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READ THIS PAGE BEFORE GOING FURTHER!
Greetings
Welcome to The Ebony Cactus magazine
for April 21, 2004.
In that many of you are new readers,
we thought we would provide
a few hints on the best way to use the magazine.
Hint #1. DOWNLOAD FIRST THEN READ
If it is possible to download (save) the magazine
onto your computer’s desktop
DO SO!
Then reopen using Adobe Acrobat or Acrobat Reader 5.0 or better.
You will find this makes the magazine far easier
to read and all of the hyperlinks work.
Also, since the magazine is now on your desktop,
you don’t have to go back to the web to read it and
you can now send it to a friend if you like

Hint #2 AFTER YOU DOWNLOAD AND REOPEN, THE
HYPERLINKS WORK
If your system is configured properly and the Internet is on,
clicking on a hyper (web) link will send you by way of your default browser
to that page. Give it a try by clicking here-------->*

Hint #3 USE THE JUMP BUTTONS TO NAVIGATE
The purpose of the Jump Buttons is to
make it easier for you to navigate around the document.
For example, whenever you see the word “INDEX” by itself, click on it and it will
jump you back to the index. Also, the index lines will jump you directly to the
article etc.
Ok, lets try this: Click here----------> *

Excellent!!!
You are now ready to enjoy
this issue of
The Ebony Cactus magazine.
Click here to jump to cover page.

Click here to jump to the index
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Read THE EBONY CACTUS magazine

With 47 editions totalling more than 1,100 pages posted,
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the single largest, free, non-governmental
on-line, source of information on
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in the Southwest United States*
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*According to our estimates
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El Mirage, Arizona. This desert hideaway just to the west of Phoenix and hours
away from Las Vegas is where Stephanie Thomas-BA, MA relaxes and
prepares for her upcoming instructional week. Stephanie Thomas is an ESL
Specialist, Consultant, Educator and the CEO of Teach Me English. “Teach
Me English (TME) is an intensive English Immersion Program. It was
specifically designed to meet the needs of those interested in learning or
improving their English speaking, reading and writing skills in a fun and nonthreatening environment. Pg 14

The “New American University” is a great vision. Arizona State can talk the talk,
but can it also walk the walk? As witnessed by the accomplishments of W .
Jeanne Miller, the Program Manager for the Main Campus’ Small Business
and Diversity Program, it can and does. Pg 16

Cactus Internet Radio
Drawing
for free air time
details on page 20
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CEO and Publisher
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Susan Morris
Graphics/ Art
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Web Page
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contributing writers
Dr. Theresa Bey is an Education Ambassador who speaks
and writes about Education. “A Moment in Education” is a
monthly syndicated column © 2004. www.theresabey.com
Dr. Bey's career includes work as a classroom teacher,
school administrator, education professor, educational
researcher, Senior Fulbright Scholar and author. She is a
recognized lecturer on educational issues throughout the U.S
and abroad. An all-around educator, a teacher's teacher, she
takes pride in having award winning school-community
publications among her accomplishments. Pg. 22

Dave Sherman, “the Networking Guy,” is a nationally recognized
speaker, trainer and author who has inspired thousands of people
and hundreds of companies and associations how to network more
effectively, more comfortably and more profitably. Dave can be
reached at 480-860-6100 or at dave@thenetworkingguy.com.
www.thenetworkingguy.com. Pg. 23

The Ebony Cactus
magazine is published
semi monthly through the
Internet by Ebony Cactus
magazine Inc. There is no
subscription cost.
All Rights Reserved.
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Moving Up
National
Dan Durett
Dan Durett, a New York native and Director of the Minority Programs Office of the
National Council for Science and the Environment (NCSE), is the 2003 recipient of
the second annual Norman A. Berg Award for Excellence in Conservation
Leadership Presentations. The award is presented by The Soil and Water
Conservation Society and is in recognition of "distinguished service and leadership
in the conservation field over a long and sustained period of time."
Dan Durett has had a distinguished career as a ground-breaking director in
environmental justice, public history, historic preservation, environmental design
and land-use analysis in major urban centers including Atlanta, Baltimore, Nashville,
and Washington, D.C.
Durett was presented the Norman A. Berg Award at the United States Department of Agriculture
Headquarters building in Washington, D.C.

Local
J. "Pla`" Sowell
The Ebony Cactus magazine announces photographer, J. Pla’ Sowell is joining its
growing professional team of writers and photographers. Mr. Sowell is an
accomplished photographer currently based in Arizona. His photographic
experiences encompass a multitude of areas including the fashion-model and
entertainment industries. Originally from Chicago, Pla’ has a love of photography and
entertainment and works with various models, performers and others in the Valley.
Pla’s recent endeavors include working with former NFL Oakland Raider; AC Caswell
and 2002–2003 Arizona Idol winner and American Idol contestant, Rebecca Bond.
He provided photographic coverage of the 2003–2004 Arizona Idol competition.
Pla` can be contacted via e-mail at plasowell@yahoo.com.

Patricia Davis, J.D.
The Arizona Women's Partnership, Inc., a non-profit organization which raises funds
through two popular events: Wine, Women & Jazz and Getting Our Just Desserts, is
pleased to announce that Patricia Davis has been selected as Vice-President of the
Board. Davis, is an independent Human Resources Consultant, who earned her
Juror’s Doctorate from Washington University School of Law and her Bachelor’s
Degree from Hampton University.

Index
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T.E.C. Support
T.E.C. Support is where you can receive good answers to your business questions from an expert. If you
have a question, submit it to TEC@theebonycactus.com or by regular mail to P.O. Box 24982, Tempe,
AZ 85285-4982. This edition we asked a few business leaders in Phoenix Arizona to respond to the
question: “How have you been promoting your business this year?”

Richard V. Bowles, President-Progressive Training consultants, Inc.
Phoenix, Arizona 602-252-6800
Response: What I have done for the past several years is to make various decision
makers in the construction and environmental industries aware of our professional services
which primarily address the training and development of the work force and small
businesses through our capacity building program.

Colission Wells President & CEO-Pegasus Utility Locating Service.
Mesa, Arizona 480-396-2381
Response: This year Pegasus is joining more organizations including the National
Association of Minority Contractors, the National Utility Contractors Association. We chose
these two groups because they are directly associated with our industry which is
construction.

Prince Arthur VIII, President & CEO-MicroMillennium Management Consulting.
Mesa, Arizona 480-380-9079
Response: This first quarter we are launching a targeting multi-media promotion of our
services to CEOs, CIO and CFOs. First and second quarters we are also making sure that
all of our certifications are completed including the City of Phoenix, ADOT and with the
Grand Canyon Minority Suppliers Council.

Catherine Cohen, President-Valley Barter Group LLC.
Phoenix, Arizona 602-470-8020
Response: Ninety five percent of our members in VBG come from networking. We
advertise to a lite degree for brand recognition. It is important to us to be out there getting
to know the people, getting one on one with them. They recognize the brand from the
advertising we do perform and they become members.

Wade Temple, CEO-WadeSound Inc.
Phoenix, Arizona 602-261-3388
This year I started advertising on the internet and I also joined a couple of chamber of
commerce. Word of mouth has also been a good vehicle for me. I’m also spending a lot of
time with my business and I am being very consistent with what I do.
TEC

Index
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Letters
Greetings!
This is Chida Warren from the San Diego Regional African American Chamber of Commerce. I wanted to say what a
pleasure it was to meet you guys, and hopefully you'll be in town again soon! I look forward to seeing the publication.
Take care and God Bless
Chida Warren
Executive Director
SDRAACC

Florida Agricultural and Mechanical University
TALLAHASSEE, FLORIDA 32307-6400

Excellence With Caring

\
217 Perry Paige Building
Telephone: (850) 561-2645
Fax: (850) 561-2794
E-Mail: charles.magee@famu.edu
CESTA Web site: www.famu.edu/acad/colleges/cesta

College of Engineering Sciences,
Technology and Agriculture
Office of the Dean
April 21, 2004

Dear Editor:
I am writing to solicit your help in changing the face of the agricultural and engineering sciences. There is a dire need for
more African Americans and other minorities to enter and pursue careers in the agricultural and engineering sciences.
As you probably already know, African Americans and other minorities do not generally pursue careers in the agricultural
and engineering sciences, on a large scale. With respect to the agricultural sciences, a major reason for not pursuing
careers in these fields is the negative image associated with production agriculture (farming). Society continues to
perpetuate the myth that the engineering sciences are too mentally challenging for African Americans. I think it is a very
serious mistake for us not to pursue careers in these fields, the reason being is that these fields deal with providing the
basic necessities of life, which are food, fiber, shelter, energy, and transportation. Therefore, we can’t go wrong if we stick
to those fields that deal with these basic necessities because society will always need and demand them if mankind is to
survive.
Perhaps the greatest reason of all for some of us to pursue careers in the agricultural and engineering sciences is our
social and moral obligation to help the few brothers and sisters who still work the land for a living. Many African American
are living under the false illusion that there are a lot of African American farmers “down South”, or that there are many
minorities with the knowledge and skills to meet the food and fiber needs of a society. The reality is that the African
American farmer is an endangered species down South and up North too. If you don’t think so, just conduct your own
research. How many African Americans do you know who still make their living from full time farming? I bet you cannot
name five. Having no African Americans in production agriculture could potentially be very dangerous for us as a race. I
have said it many times before; and let me say it again - “No race can be completely free as long as its groceries are in
someone else’s pantry.” Needless to say if we lose all the African American farmers, and if we do not pursue careers in the
agricultural and engineering sciences, all of our groceries will be in someone else’s pantry.
Hopefully, I have presented a cogent case on why African Americans should pursue careers in the agricultural and
engineering sciences. Therefore, I am requesting that you be kind enough to publish this letter as an editorial in your
paper.
Thank you for your support.
Sincerely,
Charles Magee, PhD
Interim Dean and Director, Land –Grant Programs

Index
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Angienuity
by Angela Brooks

Living in America
by George B. Brooks, Jr. Ph.D

In A League Of Their Own, Charter
School Consultants
In Arizona, there are approximately 415 total charter
schools. If you have children in school and are
seeking alternative options for their
education, this could mean something
significant to you. However, if by
chance you’re in the consulting
business and render services in for
example; staff/budget management,
plan development and charter
application formulation, then my
counsel to you is to get connected
and get business.
Arizona is a recognized leader of
charter school sites. Over the last ten
years, the concept of the charter
school as an alternative to public and
paid private school education has
caught on and become an acceptable
institution for student instruction. I
should know. I am a former junior high social studies
teacher. I saw needs that were not being addressed
that a knowledgeable consultant could assess and
develop, in effect, a treatment plan to rectify
facility/staff issues.
There is money to be made by developing contracts
with a State Board of Education (note: in Florida,
consultants have been documented as making
upwards of $5,000 for the creation of a basic charter
application) and any number of its approved charter
schools in Arizona. It is true that many of the state’s
charter schools are small and operate with limited
funds. It is also true that other charter schools are
comparatively large with presumably more funds with
which to operate. However, it is important to note that
the layers of approval for a contract can be minimized
depending on the size of the a charter organization. In
other words, with a charter school, you have more of a
fighting chance to reach the decision maker and gain
the approval of a contract.
For the consultant, what’s important to know is that
many charter schools are under distress due to
mismanagement of funds, have been operating poorly
because of lackluster leadership/initiatives, and
maintain an unevenly matched workteam of
educators, administrative personnel and facilities
staff who do not necessarily operate as a cohesive
group while keeping in mind what’s best for the school
/organization. That’s where you come in.
Continued on page 29

Building Trust
The links in the procurement chain are rich with
opportunity for enhancement. For example, there are
several different way of approaching the purchasing of
products or services from a vendor. Transactional
purchasing focuses on the buyer getting the best
product for the best price. Conversely, relationship
based purchasing is founded on the principle of the
supplier and purchaser forming a “partnership” to
accomplish a task. Some years ago my aquaculture
company had the misfortune to win a contract from a
local agency. As we moved into the process, it became
clear the contract manager was only interested in
getting the best deal possible. With that contract I
learned the meaning of the term “Beat Down.” The sad
thing was, that we would have been happy to serve his
needs for years to come. However after that
experience, we had no further desire to help.
Transactional purchasing only focuses on the problem
at hand, with little thought of the future. In the short
term, this method may be good for the contractor.
However, long term it forces to contractor to constantly
look for new sources of product and significantly
reduces the opportunity for the improvements in service
and price that would have been possible if a more
productive supplier/purchaser relationship had been
formed.
Doing business today, is about relationships. Though
superior in the long run, relationship based purchasing
may be more difficult on the minority vendor on the short
term than transactional. Relationships require far more
trust between the parties than is needed just to
purchase a product or service. Trust takes time to
create.
Forming a trusting relationship is hard for any one. It is
even more difficult between groups that have years of
suspicion between them. No matter what the law or
institutional requirements may say, trusting
relationships are not formed in giant leaps. Instead it
usually takes small, confidence building steps,
particularly when it comes to building faith in the
minority suppliers ability to do the job.
In this issue we look at a program that may have pinned
down some of the most important aspect of bringing a
contract with a Diversity Supplier to a successful
conclusion. Through outreach, respect, patience,
internal commitment and first and second tier programs,
the process described at Arizona State University
builds confidence between purchaser and vendor. This
program is commendable and well worth your time taking
a look at. Keep up the good work Jeanne. Enough for
now, on with the show. TEC

Index
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√1 out of 3 young African American men between the ages of 25-44 dies
due to AIDS related complications!
√ African Americans only make up 3% of Arizona Population,
But 12 % of the states HIV/AIDS Cases!
√ African American women are 20 times more likely to have AIDS
Than non African American Women!
Take Control of Your Body and Get Tested!!

Free Confidential HIV Testing
Call T.R.I.B.E. @ 602-253-2437 Today!!

GET THE FACTS
AIDS / HIV
IT’S NOT AN URBAN LEGEND
Get INVOLVED!
The Ebony Cactus Magazine
100 % African American Owned and Operated
is a 2004 media sponsor for
AIDS Project Arizona
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TECNews
JOB OPPORTUNITIES ARE ON THE RISE
AS THE BLACK COLLEGIAN MAGAZINE
RANKS TOP EMPLOYERS FOR THE
CLASS OF 2004
New Orleans, LA - The job market is slowly improving
for the Class of 2004, but it will still require a
thorough search for a good employment
opportunity. Numerous majors are in demand, most
notably accounting, business administration,
marketing, liberal arts and nursing. Other highly
sought after majors include education,
finance/banking, computer science, information
technology and engineering.
According to Michigan State University's annual
Recruiting Trends survey, published in the Second
Semester Super Issue, February 2004 of THE
BLACK COLLEGIAN Magazine, federal agencies,
particularly those related to homeland security, will
also be recruiting. The survey indicates brisk
employment recruiting will also focus on retail,
financial services and health care occupations. The
findings of the Recruiting Trends survey favorably
coincide with the results of this year's Top 100
Employers survey conducted annually by THE
BLACK COLLEGIAN Magazine. Thirty-seven of the
top 100 employers are government agencies and
three are accounting firms.
The Top 100 Employers listing ranks the survey
respondents according to the projected number of
hires from college recruiting for the Class of 2004.
The top 20 employers are: 1- Enterprise Rent-A-Car;
2- PriceWaterhouseCoopers; 3- Maxim Healthcare
Services; 4- United States Customs and Border
Protection; 5- Ernst & Young; 6- KPMG LLP; 7National Security Agency; 8- Accenture; 9- Fairfax
County Public Schools; 10- United States Air Force;
11- Northrop Grumman Corporation; 12- Peace
Corps; 13- Raytheon Company; 14- C. H. Robinson;
15- Internal Revenue Service; 16- Microsoft
Corporation; 17- Hewlett Packard; 18- HCR Manor
Care; 19- American Management Systems, Inc.; and
two employers tied for 20- Liberty Mutual and Procter
& Gamble.

Index
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American History section including an inspiring
article on I Have a Dream 40 Years Later by Martin
Luther King, III; compelling interviews with the
CEO of Enterprise Rent-A-Car, Andy Taylor, and
the president of State Farm Insurance, Vincent J.
Trosino, along with another insightful interview
with Dr. Norman Francis, the president of Xavier
University of Louisiana who is America's longest
presiding university president. THE BLACK
COLLEGIAN Magazine is distributed free of
charge through Career Services Offices on more
than 800 college and university campuses across
the nation. This issue can be accessed on the
Internet at www.blackcollegian.com
SUBURBAN
EQUALITY
INSTITUTE
UNIVERSITY
LEADERSHIP

ISSUES IN EDUCATIONAL
ADDRESSED
BY
NEW
CREATED
BY
PACE
AND AFRICAN-AMERICAN
FORUM

White Plains, NY - The nation's suburbs and large
urban centers share similarities with regard to
equal educational opportunity -- but also face
significant differences.
That is the premise of a new Institute for
Advancement of Equality of Educational
Opportunity announced today by Pace University
and the African-American Leadership Forum
(AALF), a coalition of African-American leaders in
Westchester County, NY.
On April 16 some of the nation's most prominent
authorities on equal opportunity came together as
a blue-ribbon panel to launch the institute,
exploring the impact of the U.S. Supreme Court's
"Brown vs. Board of Education" decision striking
down "separate but equal" public schools. The
decision was handed down 50 years ago on May
17.
News continued on page 29

Can you use 5 free minutes of internet
radio time to promote your business?
If you can, read page 20

In addition to the Top 100 Employers section of the
magazine, this issue features job search strategies, a
comprehensive career report on the military, and
industry reports on the pharmaceutical industry and
homeland security. Also published are an African-
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BizNet Calendar
Arizona
April 27
Evening Networking Forum- Presented by Greater Phoenix Black Chamber of Commerce
Location: Phoenix. Time: 5:30 p.m. - 7:30 p.m. This month’s evening networking forum will be held at the new
home of Image Your Chef for Hire, 812 North Third Street. For details visit: www.gpbcc.org/. Breakfast
networking events are regularly held in the corporate offices of the GPBCC networking breakfast sponsorAPS on the second Thursday of each month and from 7:00 a.m. - 9:00 a.m. APS is located at 400 North 5th
Street, 2nd Floor.

April 30
University of Arizona Black Phenomenal Woman Award Dinner
Location: Tucson. Time: 6:00 p.m. Reception followed by dinner and awards at 7:00 p.m. in the Grand
Ballroom. The Honoree for this event is Saundra Taylor, Senior Vice President of Campus Life. To attend
contact: Tina Johnson at 520-621-4407 or email: tina@uarizona.edu.

May 7
Business Networking- First Fridays Phoenix (FFP)
Location: Phoenix. Time: 6:00 p.m.- 1:00 p.m.. Focus-Children: Products, Services, Marketing. FFP will hold
its Baby/Children Items Showcase and networking event at the Crowne Plaza Metrocenter (Call for
verification). www.1stfridaysphoenix.com

Phoenix Chamber of Commerce Leads Clubs- Mimi’s Cafe’
Location: Ahwatukee. Time: 7:15 a.m. Focus: Business Leads generation. Mimi’s Cafe’ is located at 4901 E.
Ray Rd. The Leads Club meets each Friday morning in May. Membership is Limited. Call 602-495-6484 for
times and reservations.

May 8
AABJ General Meeting-Arizona Association of Black Journalists
Location: Phoenix. Time: 10:00 a.m. Business/general membership meetings for the Arizona Association of
Black Journalists are held the second Saturday of each month. E-mail: aabj@azblackjournalists.com for
more information.

May 20
South Mountain Chamber of Commerce (SMCC) - After 5 Mixer
Location: Phoenix. Time: 5:30 p.m. - 7:30 p.m. SMCC Business Mixers are held the third Thursday of each
month. The next mixer will be held at the Maricopa Skills Center, Buckeye Road at 12th Street.
www.southmountainlaveenchamber.com/

May 20
Phoenix Forum
Location: Phoenix . Time: 11:30 a.m. - 1:30 p.m. Speaker: Linda Chavez, USA Today columnist and former
staff director of the U.S. Commission on Civil Rights. This engagement will be held at the Arizona Biltmore
Resort & Spa, 2400 E. Missouri Ave.

Professional Women's Roundtable
Phoenix Chamber of Commerce Boardroom, 201 N. Central Ave., 27th Floor (meets every 1st Tuesday) Call:
602-495-2195 or visit www.phoenixchamber.com/out_Events.cfm.

Continued on the next page
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Continued from the previous page

California
April 29-30
Minorities in Special Events Conference
Location: Long Beach. This two day event will be held at the Renaissance Long Beach Hotel. For more
information E-mail: minoritiesinspecialevents-subscribe@yahoogroups.com.

May 7
First Friday’s San Diego (FFSD) Monthly Business Mixer
Location: San Diego. Time: 5:30 p.m.-8:00 p.m.. For more information visit: www.ffsd.com.

May 20
San Diego Regional African American Chamber of Commerce Monthly Luncheon
Location: San Diego.Time: 11:30 a.m. Location: TBD $15 members (tax deductible); $20 non-members
Please RSVP to Chamber. For more information, phone:619262-2121 or e-mail: sdcbcc@pacbell.net

Nevada
Las Vegas Urban Chamber of Commerce Monthly Luncheon
Location: Las Vegas. Time: begins at 11:30 a.m. and will be held at the Palace Station, 1048 West Owens
Avenue. Fee: $20 for members; $25 for non-members and ALL walk-ins. RSVP suggested by calling 6486222. For more dates of upcoming meetings or other information call: Ph.: 702 648-6222, Fax: 702 648-6223
or E-mail: info@urbanchamberlv.org. Sponsored by UCC.

Southern Nevada Black Nurses Association (SNBNA)
Location: West Las Vegas. Time: 11:00 am . Meetings are held on the second Saturday of each month and at
the West Las Vegas Library. The President is Donnetta Miller-Kyle, RN, BS. Contact the SNBNA at P.O. Box
270586, LV, NV 89127. 702-615-3575; fax 702-645-4708: www.snbna.org.

Professional Black Women's Alliance
Location: West Las Vegas. The Women’s Alliance meets the second Saturday of every month at the West
Las Vegas Library. The address is 951 W Lake Mead. To attend call: 702- 631-0000.

June 21-24
The 2004 International Conference on Software Engineering Research and Practice
Team-based Software Engineering (TBSE’04)
Location: Las Vegas. Time: see website for more details. The conference will be held at the Monte Carlo
Resort. For more information: www.lunet.edu/business/tse04/ or w w w . w o r l d - a c a d e m y - o f science.org

July 22
The Delta Sigma Theta Sorority 47th National Convention
Location: Las Vegas, July 22nd through July 28th. For more information call: 202-986-2400 or visit the
website at: www.deltasigmatheta.org. Email:dstemail@deltasigmatheta.org. T E C
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Have You
Been Considering
Breast Enhancements, Laser
Hair Removal, Liposuction,
Rhinoplasty, Body Contouring, Botox, Laser Skin
Resurfacing or Collagen
Injection?

www.gpbcc.org

If so, you owe it to
yourself to contact the
office of Dr. Larry C.
Leverett MD.

Michelle Traveler
Business Owner and GPBCC
Member
Since 2002

Dr. Larry C. Leverett
480.706.5830
www.leverettmd.com

The Greater Phoenix Black
Chamber of Commerce
A Winning Strategy
WWW.1WEB-ADS.COM

*

Ebony Cactus Magazine*

Opportunities are now available for Internship and
Part Time Employment.
•
Freelance Writers
•
Information Researcher
Fax resume and cover letter to Attn: Angela at:
602-437-8852, Mail to: PO BOX 24982
Tem pe,
AZ
852 8 5 ,
E mai l :
publisher@theebonycactus.com

Classifieds
Art Supply
Kalleger Art
The leader in Personalized Fine Art: Vases keenly created to preserve your
special event. Announcement, Invitations, Anniversaries, Published Articles,
and more. Kblass@aol.com

Beauty & Hair
You too can instantly transform yourself to look like this beautiful
model with our high grade 100% human hair or designer wigs. Click
here
www.wigs-fashions.com
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Teach Me
English
English Immersion
Instruction and
Consultant
Stephanie Thomas,
CEO,
ESL Specialist,
Consultant, Educator
El Mirage, Arizona
PO Box 152 85335

Diving In
by Angela Miller Brooks

E

l Mirage Arizona. Just a half century ago, this area was robustly
occupied by tumbleweeds. The sand dunes were beautifully sculpted,
often beaming variations of brown hues such as champagne and other
like tones from afar. Still breathtaking, this desert hideaway just to the west of
Phoenix and hours away from Las Vegas is where Stephanie Thomas-BA,
MA relaxes and prepares for her upcoming instructional week. Stephanie
Thomas is an ESL Specialist, Consultant, Educator and the CEO of Teach Me
English. “Teach Me English (TME) is an intensive English Immersion
Program. It was specifically designed to meet the needs of those interested
in learning or improving their English speaking, reading and writing skills in a
fun and non- threatening environment.” said Stephanie Thomas.
Thomas concedes to taking things slow. “This summer will mark my first year
as a full-fledged entrepreneur. I’ve had assistance in raising my business off
the ground.” Not a business major, but certainly capable of managing her
own with guidance, Stephanie incorporated two area small business women
(Candice Hughes, Nubia Owens) into her start-up and development plan. “To
be quite specific, Candice Hughes of Enstyle Planned Events and Nubia
Owens of Atrium Studio have assisted me a great deal with event planning,
website development, public relations and much more. As a matter of fact, we
are all members of a group (The Jubilee Organization) of minority community
leaders and entrepreneurs where one of our key goals is to assist and
educate the population.”

Telephone:
623-583-3200
Fax:
623-583-3200
E-mail:
teachmeenglish@
earthlink.net
Website:
www.
teachmeenglish.us
Experience:
7 Year ESL Educator
Education:
BA/ Penn State
MA- University of
Phoenix
Employees: 1
Awards/Affiliations:
Jubilee Organization

What propelled her toward the development of an ESL instructional
business, Thomas quickly exclaimed, “Volunteerism! About five years ago in
Pennsylvania as an undergraduate, I worked as a volunteer educator to
adults. There was a change in staffing and I was asked to take the place of an
educator. I loved the job so much that I decided I would get my Master’s
Degree in ESL.”
“The market for ESL”, Thomas stated, “is wide open.” Competition is next to
nothing. I’ve done some research, but to my knowledge there really aren’t
many English Immersion businesses like TME in Phoenix or the state of
Arizona for that matter.
Index
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Continued from the previous page

Thomas contends learning a second
language is challenging for many
people. “We try to make the
atmosphere fun for all, especially for
adults. Often, after a long day of work
on the job, many would be ESL
students are not necessarily
interested or comfortable with the
traditional classroom setting (a stuffy
teacher, plain materials, texts, little
interaction, etc.). Teach Me English
provides the opportunity for those
taking the class the ability to function
at an improved level in the American
society by cultivating their English
language comprehension.
As the workforce demographic
continually shifts, employers must
meet the needs of its workforce if
productivity is to flourish. An employer
who seeks TME can be confident that
they’ve made a good choice in utilizing
their services. Teach Me English is
available to everyone. There are no
specific guideline for who can or
should be provided class instruction.
“TME is a recognized supplier of
services to the one of the largest
public libraries in state. Utilizing TME is
an excellent and effective means of
sufficing the ESL service needs for
local employers.”

“The market
for ESL is wide
open.”

Thomas feels TME can not only assist
employers and schools with the
development of good language skills, but also that good language skills
can lead to improved job and/or educational performance. “In an ESL
language immersion class employers and schools have the option of, for
example: on-site class availability and frequent evaluations and follow up.
This could be a great way to ensure progress is being made and that
participants are enjoying ESL success.” Thomas suggests classes can be
customized and can be offered to families/ groups at an affordable rate.
Small groups are fine to instruct, however, Thomas prefers that TME
instruct large groups.
“As an ESL instructor and now entrepreneur, I teach English to those
who’s first language was not the English language. That may include an
entire family. ESL encompasses reading, writing and comprehending the
language; much more than merely speaking it as some people may think.”
TEC
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Arizona State
University
Small Business and
Diversity Program
Main Campus
W. Jeanne Miller
Program Manager
P.O Box 876212
Tempe, Az
85287-5212

Building Relationships: Supplier
Diversity and the new American
university.

I

n his inaugural address, Arizona State University President Dr. Michael
Crow, proposed the following:

“The new American university would cultivate excellence in teaching,
research, and public service, providing the best possible education to the
broadest possible spectrum of society. The new American university
would embrace the educational needs of the entire population—not only
a select group, and not only the verbally or mathematically gifted. The
success of the new American university will be measured not by who the
university excludes, but rather by who the university includes, and from
this inclusion will come its contributions to the advancement of society.”
A great vision, but can a truly inclusive organization of this type ever
become a reality. ASU can talk the talk, but can it also walk the walk? As
demonstrated by the accomplishments of W. Jeanne Miller, the Program
Manager for the Main Campus’ Small Business and Diversity Program, it
can and does. As witness to her success and the University’s commitment
to diversity, she was recently presented the Corporate Advocate Award by
the Grand Canyon Minority Supplier Development Council (GCMSDC).

What opportunities will the “New American
University” present minority suppliers?
Research is very important to the University particularly in BioTechnology.
Within my program, when new grants come in, I report to the Federal
Government on the diversity initiatives within them. It is important to all that
we meet these goals to utilize protected class citizens.
Index
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Phone:
480-965-6778
Fax:
480-965-2234
jeanne.miller
@asu.edu
www.ASU.edu
“The success of the
new American
university will be
measured not by
who the university
excludes, but rather
by who the
university includes,
and from this
inclusion will come
its contributions to
the advancement
of society.”
From the inaugural address
of ASU president Michael
Crow

Continued on the next page
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<<<< The Az BioDesign building
under construction

Continued from the previous page

With the University moving toward more
bu s i n e s s p ar tn e r s h i p s a n d
commercialized research, we need more
minority involvement in biotechnology,
technology and construction. If they are
skilled in these areas, they will be
welcomed. A recent development for
the minority technical entrepreneur to
explore is the ASU Technopolis, ASU’s
leading edge program to develop and
encourage technology and life science
entrepreneurs.
(www.asutechnopolis.org).

Will the new directions
result in a construction
boom for the University?
Yes, we need vendors that can provide
a wide variety of services including;
janitorial, property management, and all aspects of construction. We are also looking for minorities
that provide different commodities, not only services.

What are the selection criteria for a Diversity Supplier?
A minority vendor needs to work with the ASU buyer if possible. If there is a big contract coming up, I
strongly recommend the potential supplier to sit in on the proposal meeting, learn what's going on
and begin to from relationships with those companies who could be prime contractors. Many times
there are bonding and insurance issues that a small minority owned company can not over come. By
working as a second tier subcontractor to a prime, these challenges may be mitigated. The
relationship the supplier may develop with that prime will also help them build a direct relationship
with the ASU buyers. Business is based on trust and trust is based on relationships. Simply, they
should not be afraid to be second.

What are some of the common mistakes made by Diversity
Suppliers seeking business?
Many know how to make a proposal to ASU. There is a reason why the ASU standards on a RFP have
a particular order. For example, on a list of one through ten, the first standard/criteria on the list carries
much more weight in the selection process than the tenth. Another of the consistent challenges is
making a proper presentation to ASU. For example, it is better if the president of the company does
not make the entire presentation. What is needed is for the president to open and then to hand off
the remainder of the presentation to the operating manager. That is, the actual person who will
manage the work and is the person the purchasers want to hear from.
Continued on the next page
Index
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Continued from the previous page

How does one learn how to respond to ASU?
One of the ways is to attend free training and networking opportunities. The City of Phoenix and
Arizona Public Service (AIMS) programs are good examples. If there are networking events that you
can not attend, send a representative. Go to the proposal meetings and build those relationships.
Also, they should not expect work just because they are minority firm. I need to know their
credentials, that is what can they do and who have they done it for. They should not be afraid to call
and ask for help. Once again, build relationships with the primaries. I want to know from the primes
what minority suppliers they are using. That way, I get to know the minority suppliers as well.

Successful Supplier Diversity Best Practices
Building relationships with second tier
suppliers through networking events.
The networking events help me to build
relationships. I may not be able to directly
help the small business I meet, but I can
point them in a positive direction that
may help to grow. As they grow, then
they may get to that place where they
can meet our needs. In summary, my
best practices are focused on
RELATIONSHIPS:
RELATIONSHIPS
R

-

E

-

L

-

A

-

T

-

I

-

O

-

N

-

S
H
I
P
S

-

Respecting relationships
internally & externally.
Eliminate bias and mistrust
toward HUBzone, small,
minority, women, veteran, and
veteran-disabled owned
businesses.
Learn about protected class
suppliers in your commodities.
Alliances-be proactive in forming
alliances with primary &
secondary suppliers.
Teamwork-Share ideas and
newcomers with co-workers.
Initiative - lead end-users toward
suppliers when expenditures
are under indicated thresholds.
Optimize any opportunity for
Purchasing (P)-Card usages.
Negotiate on issues that are
negotiable.
Support Strategic Alliances.
Have patience with protected class suppliers.
Impact our bottom line.
P-card/Partnerships with Diversity Suppliers are important.
Support & Serve our customers internally and externally.TEC
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The Prescott Jazz Society
and Arcosanti are doing the
right things for the right
reasons and making good
things happen. DON'T MISS
OUT!! Come in to enjoy
great food, fun and games,
arts and crafts, ethnic
fashion-wear, fantastic
entertainment, health care
clinics and information.
Bring Dad and the family to
celebrate JUNETEENTH!

Juneteenth
@
Arcosanti
2004
Sat. & Sun.,
June 19 & 20

Information: www.pjazz.org
(928) 925-1422

Funding and Support is provided
by: Arizona Public Service
Company; The Arizona
Commission on the Arts;
Corolyn Woods Soleri
MusicTrust; PJAZZ Society Inc.
and
The Ebony Cactus magazine
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The Drawing
To celebrate the advent of Cactus Internet Radio, The Ebony Cactus
magazine is giving away FIVE (5) minutes of free on demand “air” time
(interview format) to promote your business, posted for one (1) month on
the Ebony Cactus web site, and a free 1/4 page ad in the two
corresponding (2) consecutive issues of The Ebony Cactus magazine.

The Product
Cactus Internet Radio is a revolution in the minority business media, the first on-demand
audio minority business program available around the world on the World Wide Web. Pulled
from the pages of The Ebony Cactus magazine, there will be on-demand click to listen
audio (high speed internet connection recommended) reports on business activities across
the Southwestern United States including:
Events, BizTips, T.E.C. Support Breaking, Business News, Roundtables, Success 101,
Business Profiles, Financial tips and interviews with public and private leaders focusing on
business and more.....
Updated frequently and available 24/7, Cactus Radio is fully PC and Mac compatible using
universally available programs such as iTunes and Windows Media Player. Streaming real
time events will be available in the near future.

Who’s Eligible
Two types of businesses are eligible for this drawing:
•
Businesses with a 51% or greater women or minority ownership.
•
Any small business of with annual income of less than $500,000 annually.

The Rules
1.

2.

3.
4.
5.

Two key phrases are located somewhere in the April 6th (this issue) and April 21st
editions of the Ebony Cactus magazine. Minority businesses look for the phrase;
“Harnessing innovation .” Small businesses look for the phrase; “Capturing
creativity.” A business may enter in one category only and one entry per business.
To qualify for the promotional air time drawing, send a printout of the page from one of
the two issues with the key phrase for the category your business qualified for on it
and a business card postmarked by May 6th 2004 by regular mail to The Ebony
Cactus Drawing, P.O. Box 24982, Tempe Arizona 85285.
The drawing is limited to the listed categories of businesses in Arizona, Las Vegas,
Los Angeles metropolitan area and the San Diego metropolitan area.
A winner will be selected by a random drawing on May 15, 2004 and notified by certified
mail of the award by May 20th 2004.
The Ebony Cactus magazine will arrange for a recorded interview with the company
and post the program on the www.theebonycactus.com website on June 6 2004
for 30 days.

Cactus
Internet
Radio is a
revolution.
It gives the
user not just
5 minutes of
time but
instead 5
minutes
multiplied by
the number
of times it is
downloaded
over a 30
day period.
With an
interesting
message,
the total
listenership
could be
astounding.

Important Note: The key phrases are NOT on this page.
Index
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Ebony Cactus Professional Services
Most of your needs in one place
Building bridges to what your business can be!
TEC@TheEbonyCactus.com
602-821-8191

Business
Management
Business Plans
Financial Plans
Capacity Building
B2B/B2C Connections
Partnering
Advocacy
Win/Win Solutions

Human Resources
Marketing/Media
Customer/Employee
Appreciation
Diversity Training

Newsletter Production
WEB Site Development
News Release Development
Editing
Event Planning
Trade Shows

Index
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A Moment in Education
by Theresa Bey Ph.D.
(see bio on page 4)
Scholarship Money
ho shops on the Internet for college money? Well, it’s the
one place that has a supermarket list of scholarships. The
list makes it easy to either read or print online materials. A
paperless process, various scholarships have applicants complete
and submit online applications. Simple, the process requires
minimal effort. Whereas, preparing for scholarships in advance is
not effortless.

W

Plans to improve chances of getting a scholarship start early. More
middle school parents and educators are talking to youth about the importance
of education beyond high school. Such talk usually reinforces the logic of
making good grades and setting goals for the future. Likewise, the logic
supports the idea that high school achievements and activities are beneficial
when competing for college scholarships.
With the right guidance, teenagers find a range of financial resources.
Particularly, if they look for scholarships that match their interest at least one
year before applications are due. Although it’s practical to do thorough web
searches for scholarships, some consider the option of looking for low-interest
student loans. Another option is to read current books on getting money for
college. Books are helpful, especially, if there’s little advice from family or the
school counselor.
Most scholarships request a recommendation or reference letter. Important,
this is a letter where the writer may want information to describe the applicant on
paper. Good preparation includes extra time for writing essays without lastminute mistakes. Besides, checking to see that nothing gets overlooked in the
final stage of putting materials together is wise. Reread application directions,
also ask someone to proofread grammar, spelling and review forms for
completeness.
Much effort goes into finishing applications prior to deadline dates. In addition,
the effort increases when seeking a scholarship as well as admission to college.
This makes it essential for teenagers to prepare long before the last year of
high school. They must realize that their chance for success improves with
planning ahead. It’s definitely a chance worth taking, since there’s no
repayment of funds. The winners of scholarship money have an unbeatable
deal.

With the right
guidance,
teenagers find
a range of
financial
resources.
Particularly, if
they look for
scholarships
that match
their interest
at least one
year before
applications
are due.

Dr. Theresa Bey is an Education Ambassador who speaks and writes about
Education. Her "A Moment in Education" is a monthly syndicated column. ©
2004 www.theresabey.com
TEC
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Always Dive In Early
by Dave Sherman
(bio on page 4)
few weeks ago, I bumped into a guy I knew through the
Phoenix Chamber of Commerce. I mentioned I hadn’t
seen him in a while and he told me that he was no
longer a member of the Chamber because he wasn’t getting
any business from it. I asked him if he was regularly attending
the Business for Breakfast functions. He said no. I asked if
he went to many of the Business After Hours mixers. He said
no. It was then that I realized he had NO idea what the
Chamber could do for him.

A

The biggest mistake people make when joining a Chamber of
Commerce is they send in their check and then they sit at
their desks waiting for the phone to ring. When it doesn’t ring, they immediately
think it’s the Chamber’s fault when, in fact, the fault lies with them.
To be successful in a Chamber of Commerce, you need to dive right in the
moment you become a member. The sooner you start meeting people, the
sooner you will start making connections and the sooner your business will start
to take off.

The biggest
mistake
people make
when joining
a Chamber of
Commerce is
they send in
their check
and then they
sit at their
desks waiting
for the phone
to ring.

Someone who has taken this approach to heart is Mark Appelbaum from Tradia
Commerce Network, formally CompassCard. Mark joined the Phoenix Chamber
about eight months ago and hasn’t stopped going to events.
"I run a trade/barter exchange and I'm always looking to connect other
businesses with my clients. My commitment is to connect businesses that I know
and can trust their integrity. When I first joined the Chamber, people kept saying
"Don't expect anything for at least three months; people want to know they can
trust you and that you'll be around." GOOD! Because that's what I expect from
them too. So every month I attend the Jillian’s event, the La Quinta event, my
Thursday morning Chamber leads group, and hopefully one or two more events
that month. I also joined the Ambassador committee to be more involved in the
Chamber and be of service to new Chamber members. Joining the Chamber was
the best investment I could have made in starting my business."
As you can see, when you start to attend networking events as soon as you
become a new member, the sooner people will get to know about who you are,
not just what you do. Plus, once they feel REALLY comfortable with you, you’ll
get to see your business take off, just like Mark’s. TEC
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What We Do
Life Strategies Consulting
&

The Ebony Cactus magazine
provide

Training, Information, Strategic Solutions
in

Human Resources
Supplier Diversity
Business Management
Creating Opportunity
Creativity & Innovation
to
Minority Businesses & Fortune 1000 Companies
through

Cactus Radio TEC Magazine Seminars ProServices
resulting in

VALUE
through

Knowledge
Knowledge is “Information that can be used.” The mission of The Ebony
Cactus magazine and Life Strategies Consulting is to provide the knowledge
that makes opportunity possible.

Innovation
Creativity is a critical shared cultural value between minority communities
and American business. Harnessing this growing pool of creative and
unique thinking through the process of innovation will be the driving force
for business opportunity and growth in the 21st century.

International Exposure & Access
Thousands of minority and majority business leaders, professionals and
owners read The Ebony Cactus magazine and will listen to
Cactus Internet Radio
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New Readers Survey
www.surveymonkey.com/s.asp?u=46093407691
Dear Reader. Here at the Ebony Cactus magazine, we are seeking to
improve our service. Your filling out this survey will help us build a better
resource for you. To this end, we have two new services to help empower
you and your business.
1.
2.

The Ebony Cactus Professional Business Seminar Series.
Cactus Internet Radio.

What we need to know is what you would like us to present using these
two new vehicles.
1. The purpose of The Ebony Cactus Professional Business Seminars are
to present information on needed business skills at a level of detail
greater than can be provided in The Ebony Cactus magazine. What we
need to know is what you need to learn.
2. The second new service is Cactus Radio. Pulled from the pages of The
Ebony Cactus magazine, the on-demand click to listen web radio program
reports on minority business activities across the Southwest United
States. Which of the following programming selections would you find
must interesting and useful?
•
•
•
•
•
•
•
•
•

Events/Conference excerpts
BizTips
T.E.C. Support (your biz questions answered on air)
Breaking Business News
Roundtables
Success 101
Business Profiles
Financial tips
Interviews with public and private leaders focusing on business.

Here is the URL. Thanks for helping us improve our service.
www.surveymonkey.com/s.asp?u=46093407691

Index
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Thank you Arizona Parentng Alliance
From All of Us at The Ebony Cactus magazine

Kicking it up a Notch for 2004
www.TheEbonyCactus.com
26
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Conference Call
UPCOMING MULTICULTURAL CONFERENCES AND SEMINARS FOR
PROFESSIONALS IN 2004
Courtesy of Multicultural Marketing

APRIL
Apr 25 "Fiesta Broadway," LA, All Access Entertainment, 310-914-8308
Apr 26-28 "Multicultural Branding," NYC, IQPC, 212-885-2759
Apr 27-28 "The 2004 Annual Diversity Conference: Building Organizational Capability
Through Diversity," NYC, The Conference Board, 305-531-1518
Apr 29-30 "Minorities in Special Events Conference," Long Beach, CA, The Community
Chest Productions, 310-330-0540
Apr 29-May 2 "NMCI's 19th Annual National Conference - Diversity and Coalition Building in
Times of Crisis: At Home and Abroad," Bethesda, MD, National MultiCultural Institute, 202483-0700 Ext. 232
Apr 29-30 "Minorities in Special Events Conference," Long Beach, CA, Community Chest
Productions, 310-330-0540

MAY
May 4-5, "Second Annual Innovations in Hispanic Marketing 2004 Conference," Miami, FL,
MFM Group, Inc, 866-636-7350
May 5-7, "CelebrAsian 2004, 16th Annual Conference," Irvine, CA, US Pan Asian American
Chamber of Commerce, 202-296-5221
May 12-16, "The 9th Annual Black Enterprise/General Motors Entrepreneurs Conference,"
Dallas, Black Enterprise, 800-543-6786
May 20-21, "Multicultural Marketing for Pharmaceuticals," Philadelphia, The Center for
Business Intelligence, 800-817-8601
May 21, "10th National Asian Entrepreneur of the Year Awards," Las Vegas, Asian Enterprise
Magazine, 909-860-3316
May 22, "6th Annual Inner City Youth Golfers Association Scholarship Golf Tournament,
Auction and Awards Dinner," Florida, African American Golfer's Digest, 212-571-6559 x11
TEC
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Future Editions of the Ebony Cactus
Publication date

Issue Focus

May, 2004
6
21

Travel Industry
Innovative Businesses

June, 2004
6
21

Spas and Resorts
Publishing Industry

July, 2004
6
21

Human Resources
Technology

August, 2004
6
21

The Arts
Law

September, 2004
6
21

Entertainment
Medical

October, 2004
6
21

Power Networking
Policy Makers

November, 2004
6
21

Non Profit Organization
Marketing

December, 2004
6
21

Holiday Gift ideas
Annual Index

For advertising information, contact Susan Morris at TEC@theebonycactus.com

Index
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Angienuity continued from page 8

With nearly a half million students attending 1 of 16 states
(Arizona is one) that educated more than 5,000 students
each in their charter schools during the 2000-2001
academic year, there are opportunities galore for the
consultant. The charter school movement is on the rise.
There is much work to be done both internally and
externally and by a host of professionals and paraprofessionals. Are you up for the challenge? To you be the
glory in life and business! TEC

News continued from page 10

The panelists were the new director designate of the
NAACP Legal Defense and Educational Fund, Theodore
M. Shaw, "the number one black lawyer in the country for
constitutional concerns"; the former president of the
National Urban League, Hugh B. Price; and the Columbia
professor who co-authored a noted book on the "politics of
liberation" in America, Charles V. Hamilton, Ph.D. They
were joined by the Institute's newly named director, Hugh
J. Scott, Ed.D., who now is scholar in residence at Pace
University. He served for 25 years as dean of education at
Hunter College in New York City and is a former
superintendent of the public schools in Washington, D.C.
The moderator, Adelaide L. Sanford, Ph.D., ViceChancellor of the New York State Board of Regents
Introductory comments will come from David A. Caputo,
Ph.D., the president of Pace University, and the Rev. Dr.
W. Franklyn Richardson, chair of the African American
Leadership Forum.
The symposium was free and open to the public and took
place in White Plains, NY in the auditorium of the New York
State Judicial Institute at Pace Law School. For more
i n f o r m a t i o n c o n t a c t : 9 1 4 -6 9 9 -0 2 9 6
or
rcpioneer2@aol.com.
TYCO AND THE LAGRANT FOUNDATION
LAUNCH THREE-YEAR, $300,000 INTERNSHIP
PROGRAM
TO
DEVELOP
PIPELINE
OF
QUALIFIED MINORITIES INTO COMMUNICATION
FIELDS
Tyco International, Ltd. and The Lagrant Foundation (TLF)
have established a three-year, $300,000 partnership to
develop an internship program to cultivate high-potential
students of color for careers in advertising, marketing and
public relations.
"A diverse workforce offers a competitive business
advantage, especially for global companies like Tyco that
must effectively manage diversity in products, businesses,
customers, and markets to achieve business results," said
Charles Young, Tyco's senior vice president of Marketing

and Communications. "One of Tyco's great strengths is the
diversity of its workforce, and this partnership with a
respected organization like TLF will further accelerate our
employee diversity in the areas of advertising, marketing
and public relations."
The Lagrant Foundation Founder and President Kim L.
Hunter said: "This pioneering partnership is a strategic
alliance between two organizations that share a vision for
increasing the number of ethnic minorities in the fields of
advertising, marketing and public relations."
Hunter added: "Tyco is to be commended because it is
backing up its commitment to diversity with a significant
investment - in time, money and management resources.
Tyco recognizes the importance of not only hiring qualified
applicants, but of building an infrastructure that keeps the
pipeline filled with the best and brightest that our
profession has to offer. My hope is that other companies
will follow Tyco's lead."
Reinforcing the need for a program of this type is the 2000
U.S. Census, which showed that only 8.4 percent of
African Americans and Hispanics combined hold
management positions in the fields of advertising,
marketing and public relations. This percentage falls
significantly below the current representation of these
racial groups in the United States today.
Contact: Kim L. Hunter/Kymberly Bragg THE LAGRANT
FOUNDATION at 323-469-8680, ext.225/241 or Gwen
Fisher, Tyco International, Ltd.at: 609-720-4387.
AFRICAN AMERICANS' STATUS IS 73% OF
WHITES SAYS NEW "STATE OF BLACK
AMERICA" 2004 REPORT- National Urban
League's Report Shows Black Progress Is On
Shaky Ground
Washington, DC - How much closer is America to achieving
equality between blacks and whites since the civil rights
movement? Not close enough, and black progress is
precarious at best according to a report released today by
the National Urban League, "The State of Black America
2004".
As part of The State of Black America 2004: The
Complexity of Black Progress, the League unveiled its first
"Equality Index" a statistical measurement of the disparities
that exist between blacks and whites in economics,
housing, education, health, social justice and civic
engagement. (Assigning whites a weighted index value of
1, the Equality Index value of less than 1 means blacks are
doing worse than whites in a category, while a value of 1 or
more means Blacks are doing equal doing better)
Continued on the next page
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Continued from the previous page

The report finds that despite substantial progress, the
status of African Americans is .73, or 73%, when compared
to their white counterparts.
"African-American progress has been precarious since the
civil rights era. While there have been increases in
business formation, home ownership and educational
attainment, equality gaps remain between blacks and
whites, particularly in the area of economics,"said Marc H.
Morial, President and CEO of the National Urban League.
"As our nation becomes more racially diverse, we must
work together to close these disparities. This is crucial if
America is to maintain its position as an economic power
and world leader."
In addition, The State of Black America 2004 features a
new national poll that surveyed comparative attitudes of
African Americans, Hispanic Americans and Asian
Americans concerning the quality of life, education,
finances, discrimination, and pertinent social issues.
(Between January 28th and February 10th, 700 African
American and 200 Hispanic American and 200 Asian
American adult respondents, respectively, were
interviewed. The poll has a Margin of Error of + or - 4
percent)
The State of Black America 2004 publication continues its
rich tradition of essays and commentaries from leading
scholars and thinkers who give their perspectives on the
reasons why the disparities exist and offer solutions to
closing the gaps. For example, African American Economic
Well-Being during the Boom and Bust by economist
Samuel Myers, Jr. discusses why increases in black income
in the 90's not only didn't increase black wealth, but the
wealth gap actually widened.
Other essays and commentaries include Brown at 50:
Considering the Continuing Legal Struggle for Racial
Justice by Charles J. Olgetree, Jr., State of Education in
Black America by Edmund W. Gordon, and Health and
Quality of Life Among African Americans by David R.
Williams, Security Must Never Trump Liberty, by Dennis
Archer, The Empowerment Movement and the Black Male
by James Lanier, PhD, The Transformation of the Welfare
Caseload by Kenya L Covington, Gaps, Traps and Lies:
African-American Students and Test Scores by Ronald O.
Ross, and Five Things You Must have to Run a Business
by Melinda F. Emerson.

citizenship and opportunity. That is the ultimate purpose of
the work here," Morial added. "It is time to dream bigger
dreams".
The Urban League is the nation's oldest and largest
community-based movement empowering African
Americans to enter the economic and social mainstream.
The National Urban League, headquartered in New York
City, spearheads the nonprofit, nonpartisan movement,
while Urban League affiliates operate in more than 100
cities in 34 states and the District of Columbia. For more
details about the State of Black America 2004 e-mail: Max
Smith at msmith@nul.org. TEC
Wanted
Wanted: 2004/2005 Training Extravaganza Participants
•
•
•
•
•
•

Strategic Team Training
ROI Training
Supply Chain Management
Total Quality Leadership,
New Rules in Supplier Diversity
Minority Business Media Readiness- How to consistently receive
media coverage and more...

Trainer/ Seminar / Workshop Presenter seeks audience to instruct. Audience
must be located in continental United States -preferably Arizona, Nevada or
Southern California. Group size should be not less than 10 and not more than
100. Attendees should be proactive and eager to learn. Eligible participants
include but are not exclusive of: manufacturing employees, line managers,
public and charter school staff/ educators, community organizations,
municipality employee teams and chamber members. Learn more about this
awesome opportunity to strengthen or grow your business, work team or
organization contact the presenter at:
Angela Miller- Brooks Life Strategies Consulting - HR/PR
PO Box 24982 Tempe, Az 85285
LSCPHX@AOL.COM. Ph: 602-821-8191 Fax: 602-437-8852.

Advertise in The Ebony Cactus
For advertising information, contact Susan
Morris at TEC@theebonycactus.com

The Urban League is committed to filling the equality gaps
through measures such as job training and housing
development assistance. Mr. Morial envisions an America
that has achieved true equality. "The point is to keep our
eyes on the prize of African Americans and all people of
color striving to achieve their full measure of American
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Why Advertise in The Ebony Cactus
1 . Demographics: Part of the mission of The Ebony Cactus
magazine is to showcase African American businesses to all
who could use their services. The magazine’s format is
simple, open and easy to read. The content is focused on
people and issues that will be both interesting and valuable
to both small and large business. In this case, small
business people include both those whose full time
occupation is their business and those who may have a full
time job, but work their own businesses on the side. These
are large demographics. Free access to the magazine via
the internet also works to increase the number of eyes
viewing the magazine.
2 . Capacity Building: To “Build Capacity” is to increase a
business’ ability to do more and to overcome barriers to its
growth. One way to accomplish this goal, is to build
synergistic relationships with other successful firms and/or
workers in an industry segment. The Ebony Cactus is a
source of timely and comprehensive information about what
African American businesses are doing and what services
they offer. This information will give you the data you need to
increase the capacity of your business and improve your
ability to grow.
3 . A New Application of Established Technologies:
Unlike a web based Ezine, The Ebony Cactus does not dwell
on the net. Instead, like any print magazine, is sent directly
to the reader. There it resides on their computer desktop just
as a newspaper would reside on the reader’s kitchen table.
From there the magazine can be read at any time. Macintosh
and P.C. users can view it equally well. If so desired, copies
can be made by the reader for their personal use. Add to this
the ability to hyperlink (weblink) directly from the magazine.
Now the direct link to your website can travel with The Ebony
Cactus wherever it goes.
The Ebony Cactus magazine is a powerful source of potent
information for small and large businesses alike. We encourage
you to use this service and allow us to help your business grow.
If you would like to know more, drop us a line at:
publisher@TheEbonyCactus.com. Let us help you Make
It Happen!

Can you use 5 free minutes
of internet radio time to
promote your business? If
you can, click here.

W ell D o n e
Job Search / Local and National
In-depth, Reliable, Time Saving
Clerical
Outsource with ease. Contract or utilize services as
needed. Great for small businesses
Proofreading
Great for public speakers, corporate administrators,
various authors,
college students

It’s not done
until it’s
Well Done

S usan M o r r i s
602-738-0393
dbr6228741@aol.com

Advertise in The Ebony Cactus
For advertising information, contact Susan
Morris at TEC@theebonycactus.com
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Congressman J. D. Hayworth’s
Congressional Minority Business Summit
A Town Hall Meeting
May 7th, 2004
9:00 a.m. - 11:00 a.m.
Arizona State University Memorial Union
Arizona Grand Ball Room 2nd Floor
Guest Speakers
(Subject to Change)

Congressman Donald A. Manzullo
Chairman of the House Small Business Committee
Hon. Ronald Langston
Director, Minority Business Development Agency
U.S. Department of Commerce
Rob Melnick
Director Morrison Institute
Associate Vice President of Economic Affairs and Public Policy
ASU
****Please RSVP to Victor Daniels at 480-926-4151****
Free Parking and Shuttles in Parking Lot 40
click www.asu.edu/dps/pts/maps/ for parking map.
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LEGAL
The various incarnations of the internet
are new and exciting vehicles for the distribution of
information. Regrettably, they are still far less than perfect
and not fully controlled or secure. The Ebony Cactus
magazine is distributed only by the website, by e-mail
subscription or by direct e-mail request. The Ebony Cactus
Magazine (TEC) therefor cannot warrant that the function
or operation of The Ebony Cactus magazine Electronic
Document, autoresponder, The Ebony Cactus website or
linked websites will be free of defects, that defects will be
corrected, or that they will be free of viruses or other
harmful elements.
As a visitor to and a user of The Ebony Cactus magazine or
Website, you, in effect, agree that your access will be
subject to the terms and conditions set forth in this legal
notice and that access is undertaken at your own risk. As a
visitor to and user of The Ebony Cactus Website or
Electronic Magazine, you must assume full responsibility
for any costs associated with servicing of equipment used
in connection with use of our site or documents. The
Ebony Cactus magazine shall not be liable for damages of
any kind related to your use of or inability to access the
website or opening the TEC magazine electronic file.
We endeavor to present the most recent, most accurate,
and most reliable information on our E-magazine and
Website at all times. However, there may be occasions
when some of the information featured in The Ebony
Cactus magazine or at theebonycactus.com may contain
incomplete data, typographical errors, or inaccuracies. Any
errors are wholly unintentional. In addition, the opinions of
guest writers are their own and may not reflect the views of
TEC and thus TEC can not be held liable. Please be aware
that we present our content "as is" and make no claims to
its accuracy, either expressed or implied. We reserve the
right to amend errors, make changes to our Website, or to
update our magazine at any time without prior notice. To
the fullest extent permitted by law, The Ebony Cactus
magazine disclaims all warranties, expressed or implied.

How to Receive The
Ebony Cactus
Published twice monthly, The Ebony Cactus (TECH) is a
100% electronic magazine, no hard copies will be available.
To receive it, you need a recent model P.C. or Macintosh
computer equipped with E-mail and Adobe Acrobat
Reader 6.0. Adobe Acrobat Reader 4.0 will work, but some
features will not be available. Copies of The Ebony Cactus
may be accessed in the following manners:
1. E-mail subscription
You may subscribe to the Ebony Cactus by either sending
a subscription request to:
Subscriptions@theebonycactus.com or by clicking
the subscription link found at
www.theebonycactus.com
The latest edition will be sent to you twice monthly as an email attachment (see legal). Note, the subscription list is for
the use of TECH only. It will not be sold or distributed to
any outside parties. There is no subscription cost.
2. Download from the web page
Archived copies of the most recent and past editions of
The Ebony Cactus will be found at
www.theebonycactus.com for download (see legal).
No cost.
3. Send it to a Friend
Knowledge is power. The Ebony Cactus magazine offers
knowledge. Empower your associates.
Tell them.

No part of this magazine may be used for business or
promotional use without a written request and permission
from the Publisher or the Editor.

Index
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Chandler Center for the Arts
April

25

Mark O'Connor's
Hot Swing Trio

May

1

Ballet Folklorico
Quetzalli de Veracruz

BOX OFFICE:

480-782-2680

www.chandlercenter.org

Ticketmaster:

480-784-4444

coming
SOON!
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