
have access to those folks who will pay the most and tend to use that
information to develop industries.

osiland Moore is a leader in a new wave of minority
entrepreneurs who have rediscovered what was once
called old-fashioned American ingenuity. They are those
who take knowledge and use it to create opportunity. By way of
credentials, Rosiland holds an MBA and serves in a wide variety
of leadership roles including sitting on The Governor’s Council
on Small Business and The Membership Advisory Board for the
Greater Phoenix Black Chamber of Commerce.

R

How do you see the knowledge based economy
affecting the minority business community?
By observation and research most minority firms are in a service capacity. I have
a vision that to control the economic destiny of our community, that many more
of us need to be the owners of the means of production. I believe that
companies will have to change how they see themselves fitting into the
economy. Not simply being part of the supply chain but being the developers
of knowledge and products. They must see them selves being the creators of
knowledge.

Tell us a few things about Moore Systemworks
Moore Systemworks is an accounting and management consulting firm. We
target small to medium companies that are self defined as growth organizations.
We are interested in helping companies who have learned how to chase down
a few dollars. We are interested in teaching them how to process knowledge
and use that information to become leaders in their fields.
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Continued from the previous page

What you propose sounds like a paradigm shift. How does a company
become the leader you suggest?
I am impacted by this every day in my firm. When we go about processing numbers and making analysis for financial
statements, we try to use that information to give guidance to companies so they can see clearly how to get ahead in the
game; how to transition from being reactionary and following to anticipating where the market is going. What I find is that it
comes down to people. Even in my firm, trying to transfer knowledge to my staff, trying to bring in outside knowledge sets so
we can deliver the highest quality service is a challenge.
I find that most people will push data but are not creators of data. They will not tell you that there is something broken about
the data and come back with something better. So I believe that people is the first challenge. We must identify people of
excellence. I think that while more of us (minorities) are going to college and pursuing accounting, engineering, medical and
scientific degrees, we must be about that in an entrepreneurial fashion. We should expect not to simply go on someone's
payroll or become another service provider, but see ourselves at the very outset using that information to become leaders.
After people, (next) it comes to being very orderly and organized. I find that companies are very good at the tactical and
transactional. They will apply knowledge to a problem and will attempt to sell solutions. We are making lots of money doing
that. However, I believe the next level is to say if “I can use this information to anticipate not just to react” there is treme ndous
opportunity. We are not just there yet. Others (majority owned companies) are. They are consumers of information. They ask
how can I be ahead of the others.
Then there is the CEO. What is their vision to grow the company? If your vision is that you are going to get lots of service
contracts then your company will do that. But if your vision is that you will service those contracts pursuant to providing
leverage (then you will ) get on top of the pile. I believe that it starts with the people we surround ourselves with. I believe we
need to be creators and consumers of knowledge. I think that management needs to change their vision for their companies
to envision being creators of knowledge. I do also believe that we need to establish “knowledge networks” and that is about
collaborations. The thing that I see is the biggest weakness about minority companies is that we don’t trust one another or
don’t believe that our answers in the minds or resources of other minority firms. So when we seek to partner, we are not
looking to one another. I believe there is great capacity there. That we are in-fact capable of being creators and that if we pu t
our resources together we would not always be looking for other peoples money and other peoples knowledge.

These are new ideas. What kind of response have you gotten?
Resistance. I get push back, resistance on my request that they (small businesses) use a larger volume of information to
make decisions. They want it to be very transactional and simple. When I present the idea that if you will use the information
that I am providing that everything that you say that you want is possible. I know that you have to hit the daily grind. But being
empowered with knowledge about what other companies are doing, what in-fact is happening with our economy, that they
should use this information, I get resistance. They don't want that much information.
Continued on the next page
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Continued from the previous page

resources. I know most about Arizona because that is where my relationships
are, but there is a reason why Arizona is one of the best places to start a
business because there is support on every level. TEC

In fact, when we start writing our business plans and marketing strategies, when
we start talking about what have we learned from our own behavior. When we
look at our own historical financial behavior and what we have done in the way of
our goals. It has been my experience from my working with a number of
economic development groups where I meet hundreds of small businesses
every year, that many small businesses are not very interested in processing
how this information can help me get ahead. They like to talk about being a
multi-million dollar businesses, but they don’t like to talk about what is
necessary in terms of processing and using this data to be proactive.

To listen to the complete unabridged interview, click
here for the podcast.

All of the main stream businesses are using data to compete every day. When
my people are not using the data, I am very disappointed. I feel that is why I must
market on a broad bases. But when ever I can talk to a minority firm I say you can
be in control of your economic destiny if you take the information and use it
every day. You need to be about taking advantage of knowledge.

What is the solution?
I know that we can be subscribers to information. There are lots of organizations
that will gather data for you. They will send it to you on a periodic bases. You tap
into their research, their white papers, their green papers. There is lots of
information out there.
I do believe that when it comes to processing data, that entrepreneurs are very
good at what they do, but they are not excellent in all areas of running an
organization. There are several groups that help them do that. For instance
there is in Phoenix the Maricopa Small Business Development Center (SBDC).
This is an organization funded by the SBA, the City of Phoenix and several
banks and many economic development groups. You can come in there and
receive the benefit of my consultation where I am one of 7 total consultants. We
all have owned our own business or have consulted for at least 10 years. These
folks will help you on a monthly bases. If you come in with the knowledge and
say “please help me to come up with ideas relevant to the information then
develop products then help us to implement and integrate,” they (the
consultants) will do that.
The City of Phoenix Management Technical Assistance (MTA) offer a similar
service. They will provide consultants that will help you use knowledge, but you
have to be the consumer of knowledge. What we say at SBDC is that we are an
education and referral to information type service. Our job it to point you to the
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Knowledge is King…Welcome to a “Knowledge Economy”

K

nowledge has always been the gateway to new frontiers. It
was advancements in “Know how” that have shifted human
development from one era to another. The improvement of
farming tools marked the Agrarian Revolution from roughly 6000 BC to
1760 AD. Machinery made the Industrial Age possible from 1760 AD
to 1950. As a result of our fascination with “Outer Space”, the
Information Age was ushered in the 1950s”. This created the race to
harness information at greater speeds and volume. By 1985
information gathering became an individual pursuit with the advent of
the personal computer. Data became king leading us into the present
“Digital Age”. It’s CDs, MP3s and I-Pods that mark this era. By 2010
it is predicted that computers will have the power of a human brain,
and by 2048, kids will carry devices that have the processing power
of all the human brains in the United States combined. The capacity
of digital information has now set the stage for the Biotech Age.
By definition, Biotechnology is technology based on biology,
especially when used in agriculture, food, science and medicine. The
more recent race to map the human genome has shifted the biotech
industry into a higher gear. The biotech economy will grow faster, and
will be more powerful than the Information Age. Scientists have
predicted that by 2020, biotechnology will bring more change to the
human species than we have experienced in the last one million
years. Biotechnology has designed pesticides for specific crops that
won’t harm other plants, poison ground water supplies, or harm
people. Biotechnology has already given us the ability to develop new
drugs like COX2 inhibitors targeting particular types of pain. There
are drugs for Alzheimer’s disease that helps protect the memory
function of brain cells. Not a day goes by that we don’t hear television
commercials promoting remedies for Erectile Dysfunction (ED).
Biotechnology has provided solutions to impotence at a molecular
level.

Strategic Thinking by
Leornard G.

Knight

Many of the pieces to create and sustain a “Knowledge Economy”
have been put into place here in Arizona. At the top of the list is the
political will to make Arizona a leader in Biotechnology. Arizona has
secured some of the world’s best bio-technological minds to join our
local educational institutions. In 2004 ASU President Dr. Michael
Crow appointed Dr. George Poste as the Director of the Arizona State
Bio Design Complex, opening the first of four buildings dedicated to
research. This is a $404 million project focused on Genomics.
In the spring of 2005 the Translational Genomics (TGen) Research
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Institute and International Genomics Consortium (IGC) opened
their new complex on the site of the former Phoenix Union High
School. The director of TGen is Dr. Jeffrey Trent and IGC is
Richard Mallery. IGC will collect and study cancerous tissue
samples for clues to potential genetic bases for disease. TGen will
analyze research and search for treatments and drugs to combat
diseases.
In the future a knowledge economy will depend on “Knowledge
Workers”. According to Dr. Peter Drucker, “Knowledge Workers”
are individuals who carry with them the knowledge required to
sustain their industry. The Knowledge Economy will change the
employer/employee relationship forever. Knowledge workers will
operate as contractors, moving from one project to another serving
as creative “Change Agents’. This change agent quality will
enhance a company’s ability to change directions in a rapidly
moving global work environment.
Small companies and even individuals through the use of
technology will have tremendous impacts on the world. A global
Biotech industry will require knowledge workers who are fluent in
sciences, communications and cultural exchanges. The
Knowledge Economies of the future will operate much like the
Internet, on a linear/horizontal plane, resembling a spider web.
This is much different from the hierarchical or vertical corporate
models of today. Remember every kid will have access to
information equaling all the brains in the United States.
The real value of the knowledge worker will be creativity and the
ability to understand as Dr. Peter Senge explains in his bestseller
the “Fifth Discipline”, the dynamic complexities (how things relate
to the whole). To prepare for the Biotech Era, parents,
communities, corporations, schools, and governments must form
viable collaborations.
The students of the United States must be prepared to compete at
a global level. Local biotech companies like T-Gen will require
multi-disciplined educational systems to produce the Knowledge
Workers of tomorrow. Indeed, knowledge is king, forming the
gateway to the Biotech Era.
Mr. Knight may be contacted at: gqprotocol@aol.com
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BTW

By The Way
By Angela Brooks, Publisher and Dr. George Brooks, Jr. Editor

Are Businesses Plagued by a Failure of Success?

A

good idea comes about every second of the day.
They’re a “dime a dozen”. Somewhere, out there,
bouncing around in the intellectual heavens, someone’s
creative, black wrapped mind is crafting the most
dynamically innovative service or some appealing
consumer mass product. Something that hasn’t sparked a
wave of interest with the buying public in decades. In
reference to change, growth, economic development, etc.,
since we are now officially in the information
age/knowledge economy, things just happen faster
nowadays. Talking about business, in theory, once a
vision for a business has been developed, and
conceptualized the next big move is to see if it flies. If it
flutters, then one could say there’s a chance. A light at the
end of the tunnel for a particular service or product you
might say. However, if after conceptualization nothing
occurs, then what? Do you scrap the project? Was it
worth nothing after all or do you move the blasphemous
thing to the next level for tweaking and refining with a plan
to obliterate the competition?

Knowledge, success and longevity are not saved
for the precious few, though that eminent group
seems to eternally be the ones on the receiving
end of favor, contracts and financial business
bliss. Why is this so? Might it be because those
who are given a key to the club of the few have
long realized that it takes wisdom and planning to
be successful and that failure is but a stepping
stone to all that is honorable in trials and
tribulations. I often wonder where would the world
(America) be if WE had not been or shared our
vision. Today, in somewhat of a mocking fashion I
hear a voice say … the world (non - minority
Americans) would assimilate, innovate, and
conquer. Failure of success would not be an overt
concern since it was part of their plan.

Minorities have introduced the world to many of today’s
greatest inventions and made them a part of the daily
fixture of our very lives from ironing boards to cell phones
with all the latest bells and whistles. It is true that the
competition for designing new products/services is high
and not as it was in the days before or even after slavery
in the Unites States when items were borne of extreme
necessity. However, this (Level of competition) should
not be a deciding factor of success.

Send comments on this editorial to
Editor@TheEbonyCactus.com
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LEGAL
How to Receive The Ebony
Cactus

The various incarnations of the internet
are new and exciting vehicles for the distribution of information. Regrettably,
they are still far less than perfect and not fully controlled or secure. The Ebony
Cactus magazine is distributed only by the website, by e-mail subscription or by
direct e-mail request. The Ebony Cactus Magazine (TEC) therefor cannot
warrant that the function or operation of The Ebony Cactus magazine Electronic
Document, autoresponder, The Ebony Cactus website or linked websites will
be free of defects, that defects will be corrected, or that they will be free of
viruses or other harmful elements.

Published twice monthly, The Ebony Cactus (TEC) is a 100% electronic
magazine, no hard copies will be available. To receive it, you need a recent
model P.C. or Macintosh computer equipped with E-mail and Adobe Acrobat
Reader 6.0. Adobe Acrobat Reader 4.0 will work, but some features will not be
available. Copies of The Ebony Cactus may be accessed in the following
manners:

As a visitor to and a user of The Ebony Cactus magazine or Website, you, in
effect, agree that your access will be subject to the terms and conditions set
forth in this legal notice and that access is undertaken at your own risk. As a
visitor to and user of The Ebony Cactus Website or Electronic Magazine, you
must assume full responsibility for any costs associated with servicing of
equipment used in connection with use of our site or documents. The Ebony
Cactus magazine shall not be liable for damages of any kind related to your use
of or inability to access the website or opening the TEC magazine electronic
file.

1. E-mail subscription
You may subscribe to the Ebony Cactus by either sending a subscription
request to: Subscriptions@theebonycactus.com or by clicking the
subscription link found at http://www.theebonycactus.com
The latest edition will be sent to you twice monthly as an e-mail attachment (see
legal). Note, the subscription list is for the use of TEC only. It will not be sold or
distributed to any outside parties. There is no subscription cost.
2. Download from the web page
Archived copies of the most recent and past editions of The Ebony Cactus will
be found at http://www.theebonycactus.com for download (see legal).
No cost.

We endeavor to present the most recent, most accurate, and most reliable
information on our E-magazine and Website at all times. However, there may be
occasions when some of the information featured in The Ebony Cactus
magazine or at http://www.theebonycactus.com may contain incomplete
data, typographical errors, or inaccuracies. Any errors are wholly unintentional.
In addition, the opinions of guest writers are their own and may not reflect the
views of TEC and thus TEC can not be held liable. Please be aware that we
present our content "as is" and make no claims to its accuracy, either expressed
or implied. We reserve the right to amend errors, make changes to our Website,
or to update our magazine at any time without prior notice. To the fullest extent
permitted by law, The Ebony Cactus magazine disclaims all warranties,
expressed or implied.

3. Send it to a Friend
Knowledge is power. The Ebony Cactus magazine offers knowledge.
Empower your associates.
Tell them.

Black News, Black Business News, Black Business News Podcast
African American News, African American Business News
African American Business News Podcast
African American Podcast, Black Podcast
Women Owned Busines Podcast

No part of this magazine may be used for business or promotional use without a
written request and permission from the Publisher or the Editor.
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Click Here
to listen to
a Podcast by
the author

Mary L. Mitchell
from this
Important New Book
Mary Mitchell

Serenity, a heart-wrenching story of the stark
realities of child abuse, dysfunction, incest
and how one woman triumphs!
Available now! To order contact:
Mary L. Mitchell
Mitchell654@aol.com
602-565-3257
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